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NEWS BRIEFS

Making A Moss

News Briefs by Dermott Jewell

In the past few weeks, in Washington, Governor Jay Inslee signed a bill 
into law to allow the composting of  human remains within the state.This 
would make it, currently, the only state in the US to explicitly allow "nat-
ural organic reduction" of  human remains. This law will come into effect 
in May of  2020. The bill will also formally legalise Alkaline Hydrolysis.  
To explain, this is a chemical process that uses water, heat and pressure 
to liquify remains and is already legally provided for in 19 other states.  
An organisation there, Recompose, has been actively lobbying for these 
measures as their goal is the provision of  composting as an alternative 
to green burials and cremation. They outline how, the traditional form 
of  burial would include embalming and all of  the chemicals required in 
that process as well as those in a casket that will remain in the ground for 
many years. In addition, cremation, often understood to be natural, still 
requires fossil fuel energy and emits greenhouse gas in the process.  Us-
ing six bodies that had been donated for research purposes,Washington 
State University conducted a trial of  the process on these remains. The 
process, which it is advised will cost, in today’s terms, in the region of  
$5,400 (€5,000 approx.) took four weeks to complete and produced, ap-
proximately, one cubic yard of  soil per person. Recompose advises that 
"When the process has finished, families will be able to take home some 
of  the soil created, while gardens on-site will remind us that all of  life 
is interconnected”. This will be of  high appeal to many. I could tell you 
more but I think that would be overkill.

It really is difficult to consider that, if climate change is to continue in 
its unabated trajectory, life on Earth will rapidly get smaller in order to 
survive, according to a paper published by a team from the University 
of Southampton.  They forecast that, over the next 100 years, smaller, 
fast-lived, highly fertile, insect-eating animals will be the winners of the 
race to survive.  However, the downside is how the research indicates 
that larger animals, and they refer directly to animals such as the tawny 
eagle and black rhino, will likely become extinct.  In addition, they sug-
gest that the average body mass of mammals will collectively reduce by 
25%, which, when compared with the 14% body size reduction observed 
in species from the last interglacial period 130,000 years ago, is startling.  
This was not an insignificant generalisation because this study focussed 
upon 15,484 land mammals and birds and considered five characteristics 
related to the role of each species in nature: body mass, litter/clutch size, 
breadth of habitat, diet, and length of time between generations.  This 
data was then combined with the International Union for Conservation 
of Nature (IUCN) Red List of Threatened Species to determine which ani-
mals are most likely to become extinct in the next century.

Good news came on May 15th and BEUC issued a press release 
which, interestingly, showed the call costs experienced by 
consumers in other Member States that clarified just how 
continually ripped off we have been. The European Commis-
sion has done great work here that should not be forgotten.  It 
will be of interest to Irish consumers as we watch the effects 
that Brexit will bring where, reality will ultimately bite and there 
will be only a gap period until we again will return to high price 
charges for our calls to the UK and Northern Ireland.  Since the 
abolition of roaming charges two years ago, consumers faced 
a somewhat absurd situation.  They could use their mobile 
phones when making calls outside their home country without 
fear of price hikes.  However, the cost for consumers calling 
from their home country to another EU country could still be 
very high.  As of 15th May, an EU law will cap the price for calls 
to another EU country at 19 cents and at 6 cents for SMS.  To 
understand the importance of this measure, consider how, for 
Belgian consumers, the average price reduction will be 332% 
for a mobile phone minute and 543% for SMS.  In Slovenia, 
operators currently charge up to €0.49 per minute for calls to 
other countries and up to €0.22 per SMS and, in Germany, some 
operators were charging up to €1.49 for a mobile phone call to 
someone living in another EU country.  

Another Means of eskype

NOT NECESSARILY BEAuTIFuL

June 2019
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This is very different and comes with forewarning that it will not appeal to all – it is marketing, focussed upon mental health and is quite a new and 
brave approach.  In May, in the US, Burger King issued a press release advising it had launched a range of burger meals that focussed on ‘real’ moods. 
As part of Mental Health Awareness Month, Burger King partnered with Mental Health America (MHA) for the ‘real’ campaign.  MHA is clear in its focus 
stating how “While not everyone would think about pairing fast food and mental health, MHA believes in elevating the conversation in all communities 
in order to address mental illness before Stage 4 (when someone has severe symptoms)…By using its internationally known reputation to discuss the 
importance of mental health, Burger King is bringing much-needed awareness to this important and critical discussion — and letting its customers 
know that is OK to not be OK.”  He was referring to how Burger King introduced a range of boxed deals it’s calling ‘Real Meals’ including the Pissed 
Meal, Blue Meal, Salty Meal, Yaaas Meal and DGAF (Don’t Give a F---) Meal in May.  The deal includes a Whopper sandwich, fries and a drink.  As well as 
raising awareness of mental health issues, the meal range also looks at an alternative to the McDonald’s Happy Meals.  In a fun way it launched an ad 
showing a montage of people in various emotional states, using the line: “No one is happy all the time. And that’s OK.” These are, obviously, available 
currently only for a limited period of time in outlets in Austin, Seattle, Miami, Los Angeles and New York City.  For many, this will, finally, be a meal that 
will force a smile.

Stirred, Not Shaken.

CHINESE – TAKE AWAY

The effects of  the increased tariffs on China by President Trump are being felt in 
the US and, let’s be realistic, will to some degree soon impact on prices around the 
world.  Walmart, the staple low-cost, household budget, survival-place-to-go for many 
Americans, has advised immediately that its prices for shoppers will go up due to the 
higher tariffs on imports from China.  The tariffs increased from 10% to 25% and will 
raise prices on thousands of  products, notably, clothing, electronics and furnishings.  
Of  course, the silver lining is that Walmart is now seeking products and suppliers from 
many different countries which, if  well organised, will introduce a whole new level of  
competition and trade agreements on a global scale.  The other element, and specifi-
cally regarding the household budget I refer to above, is that food sales in Walmart 
contribute to 56% of  its overall revenue and so will not be affected by the tariffs. 

The beer brewing community has been rapidly increasing the numbers 
of beers available both in draught as well as bottle form and in a variety 
of strengths of alcohol. The choice is quite challenging, not to mention 
the cost. Well, it just got better – or worse, depending on our love of 
beer.  Here in Ireland, we have rapidly ramped up production of small 
batch brews and it is a market showing little signs of slowing. The focus 
now appears to be changing to taste and, by way of example, let me re-
fer you to the Strange Brew Festival in Reno, Nevada, where you could 
enjoy (maybe not the entirely appropriate term) Peanut Butter and 
Pickle pilsner, a Tamale lager, a Steak and Onion Kolsch, Macaroni and 
Cheese pale ale, or, my favourite, a Smoked Carrot stout. There were 
also some sweet beers available, including Garlic Bread and Mango 
Salsa. All of this moves on (significantly!) from the Belgian processing 
of sweet cherry beers and the White IPAs that blended Belgian and 
American beers. Now, these may be very odd and random offers, espe-
cially for those who swear by a pint of plain, but it has to be admitted, 
this is a world desperately trying to change. The question is, for better 
or worse? Something to discuss over a beer, I suggest.

In a Glass, Bottle or Sip It From a Saucer.........Flying (obviously).........
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FOOD & HEALTH/News

Food & Health
 by Clodagh O’Donoghue

Get on your bike 

Wisely positioned in the month of June 
when Ireland has at least the hope of better 
weather, National Bike Week will be held 
from the 22nd to the 30th of this month, with 
the aim of getting more of us cycling more 
places more often. Billed as a celebration 
and promotion of all that is great about bikes 
and cycling, Bike Week is marked each year 
by bike-themed events organised by local 
authorities, community groups and cycling 
groups across the country. The events taking 
place this year include a bike maintenance 
workshop, a 40km cycle between two 
historic castles and a cycling trip for foodies 
to a secret destination. National Bike Week is 
also being promoted by the Green Schools 
initiative, an environmental management 
and award programme for primary and 
secondary schools that promotes long-term, 

whole-school action for the environment. 
Wednesday 26th June has been designated 
as Green Schools National COW Day.  COW 
stands for Cycle On Wednesdays/Weekdays 
and is aimed at celebrating the fun pupils 
can have cycling to school on Wednesdays, 
weekdays or whenever they can.   
  This year, National Bike 
Week coincides with Velo-City 2019, an 
international cycling conference, which is 
being hosted by Dublin City Council and 
takes place 25th-28th June.  The choice of 
Dublin as the location of Velo-City 2019 is an 
acknowledgement of the efforts the city has 
made to facilitate and encourage a cycling 
culture. The theme for the 2019 global cycling 
summit is “Cycling for the Ages” and focuses 
on encouraging people of all ages and 
abilities, young and old, to get on their bikes 

as part of their daily transport and recreation.
  The National Bike Week website 
points to a range of reasons why we 
should cycle more. These range from 
the environmental to the personal to the 
practical, so not only does a bike produce 
no carbon emissions compared with the 1.3 
tonnes produced by the average car, but 
three hours of cycling per week can reduce 
your risk of heart disease by 50% and cycling 
is around three times faster than walking and 
is the quickest mode of transport in towns 
and cities for trips up to 6km. What’s more, 
cycling is fun. Those who want to organise an 
event for Bike Week can get practical advice 
on www.bikeweek.ie or you can use the 
interactive tool provided to find information 
on events that are taking place around the 
country.

European exercise levels 

Keeping with the theme of physical 
exercise, recently published findings of 
a 2017 study show the most-active and 
least-active populations in the EU and reveal 
that over a quarter of European citizens 
do not do any physical activity outside of 
working hours.  The survey found that, in 
most EU member states, the majority of 
the population engaged in some form of 
exercise in their leisure time.  In a typical 
week, 27% of the EU population exercised 

up to three hours, 17% exercised for 
between three and five hours, and 28% 
exercised for an impressive five hours or 
more.   However, a further 28% of people 
in the EU did not engage in any form of 
exercise outside working time.  
  Some countries’ populations 
are more active than others, with the top-
performing member states being Romania, 
Denmark and the Netherlands where 96%, 
93% and 91% of the population, respectively, 

undertake some kind of sports, fitness or 
recreational activities in their leisure time.  
While not reaching these dizzy heights, 
Ireland did not perform too badly, with 80% 
of our population engaging in physical 
activity outside work in a typical week. This 
is ahead of the EU average of 72% and far 
exceeds the worst-performing countries 
Portugal and Croatia, with 45% and 36%, 
respectively. 
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MONEY NEWS

Money News Money News by Róisín Moloney Weekes

Cashless Society - the pros and cons
Is it true that we are headed for a cashless 
society?  Is this driven by millennials 
who care less for privacy and demand 
a technological alternative to every 
transaction that traditionally was a cash 
transaction?  Is a cashless society a good 
move for our society?  Have you considered 
how you feel about the prospect of 
day-to-day life without cash?  What are 
the implications for Irish consumers of a 
change in how we make payments?  Is the 
aim for the future to completely rid society 
of cash realistic? 
  There is no doubt that we are 
becoming less reliant on cash and we 
have access to an increasing variety of 
payment methods.  A study conducted 
last year by Visa ranked Dublin among the 
most advanced cities in digital terms in 
the world.  This survey looked at 100 cities 
and concluded that cities would achieve 
the equivalent of a 3% increase in GDP by 
going cashless.  Apparently, the majority of 
payments in Ireland in terms of value are 
made digitally, though, in terms of volume, 
cash remains dominant.  The Visa study 
estimated that Dublin would stand to gain 
€1.35 billion per annum if all the benefits of 
consumers, businesses and government 
were added together on transition to an 
achievable level of cashlessness. 
  It is estimated that 35% of 
consumers’ expenditure measured in terms 
of value is still by cash, a small percentage 
by cheque and the vast majority of 
expenditure by electronic transfer, debit or 
credit card.  When measuring the volume 
of transactions, cash accounts for the 
majority of transactions under €10 but 
this is changing with the introduction of 
contactless payments and growing use 
of the Leap card on public transport.  The 
estimated savings of a cashless Dublin 
would be seen in the increased tax revenue 
payments, the removal of the black 
and grey economy through electronic 
payments, less administrative costs, and 
increased efficiencies from the reduction in 
associated crime. 
  According to UK consumer 
organisation Which?, the UK could 
become a cashless society in the next 15 
years and it points out that half of Britain 
would struggle without access to cash. 
According to its research into the rapid 

decline in the use of cash, which looked 
at trends in payments, consumer needs 
and behaviours as well as experiments in 
other countries, it appears that the UK is 
not ready to go cashless.  This research 
concluded that the country was at risk 
of “sleepwalking” into a cashless society, 
which could cause “significant harm” to 
millions of consumers not ready and not 
supported by digital innovations. 
  Which? research found that, as 
is the case in Ireland, the use of cash is 
dramatically declining but also that there 
was a reduction in cash withdrawals from 
ATMs, which largely correlates with the 
ongoing disappearance of ATMs.  This 
research also found that 47% of the UK 
public would find living without cash 
problematic. It points to data that reveal 
how 2.2 million of the population use cash 
for all of their day-to-day payments and this 
group tends to have low incomes.  There 
is also a cohort of the population who do 
not currently have a bank account and 
they would certainly be limited in options 
without access to cash.  In addition, a 
section of the population are in financial 
difficulty and would find it hard to get 
access to credit, meaning digital payments 
may not always be an option for these 
people.  
  According to this research, 
consumers value having cash available 
to them and, of 2,000 people surveyed, 
97% of them carry cash on them while a 
further 85% keep some cash in their home. 
In general, people are using cash for small 
transactions, gifts, donations and to pay 
tradesmen. 
  Which? identified a number of 
risks associated with going cashless and 
these include a risk to rural communities 
as a result of limited access to broadband 
and a declining ATM and bank branch 
network, leaving many consumers isolated.  
Going cashless can pose a risk to personal 
independence for individuals who are 
older or those with disabilities and digital 
payments may mean handing over control 
of their finances to another.  Which? also 
found that going cashless increases the risk 
of debt for individuals who would struggle 
to manage cash online and without the 
tangibility of cash to keep them on track.  
The risk of financial abuse including 

scams also increases for many consumers 
forced to go digital.  A cashless society 
could work to isolate individuals further 
by losing the opportunity to interact and 
have human contact.  Those who will not 
be able to convert to digital payments will 
ultimately end up paying more, as fewer 
and fewer businesses accept cash, and 
so they penalise customers who can only 
pay cash.  Of course, there is also the risk 
of catastrophic IT failure that could leave 
people at risk of being unable to access 
their money. 
  With that, Which? launched 
its Freedom to pay. Our way. campaign 
calling on the government to ensure 
the retention of access to cash and for 
a regulator to be given a duty to protect 
access to cash for consumers.  It also called 
for the regulator to ensure cash remains 
widely accepted, make digital payments 
an option for everyone, ensure joined-up 
oversight and regulation of cash as well as 
the effective and resilient wholesale cash 
infrastructure to be guaranteed.  On the 3rd 
May 2019, Which? announced that it had 
been successful in its campaign, with the 
UK government giving an unprecedented 
commitment to safeguard the future of 
cash, thereby protecting access to cash for 
the millions of people who still rely on it.
  Many of the issues identified in 
the Which? research mirror Irish society 
and this is a potential problem that perhaps 
Ireland is not identifying on the horizon.  
There are lessons to be learned from the 
experience of the UK and also from other 
European countries becoming cashless.  
Sweden has the lowest use of cash in 
the world at just 15% and around 900 of 
1,600 Swedish bank branches no longer 
distribute cash or accept cash deposits.  
However, the country also has around one 
million people who aren’t comfortable 
using computers and a national 
commission has been established to 
explore the people excluded by the shift.  In 
Demark, just 23% of payments are made in 
cash – though, unlike many other countries, 
shops in Denmark have to accept cash.
  The experience of other European 
countries is telling us that the pace of 
change to become a cashless society can 
be problematic and this may soon be a 
problem faced by Irish consumers. 
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The list of unauthorised firms attempting to 

operate on the Irish market continues to grow.  

The Central Bank of Ireland published names 

of five unauthorised firms in late May 2019.  

In the case of four of these firms - Digi Loan 

Lenders (Ireland and the United Kingdom) 

at www.digiloanlenders.co.uk, Euroloans 

Ireland at www.euroloans.ie, Foster Loans 

(United Kingdom) at www.fosterloans.co.uk, 

and NoCreditCheck Loans (Ireland) at https://

www.nocreditcheckloans.ie – the websites in 

question are no longer available.  All four firms 

had been advertising the availability of loans 

on their respective websites but they were 

not authorised by the Central Bank of Ireland 

as a retail credit firm or as a moneylender or 

otherwise. The Central Bank has also issued a 

warning about another firm advertising loans 

on its website without the proper authorisation 

- Solicited-Credit (France) at http://www.

solicited-credit.com - and at time of writing this 

website was still accessible.

  In addition, the Central Bank has 

warned consumers about an unauthorised firm 

that has cloned the details of a legitimate firm.  

TCL Financial Service Ltd (Ireland) at www.

tclfinancialserviceltd.com has been operating 

as a retail credit firm without appropriate 

authorisation having cloned the name and 

Irish business operating address of a company 

called TCL Financial Services Limited, which is 

a company registered with the Irish Companies 

Registration Office and which does not provide 

services that require authorisation from the 

Central Bank.

  The Central Bank advises consumers 

to take some precautions before dealing with 

firms or individuals offering financial services.  

Always check the authorised firm register to 

confirm that the person/firm is registered.  

Always access the register from the Central 

Bank website at www.centralbank.ie rather than 

through any other link provided by the firm/

individual website.  Carefully check the URL 

and contact details of the firm/individual to 

ensure it is not a clone firm holding itself out as 

an already authorised firm in existence.  Finally, 

check the unauthorised firm list on the Central 

Bank of Ireland website.  Remember however, 

that just because a firm is not on this list it does 

not equate to the firm being legitimate - it may 

simply not be reported yet.  

  If you come across an unauthorised 

firm, you can contact the Central Bank on 01 224 

4000. 

Unauthorised Firms Warnings

ESTA overcharging

With holiday season well and truly under 
way, the Consumers’ Association of Ireland 
(CAI) reminds anyone heading to the US to 
be careful that they are not overcharged 
when applying for the required ESTA 
form.   All those travelling to the US 
on holiday or business under the Visa 
Waiver Programme are required to have 
completed an Electronic System for Travel 
Authorisation (ESTA) form and this will 
cost $14 (€12) per person when obtained 
through the official US government 
website. However, the CAI continues to 
receive reports from consumers that third-

party websites are charging substantial 
fees of up to €130 for the same service. 
This is not a scam in the real sense of the 
word, in that these websites do process the 
application - but they do so at a cost many 
times greater than the actual cost of going 
through the official site.  Some websites 
are upfront about the cost and prey on 
consumers’ ignorance of the actual modest 
fee involved while promising to streamline 
the process – which is far from complicated 
in the first place. Other websites will not 
mention the cost involved until you have 
gone through the process and are at the 

end point. Anecdotally, some of these 
websites will refund the overcharged fee 
when a complaint is made, while others 
will ignore any requests for a refund.   The 
advice is to make sure to go through the 
official US government website at https://
esta.cbp.dhs.gov/esta/ and that if a website 
attempts to charge you more than a 
€12/$14 fee, to withdraw your application 
and seek out the official channel.  The 
US authorities strongly encourage those 
applying for the ESTA to do so no later than 
72 hours before travel. 
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Product News by Clodagh O'Donoghue
The products featured on these pages have 
not been tested by the Consumers’ Association of Ireland and their inclusion 
here is not, in any way, an endorsement of them. 

Product/Tech  News

Norway is leading the charge when it comes to the uptake of electric cars and is way out in front, leaving other European countries far behind.  For the month of 
March, 58.4% of all new cars sold in Norway were electric – four of these were hydrogen and the rest were fully electric – marking the first time that over half the cars 
sold on the Norwegian market were fully electric.  Moreover, battery electric vehicles (BEVs) and plug-in hybrid vehicles (PHEVs) accounted for 48.4% of all cars sold in 
the country in the first quarter of this year.  By way of comparison, in terms of electric vehicle sales by market share, Europe’s next most successful country is Iceland, 
where almost 20% of newly registered vehicles were electric in 2018, followed by Sweden, which managed a total of around 8%. The enthusiasm for electric vehicles 
in Norway is no doubt aided by the very tax friendly treatment of the category, with electric cars exempted from the taxes that attach to diesel and petrol vehicle 
sales.   
  up to now, Norway’s most popular model has been the Nissan Leaf, followed by the Volkswagen e-Golf, the BMW i3 and the Tesla Model S.  However, since 
another Tesla offering, the more affordable Tesla Model 3, arrived in late January, it has made its mark, selling 5,315 units in March alone - a record for monthly sales 
in the country for any vehicle and boding well for the continued uptake of electric cars.  A second-hand market is also emerging and will be another key factor in 
boosting the use of electric vehicles.
  The Norwegian EV Association expects the market share of electric cars to stay at around the 50% mark for 2019 as a whole but the Norwegian 
government has ambitious plans to see only zero-emission vehicles sold in the country by 2025.  Moreover, the country’s capital city, Oslo, has set itself a target that, 
by 2023, all taxis operating on its roads will have zero emissions.  To help achieve this, the city is introducing wireless charging for electric taxis so that they can top up 
their batteries while waiting for their next fare.   
  In what is reported to be the first wireless fast charging infrastructure for taxis in the world, the innovative project will install charging plates in the ground 
at taxi ranks across Oslo.  So when a taxi that has had a receiver installed rolls over a charging plate, the vehicle’s battery will be automatically topped up at a rate of 
up to 75kW.  Induction charging is typically much less efficient than plugging the car into a fast charger, but the project underway in Oslo has the benefit of saving 
electric taxi drivers time spent looking for an available charging station and potentially missing fares while they wait for the vehicle’s battery to power up.
  While we here in Ireland are far from competing with Norway’s admirable efforts in embracing electric vehicles, electric car sales are showing strong 
growth and have risen from less than 1% of the market in 2018 to a 2.6% market share in January of this year, according to the Society of the Irish Motoring Industry 
(SIMI).   This is thanks to a record 811 electric cars sold in January 2019 - a increase of a whopping 680% on January 2018 and over 60% of the sales total for the whole 
of last year.  

Charging ahead 

The importance of parents reading to their children is well-documented but does it matter whether the book in question is a traditional paper book or an 
e-book?  Yes, according to a new study, which found that less conversation and interaction occurs between parent and child when reading from an ebook  
compared with reading from the more familiar printed version.
  Reading together not only creates opportunities for bonding and is a beloved family ritual in many homes but it is a key developmental activity, 
helping to broaden literacy and language skills and giving rise to important conversations that teach children about the world around them.  With this in 
mind, and given the ubiquity of tablets and ebooks, the researchers were keen to see how different mediums alter the value and quality of the reading 
experience. 
  In the study, developmental behaviour scientists at the university of Michigan dressed a laboratory environment to look like a living room and 37 
parent-toddler pairs used this setting to read together in three different formats – print books, conventional ebooks and enhanced ebooks that contained 
special features like sound effects.  The verbal and nonverbal interaction of each pair were observed and monitored as the parents and children tried out the 
various reading systems.
  The findings clearly indicated that verbal interactions between the parent and child decreased when using either of the ebook formats.  Moreover, 
parents asked fewer prompting questions to the child when reading from the enhanced ebook and the conversations that did take place were more often 
to do with the device and the technology rather than the story and characters.  This finding is revealing, according to the study’s lead author, due to the 
importance of parent-led conversations for toddlers given that they learn and retain new information better from in-person interactions than from digital 
media.
  The study would seem to indicate that reading from printed books is more beneficial for small children but the researchers suggest that parents 
should not necessarily completely avoid reading ebooks with their children – just that they remain aware of the need to keep the focus on interaction and 
conversation about the text while steering chat away from the technology itself.   The researchers are also looking to the next stage of their work, which will 
seek to understand what technological aspects of an ebook experience could actually enhance the parent-child reading experience rather than detracting 
from it. 

Story-time study 
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Those planning adventurous trips this summer 
and looking to document their experiences with 
a high-end, worry-free, pocket-sized camera 
might be interested to hear of the launch of 
Sony’s RXO II.   As with its predecessor, the 
Sony RXO, the second edition of this camera is 
ultra-compact and lightweight.  Measuring just 
59mm x 40.5mm x 35mm and weighing a mere 
132g, it slips easily into a pocket.  What’s more, 
though it is small, it is extremely tough.  This is 
a camera for all conditions, able to withstand 
whatever the elements throw at it, with 
dustproofing, waterproofing up to 10m deep, 
shockproofing up to 2m and crushproofing up 
to 200kg force.
  So much for its physical attributes, 
but what about the RXO II’s technical 
abilities?  It certainly has plenty of premium 
specifications that should add up to excellent 
image quality.  Under the hood, this camera 
offers a 1.0-type stacked 15.3MP image sensor 
and an advanced BIONZ X™ image processing 
engine that the manufacturer claims can offer 
enhanced colour reproduction, lightning-fast 
performance and superb image quality for both 

stills and movie shooting.  The RXO II offers 
a number of improvements over the RXO, 
including internal 4K recording and new image 
stabilisation solutions for video recording.  
Moreover, its LCD screen can tilt up to 180° 
and down 90° to let you frame your own self-
portraits and vlog adventures even underwater.  
Advanced functionality for stills photography 
is also on offer, with an anti-distortion shutter 
with a maximum speed of 1/32000 per second 
and the ability to shoot at up to 16 frames per 
second to capture fleeting moments.  Sony’s 
Eye AF that has proved popular with portrait 
photographers has been upgraded on the RX0 
II in terms of its speed, accuracy and operation.   
According to a company spokesperson, the 
RXO II is “an ideal camera for any type of travel 
and will perform equally well as a stills or video 
camera across a huge range of shooting and 
vlogging scenarios”. 
  Those tempted by the impressive-
sounding credentials of this camera should be 
able to get their hands on it from this month 
when it is due to become available in Europe at 
an approximate price of €800.

Adventure-proof camera

      

Garden trampolines have become increasingly common as a 
way to tempt children outdoors and engage in an activity that 
will keep them fit – but parents, as always, will need to think 
of safety first.  Unfortunately, the arrival of warmer weather 
tends to see a corresponding increase in children attending 
emergency departments around the world with injuries 
sustained on domestic trampolines.  The EU safety standard for 
trampolines has been revised recently with input from ANEC, 
the consumer voice in standardisation.   The new standard 
now includes specific safety requirements for in-ground 
trampolines – these are trampolines that are buried or sunken 
into your garden.  These devices will not blow away in stormy 
weather and eliminate the potential for the user falling off from 
a height.   Although the standard requires safety nets for the 
use of regular freestanding trampolines, in-ground trampolines 
are not required to have safety nets given the lower potential 
for a fall but they may instead be sold with shock-absorbing 
material to provide a soft surface around the trampoline.
  The standard outlines the safety requirements 
for the construction and installation of the various types of 
trampolines for domestic use, but once the equipment is 
in your garden, it is important to maintain it properly.   You 
should check regularly for wear and tear, such as sagging 

or tension issues on the jumping mat or deterioration in 
the fabric or stitching.  Other aspects of your trampoline to 
keep an eye on include the condition of the springs and the 
frame.  In particular, exposure to harsh weather or strong 
sunlight can result in the safety net losing tensile strength and 
reducing its protective capabilities.  ANEC recommends that 
parents replace damaged or faded safety nets and ensure 
that these nets are closed at all times when the trampoline 
is in use.   Another key safety precaution is that trampolines 
should only be used by one child at a time.  This may be an 
unpopular stipulation in your household but it is one that is 
repeated by experts worldwide, including the Irish Association 
of Emergency Medicine, which notes that, in 35% of trampoline-
related cases seen in emergency departments here, the cause 
of injury was due to the presence of others on the trampoline.  
Moreover, children under six years of age should not be 
permitted to use a trampoline - unless it is specifically designed 
for very young age groups - as their bones are fragile and less 
able to withstand the repetitive pressure from jumping.   Adult 
supervision at all times is also vital – the adult may not be able 
to prevent the injury in all cases but at least they can remind 
everyone of the rules and will be on the spot if something 
happens.

Playing it safe
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New research from safefood reveals that treat foods are the second most-consumed food 
group by Irish children and that nearly 25% of all their meals include foods and drinks that 
are not recommended in a healthy diet because they are high in sugar, salt or fat.

REPORT by Clodagh O’Donoghue

At a glance
• Children’s diets
• Study findings and recommendations
• START campaign 

Serve Them Right…A look at 
what is on your child’s plate

safefood research shows that children here in 
fact are eating treat foods in such quantities 
that this is the second most-consumed food 
group after the starchy carbohydrate group 
made up of cereals, breads, potatoes, pasta 
and rice.  Consumer Choice considers the 
latest insight into what our children are eating 
and some recommendations on how to serve 
them up a better future. 

Study findings
For its What’s On Your Child’s Plate? study, 
safefood used a combination of research 
methods including focus groups conducted 
with parents of children aged two to 12 years.  
The participants for these focus groups were 
drawn from preschools and primary schools 
located in both urban and rural areas in the 
Republic of Ireland, and Northern Ireland and 
classified as at either higher or lower levels of 
disadvantage.  Data were also gathered from 
earlier dietary studies focussed on children’s 
eating behaviours on both sides of the border.
The first aim of the research was to look at 
parental portioning behaviours and strategies.  
It is accepted that portion sizes have grown 
significantly in recent decades for both adults 
and children.  The research found that, rather 
than allowing the child to serve themselves, 
parents generally serve a set of amount 
of food to the child based on the child’s 
individual appetite and having learned from 

experience how much the child is likely to 
eat.  Children’s meals are typically served on 
smaller sized plates, which helps to control 
the portion size served.  Parents looking to 
encourage their children to eat a healthy diet 
will tend to allow larger amounts of foods they 
perceive to be healthy and smaller amounts of 
less healthy options.  In general, parents’ main 
concern is that the child has enough to eat – so 
they are more worried about underfeeding 
than overfeeding.  Moreover, parents use their 
child’s body size as an indicator of whether 
the child is healthy and that the portion sizes 
that they serve are correct.  There is a concern 
about this particular finding, however, as 
previous studies have noted that parents’ 
perception of their child’s weight status may 
not be accurate, with a significant proportion 
of parents of overweight or obese children 
classifying their child’s weight as normal.  
Portion sizes for children can depend on who 
is doing the serving, as the recent research 
found that male spouses and grandparents 
regularly serve bigger portions than mothers 
would dish up.
  In terms of what children are eating 
on the island of Ireland, the research found 
that close to a quarter of all meals included 
foods and drinks that are high in fat, sugar and 
salt.  It would seem that, in general, the day 
starts off well, with snacks consumed in the 
morning being generally healthier, comprising 

Last month, the findings were published 
of island-wide research commissioned by 
safefood that looked at how parents estimate 
portion sizes and the proportion of different 
food groups given to children at home and in 
school on a routine basis.  This work is linked to 
the five-year START campaign that safefood is 
running in conjunction with the Health Service 
Executive and Healthy Ireland and it provides 
further evidence of the steps needed to tackle 
the serious problem of childhood overweight 
and obesity across the island of Ireland.   
  Among the key findings of the new 
research is that 29% of children’s afternoon 
and evening snacks and nearly 25% of all their 
meals include foods that are high in sugar, salt 
or fat.  On the Food Pyramid, which outlines 
the national healthy eating guidelines for 
the Irish population, foods that are high in 
fat, sugar and salt - including biscuits, crisps, 
chocolate and sweets - are placed at the top 
with the recommendation that they are only 
eaten in small amounts, occasionally and not 
every day.  Turning this on its head, the latest 
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mostly of fruit, salad, vegetables or dairy 
items.  As the day goes on, however, the good 
intentions can wane and parents point to 
afternoons and evenings as danger times for 
getting tempted to give in to less healthy food 
and drink options for both their children and 
themselves.  Snacks eaten in the afternoon 
and evening include between 21% and 29% 
of foods high in fat, sugar and salt in the 
Republic of Ireland with these figures rising in 
Northern Ireland to between 23% and 37%.   
In Northern Ireland, the two top food groups 
consumed were foods and drinks high in fat, 
sugar and salt followed by dairy products.  As 
noted above, the top food groups consumed 
in the Republic of Ireland were cereals, breads, 
potatoes, pasta and rice, followed by foods 
and drinks high in fat, sugar and salt and dairy 
products.  These consumption patterns are 
way out of line with healthy eating guidelines, 
which recommend that the largest proportion 
of the diet should come from the fruit and 
vegetables group.  The graphic below from 
safefood indicates the contrast between the 
Food Pyramid guidelines and what children 
are actually eating here.
  These findings are particularly 
concerning given that one in four children 
are estimated to be overweight or obese in 
Ireland, with all the potential for negative 
health impacts that this brings and the 
likelihood that weight issues will persist 
into adulthood.  In the short term, being 
overweight or obese can lead to problems 
with bone health, breathing difficulties and 
psychological and social issues for children, 

with potential longer-terms effects including 
cancer, heart disease and type 2 diabetes.
 
Recommendations 
The safefood study concludes with a number 
of recommendations aimed at improving 
portioning practices for parents and children 
and at delivering better quality and balance 
in their food choices.  Parents in the study 
felt that they know how much food their 
children need but that portion size guidance 
could be useful both as a gauge and a 
means of reassuring them that they were 
not under- or overfeeding their child.   A 
key recommendation is that children’s food 
portion guidance should be provided in a 
visual way, possibly presented pictorially 
on child-sized plates, and that portion 
sizes should be expressed in household 
measurements – for example, cupfuls – rather 
than weights as being of more practical use 
and easier to manage in the rush to get dinner 
on the table.  Food portion size awareness 
campaigns should be aimed at fathers, 
grandparents and other carers as well as at 
mothers and guidance should be timed for 
key transition points in a child’s life, such as 
starting primary school. In addition, behaviour 
change campaigns are needed that promote 
reducing portion sizes of foods and drinks that 
are high in fat, sugar and salt and replacing 
these items with food groups essential to a 
healthy diet. Targeted messaging that focuses 
on snacking is also needed, including the food 
types given to children.

START campaign
This new research supports the START 
campaign, which encourages parents to 
offer their children healthier snacks while 
limiting treat foods to small amounts and 
not giving them every day.  The need for 
changes to eating behaviour are clear, with 
Dr Cliodhna Foley-Nolan, Director of Human 
Health & Nutrition at safefood, noting that 
“the stand-out result in this research is how 
so-called ‘junk’ food is now a filler between 
and after meals in families’ daily diets” and 
has become “a staple in our weekly shop”.  
Dr Foley-Nolan acknowledges the difficulty 
of avoiding these foods given that they are 
“available everywhere, highly palatable, cheap 
and frequently on special offer”.   Indeed, 
safefood’s recent What’s On Offer? study 
showed that the most frequent category on 
promotional offer in supermarket aisles was 
food and drink items that are high in sugar, 
fat or salt, providing additional temptation for 
parents looking to make their weekly grocery 
budget go further.  Moreover, recent research 
for the START campaign highlighted how a 
third of parents find it difficult to cut back 
on treat foods or keep them to a minimum.  
Mindful of the myriad challenges facing them, 
the START campaign looks to help parents to 
take the first steps towards a healthier lifestyle 
for their children and persist with the changes 
even when they meet with opposition.  See 
our article on the safefood START campaign 
on page 10 of the February 2018 issue of 
Consumer Choice or go to www.safefood.eu.

Source: www.safefood.eu
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The Financial Services and Pensions 
Ombudsman (FSPO) is the independent 
and free service that helps to resolve 
complaints from consumers, including 
small businesses and other organisations, 
that arise with regulated financial services 
providers and pension providers. It was set 
up under the Financial Services and Pensions 
Ombudsman Act 2017, which merged the 
Office of the Pensions Ombudsman (OPO) 
with the Financial Services Ombudsman’s 
Bureau (FSOB) into one public body, and 
is funded by a levy on financial services 
providers and a grant from the government.  
The aim is to enhance the financial services 
and pensions environment by offering a 
means of resolution of disputes that is fair, 
transparent and accessible to everyone.  
When a consumer has tried and failed to 
resolve a complaint with a financial services 
or pension provider, they can contact the 
FSPO for assistance free of charge. The FSPO 
has been working to improve the quality, 
speed and efficiency of its complaints 
management process, by making better use 
of information technology and providing new 
and easier ways of interacting with the office.   
As part of its efforts to enhance the customer 
experience and improve transparency, the 
legally binding decisions made by the FSPO 

Financial Services and Pensions Ombudsman –  
Decisions and Case Studies

during 2018 are now available online so that 
they can be readily accessed by all.  Short 
summaries of a number of these cases have 
also been made available in the FSPO’s 
Digest of 2018 Decisions, published in 
January of this year.  In addition, a document 
entitled Overview of Complaints 2018, 
published in March, looks at the work of the 
FSPO during last year, with a number of case 
studies provided to illustrate how resolution 
was reached in a range of areas.

2018 figures
  The new office of the FSPO took up 
its role on 1st January 2018 and during the 
year it received 19,000 telephone enquiries 
and 15,300 email queries from the general 
public.  It inherited 3,178 complaints from the 
previous two bodies, the OPO and the FSOB, 
and 5,692 new complaints were received in 
2018.  The FSPO notes that the number of 
complaints received last year was greater than 
the number of complaints forwarded to the 
OPO and the FSOB combined in recent years.   
In all, 4,443 complaints were closed during 
the year, leaving an outstanding balance 
of 4,427 complaints that have yet to be 
completed.  Of the 4,443 closed complaints, 
over half of these were resolved through 
the body’s informal mediation process.  In 

With the number of complaints against financial services providers 
continuing to rise, the Financial Services and Pensions Ombudsman 
is now publishing its legally binding decisions so consumers can see 
the kinds of problems that occur in the sector and the type of solutions 
and redress that may be available.  

REPORT by Clodagh O'Donoghue

At a glance
• 2018 statistics
• Case studies
• Making a complaint

addition, 234 legally binding decisions were 
issued.  The remainder of the complaints 
were closed at the registration and referral 
stage or were settled or withdrawn during 
the adjudication process or following legal 
review.  
  In terms of how the complaints 
received during 2018 break down by sector, 
56% related to banking products, 33% 
related to insurance, 6% related to pension 
schemes, and 5% related to investment 
products. Banking products accounted 
for more than half of all complaints for the 
year and, of these, concerns relating to 
mortgages made up the largest category 
at 32% or 1,766 complaints, with tracker 
mortgages featuring heavily. Among 
complaints relating to insurance products 
and services, motor insurance was the main 
product type cited, representing 29% of 
insurance complaints.

FSPO complaints process
Those who have a concern about their 
dealings with a financial services or 
pension provider can contact the FSPO for 
information. Consumers can only make a 
complaint once they have engaged with the 
provider’s internal complaints process but if 
they cannot resolve the issue satisfactorily 
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in this way, then they can turn to the FSPO 
for assistance. See the section below on the 
three-step process to making a complaint.  Of 
the 4,443 complaints closed by the FSPO in 
2018, 1,639 were closed at the registration, 
referral and follow-up stage.  Of these, 142 
complaints were found to be ineligible – that 
is, the complaints were found not to fall 
within the remit of the FSPO or were intended 
for a different ombudsman body, and where 
possible, the complainant was redirected to 
the appropriate organisation.   The remaining 
1,497 complaints in this category had not 
been fully completed by the complainant.   In 
general, this was because the complainant 
had not notified their financial services 
provider of the issue, as required by the 
FSPO process. In such cases, complainants 
are informed of the need to first go through 
the provider’s complaints handling process 
and many of them then find that they can 
resolve their complaint with their provider 
without needing the help of the FSPO.  Case 
Study 1 below illustrates an example of a 
mortgage customer returning to the provider 
after making initial contact with the FSPO 
and gaining satisfaction at this point.  If 
no satisfactory resolution is reached, the 
complainant can then get back in touch 
with the FSPO and the complaints resolution 
process gets under way.
  The first stage of the FSPO 
complaints resolution strategy is an informal 
mediation process, much of which takes 
place over the phone and through email 
and involves listening to both parties to 
facilitate a mutually acceptable agreement. 
The outcome of this informal engagement 
can be a settlement in which the complainant 
receives redress and/or compensation or 
it can involve the complainant accepting a 
clarification of the situation or the matter in 
question. In some cases, the FSPO is notified 
that the issue has been withdrawn from 
the dispute resolution service, which can 
be because a settlement has been agreed 
between the parties directly.   On occasion, 
complaints are closed following contact with 
the complainant only and the provider is not 
contacted. This is often because the issue 
at hand is found to fall outside the remit of 
the FSPO – for example, in cases where the 
complaint concerns high prices or credit 
refusal in the financial services sector, these 
are competition or commercial issues and 
cannot be dealt with by the FSPO.  Similarly, 
in pension complaints, the complainant may 
seek a resolution that is beyond the FSPO’s 
limited powers in relation to pensions and 
FSPO staff will explain this.  In 2018, most 
cases – 2,331 in all – were resolved at the 
informal mediation stage, with the vast 
majority of these resulting in the complainant 
reaching a settlement with the provider 

or receiving a clarification of the issues in 
question.   Case Studies 2-4 below illustrate 
some examples of resolutions reached 
through informal mediation last year.
  In cases where early intervention 
and mediation does not resolve the issue, 
the FSPO has the power to proceed to a 
formal investigation. This formal investigation 
involves the FSPO gathering together 
documentary and audio evidence as well 
as submissions from the parties.  Whereas 
complaints can be resolved fairly swiftly 
through the informal mediation process, the 
timeframe for a full investigation and formal 
adjudication can be considerably longer and 
will depend on such factors as the number 
of submissions required and whether an 
oral hearing needs to take place.  Detailed 
consideration is then given to the evidence 
collected and the submissions made, and 
a preliminary decision is presented to the 
parties. Some limited further submissions 
may be made at this point before the FSPO 
will deliver a final decision that is legally 
binding on both parties. During 2018, 234 
legally binding decisions were made, with 
127 complaints upheld to some extent and 
107 complaints not upheld. A complaint 
may be upheld, substantially upheld or 
partially upheld by the FSPO, in which 
case the provider may be directed to pay 
compensation to the complainant or to 
rectify the issue in some way. If a complaint 
is not upheld, the FSPO will not direct any 
action.  Either party can appeal the FSPO 
decision to the High Court within 35 days, 
but complainants are warned that, while the 
FSPO process is free, the High Court is not 
and if the complainant is not successful in 
their appeal, they may have to pay substantial 
legal costs. 

Ombudsman decisions 
published online
under the Financial Services and Pensions 
Ombudsman Act 2017, the FSPO was 
given the power to publish legally binding 
decisions in relation to complaints 
concerning financial services providers.   The 
legislation stipulates that the information 
should be published in such a way that the 
complainant and provider are not identifiable 
and the publication also has to comply with 
data protection legislation and regulations.   
The 2017 Act also allows the FSPO to publish 
case studies of decisions relating to pension 
providers, though not the full decision.    
  The purpose of publishing 
legally binding decisions is to enhance the 
transparency and understanding of the 
FSPO’s services and also to provide assistance 
to both consumers and financial services 
providers in avoiding and resolving disputes, 
as they can see the kind of issues that can 
arise and the way in which they are addressed 
by the FSPO.  
  In January 2019, the FSPO 
published 228 of the 234 legally binding 
decisions issued during the previous year 
on its online database.   A small number 
of decisions were not included because 
they related to pension providers – and, 
as such, may not legally be published – or 
because they are currently the subject of 
High Court appeals. In one instance, the 
decision was not published because, even 
after being anonymised, the parties would 
be too identifiable given the distinctive 
nature of the case. As well as the full text of 
the FSPO decisions reached since January 
2018 featured on the online database, 
short summaries of 27 of these cases are 
published in the FSPO’s Digest of 2018 
Decisions, which can be downloaded at 
https://www.fspo.ie/decisions/documents/
Ombudsmans_Digest_of_2018_Decisions.
pdf. The digest includes summaries of the 
three 2018 decisions relating to pension 
providers as well as such wide-ranging 
issues as a mortgage application cashback 
offer, underpayment of credit card debt, 
administration of a whole of life policy, 
processing of a motor insurance claim and 
rejection of a health insurance claim because 
of a pre-existing condition.  The summaries 
are brief outlines only and interested parties 
can view the full text in the online database 
at www.fspo.ie/decisions.  To search the 
database for a specific topic or area of 
interest, you can type in a keyword or refine 
your search by applying filters.  Examples of 
some directions made by the FSPO during 
2018 are provided in the box below.
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Case studies

As noted above, the FSPO has also published an overview of complaints dealt with in 2018 and, as part of this, has provided a number of case 
studies that briefly outline how complaints were resolved through mediation during the year.  These case studies are helpful for consumers 
as they illustrate the types of problems people dealing with financial services providers can experience and how a resolution may be reached, 
hopefully to the satisfaction of the complainant.  Such examples can provide a useful reference point for consumers looking to resolve their 
own issues with a financial services provider and be instructive for both consumers and providers as an indication of what kinds of behaviours 
are unacceptable on the part of financial services firms.  Below is a selection of case studies taken from this document and more examples are 
provided at https://www.fspo.ie/documents/FSPO-Overview-of-Complaints-2018.pdf.

Case Study 1: Mortgage repayment issue

Cian wanted to pay off his residential mortgage and rearrange his buy-to-let mortgage.  Cian was informed that his new repayment amount 
would be €1,369, however, the bank withdrew €1,860 from his account.  This was not communicated to Cian and he could not get an explanation 
for the change from the agreed repayment amount. In the first instance, Cian was informed by the FSPO that he must complete his provider’s 
internal complaints process as required by legislation. It was explained to Cian how to complain effectively to his bank. When Cian made a 
complaint to his bank, it carried out its own internal review. Cian told the FSPO that the bank addressed the points he made and explained its 
reasons for doing what it did. It apologised for a shortfall in service and offered Cian €300 to make up for any inconvenience caused. Cian was 
satisfied with this outcome and withdrew the complaint from the FSPO.

Case Study 2: Insurance claim rejected and policy voided 

Susan bought a van directly from her brother. After the sale, she rang her insurance company to insure the van in her name.  Several months 
after she had done this, the van was stolen and burnt out.  Susan contacted the insurer to make a claim. The insurer investigated and decided to 
deny the claim, void the policy, and return all the premia paid, because the van was not registered in Susan’s name. This caused her significant 
hardship.  She was also denied further insurance cover until Insurance Ireland helped her get a quote from her original insurer who offered her 
third-party-only insurance at a cost of over €2,700 per annum. During the FSPO mediation, the policy documents and terms and conditions 
were discussed, along with the contents of the phone call where Susan changed her insurance to cover her new vehicle. The company accepted 
that neither the paperwork nor the questions asked of Susan when she changed vehicle made it sufficiently clear that the vehicle had to be 
registered into her own name. As a direct result of the mediation, the insurer reversed its decision, removed the void from record, upgraded 
Susan’s level of cover from third party only to comprehensive at no extra cost, and admitted the claim for assessment, where the burnt-out van 
had a pre-accident value of €8,000.

Case Study 3: Policy voided and claim rejected for nondisclosure 

Frank submitted a claim to his insurer after wedding presents, cards with money, handbags and jewellery were stolen. After the claim was 
made, the company claimed that the risk was outside of the insurer’s new business acceptance criteria, due to two previous claims not being 
disclosed.  These related to storm damage and the loss of a hearing aid. As a result, the insurer voided the policy from inception and returned 
the premium of €389.47 to Frank. Frank had difficulty arranging cover elsewhere due to the need to disclose the matter to other insurers. Fol-
lowing the FSPO mediation, the insurer accepted that its response may have been disproportionate and it offered Frank the following to resolve 
the dispute: reversal of the decision to void the policy and reinstatement of his policy cover, reopening of the claim discussion as per standard 
procedure and the offer of a new policy commencing immediately. Frank accepted this outcome.

Case Study 4: Delay in providing house deeds 

Tracey and Joe wanted to change mortgage provider. The request for the release of their deeds from their original mortgage provider took an 
exceptionally long time, costing them more in legal fees and denying them the lower interest rate they were going to achieve by the move.   
During the FSPO mediation the provider agreed to pay them €1,500 in compensation for their losses.

Source: All case studies taken from the Financial Services and Pensions Ombudsman’s Overview of Complaints 2018.
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Making a complaint
If you have an issue with a bank, insurance 
company, credit union, moneylender, pension 
provider or other financial services firm, then 
there are a number of steps you should take 
before directing your complaint through the 
FSPO’s dispute resolution process.

1. Before the FSPO can get involved in a 
dispute between a consumer and a financial 
services or pension provider, the consumer 
must have engaged fully with the provider 
to try to reach a resolution.  The provider 
must be given a chance to solve the problem.  
Thus, the consumer will need to speak with or 
write to the provider, outlining the complaint 
and suggesting how it might be put right.  
The provider should then deal with the 
complaint through its complaints handling 
system and fully investigate the matter.  

2. As is often the case in tackling consumer 
issues, the consumer may need to be 
persistent in pursuing the provider for a 
response and they may need to check up 
on the progress of their complaint if no 
response is received.  If the provider fails 
to engage with the consumer at all or if no 
final response is received within 40 working 
days, then the consumer can ask the FSPO 
to follow up the matter on their behalf.   
Hopefully though, the consumer’s patience 
and persistence will pay off and they should 
receive a final response in writing from the 
provider.   

3. If at this point the provider has not resolved 
the complaint to the consumer’s satisfaction, 
then the consumer can contact the FSPO, 
submitting a completed complaint form, the 
final response from the provider and copies 
of any relevant documentation.   A complaint 

form may be submitted online, downloaded 
from the FSPO website, or posted out to the 
consumer on request.  All contact details for 
the FSPO are provided below.  

 The fact that the number of 
complaints received by the FSPO continues 
to rise indicates both the ongoing problems 
with the sector but also consumers’ growing 
awareness of the ability of the FSPO to 
provide a possible route to resolution.   The 
increased availability to the FSPO’s legally 
binding decisions and also to case studies is 
aimed at helping consumers and providers to 
better understand the types of situations that 
can arise and the FSPO’s powers and services 
to resolve them.

 Reflecting on the decisions taken 
in 2018, the Financial Services and Pensions 
Ombudsman, Ger Deering, has stated that 
he welcomes “the fact that the majority 
of complaints were resolved through the 
informal mediation process we provide 
as this delivers a faster outcome that is 
acceptable to both parties”.  Mr Deering 
also noted, however, that it is clear from the 
published decisions that “some providers 
do not always act in the best interest of their 
customers” and that “some providers are not 
willing to listen to or engage sufficiently with 
their customers in order to resolve disputes”.  
Mr Deering concluded by saying that he is 
“very conscious of the impact of the work of 
this office on the daily lives of consumers.  
The importance of resolving a contentious 
dispute, that is negatively affecting an 
individual’s life, cannot be overestimated.  
One of the key objectives of our office is to 
improve communication and engagement 
with the public.  Publication of these 
decisions is an important step in achieving 
this and will, I believe, contribute to an 
enhanced consumer protection framework”.

 Welcoming the publication of 
this article, Mr Deering has further stated: 
“I believe that everyone has the right to 
good service from their financial service or 
pension provider and speedy redress from 
the provider when things go wrong.  Where 
this does not happen, it is important that 
people know that they have an independent 
place where they can have their complaint 
resolved.  The FSPO is a vital and integral 
part of the consumer protection framework 
and it is important that consumers know 
what we do and how to contact us.  For this 
reason, I am delighted and grateful that the 
Consumers’ Association of Ireland is bringing 
the work of our office to the attention of 
its members and the wider community 
generally.”

 

Useful contact

Financial Services and Pensions 
Ombudsman
Lincoln House
Lincoln Place
Dublin 2
D02 VH29
www.fspo.ie
tel: 01 567 7000
email: info@fspo.ie
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Ombudsman Ger Deering
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Consumer Choice looks at the issue of financial 
elder abuse and its prevalence in Ireland.  How 
can it be identified? How can you protect yourself? 
Where can you report suspected financial abuse?

REPORT by Róisín Moloney Weekes 

At a glance
• Witnessing abuse
• Protecting yourself
• Seeking help

Financial Elder Abuse 

established in 2015 in response to a number 
of high-profile adult safeguarding issues.  It 
recognises the need to promote the rights 
of vulnerable people and safeguard them 
from abuse through policy and legislative 
change.  Safeguarding Ireland does not deal 
with specific cases of abuse or alleged abuse – 
instead, it directs people to the HSE, which has 
a social work service that may be contacted 
in relation to any concerns about a vulnerable 
adult who may be at risk of abuse.  See Table 2 
below for contact details. 
  One particular form of abuse that 
this article is focusing on is financial abuse 
and, according to Age Action, financial abuse 
accounts for one-fifth of substantial elder 
abuse cases reported to the HSE. 

Financial abuse
Financial abuse is a crime and includes 
theft of money, the use of another person’s 
identity in relation to credit and bank cards, 
forging someone else’s signature, the use 
of counterfeit cheques or tricking a person 
into signing blank cheques.  Other forms of 

financial abuse, equally as serious, include 
pressurising a person to sign documents or 
pressurising a person to change their will.  
The very person who provides essential care 
may be the abuser and a threat to withdraw 
care may provide the necessary pressure to 
hand over money or property.  
  If you feel under pressure to allow 
another person access your bank/credit 
union/post office account or if another 
person makes decisions about your money 
without discussion with you or without 
obtaining your consent, then you may need 
to consider if you are experiencing financial 
abuse. Ask yourself if you have lost control 
over your finances or if you feel pressurised 
to give money to someone else.  Is your 
money being spent by someone else for 
things other than your bills, your essentials 
and purchases requested by you? 
  In 2015, new legislation on assisted 
decision making was enacted - however it 
has yet to be implemented. There is also 
an Adult Safeguarding Bill in ongoing 
development in the Oireachtas since 2017.  

Ireland has an aging population and within 
this cohort of the population there appears 
to be a hidden problem of financial abuse.  
The size of this problem is difficult to quantify 
given the deterrents that people face when 
reporting such abuse.  The abuser may be the 
single person most relied upon, they may be 
a family member and highlighting the abuse 
may cause all sorts of family disputes. 
  Abuse comes in many forms 
including physical, psychological, neglect, 
sexual, discriminatory and institutional abuse. 
According to Safeguarding Ireland, 10% of Irish 
adults have witnessed abuse in the last year.  
This research found that 12% of those who 
witnessed the abuse did nothing at all about it; 
47% discussed it with the abuse victim; 40% of 
people discussed it with a trusted person; 15% 
sought professional advice; and 3% reported 
what they witnessed to an authority, including 
the Gardaí and the Health Service Executive 
(HSE). 
  Safeguarding Ireland is an umbrella 
body representing over 30 organisations 
working to protect vulnerable adults.  It was 

Money/Financial elder abuse 
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Safeguarding Ireland has stated that, based on 
its research, introducing tougher legislation 
would drive the public to be more vigilant 
in tackling adult abuse.  It is calling for this 
legislation to be implemented with urgency.

Protecting your money
The Banking and Payments Federation Ireland 
(BPFI) has compiled a guide to safeguarding 
your money now and in the future.  Regardless 
of your amount of wealth, it is prudent to take 
steps to protect yourself from financial abuse 
and fraud.  If you are having difficulty or if 
you have any concerns about your banking, 
you can speak with a bank employee in your 
own branch and ask for guidance.  In terms 
of day-to-day banking, the BPFI advises that 
you take steps to protect yourself, including 
using less cash, as cash is easy to lose or to 
have stolen.  Instead, it suggests you learn 
how to pay bills by debit card, using online 
or telephone banking, using drafts or postal 
orders, or setting up direct debits or standing 
orders for regular bills.  If you need assistance 
with these processes, arrange a time with your 
bank to get some learning assistance. The 
BPFI also advises that you get regular bank 
account statements and check them and this 
will help you to identify any suspicious activity 
or missing money.  Never give your card or 
personal details to another person, including 
your PIN or CVV number. 
  You may need to get another 
person involved in managing your money 
and, if so, you can do this through a number of 
means, such as creating a joint bank account, 
setting up a third-party authority, or setting 
up a power of attorney. 
  When setting up a joint account, 
you will share this account with one or more 
people. This person/people will have access 
to this account and the arrangement is based 
on trust.  Only the required amount of money 
to cover the bills from this account should be 

lodged to this account.  Each account holder 
who has access to the account has ownership 
of the funds in that account.  If either account 
holder develops a mental capacity issue, the 
bank may freeze the joint account until formal 
arrangements can be put in place to manage 
the finances of the person with capacity 
issues and this may make it difficult to access 
the money in the account.   You should also 
be aware that if one account holder dies, the 
money in the joint account may pass to the 
surviving account holder rather than to other 
family members or those named in a will.
  You can also set up a third-party 
authority, which lets you select someone to 
do your day-to- day banking for you without 
making them a joint account holder. You can 
cancel the authority if you wish, meaning 
they will no longer be able to access your 
money.  Third-party authority is not offered by 
all banks so check your own bank for further 
information. Any authority in existence will be 
cancelled if you lose your mental capacity. 
  An alternative is to consider 
setting up a power of attorney. This is a legal 
arrangement that permits another person to 
act for you in certain areas, such as financial 
matters. The appointed person should be 
someone you trust. They can be appointed 
with enduring power of attorney, which allows 
that person to manage your affairs in the 
event that you lose your capacity.  You can 
find out more about this process from your 
solicitor or see page 13 of the June 2017 issue 
of Consumer Choice.
  It is also important to take time to 
make a will to reflect your wishes as to what 
you want to happen to your money and 
property on your death. Remember that a will 
only becomes effective from death, so you can 
change your will at any point. 
  If your bank is concerned about 
financial abuse, it will, with your permission, 
record that you may require help with your 

account and perhaps assign you a dedicated 
point of contact.  If bank staff are concerned 
that you may not be acting of your own free 
will, they may ask to speak to you alone. They 
may call you if they notice recent changes 
in transactions on your account and, with 
your permission, they may contact a family 
member, your solicitor, the HSE or the Gardaí.

Seeking help
Financial abuse can be subtle, building up 
slowly over time, so that the abused person 
may not realise that what is happening is 
unfair and possibly illegal.  The situation can 
be complicated by the fact that the person 
you suspect of financial abuse is someone you 
know well and depend upon.  The HSE urges 
people to consider if they are potentially the 
victims of financial abuse in the following 
circumstances:

• Someone else has access to your accounts 
without your full permission

• You feel pressured to allow someone else 
access to your accounts

• Someone else makes decisions about your 
money without speaking with you first

• You feel you have lost all control over your 
money

• Your money is being spent by someone else 
for things other than your bills, clothes, food, 
etc.

• You feel pressured to give money to 
someone else

  
  Safeguarding Ireland notes that 
only 2% of safeguarding concerns reported 
to the HSE are made by those who may be 

Unexplained or sudden inability to pay bills

Unexplained or sudden withdrawal of money from accounts

Funds diverted for someone else’s use

Being charged for unsolicited work or significantly overcharged for work done

Unexplained disappearance of possessions

No funds for food, clothes, services

Refusal to spend money

Disparity between living conditions and assets

Extraordinary interest by family member in person’s assets

Making dramatic financial decisions

TABLE 1: SIGNS THAT AN OLDER PERSON MAY BE ExPE-
RIENCING FINANCIAL ABUSE 

suffering the abuse, with almost all concerns 
reported by third parties. The organisation 
has encouraged more people to self-report 
if they believe they are experiencing abuse 
of any kind.  Moreover, the HSE points to a 
number of indicators that may suggest that 
an older person may be experiencing financial 
abuse – see Table 1.  Third parties who suspect 
that an older person may be the victim of 
financial abuse can report the matter to the 
appropriate HSE Safeguarding and Protection 
Team – contact details are provided in Table 2 
below.  Further information is available from 
the HSE information phone line open Monday 
to Saturday, 8am to 8pm, on 041 6850300 or 
1850 241850.   Alternatively, the matter may be 
discussed with the family doctor, solicitor or 
accountant, as appropriate, the person’s bank, 
the Money and Budgeting Service (MABS) or 
reported to An Garda Síochána.
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Sligo, Leitrim, Cavan, Monaghan and 
Donegal

Ballyshannon Health Campus An 
Clochar, College Street, Ballyshannon, 
Co . Donegal.

Safeguarding.cho1@hse.ie 071 9834660

Roscommon, Galway and Mayo
La Nua, Castlepark Road, Ballybane, 
Galway.

Safeguarding.cho2@hse.ie 091 748432

Clare, Limerick and N.Tipp/East 
Limerick

Health Centre, Tyone, Nenagh, Co. 
Tipperary.

Safeguarding.cho3@hse.ie 067 46470

Kerry and Cork
Block 22 St Finbarr’s Hospital, South 
Douglas Road, Cork.

Safeguarding.cho4@hse.ie 021 4923967

South Tipp, Carlow, Kilkenny, Water-
ford and Wexford

HSE Offices Dublin Road, Lacken, 
Kilkenny City, Co. Kilkenny.

Safeguarding.cho5@hse.ie 056 7784325

Wicklow, Dun Laoghaire and Dublin 
South East

Ballinteer Health Centre, Ballinteer 
Avenue, Ballinteer, Dublin 16.

Safeguarding.cho6@hse.ie 01 2164511

Kildare, Wicklow, Dublin West, Dublin 
South City and Dublin South West

Beech House, 101-102 Naas Business 
Park, Naas, Co. Kildare.

Safeguarding.cho7@hse.ie 045 920410

Laois, Offaly, Longford, Westmeath, 
Louth and Meath

Ashbourne Primary Care Centre,  
Declan Street, Ashbourne, Co. 
Meath.

Safeguarding.cho8@hse.ie 01 6914632

Dublin North, Dublin North Central 
and Dublin North West.

St. Mary Hospital, Phoenix Park, 
Dublin 20.

Safeguarding.cho9@hse.ie 01 6250447

TABLE 2: CONTACT DETAILS FOR HSE SAFEGUARDING AND PROTECTION TEAMS

Other useful contacts

Age Action
tel: 01 475 6989
email: info@ageaction.ie
www.ageaction.ie

Banking and Payments Federation 
Ireland 
tel: 01 671 5311
email: info@bpfi.ie
www.bpfi.ie

Money and Budgeting Service (MABS)
MABS helpline: 0761 072000
email: helpline@mabs.ie
www.mabs.ie

Safeguarding Ireland
tel: 061 461 358
email: info@safeguardingireland.org
www.safeguardingireland.org
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A two-in-one appliance 
sounds like the ideal 
space-saving solution 
but which washer-dry-
ers actually perform 
both jobs well?   
Consumer Choice has 
six dual-function  
models to recommend.

For those tight on space, a washer-dryer 
that combines two functions within a 
single unit and replaces the need to house 
two stand-alone devices can sound ideal.   
Although these appliances won’t take care 
of all your laundry needs – none of them 
will iron your clothes and hang them back 
up in the wardrobe for you just yet – at least 
washer-dryers will take care of the cleaning 
and drying part.  The best machines will 
cope with both tasks expertly, while the 
worst models will be prime examples of a 
jack of all trades, master of none. In general, 
washer-dryers use the same washing action 
as a dedicated washing machine so they 
often perform on a par with an equivalent 
stand-alone machine and can have very 
impressive cleaning capabilities. A washer-
dryer also incorporates a condenser dryer 
but often these dual-function machines 
struggle when it comes to their drying 
performance. Their drying abilities may 
not match the machine’s cleaning prowess 
or impress in terms of speed, accuracy 

Washer-Dryers

PRODUCT TESTS / Washer-Dryers                                                                               

REPORT by Clodagh O'Donoghue

At a glance
• Choosing an appliance
• Previous Choice Buys
• Six new Choice Buys

and evenness. Often drying times can 
be lengthy, frustrating those in a hurry 
for their dry clothes; sensors may not be 
accurately able to gauge when items are 
dried to the desired level; and too often, 
drying results can be uneven, leaving you 
to find a soggy surprise amongst otherwise 
perfectly dried laundry. This is not true 
of all washer-dryers, however, and in our 
current batch Consumer Choice can point 
you in the direction of six talented models 
that combine impeccable cleaning with 
dependable drying.

Choosing an appliance
Given the varying performance levels of 
the drying function of washer-dryers, those 
who will be relying heavily on a machine 
to take care of drying their laundry might 
need to think strongly about buying a 
dedicated appliance instead.   If space 
is an issue, you may be able to seek out 
an appliance that can be stacked on top 
of a compatible washing machine to 
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minimise the floorspace required.  A key 
advantage of a stand-alone tumble dryer 
over a dual-function appliance is capacity, 
as washer-dryers can typically dry only 
around half the amount that they can 
wash.  For example, an average-capacity 
washer-dryer that can fit 8kg for washing 
purposes will generally only be able to dry 
4kg-5kg of laundry.  This is because clothes 
can be more tightly packed in for washing, 
but effective drying requires plenty of 
space in the drum for air to circulate.  This 
means that if you have washed a full load, 
you will have to dry it in two separate 
batches – and if your machine has very long 
drying cycles, this could make the whole 
process irritatingly lengthy.  Alternatively, 
if you are looking to run a continuous 
cycle that lets you pop dirty clothes in 
and take them out again a few hours later 
both clean and dry, you will only be able 
to do this with a smaller load, half filling 
the drum in the first place.   In all, for larger 
households where laundry piles mount 
up quickly or where the dryer will be in 
very regular use, a dedicated tumble dryer 
may be a better option.  You will likely 
get better drying performance, fit a lot 
more laundry in at one time and one load 
can be in the dryer while the next one is 
getting washed.  Washer-dryers are ideal 
if you have a smaller household or where 
you find that you mostly use a washing 
line or other method to dry clothes but 
want the reassurance and backup of a 
drying function on your machine for times 
when you need your clothes dried in a 
hurry or when the weather outside is not 
cooperating.
  Because washer-dryers are more 
complex machines than stand-alone 
appliances, historically they have had more 
reliability issues, stemming from the fact 
that there are more components to go 
wrong and issues are more complicated 
to resolve.  Happily, though, the quality 
of washer-dryer combinations has been 
improving over the years so this would 
appear to be less of a cause for concern 
than previously.  One factor that bears 
keeping in mind when opting for a 
washer-dryer, however, is water use – not 
only for the washing function but for the 
drying function.  Condenser dryers need 
to cool the humid air that they create 
when extracting moisture from laundry 
in order to condense it back into liquid 
to collect it in a tank or pump it down 
the drain.  Tumble dryers use air in the 
cooling process, whereas washer-dryers 
typically use water to do the same 
job – and sometimes water use here is 
very significant, making these machines 

less environmentally friendly.  One of 
our current Choice Buys - the Siemens 
WD14H422GB - has moved away from using 
water in its drying function and uses a cold 
air system instead, with very impressive 
drying results achieved overall while 
significantly reducing water use.
  Some of the washer-dryers in 
our current batch of Choice Buys are very 
generously sized appliances with wash 
capacities of up to 10kg.  Though such 
drum dimensions could appeal to laundry-
heavy households, be sure to check the 
machine’s depth before buying.  Whereas 
most standard white goods will measure 
around 60cm in depth, some larger 
capacity machines are deeper, measuring 
closer to 70cm, so you will need to check 
that your new appliance won’t stick out 
from under your countertop.
  The latest trend in the white 
goods category is to incorporate a smart 
element that enables appliances to be 
controlled or monitored remotely but you 
may find that this does not add appreciably 
to their ease of use on an everyday basis, 
in which case, you should think twice 
before paying out extra for this advanced 
capability.  The two Samsung Choice Buys 
in our current batch allow for remote 
monitoring of your laundry cycles through 
a smartphone app and one recommended 
model from last year’s test comes with NFC 
technology to enable the downloading of 
extra wash programmes and diagnosing of 
minor problems.

Previous Choice Buys
The washer-dryers in our current batch of 
recommended models are high-end and 
relatively high-priced items, ranging from 

€830 upwards to €1,800, but these will 
not be within everyone’s budget.  Those 
who are happy to ditch fancy features in 
favour of an appliance that focuses on 
the basics might like to consider a Choice 
Buy from last year’s test - the Zanussi 
ZWD71460NW - which remains readily 
available in shops priced at a more modest 
€500. This freestanding washer-dryer 
is superb at washing clothes, reliably 
delivering spotless cottons and synthetics.  
Drying ability is also very good, with loads 
dried very evenly and the sensors do a 
great job of detecting when your laundry 
is dry enough to be taken out. It is not the 
fastest machine when it comes to drying, 
particularly on a cottons load, but for those 
who are not in a hurry, the results are worth 
waiting for. With a drum capacity of 7kg for 
washing and 4kg for drying, this machine 
may not suit larger households, however, 
and energy consumption on this appliance 
could be lower.  
  For those willing to splurge, 
last year’s top Choice Buy was the Miele 
WTH120WPM, with an eye-watering price 
tag of €1,999. For this hefty sum you will be 
getting two excellent appliances housed in 
one unit as this Miele model delivers top-
quality performance when used both as a 
washing machine and as a tumble dryer.   
You will only be able to wash up to 7kg of 
laundry in one go, with flawless results on 
both cottons and synthetics, and only up 
to 4kg may be dried at one time. However, 
the drying function is very speedy and 
your clothes will be very evenly dried 
throughout the load. This Miele machine 
offers some appealing and innovative 
features, including its auto-dosing 
technology and its SteamCare system that 
can be used to refresh briefly worn items 
or as part of a wash cycle to smooth out 
creases and minimise the amount of ironing 
needed.  
  Another option that remains 
available from last year is the LG F4J6TM1W, 
which excels at cleaning clothes and does 
a pretty good job of getting them dry 
also. This appliance can wash 8kg and dry 
5kg in one go, suiting it to most average-
sized households. There are 14 washing 
programmes to choose from, and this 
smart appliance has the added capability of 
letting you upload extra wash programmes 
and diagnose any minor problems that may 
need troubleshooting via NFC technology.   
For full reviews of all these appliances, see 
the July/August 2018 issue of Consumer 
Choice.
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The Choice Buy Bosch WDu28560GB ticks all the boxes for those looking 
for excellent washing and equally good drying in a single appliance.  With 
a generous washing capacity of 10kg and a 6kg drying capacity, this Bosch 
model will suit larger households where the laundry quickly piles up and 
a rapid turnaround is needed. You may need to check its dimensions to 
ensure you will have the space to house this substantially-sized machine 
under your countertop. Whether you are looking to clean a cottons or a 
synthetics load, your laundry will emerge spotless and the impressive spin 
function will effectively wring moisture out of your clothes.  The drying 
function is efficient so you won’t have to wait too long for your dry laundry 
and drying results are very even whether you are choosing cupboard-dry 
or iron-dry options. As well as a delay start, time-remaining display and 
child lock, this washer-dryer features a wide range of programmes and 
settings, including wool/handwash, sportswear, anti-allergy, quick wash 
and refresh options.  This large appliance is not as energy efficient as some 
of our other Choice Buys.

Another generously sized washer-dryer, the Choice Buy AEG 
L8WEC166R does not come cheap but has much to recommend it 
for those looking for superb washing and great drying capabilities.  
Larger households with significant laundry needs will appreciate 
the roomy interior of this machine, which can wash up to 10kg of 
laundry in one go and accommodate even bulky items like double 
duvets. Drying capacity is also very decent with the ability to dry 
up to 6kg of clothes at a time. Importantly, when clothes emerge 
from the drum, whether cottons or synthetics, they will be spotlessly 
clean and the excellent spin of up to 1600rpm will reliably eliminate 
moisture to reduce drying time. This machine dries all items 
effectively and ensures very even results throughout the load. This 
AEG model is exceptionally easy to use with all the basic settings 
on offer as well as such additional programmes as outdoor, steam 
refresh and stain action options. A further useful programme for 
those in a hurry is a setting that will allow you to wash and dry 5kg of 
clothes in four hours. 

Cottons wash  

Synthetics wash 

Dryness of clothes 

Drying evenness  

ease of use  

Water use  

energy use  


1. Bosch WDU28560GB €830 (Freestanding)

2. AEG L8WEC166R €1,099 (Freestanding)
Cottons wash  

Synthetics wash 

Dryness of clothes 

Drying evenness  

ease of use  

Water use  

energy use  


Useful contacts:

AEG 
tel 0044 81854 3000 
www.aeg.ie

Bosch 
tel 01 450 2655
www.bosch-home.co.uk

Grundig 
tel 01 691 0203       
www.grundig.co.uk

Samsung 
tel 0818 717100
www.samsung.com/ie

Siemens  
tel 01 450 2655                      
www.siemens-home.
com/ie

The Choice Buy Samsung WD10N84GNOA has an eye-watering price tag but comes 
with plenty of top-of-the-range features that may tempt you to splash out.  With 
a roomy interior, this washer-dryer can accommodate up to 10kg of laundry for 
washing and 6kg for drying purposes and comes equipped with the manufacturer’s 
QuickDrive technology, which incorporates a ‘pulsator’ that spins in a different 
direction to the rest of the drum that Samsung claims will give your clothes a more 
thorough wash in less time.  Certainly, in tests, cleaning results were flawless and 
wash cycle times are generally very swift and are followed by an effective 1400rpm 
spin. As well as usual wash programmes, there is an innovative AirWash setting that 
uses hot air instead of water to refresh laundry.  Drying times are on the slow side, 
however, though laundry loads are very evenly dried throughout with no soggy 
surprises.  Samsung has included its AddWash door to let you pop in stray items of 
laundry when the cycle is under way and this smart machine allows you to remotely 
monitor wash and dry programmes from your smartphone.   

Cottons wash  

Synthetics wash 

Dryness of clothes 

Drying evenness  

ease of use  

Water use  

energy use  


3. Samsung WD10N84GNOA €1,800 (Freestanding)

21
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The only one of our current recommended models that can be built into a fitted 
kitchen, the Choice Buy Grundig GWDI854 will do an excellent job when dealing 
with your laundry as it sits discreetly concealed behind a cabinet door.   Built-in 
machines often offer limited capacity in their interior, but this Grundig model can 
accommodate a more-than-decent 8kg of washing and can cope with 5kg of laundry 
for drying purposes.  Whether you pop in a cottons or synthetics load, you can 
expect spotless and stain-free washing results, with wash cycles completed with 
excellent rinsing and highly effective spinning to eliminate both detergent and 
moisture from your clothes.  As well as usual wash programmes, those in a hurry 
can make use of a mini setting that claims to wash a full 8kg load in 28 minutes 
and a small 2kg batch in 14 minutes.  This machine also does a great job of drying 
your laundry, with pretty even results throughout the load.  On the downside, this 
Grundig appliance is fairly heavy on both water and energy use, making it not the 
most eco-friendly of appliances.

Cottons wash  

Synthetics wash 

Dryness of clothes 

Drying evenness  

ease of use  

Water use  

energy use  


4. Grundig GWDI854 €930 (Built-in)

The Choice Buy Siemens WD14H422GB impresses across the board with its washing 
and drying capabilities with plenty of useful features thrown in.   This machine 
does an excellent job of ridding your cottons and synthetics of dirt and stains to 
leave them spotless and a highly effective spin of up to1400rpm will eliminate 
moisture to aid drying.  This Siemens model is equally proficient at drying your 
clothes and, unusually, whereas most washer-dryers use water to cool the warm air 
in the heat exchanger, this one uses a cold air system, significantly reducing water 
use.  The overall results are impressive, with clothes emerging perfectly and evenly 
dried, though drying synthetics is on the slow side.  The drum has a relatively snug 
capacity of 7kg for washing and only 4kg for drying but, on the plus side, a reload 
function allows you to pause this machine mid-cycle in order to add a forgotten 
piece of laundry or extra fabric conditioner.  Testers found this washer-dryer to be 
very straightforward to use and, as well as all the usual programmes, some handy 
additional settings include textile guard and steam refresh options.

Cottons wash  

Synthetics wash 

Dryness of clothes 

Drying evenness  

ease of use  

Water use  

energy use  


5. Siemens WD14H422GB €1,100 (Freestanding)

For those who are looking for an outstanding washing machine with the option of 
a drying function on occasion, the Choice Buy Samsung WD80N645OOW could be 
worth considering.  This feature-laden machine incorporates Samsung’s QuickDrive 
technology where one panel of the drum moves in the opposite direction to the 
rest with the aim of delivering more thorough cleaning in a faster timeframe – and, 
certainly, tests show that superb washing results are achieved on both cottons and 
synthetics loads.  Drum capacity is very decent at 8kg for washing and 5kg for drying.  
This Samsung model fell somewhat short in drying tests with some programmes 
leaving clothes rather damp so you may need to increase the time of cycles to ensure 
drying success – but loads are perfectly evenly dried throughout with top marks 
scored here.  Forgetful types will appreciate the AddWash hatch on the main door 
that allows you to add stray items after the machine is turned on.  If you like the 
sound of this machine but need a bigger drum size, the Samsung WD90N645OOX 
has a washing capacity of 9kg and is priced at €1,300.

Cottons wash  

Synthetics wash 

Dryness of clothes 

Drying evenness  

ease of use  

Water use  

energy use  


6. Samsung WD80N645OOW €1,200 (Freestanding)
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PRODUCT TESTS /Fitness watches and trackers    

Looking for a device 
to help with your 
fitness goals? Our 
independent test 
results will put you  
on the right track.

Fitness Watches and Trackers    

At a glance
• Fitness watches versus trackers
• Features to look for
• Five Choice Buys

the right track.  There are plenty of devices 
on the market that promise to do exactly 
that, but how much do you need to spend 
and what should you be looking for in your 
new gadget? Which features are essential 
and which ones are just nice to have?   Our 
first report on fitness watches and trackers 
looks at the trends and developments in this 
category, the features on offer and how the 
various products on the market compare. 

Fitness watches versus trackers
For the purposes of our current test we 
have divided the products on the market 
into fitness trackers and the newer and 
emerging subcategory of fitness watches.  At 
their most basic, fitness trackers or bands, 
which have been around for a number of 
years, are slimline and discreet wrist-worn 
devices that measure the steps you take 
when walking, running or carrying out 
daily tasks, such as loading the dishwasher 
or doing the vacuuming.   These devices 
almost invariably also estimate distance 
travelled, often using your pre-programmed 
stride length to make the calculation, as 
well as calories burned.  Devices typically 
also record your sleep patterns to assess the 
quality of sleep you are getting.  An ‘inactive 
mode’ is often included that will prompt 
the device to vibrate if the wearer has been 

inactive for too long.   Many fitness trackers 
also are water resistant to some degree, so 
you won’t have to take them off in the pool, 
though they may not be able to measure any 
specific swimming data, such as the number 
of strokes taken.
  Though some fitness trackers may 
also incorporate more advanced features 
like built-in GPS or a heart rate monitor, such 
capabilities are more likely to be included 
in upgraded versions of these gadgets that 
have come to be known as fitness or activity 
watches.   Trackers typically have very basic 
greyscale screens that provide a limited 
amount of information.  The sensors in these 
devices record and store the various metrics 
and these can be viewed when the tracker 
connects to a downloaded app on your 
smartphone.   In contrast, fitness watches 
tend to offer screens that are bigger and 
brighter and that provide more detailed data 
and a greater range of functionality without 
the need to resort to your smartphone.  
Some people may like to use their exercise 
time to get away from the constant 
communication and interaction with the 
outside world but others will want to remain 
connected as they work out.  With this in 
mind, the fitness watch category is moving 
into smartwatch territory by offering some 
smart features, often currently restricted to 

REPORT byClodagh O’Donoghue

Summer is here with the warmer weather 
inspiring many of us to make potentially rash 
resolutions of upping our exercise levels and 
improving overall fitness.  Sometimes investing 
in a gadget that will measure our activity levels 
and record progress can help to keep us on 



www.thecai.ie June 2019  24

receiving push notifications from the paired 
smartphone, such as texts, emails, phone 
calls and social media updates, with some 
limited options for replying to these.  The 
larger screens and greater functionality tend 
to take their toll on battery life, however, so 
trackers typically outperform fitness watches 
in this regard, with some not needing 
to be recharged for weeks and others 
incorporating familiar coin-cell batteries that 
will last several months.  Fitness watches on 
the other hand may need recharging every 
couple of days depending on how heavily 
they are used.  
  The fitness watch subcategory is 
primarily aimed at people who want more 
features and options alongside larger screens 
that improve app navigation and enable 
them to check detailed data from their wrist 
but who do not want the extra complexity 
and features that come with a typical 
smartwatch.   Experts are predicting that 
basic old-style fitness bands will become less 
popular in coming years as people opt for 
the vibrant LCD displays, greater interactivity 
and wider range of features offered by fitness 
watches.   It is thought that despite not 
being as discreet on the wrist and heavier to 
wear, fitness watches will ultimately replace 
trackers, particularly as the price gap closes.  
In our current batch, all the fitness watches 
on test preformed fairly well whereas there 
was a greater difference in the abilities of the 
various fitness trackers under scrutiny.
  For those who are looking beyond 
fitness features and who would like the 
convenience of having all the functionality 
of a smartphone on their wrist, we will be 
reviewing smartwatches in an upcoming 
issue of Consumer Choice.

Features to look for
Your fitness device will spend a lot of time 
on your wrist so comfort is a priority but, 
for some, so is look and style.   Often, a key 
factor in the price is the design and material 

used in the strap.  Some devices have a range 
of designer options available and these can 
significantly push up the cost.  As you can 
see from our table of results below, price is 
not necessarily an indicator of performance.  
Fitness trackers and watches at the lower end 
of the price range can do a great job, whereas 
some more costly models can struggle in 
terms of accuracy, comfort or usability.   Make 
sure to try on any tracker or watch you are 
considering purchasing to ascertain if it will 
suit your wrist size and that you will be happy 
to wear it for long periods. 
  Beyond its physical attributes, you 
will need to consider what features you will 
require under the hood of your new device.  
Not surprisingly, the more you pay, the more 
advanced features and varied functions 
you will get….it is all a question of whether 
these will be of use to you or whether your 
needs are relatively simple and confined to 
basic tracking of the main metrics.   Given 
that the devices in our current batch range 
in price from a positively frugal €30 to an 
eye-watering €680, it is important to think 
about what exactly you will need in terms of 
features and capabilities and what you would 
be happy to forego.   The following are some 
aspects that you should consider: 

Multi-sport tracking
Depending on what kinds of activities you 
like to engage in, you may need a device that 
can go beyond measuring merely running 
and walking to track other more specific 
forms of exercise.   A range of sensors can be 
incorporated into higher-end trackers and 
watches that can provide data on all kinds 
of sports and workouts, from swimming 
and cycling to yoga and strength training, 
and from skiing and rowing to climbing and 
snowboarding.

Built-in GPS
Many fitness trackers can be paired with a 
mobile phone to make use of its GPS function 

but devices that have built-in GPS allow you 
to map the route of your run or walk while 
leaving your smartphone at home.  Devices 
with GPS can use this capability for more 
accurately calculating distance travelled than 
is often possible using step counts and stride 
length, though turning on your GPS will 
inevitably drain the battery more quickly.  

Heart-rate monitor
A heart-rate monitor, often tucked onto 
the bottom of your wrist-based device, will 
measure your heart rate throughout the 
day, reporting on your average heart rate 
and any variations.  These measurements 
can be useful as a way to gauge the effort 
involved in your fitness regime and to track 
improvements.  Models with heart-rate 
monitors often incorporate the heart-rate 
data to more precisely estimate calories 
burned, though our tests show that accuracy 
varies and can depend on the quality of 
the manufacturer’s built-in algorithm 
for interpreting fitness data.  Heart-rate 
measurements can also be used by some 
devices to provide VO2 max estimates for 
calculating oxygen consumption and fitness 
levels.

Music
For many people, any form of exercise can 
be made more enjoyable if accompanied by 
their favourite music tracks.  Many commonly 
bring their smartphone on their exercise 
sessions to listen to playlists or stream 
from an online music service but newer 
fitness watches can again let you leave your 
smartphone at home by providing sufficient 
memory capacity to store your tunes or by 
allowing you to stream straight from your 
device.   You will pay for the privilege but 
sporty music fans may feel the investment is 
worthwhile.  Two of our current Choice Buys 
are designed with music lovers in mind.

If you are looking for simplicity in a fitness watch, the Choice Buy Garmin Forerunner 30 is a 
straightforward-to-use device that can be relied upon to deliver accurate data and results.  
Aimed primarily at runners, this Garmin model weighs a mere 36g and has an easy-to-read 
square 128 x 128 pixel display and a silicone strap. Testers found this watch to be comfortable 
to wear and that the sensors do a great job of calculating the various metrics, including 
steps taken, calories burnt and distance travelled using either the built-in GPS or stride 
length.  It comes complete with a heart-rate monitor and waterproofing up to 50 metres, 
though you won’t be able to track your swimming activities. The recently updated Garmin 
Connect app provides plenty of information and is well organised, and pairing the watch to 
your smartphone is easy to do. The Forerunner 30 does not offer much in the way of smart 
functions so, though you will be able to receive notifications of texts, calls, and emails, you 
won’t be able to respond without reaching for your phone.  However, if you don’t mind the 
lack of advanced features, this fitness watch excels at the basics and delivers very decent 
battery life.

1. Garmin Forerunner 30 €120
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The most affordable of all our current recommended models, the Choice Buy Garmin 
Forerunner 25 focuses on the basics and performs key tasks to a high standard.   This fitness 
watch is aimed mainly at running enthusiasts but it will also accurately track steps and calories 
burned for walking and everyday activities like getting your household chores done.   Those 
looking to track multiple sports will need to look to another device, however.   Weighing 
around 39g, this watch is lightweight and comfortable to wear and the square monochrome 
screen with 128 x 128 resolution is easy to read.  This watch is very straightforward to set up 
and use and built-in GPS means that you can leave your smartphone at home and still track 
your distance and route.  You can wear this water-resistant watch while swimming and in a 
depth of up to 50 metres but you won’t be able to track or record any specific swimming data.  
Smart features are limited to hearing a beep if you receive a text, social media alert or email on 
your paired smartphone.  Those seeking simplicity but with the added ability to monitor their 
heart rate should upgrade slightly to the Garmin Forerunner 30 for an extra €20.

3. Garmin Forerunner 25 €100 (Fitness watch)

Those who like to listen to their favourite songs while they work out might like to consider  
the  Choice Buy Garmin Vivoactive 3 Music fitness watch that lets you load your music  
directly onto the device so you can leave your phone at home. Although it does not come  
cheap, this Garmin model has an impressive range of functions and can track a plethora of sports 
and activities, from running, cycling and swimming both in a pool and the sea to more niche 
pursuits like climbing, golf or yoga. As well as accurately counting steps, calories and distance, 
this watch offers built-in GPS, a heart-rate monitor and VO2 max measurements to calculate 
oxygen consumption and fitness levels. The round bezel measures 41mm diagonally and the 240 
x 240 pixel display has a backlight to aid readability. Smart features include calendar and weather 
updates and the ability to receive notifications of texts, phone calls, emails and social media alerts 
and you will be able to answer texts with one of eight predefined messages.  A major bonus with 
this lightweight fitness watch is its 4GB of memory that allows you to store playlists or stream 
music to accompany your exercise routine via Bluetooth headphones.

2. Garmin Vivoactive 3 Music €328 (Fitness watch)

The priciest of our recommended models by some margin, the  Choice Buy Garmin 
Forerunner 645 Music will appeal to those looking for plenty of fitness features and who like 
to listen to a beat as they work out.  Lightweight and very durable, this Garmin device has a 
stainless-steel bezel and a large, clear colour display with 240 x 240 resolution and a backlight 
to aid readability in dim conditions.  In addition to built-in GPS and a heart-rate monitor, an 
array of sensors are provided that allow this watch to measure steps, distance, calories burned, 
intensity minutes, sleep and oxygen consumption and it can provide advanced data for a 
whole range of indoor and outdoor activities, from cardio workouts and yoga to skiing, rowing 
and swimming.  A key selling point is the 4GB of memory for stowing up to 500 songs that 
can be listened to through a paired set of Bluetooth headphones.  Though the music feature 
drains power, battery life is decent and this watch should keep running for more than a week 
without needing a recharge.  Smart features include receiving notifications of texts, calls, 
emails and social media alerts but the options for responding are limited.  

4. Garmin Forerunner 645 Music €465 (Fitness watch)

The only fitness tracker among our current batch that scored highly enough to achieve our  
seal of approval, the Choice Buy Garmin Vivosport offers the ability to deliver plenty of data 
combined with comfort, durability and a high degree of accuracy. Testers found this fitness 
tracker to be compact and comfortable to wear, even for those with smaller wrists, though 
the neat size means that the touchscreen display may be a little too petite for some in terms 
of readability and navigation through the onscreen menu. This device comes with built-in 
GPS and a heart-rate monitor and it accurately tracks steps, distance, sleep patterns, and 
calories burned as well as providing VO2 max estimates. In addition to running and walking, 
this Garmin model can track such activities as cycling, cardio workouts, and strength training 
sessions and it is waterproof in fresh water up to a depth of 50 metres. This tracker can receive 
notifications such as texts and social media updates and you can customise these and other 
features through the straightforward-to-use Garmin Connect app, which also gives you access 
to a wealth of in-depth data and insights into your activity and fitness levels. Battery life is 
shorter than many other fitness trackers, however.

9. Garmin Vivosport €200 (Fitness tracker)
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MODEL SPECIFICATIONS TEST PERFORMANCE   SCORE 

Price (€) Weight (g) Built-in heart-rate 
monitor

Built-in GPS Water resistance Performance 
(50%)

Ease of use (25%) Battery (10%) Smart functions 
(5%)

Features (5%) App (5%) %

Fitness watches

1 Garmin Forerunner 30 120 35.8 ✓ ✓ ✓       74

2 Garmin Vivoactive 3 Music 328 39.1 ✓ ✓ ✓       73

3 Garmin Forerunner 25 100 39.1 ✓ ✓       73

4 Garmin Forerunner 645 Music 465 42 ✓ ✓ ✓       73

5 Garmin Fenix 5 560 83.4 ✓ ✓

✓

      70

6 Garmin Forerunner 35 170 37.8 ✓ ✓ ✓       70

7 Garmin Forerunner 235 280 42 ✓ ✓ ✓       68

8 Garmin Fenix 5S Plus 680 66 ✓ ✓ ✓       67

Fitness trackers

9 Garmin Vivosport 200 26 ✓ ✓ ✓       71

10 Fitbit Charge 3 150 27.9 ✓ ✓ ✓       67

11 Garmin Vivofit 3 70
24

✓ ✓       65

12 Garmin Vivofit 4 90 24 ✓ ✓       64

13 Garmin Vivosmart 3 120 21.1 ✓ ✓ ✓       59

14 Withings Steel HR 250 40.8 ✓ ✓ ✓       59

15 Garmin Vivosmart 4 140 17 ✓ ✓ ✓       58

16 Garmin Vivomove 120 51.5 ✓ ✓       58

17 Fitbit Flex 2 65 12 ✓ ✓       57

18 Fitbit Alta 130 29 ✓       56

19 Fitbit Blaze 150 43 ✓ ✓       55

20 Goji Go 30 16.6 ✓ ✓       54

21 Samsung Gear Fit 2 210 29 ✓ ✓ ✓       54

22 Nuband Active+ 35 19 ✓       47

23 Misfit Ray 31 11 ✓       41

USING THE TABLE

Star ratings are out of five.

SPeCIFICATIOnS
Price: Typical retailer’s price if you shop around.  
The price reflects the cost of the device with the 
smallest and least expensive band available. 
Weight:  Weight in grams of the watch.

TeST PeRFORMAnCe
Performance: Rating for the performance of 
the fitness functions installed on the device, 
including the step and calorie counters, heart-
rate monitor, built-in GPS, and altimeter.
Ease of use: Includes ratings for the ease of 
setting up the watch and everyday operation, the 
build quality, the usability of the fitness features 
and apps and the quality of the visual display or 
screen. 
Battery: Rating for the duration of the battery life 
and the speed of fully charging the battery.
Smart features: Rating for the quality of 
the smart features installed on the device, 
including messaging, social media access, phone 
notifications and controls and voice control.
Features: Rating for the range of features on 
offer, including connectivity options, fitness 
features, smart features and water and splash 
resistance, and for the size of the internal 
memory.
App: The overall performance of the main 
Android or iOS app and the ease of installing, 
navigating and managing the app.

(G
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