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Dear Member,

I write in lamentation of what was a banking service of value 
to the fee-paying consumer in Ireland. I am not speaking of 
mortgages, savings, loans or insurances but plain and simple 
customer service. In need of a copy statement from some years 
back and having endured the endless choices entailed in the 
attempt to make contact with the banking living by telephone, 
I decided my best option was to make a personal visit to the 
branch in question.  Well, it seemed the logical thing to do at the 
time.
  How wrong I was.  After my 52-minute bus 
journey, I entered the building and was immediately met with a 
helpful individual to whom I explained my quest. “Hold on there 
a moment” were words of great comfort to me and I finally 
exhaled as I watched this gentleman vanish behind a door to 
resolve my problem and make the copy.
  How wrong I was.  Within two brief 
minutes he returned with a colleague who called me over 
to the section where, under a life-size banner indicating 
QUICKBANKING, this lady pointed to a telephone over which 
hung a sign suggesting that “There’s Someone to Help You 
Here” and below that in significantly smaller lettering “just lift 
the phone”.  This most pleasant lady handed me the phone, 
dialled a number and advised me with a smile, before she and 
her colleague left, that there was a person at the end of the line 
who would help me.

 How wrong she was. The person who answered 
advised me that I was through to the wrong number, but that he 
would transfer me to the right section and, immediately, put me 
through to the menu!  After thirty minutes and ten seconds of 
waiting and enjoying endless, nauseating repeats of advice that 
I would be attended to, I called across a porter, explained how 
my time was of value and my life too short to continue waiting 
for a response in a bank full of personnel.  He took the phone, 
listened carefully, said “Hello!” three times.   Now, perhaps the 
three attempts was a training guide of which I was, and remain, 
unaware but it was when he immediately hung up the phone 
that my composure became tested to the limit. 
 What then happened was that another individual, 
who was there throughout this entire shambles, offered his 
assistance.  I again explained my need, he made a call, gave 
my account reference to the person at the other end, outlined 
my request and agreed to have it emailed to him and, within 
minutes, it was resolved.
 That person was David.  He is a credit to customer 
service.  He works for a bank that does not  
understand good customer service.  I ceased 
doing business with that bank some years 
ago. How right I was.

http://www.thecai.ie
http://www.zavamedia.com
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NEWS BRIEFS

Wheely Good Idea

News Briefs by Dermott Jewell

There is a new delivery service on our block which is pre-
pared to challenge the parcel area dominated up to now by 
An Post and a few smaller on-site collection units scattered 
around the country.  Passel is an Australian start-up that is 
focussing on making Ireland, and Dublin and Belfast par-
ticularly, its base for the EU and US.  It is an app-based ser-
vice that is serviced by ‘passers’ that complete deliveries on 
behalf  of  retailers. Notably, they are not employees of  the 
company; they do not work to shifts or dedicated hours; and 
they are paid €5 per delivery.  Passel charges the retailer 
a fee and so sees its success in being a cheaper alternative 
than traditional couriers.  So, you can see the challenge to 
the status quo.  Notably, in Australia, the company part-
nered with clothing and gift retailers and nailed its colours 
to the mast by recently partnering there with Dymocks, a 
large bookstore, declaring itself  focussed upon becoming the 
alternative to Amazon.  Apart from investment at home of  
$216,000 in November, Passel received €12,500 through the 
Small Business Innovation Research Ireland scheme, admin-
istered by Enterprise Ireland.  It has to be one to watch and 
especially post-Brexit and pre-Christmas.  Of  course, there 
are downsides.......

In 2016, in the US, a small company announced an experiment through which it would inject old-
er people with the blood plasma of young donors in a bid to slow aging. The ‘promise’ was in the 
form of a proclamation that the treatment came very close to immortality. This continued for the 
last three years (yes – three years!!) and patients paid $8,000 (€7,050) to infuse one litre of plas-
ma as part of an unorthodox, crowd-funded clinical trial. In recent weeks the US Food and Drug 
Administration (FDA) issued a warning saying the treatment’s benefits are unproven, that the 
practice could be harmful and that they were concerned that some patients were being preyed 
upon by certain unnamed but unscrupulous actors touting treatments. Following this announce-
ment, Ambrosia, a California-based organisation (yes, it was named after the mythical food that 
conferred immortality on Greek gods) ceased all treatments. These are matters that have been 
under trial for decades.  However, such trials are completed in controlled environments and un-
der federal guidelines. This organisation did not require the FDA to approve the trial because it 
was doing no more than offering a pre-approved procedure, a basic blood infusion. Importantly 
though, approval was sought from the Institute of Regenerative and Cellular Medicine’s Institu-
tional Review Board, an independent group that determines whether a study on human subjects 
is ethical. They approved it. When questioned as to why, Dr. Barbara Krutchkoff, co-chair of the 
institute’s Institutional Review Board and a consultant in biomedical studies, said she signed off 
on the study because it was a medically approved procedure and “people have done weird things 
over the years to think they could become younger, and this was not the weirdest”. 

There is no question but that the good people of Ireland fondly 
remember the telephone box and its capacity to be a small 
room with its own entrance where you could call home – liter-
ally. In December last, there were 97 standalone payphones in 
Ireland, 37 of them in Dublin.  There were also 380 phones at 
‘multi-unit sites’ like train stations, hospitals and shopping cen-
tres.  Eir (formerly Eircom, formerly Telecom Éireann, formerly 
the Department of Post & Telegraphs) remains responsible 
for the maintaining and the maintenance of the service and 
the units under the Universal Service Obligation (USO).  They 
are not happy.  If a payphone is used, on average, for less than 
one minute a day and if emergency services calls last for only 
30 seconds of each minute, then, Eir can remove the facility.  I 
have to be honest and say how it continues to be a joy to see 
our telecommunications regulator, ComReg, make its commu-
nication clear to Eir.  In response to its demand for continuity in 
providing what Eir refers to as “superfluous and unnecessary” 
public payphones across the country, the regulator suggests 
in return that it believes there is a societal case to be made for 
the designation of payphones in the medium term, especially 
noting that more than half of freephone calls are to helplines.  
Eir suggests that if ComReg insists on reviving the USO then it 
must be limited to a small number of locations where there is 
believed to be a societal need.

What is Button A?

BRAM HAD THE IDEA FIRST!
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Following on from my earlier news, can I call your attention to Miss Fit Enterprises, which has filed for 
liquidation shortly after the Food Safety Authority of Ireland (FSAI) recalled its products. Described as 
female-oriented, the company promoted teas and coffees that were marketed as weight loss products.  
Some weeks ago, the FSAI issued an enforcement order to Miss Fit requiring it to remove all batches of Miss 
Fit Skinny Tea, Miss Fit Skinny Tea Max, Miss Fit Slimming Coffee 14 Day Fat Burning Instant Coffee and Miss 
Fit Skinny Coffee Max from sale and distribution due to “incorrect, misleading and ambiguous” labelling, 
according to the notice. The company announced that closure was unrelated to the FSAI order but rather 
was a result of a six-month downturn on the back of changing consumer tastes. That may have been the 
case but the reality is that food safety regulations are in place across the globe to protect consumers from, 
amongst many other issues, misleading labelling and unscientifically proven claims pertaining. 

A Terrible Tea’se

IT’S A BOX – DOWN THE ROAD

Now, and clearly in response to some 
much needed and long awaited competi-
tion in this overpriced market, we see 
that An Post is planning to roll out parcel 
delivery lockers later this year.  This is, 
very much, the model already operating in 
Ireland of  the UPS-owned Parcel Motel.  
The existing An Post AddressPal service 
allows customers to ship items from UK- 
and US-based websites using a virtual 
address.  The only problem is that you can 
only collect your items from post offices 

and collection points or tracked to a home 
or work address. The intention is  
to have the lockers located at indoor  
and outdoor locations in high footfall  
areas around Dublin as well as key 
regional locations.  The important issues 
here are cost and location and, more to 
the point, the understanding that it is the 
consumer who is doing the collecting and 
so the price, really, must show real value 
for money – something An Post has not 
been delivering adequately for a long time!

You will recall how McDonalds significantly upgraded its 
coffee business a number of years ago and, as best we 
can ascertain, certainly here in Ireland, very successfully.  
Now, in an attempt to shake up the US market, Burger King 
is launching a coffee subscription program. Consumers 
who pay $5 a month are entitled to a small cup of standard 
hot coffee at participating Burger Kings every day of the 
month. Now, that is appealing in any currency! The sub-
scription is available through the BK app and consumers 
simply click the ‘offers’ tab on the programme and sign up 
for the coffee subscription. Of course, coffee is simply the 
loss leader to encourage greater foot fall.  But, it remains 
to be an inspired idea that would surely, considering our 
seismically enhanced craving and national demand, ap-
peal here as much as in the US? 

Or – Coffee, Currently Overpriced
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FOOD & HEALTH/News

Food &  
Health

 by Clodagh O’Donoghue

To help in the fight against food fraud 
and misleading labelling, the Food Safety 
Authority of Ireland (FSAI) now has a new 
DNA scanning tool that can identify the 
entire DNA content of food. The aim of the 
new analytical tool, which can detect all the 
ingredients and biological sources in a food 
sample, is to help the FSAI better protect 
consumers. Over the last two years, the 
FSAI has been working with a commercial 
laboratory to develop the scanning tool by 
adapting a relatively new DNA sequencing 
technology dubbed ‘next-generation 
sequencing’. The idea is that regulators will 
be able to use this DNA scanning tool to 
compare the content of the food with what it 
says on the label.  
  Before the introduction of the 
new tool, DNA testing required analysts to 
know specifically what they were looking 
for and then to test for it. Such targeted 
DNA testing allowed the FSAI to identify the 
presence of horsemeat in beef products 

in 2013, which, as noted by the FSAI’s Chief 
Specialist in Food Science and Technology 
Dr Pat O’Mahony, brought global awareness 
of food fraud to a new level.  However, the 
significant restrictions involved with the 
targeted DNA testing approach led the 
FSAI to seek out innovative non-targeted 
screening methods and the introduction 
of next-generation sequencing means 
that, according to Dr O’Mahony, “it is now 
possible to scan the entire DNA content 
of a food without any prior knowledge 
or suspicion of what may or may not be 
present in that food”.
  The new DNA scanning tool has 
already been used successfully by the FSAI 
to screen 45 plant-based foods and food 
supplements from Irish health food shops 
and supermarkets. This testing uncovered 14 
food products that may contain undeclared 
plant species and that are undergoing 
further investigation. Of these 14 products, 
one has been shown to contain undeclared 

mustard at significant levels. This is of 
particular concern given that mustard is one 
of the 14 allergenic ingredients that must be 
declared in all foods under EU and Irish food 
legislation.  In addition, another product was 
identified as having no DNA whatever from 
the plant species declared on the label and, 
instead, rice DNA was detected.   
  The results of the new DNA 
scanning tool will always need to be 
corroborated by more established analytical 
techniques, according to Dr O’Mahony, who 
notes that “being able to scan the entire 
DNA content of a food means that it will be 
difficult to substitute or hide an ingredient of 
biological origin without it being detected”. 
Next generation sequencing has been 
shown to have the capacity to screen a 
range of plant-based foods for undeclared 
plant species and the FSAI hopes to be 
able to apply the same technology to the 
screening of meat, poultry and fish products 
in the future.

New DNA scanning tool for food products

In the battle to combat obesity and the 
associated negative health impacts, the 
food and drinks industry undoubtedly has 
a role to play.  Food Drink Ireland (FDI), 
which is affiliated to business lobby group 
IBEC, has sought to calculate the impact 
on Irish diets of efforts by manufacturers 
to reformulate recipes of certain food 
and drinks products and to develop new 
offerings.  The FDI research looked at 235 
products on the market from 15 well-known 
companies – including Coca-Cola, Danone, 
Kelloggs and Nestle – over a 12-year 
period from 2005 to 2017 and found 
average reductions across all nutrients 
analysed, with energy as measured in 
calories falling by 1.6%, total fat dipping 
by 0.3%, saturated fat dropping 10% and 

sodium and sugar decreasing by 28% 
and 8%, respectively.  The research used 
innovative modelling techniques to assess 
the impact of both food industry activities 
and consumer choice within product 
categories on the average Irish diet, finding 
that, overall, between 2005 and 2017, 
sugar and saturated fat intake decreased 
while sodium, total fat and energy intake 
remained stable.  The biggest reductions 
were seen in sugar intake, largely driven 
by the beverage category through 
reformulated products and consumers 
switching to low- and no-sugar options.  The 
FDI notes that this research predates the 
introduction of the sugar-sweetened drinks 
tax by the government.  A welcome result 
was that the lower sugar intake did not 

result in higher intakes of salt, fat, or energy.   
The finding of a lack of change in sodium 
intake may seem puzzling, especially given 
the 28% reduction in sodium across the 
products analysed in the research, but this 
may be because the products submitted by 
the participating companies do not include 
many of the biggest contributors to salt 
intake in Irish diets. 
  The findings of this research are 
positive and demonstrate the part that 
industry initiatives can play in supporting 
nutritional improvements in Irish diets.  
However, with estimates repeatedly 
indicating that around 60% of the Irish 
population is overweight or obese, it is clear 
that a multi-pronged approach is required 
to tackle the problem.

Impact of product reformulations on Irish diets
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MONEY NEWS

Money News Money News by Róisín Moloney Weekes

Consumer Rights 
and Brexit

“The immediate and most obvious change for 
Irish consumers will be a possible change in the 
application of EU consumer protection law.” 

With uncertainty still surrounding the UK’s 
departure from the EU and in the absence 
of any reassurances, we must consider 
the position of the consumer in a no-deal 
Brexit.  The immediate and most obvious 
change for Irish consumers will be a 
possible change in the application of EU 
consumer protection law.  As it stands pre-
Brexit, we enjoy EU consumer protection 
law, which is enshrined into all EU member 
countries offering blanket EU consumer 
rights across all member states. This 
legislation has been enshrined into the UK 
domestic law but, once it leaves the EU, this 
position can change.  Pre-Brexit consumers 
can look outside a contract to such 
consumer laws for redress from a UK trader 
when a dispute arises.  However, post-Brexit 
consumers will return to a situation where 
the contract they enter will dictate their 
position.  Post-Brexit consumers must 
be careful to read the contracts they are 
entering into with UK-based businesses.  
Consumers may currently shop online from 
UK-based businesses and if they continue 
to do so they must understand that the 
safeguards they once had pre-Brexit 
may change with regard to the level of 
protection they are afforded by the law 
applicable to the contract.  Pre-Brexit, 
when shopping online from an EU-based 
business we enjoy a 14-day cooling off 
period for most products; we are entitled to 
the right of redress in circumstances where 
we receive a faulty good; and we also enjoy 
the right to a refund for a delayed delivery 
or failure to deliver.  These protections may 
change post-Brexit and consumers must be 
vigilant when entering a contract. 
  Pre-Brexit consumers purchasing 
online from UK-based businesses enjoy 
various dispute resolution facilities, such 
as advice from the European Consumer 
Centres Network (ECC-Net), the European 

Small Claims Procedure and the Online 
Dispute Resolution (ODR) platform - all of 
which are only available when both the 
consumer and the business are based 
in the EU.  Post-Brexit consumers will no 
longer be able to seek redress from the 
ODR platform when dealing with a business 
based in the UK.  It is possible that the UK 
European Consumer Centre will cease to be 
part of the ECC-Net, meaning ECC Ireland 
will no longer be able to assist if a dispute 
arises with a UK-based business. The 
European Small Claims Court will also most 
likely cease to operate within the UK. 
  ECC Ireland highlights that, in the 
event of a no-deal Brexit, there may be a 
loss of reciprocity in judicial cooperation 
in respect of jurisdiction, recognition and 
enforcement of judgments in civil and 
commercial matters.  The UK government 
has indicated that judgements given in 
an EU member state will continue to be 
enforceable in the UK if legal proceedings 
commenced before the withdrawal date, 
but it is still unclear what the arrangements 
will be afterwards, or if there will be 
reciprocity.  ECC Ireland advises that if 
your product is not delivered or it is not 
in conformity (for example, if it is faulty), 
then you should complain to the trader (in 
writing if possible) and, if no satisfactory 
response is received, then you should 
contact your bank or credit card provider 
if payment was made using a credit/debit 
card and request a chargeback.
  Consumers must also be 
aware that post-Brexit it is extremely 
likely that purchasing from the UK will 
involve extra costs.  When we buy from a 
business outside the EU, there are extra 
charges that may apply and therefore 
your purchase may cost more than you 
expected. According to Revenue, if your 
goods have a customs value (including 

cost, transport, insurance and handling 
charges) of €22 or less you do not have to 
pay customs duty or VAT.  However, if it is 
more than €22 then you will have to pay 
VAT.  If the intrinsic value (the value of the 
goods alone excluding transport, insurance 
and handling charges) is more than €150, 
then you will have to pay customs duty.  
Therefore, post-Brexit, before ordering 
from a UK trader or any other trader based 
outside the EU, you should make sure to 
check what VAT or import charges you may 
have to pay, on top of the original cost of 
the goods.

  ECC Ireland recommends that 
consumers take the following steps with 
shopping online post- Brexit:

• If you are shopping online from a trader 
based in any of the remaining EU member 
states, then your EU consumer rights will 
continue to apply.  It is important to check 
the relevant contact details to find out the 
trader’s address.

• If the trader is based outside the EU (for 
example, the UK if Brexit goes ahead) 
a different set of rules may apply and 
additional difficulties may arise when 
seeking redress if something goes wrong.  
In this case, you will need to check the 
terms and conditions to find out what to do 
if there is a problem.

• For added protection, it is strongly 
advised to always pay securely using a 
credit or debit card as you may be able to 
avail of a chargeback if something goes 
wrong.
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Central Bank Warning 

The Central Bank of Ireland has on 15th 
March 2019 warned consumers of an 
unauthorised firm known as Unsecured 
Loans Ireland Plc (Ireland) – https://www.
unsecuredloans.ie.  This business is not 
authorised by the Central Bank of Ireland to 
provide financial services in Ireland, yet it is 
advertising loans on its website and claiming 

to be regulated by the Central Bank.  
Unsecured Loans Ireland Plc holds 
no authorisation from the Central Bank as a 
retail credit firm or a moneylender or
otherwise. 
  In addition, on 11th March 2019, the 
Central Bank published the name of another 
unauthorised firm, Fast Online Credit 

(France) – https://fast-online-credit.com.  
Fast Online Credit (France) is not authorised 
by the Central Bank as a retail credit firm 
and has advertised the availability of credit 
online.
  A list of unauthorised firms 
published to date is available on the Central 
Bank website at https://www.centralbank.ie/
regulation/how-we-regulate/authorisation/
unauthorised-firms/search-unauthorised-
firms.
  It is a criminal offence for an 
unauthorised firm or individual to provide 
financial services in Ireland that would 
require an authorisation under the relevant 
legislation, which the Central Bank is the 
responsible body for enforcing.  Consumers 
need to be wary of advertisements 
offering loans from unauthorised firms 
or persons. The Central Bank of Ireland 
advises consumers to check the Central 
Bank registers online to find out if a firm or 
individual with whom they are dealing is 
authorised.  Consumers who wish to contact 
the Central Bank with information regarding 
such firms/persons can telephone 01 224 
4000.  

The current residential mortgage arrears 

landscape looks like this: 8.7% of total mortgage 

accounts are in arrears; 88% of those accounts 

are in arrears in excess of 720 days; loans are 

being restructured most often through arrears 

capitalisation; and 1,500 properties were 

repossessed in Ireland in 2018. 

  According to research carried out 

by the Central Bank of Ireland, residential 

mortgage arrears in Ireland are declining.  Since 

the end of September 2018, the number of 

accounts in mortgage arrears has decreased by 

2,367.  The total number of accounts in arrears 

for the end of December 2018 stood at 63,246, 

amounting to a reduction of 7,242 (10.3%) 

compared to end-December 2017.  The 63,246 

accounts in arrears represent 8.7% of the total 

728,168 private residential mortgage accounts 

in Ireland.

  In one category of research 

described as ‘over 90 days’, a reduction of 

2.6% or 1,144 accounts was reported and is the 

21st consecutive quarter reduction.  The ‘over 

720 days’ category, which represents loans in 

arrears for more than 720 days, marked its 14th 

successive quarter reduction by dropping 1.6% 

or 447 accounts.  This category accounted for 

44% of all accounts in arrears at end-December 

2018 and, at €2.3 billion, represents 88% of 

arrears balances outstanding. 

  The fourth quarter of 2018 saw 

4,251 new restructure arrangements, with a 

total number of restructure arrangements 

for the year at 22,171. This resulted in 111,504 

restructured mortgage accounts for the year 

as of the end of December 2018.  Arrears 

capitalisation accounted for the largest 

restructure type, totalling 33.2% of restructure 

arrangements.  Arrears capitalisation is an 

arrangement whereby some or all of the 

outstanding arrears are effectively added to 

the remaining principal balance, which is to be 

repaid over the life of the mortgage.

  In the final quarter of 2018, 166 

properties were repossessed by lenders, 

bringing the total for the year to 1,500 and 

representing a 7.5% decrease compared to 2017 

when 1,622 properties were repossessed.

For homeowners in mortgage arrears, support 

is available through Abhaile, an organisation 

that provides financial and legal advice to over 

11,600 borrowers.  Abhaile can be contacted 

through MABS’ dedicated helpline on 076 107 

2000 or you can visit mabs.ie/abhaile

Residential Mortgage Arrears Decline 

If you are buying a financial product such as a loan, insurance, investment or pension, or engaging a financial service such as investment advice, make sure to only deal with 

a Central Bank authorised firm/person.  Consumers should check the Central Bank Register to verify that the firm/person is registered.   Moreover, consumers should always 

ensure to access the Register from the Central Bank’s website, rather than through links in emails or on a firm’s /person’s website. 

Consumers should always double-check the URL and contact details of a firm/person as it may be a ‘clone firm/person’ pretending to be an authorised firm/person, such as 

a bank or a genuine investment company.

Consumers should check the list of unauthorised firms before entering into an agreement for financial services.  However, if the firm/person is not on the list, consumers 

should not assume that it is legitimate – it simply may not have been reported to the Central Bank yet.

The Central Bank of Ireland offers some general steps of advice that consumers should take before dealing with companies or individuals offering 
financial services:
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Product News by Clodagh O'Donoghue
The products featured on these pages have 
not been tested by the Consumers’ Association of 
Ireland and their inclusion here is not, in any way, an 
endorsement of them. 

Product/Tech  News

Houseplants are known to be beneficial in a home due to their ability to purify the air but those not blessed with green fingers may soon 
be able to get the same benefit from a pair of curtains.  Swedish furniture and home accessories manufacturer Ikea has been working with 
European and Asian universities over the last few years to design and develop its new air-purifying curtain dubbed the Gunrid.   Made from 
conventional fabric, the Gunrid derives its air-purifying abilities by being treated with a mineral-based photocatalyst coating that can mimic 
the process of photosynthesis found in nature. Photocatalysts are typically only activated by sunlight, but Ikea’s specially-designed coating 
also reacts to indoor light. When the material is exposed to either natural or artificial light, it reportedly works to break down odours and 
pollutants commonly found in the home, including the known carcinogen formaldehyde.  Ikea notes that successful laboratory tests have 
been conducted to ensure that the coating works and is safe and further tests are planned to confirm that the Gunrid can efficiently reduce 
volatile organic compounds in a room.
  The new air-purifying curtain is due to make an appearance in Ikea stores next year and it is likely to be followed by other textile 
products with similar capabilities. Moreover, according to the company’s head of sustainability, Lena Pripp-Kovac, as well as enabling 
people to breathe better air at home, Ikea hopes that “Gunrid will increase people’s awareness of indoor air pollution, inspiring changes 
that contribute to a world of clean air”.

Curtains for indoor air pollution

Moving from battling indoor air pollution to tackling outdoor air pollution, an on-demand bus service is being trialled in a borough in 
London to reduce the problems associated with large volumes of traffic there.  The city’s transport authority, Transport for London (TfL), 
has announced plans to trial the scheme for a year initially in the borough of Sutton, chosen because of its relatively high car dependency.  
The aim is to encourage residents to switch to a more sustainable method of travel, which would have a knock-on effect of reducing traffic 
congestion and improving air quality due to lower overall emissions in the area.  The on-demand service is proposed to run from 6.30am 
to 9.30pm, seven days a week, and will involve eight minibuses that can accommodate up to 14 passengers and come complete with 
wi-fi, USB charging and wheelchair accessibility.  Passengers can book a seat in advance via an app or alternatively by phone and real-time 
journey updates will be provided by text.  The fare cost will be slightly higher than that of traditional London buses, and drivers on the new 
service will be trained to the same standards as those on the rest of the bus network and receive the same pay and conditions.   Instead 
of traditional bus stops, the service will use approved stopping points, which will be designed to be positioned approximately every 200 
metres within the designated area.  A consultation process prior to the trial will get public feedback on the specific area of Sutton that the 
service should cover and suggested stopping points. 
  A second on-demand bus service trial is already being examined for another borough with the main purpose of these trials being 
to help TfL to gauge the level of public interest in an on-demand service and to see how it can best be merged with the existing public 
transport infrastructure.   With outdoor air pollution posing a major health problem in cities across the world, schemes like these could 
provide ways to drive down emissions harmful to city dwellers.

Buses on demand
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Annual World Hearing Day took place on 3rd 
March 2019 and the World Health Organisation 
(WHO) used the opportunity to launch its new 
free hearing testing app.  Using the hearWHO 
app, people can regularly and conveniently 
check their hearing on their mobile device 
and take early action if hearing loss is 
detected.  Although WHO notes that everyone 
should check their hearing periodically, the 
organisation is targeting its app particularly at 
those who are at risk of hearing loss or who are 
already experiencing some symptoms.

  Those at risk of hearing loss include:

• individuals aged 60 years and over

• people who work in noisy environments

• people who listen to loud music for long 
periods

• and individuals who take medications that are 
harmful to hearing.

  Early symptoms of hearing loss can 
include:

• frequently missing parts of a conversation, 
particularly in noisy environments or on the 
phone

• frequently having to ask people to repeat 
themselves

• a tendency to turn up the volume on the TV or 
radio

• or a ringing in one or both ears – a condition 
known as tinnitus.
  The hearWHO app can help detect 
and identify hearing loss by using ‘digits-in-
noise’ technology.  Users who download the 
app to their smartphone or tablet will be asked 

to concentrate and listen to a series of three 
numbers recorded against different levels 
of background sound designed to simulate 
listening conditions in everyday life.  The user 
must key the three numbers they heard into 
their mobile device, which will then display 
the user’s score and its meaning.  Scores are 
stored so that individuals can monitor their 
hearing status over time and reminders can be 
set to ensure that users take the test at regular 
intervals.
  The aim of the app is to aid early 
detection of hearing loss so that risky 
behaviours can be changed and interventions 
introduced to minimise the problem.  
Interventions to prevent and address hearing 
loss are cost effective and can include hearing 
aids and cochlear implants.  A user who gets a 
low score on the app will be advised to get their 
ears checked professionally and anyone who 
is concerned that they might have hearing loss 
should visit their GP to be assessed.

Hear ye, hear ye

      

The European Commission last month agreed on a revamp 
of the energy label for lighting, fridges, TVs, dishwashers 
and washing machines with the aim of making it easier for 
consumers to understand the energy-efficiency rating of their 
new purchase. European consumer organisation BEUC and its 
sister organisation ANEC, the consumer voice in standardisation, 
have long called for an update of this kind.   
  Since 1992, EU retailers have been required to provide 
consumers with information about the energy efficiency of 
household appliances through a label displayed on the product.  
The aim is to help consumers to choose the most energy-
efficient appliances with a view to lowering their energy bills and 
the overall impact on the environment. Initially, the label rated 
the energy efficiency of appliances on a straightforward and 
easy-to-understand energy scale that ranged from A to G, with A 
denoting the most energy-frugal products. Over time, however, 
manufacturers made significant advances in terms of reducing 
energy consumption and exceeded the original A classification.  
At that point, it was decided to add further A+ classes to the 
energy scale to recognise energy-efficiency improvements.  In 
all, three new categories were added: A+, A++ and A+++. At the 
time, consumer associations across the EU noted that these 
new classifications risked undermining the energy label’s value 
and, indeed, research has since shown that consumers are 
less motivated to seek out the most energy-efficient products 
without a clear ‘Buy A’ message. Today, most appliances are 
grouped in the A+ categories, leaving the lower energy classes 
empty.  Moreover, fewer than one in four consumers currently 
understands that an A+ fridge is likely to be among the least 

energy-efficient appliances on the market.
  Accepting that such consumer confusion exists, the 
European Commission is now moving forward with its plan to 
reinstate the original and more straightforward A to G energy 
scale for appliance labelling as of 2021. This will see a return to 
the ‘Buy A’ message, which better resonates with consumers, 
and in turn this should help to spur continuous energy-efficiency 
improvements by manufacturers. Not only will the misleading ‘+’ 
categories be eliminated but initially the top A class will be left 
empty to promote innovation and the A class will only be filled 
as better-performing products start appearing on the market.  
It is also proposed that the label will be rescaled periodically, 
once there is an excess of products in the top class that meet or 
exceed class A efficiency.  
  While broadly welcoming the Commission’s plans, 
BEUC and ANEC have both pointed to the need to quickly 
extend the improvement of the energy label to other product 
groups too. Moreover, ANEC’s Stephen Russell has noted his 
organisation’s disappointment that different product types will 
be rescaled at different times - so, for example, while the old A to 
G energy scale will be restored for TVs and white goods by 2021, 
the A+ classes will still be used for heaters and boilers until 2030, 
despite the ongoing consumer confusion this will cause. 
  In terms of the next steps for the European 
Commission’s plans, the European Parliament and the Council 
have two to four months to object to the energy labelling 
measures and, if they do not object, the measures will be 
published in the European Union’s Official Journal.    

Energy label revamp for consumer goods
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FOOD & HEALTH / Promotional offers

A new safefood survey uncovers the types of foods 
most commonly on ‘special offer’ on supermarket 
shelves as well as insights into consumer 
behaviour as they browse the aisles, with lessons to 
be learned for us all.

REPORT by Clodagh O’Donoghue

At a glance
• Promotional offers
• Consumer behaviour
• A better basket

A Sweet Bargain? …. 

the findings of safefood’s What’s On Offer survey   

The research
The safefood research set out to assess the 
types of food and drinks on promotion or 
special offer across various retail outlets in 
the Republic of Ireland. To do this, an in-store 
audit of a range of supermarkets, discount 
stores and convenience stores was carried out 
in July/August 2016 and February/March 2017, 
with almost 70,000 food products found to 
be on promotional offer. An online audit was 
also conducted that collected information 
on 786 products that were being promoted 
by two retailers during a 12-month period in 
2016-2017. The research took a multi-pronged 
approach in that interviews with retailers and 
public health experts were also carried out and 
a survey polled a total of 1,948 consumers who 
were the primary shopper in their household 
to assess their perceptions and behaviours 
in relation to food promotions. Finally, an 
accompanied shopping exercise was used 
to evaluate how 50 consumers responded 
to special offers on food. These individuals 
took part in pre- and post-shopping surveys 
as well as an accompanied shop in which a 
‘think-aloud’ technique was used to allow 
participants to digitally record their reasoning 
as they described items they were looking 
for and explained their shopping decisions as 
they made them. A researcher shadowed the 

participants during the accompanied shop 
exercise, which is used to provide insight into 
the decision-making processes by observing 
first-hand how an individual responds to a 
promotional offer and what they are thinking 
about while the experience is happening.

The findings
The foods included in both the in-store 
and online audits were categorised against 
national healthy eating guidelines in the 
form of the food pyramid as the public health 
nutrition dietary model used in Ireland. The 
food pyramid, familiar to many of us, outlines 
how we should consume only very small 
amounts of food and drinks that are high in 
sugar, salt and fat and that these should not 
be eaten every day and ideally only once 
or twice a week. However, both safefood’s 
in-store and online research revealed that 
the most frequent category on promotional 
offer was food and drink items that are high 
in sugar, fat or salt, with these representing 
more than a third (35%) of all food and drink 
items on special offer in supermarkets.   
Moreover, this rises to more than half (56%) in 
convenience stores. These figures highlight a 
clearly disproportionate ratio of offers when 
categorised relative to other food groups in 
the food pyramid. In addition, the majority of 

As consumers, we all love a bargain.  Not 
only does availing of special offers, discounts 
and sales promotions help our money 
stretch further, but it can provide a feeling 
of satisfaction and the thrill of nabbing a 
bargain.  However, from a value perspective, a 
bargain is only really a bargain when the item 
on offer is something you genuinely need or 
want and will make use of.  Moreover, when 
it comes to our health, consumers need to be 
particularly savvy in gauging if they should 
take advantage of significant discounts or 
attractive promotional offers in the food and 
drinks aisles. A recent safefood survey shows 
the need for consumers to be especially 
discerning about special offers as they do their 
supermarket shop with findings that discounts 
are disproportionately prevalent in food 
items that are generally deemed to be bad for 
our health. The research also uncovers some 
illuminating insights into how consumers 
view special offers and the factors that drive 
them towards a bargain as well as the thinking 
and strategies of retailers looking to entice 
consumers to make a purchase. Consumer 
Choice examines the findings of safefood’s 
What’s on Offer report and the lessons that 
we can learn to improve our shopping habits 
and reach the checkout with a healthier 
basket.

10
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promotional items were classed as having a 
medium/low nutritional quality score. 
  The most frequent type of 
promotion both in-store and online was price 
reduction followed by multi-buy offers and 
the mean discount ranged from 26.7% to 
30%. Within the total sample, 80% of products 
were branded whereas 20% were own-brand. 
The total sample items from supermarkets 
accounted for 91% of the products and the 
online audit provided evidence of the seasonal 
nature of promotional offers, with autumn 
seeing the greatest volume of offers and 
winter seeing the highest volume of high fat, 
sugar and salt foods on promotion.  
  There were also interesting findings 
in relation to the product placement of 
promotional offers. The in-store audit found 
that the majority of products (85.3%) were 
located in regular areas alongside other 
similar products not on promotion rather 
than in dedicated promotion aisles, at the end 
of aisles or on special promotional stands.  
This suggests less reliance by the retailer on 
targeted promotional aisles/areas and an 
increased emphasis on the inclusion of offers 
among regularly priced items.

Consumer behaviour
The survey of almost 2,000 consumers from 
around Ireland showed the wide range of 
motivations for buying food on promotion 
and the influence of such factors as the 
product category on promotion and the 
consumer’s impulsivity, health consciousness, 
deal proneness and use of a shopping list.   
Further insights into the consumer perspective 
were gained through the accompanied 
shopping exercise. Overall, findings indicate 
positive attitudes by consumers towards 
promotional offers, mainly because they allow 
them to make a cost saving on items they buy 
regularly or are on their shopping list. Such 
offers help to bring down the overall 
cost of their shopping basket and stretch the 
household budget as well as enabling them to 
stock up on storable items that they like and 
use regularly. A small number of participants 
highlighted how promotional offers enabled 
them to buy brands, which they perceived as 
better quality, while others noted that they 
enjoyed the act of making a saving by availing 
of these offers. Displaying savvy consumer 
skills and indicating a lack of trust in the 
retailer, nearly a quarter of all participants 
stated that they took time in-store to work out 
the true value of the promotional offer and if it 
genuinely represented a bargain. In addition, a 
small number of participants highlighted that 
promotional offers that focused on volume, 
such as multi-buy offers, tended to either not 
be applicable to smaller households or had 
the potential to lead to food waste.  In the 

research, most consumers noted that they 
expected retailers to have a range of products 
available on regular promotional offer each 
week and that they consciously sought out 
regular offers within the meat and the fruit 
and vegetables categories in particular. Finally, 
the research showed that just less than half of 
the participants used promotional offers to 
help decide what they would plan for dinners, 
either using the special offer to inspire them to 
make a recipe or to help them achieve a more 
convenient meal option.

Retailer and public health 
perspectives
As part of this research, interviews with 
representatives of retail organisations and 
public health stakeholders provided additional 
perspectives. In general, retailers reported that 
a focus on health had become a key priority 
area due to the need to satisfy consumer 
demand and also to adhere to calls to action 
from the government in terms of product 
labelling, product reformulation and voluntary 
codes of practice. Moreover, most retailers 
noted that they used the healthiness of their 
promotional offering to gain competitive 
advantage, given consumer interest in this 
area.  Retailers reported how they use fruit and 
vegetable promotions to attract consumers 
to their store and, in discussions, public health 
stakeholders recognised retailers’ recent focus 
on highlighting fresh food among their retail 
promotions.   However, retailers also pointed 
out that, while they feel the need to respond 
to consumer demand for healthful options 
and accept that they have a role to play from 
the consumer health perspective, they are 
also in business and must base decisions 
on commercial considerations. Retailers 
noted that consumer shopping behaviour 
influenced how they developed promotional 
strategies, such as using promotional offers to 
guide consumers into and around the store, 
particularly in terms of increasing footfall to 
under-shopped areas, such as regular aisles 
in-store. In the discussion regarding the new 
voluntary code of practice for retailers, public 
health representatives felt that a mandatory 
approach would be beneficial in terms 
of changing behaviour whereas retailers 
preferred the voluntary approach.

Recommendations 
The safefood research concludes with a 
number of recommendations, with a focus 
on encouraging retailers to promote food 
and drink in line with the balance of the food 
pyramid so that they reduce the promotion 
of food and drinks high in fat, sugar and 
salt while increasing the frequency and 
prominence of healthy promotions in-store 
and online to entice consumers to buy more of 

these foods.  Other recommendations involve 
monitoring the types of food and drinks that 
are subject to price promotion and promoting 
consumer awareness of how they can shop in 
a way that supports healthy eating guidelines 
and how healthy foods on price promotion 
can be used in meal planning.

A better basket
Improving our eating habits starts with 
improving our shopping habits as, if the 
unhealthy items are not lurking in our press or 
fridge, then they are not there to tempt us in 
our weaker moments.  Making good decisions 
in the supermarket is half the battle in making 
better decisions about what we end up eating 
at home.  We may set out to do the weekly 
shop full of good intentions, but our resolve 
can waver when we are greeted with major 
discounts and appealing offers that slash the 
price of all sorts of tempting foodstuffs – items 
that we know we should resist but now that 
they represent seemingly excellent value 
for money, the decision to walk on by is all 
the harder.   Recognising the difficulties that 
consumers face, safefood has some advice for 
how consumers can improve their shopping 
habits as part of its Transform Your Trolley 
campaign, run in conjunction with the recent 
RTE series Operation Transformation. See 
below for eight tips:

1. Plan your snacks and meals – check what 
you already have and only shop for what you 
need.

2. Make out a shopping list – sticking to it will 
help to avoid impulse buys.

3. Be wary of special offers of foods that aren’t 
good for you and avoid the aisles where 
temptation lurks.

4. Shop alone, if possible, to avoid the problem 
of pester power from younger folk.

5. Don’t go shopping when you are hungry as 
you might be more susceptible to popping a 
treat or two into the basket.

6. Don’t go shopping when you are tired or 
stressed as, again, you may make poor food 
choices.

7. Know your food labels and compare 
different options to find foods that are lower in 
sugar, salt and fat.

8. Check your basket for treat foods and 
unplanned items before you go to the 
checkout.
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Lifestyle  / Green NCAP

Getting the Green Light -  
New consumer testing programme to promote  
environmentally friendly cars

On 28th February 2019, the first results of 
a new consumer programme to promote 
greener cars was published, with a key finding 
being that just because a car is fuel efficient, it 
does not mean that it has low emissions – and 
vice versa.  
  Green NCAP (New Car Assessment 
Programme) is a new European testing 
programme - supported by safety testing 
organisation Euro NCAP and with members 
including European governments, motoring 
clubs and consumer organisations - which 
aims to highlight and encourage the 
development of cars that are less polluting 
and more fuel and energy efficient.  Similar 
to Euro NCAP that provides consumers with 
independent information on a vehicle’s safety 
capabilities, Green NCAP conducts tests that 
go way beyond legislative requirements 
to deliver objective assessments of 
manufacturers’ emissions control strategies.  
The overall aim is to motivate and incentivise 
manufacturers to develop cars that make the 
most efficient use of the energy they use and 

to minimise the pollutants and greenhouse 
gases they produce.  

The tests
For its first round of testing, Green NCAP 
looked at 12 car models, including well-
known names like the Ford Fiesta, VW Golf 
and Mercedes-Benz A-Class.  The tests are 
mainly laboratory based but also include 
real-world driving scenarios on the road.  
Measurements are taken for both the pollut-
ants emitted (the clean air index rating) and 
the fuel efficiency (the energy efficiency index 
rating) of each tested model.   The clean air 
index shows a score out of ten for the car’s 
ability to mitigate pollutant emissions, which 
are gases and particulate matter released 
from the exhaust pipe and that are harmful 
to human health and the environment.  The 
higher the score, the lower the emissions.  The 
energy efficiency index shows a score out of 
ten for the efficiency with which energy is 
converted to propel the car, with a high score 
indicating that little energy is needed per unit 

distance making for an efficient vehicle.
 These two scores are then com-
bined to produce a single rating out of five 
stars – the higher the star rating, the better 
the car performed.  The star rating indicates 
the poorer performance in the two areas of 
assessment, so cars with a high star rating will 
have performed well in both the clean air and 
energy efficiency tests, whereas those with a 
poor star rating may have performed well in 
one area but will have done badly in the oth-
er.  This rating system is designed to prevent 
performance in one area being optimised 
to the detriment of the other.   Moreover, 
the star rating and index system is aimed at 
enabling consumers to easily compare the 
environmental performance of car models. 

The results
The results from the first round of Green 
NCAP testing are presented on our table 
below.  As you will see, three cars - the Fiat 
Panda, Ford Fiesta and VW Golf - garnered the 
dubious distinction of being awarded no stars 

Looking for a car that is fuel efficient and that  
has low emissions?  A new testing programme 
shows that it might be hard to get both.
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at all.   It is important to note, however, that the 
tested versions of these three cars all had Euro 
6b-certified engines, whereas almost all the 
other cars on test had Euro 6d-temp engines.  
Euro 6b is an older certification where engines 
were approved under less demanding tests.   
In contrast, Euro 6d-temp-approved cars 
have had to pass tougher and more realistic 
fuel economy and emissions testing.   Until 
September 2018, it was legal to sell cars with 
Euro 6b engines as new but, since then, all 
new cars must adhere to the Euro 6d-temp 
standard.  The three cars above with zero stars 
have now been replaced by versions that use 
Euro 6d-temp engines.  However, although 
Euro 6b engines are no longer available to buy 
as new, many will continue to be on our roads 
for some time to come and, as Green NCAP 
tests show, they produce significant emissions.
  The worst culprit among the cars 
tested was the Euro 6b Fiat Panda, which 
scored zero points for emissions thanks to a 
large amount of particulate matter produced 
from its exhaust pipe in addition to significant 
levels of carbon monoxide.  However, unlike 
the two other cars that received a zero-star 
rating, the Panda’s engine was reasonably fuel 
efficient.
  There was also a trio of cars that 

achieved an unimpressive one-star rating due 
to their poor energy efficiency performance.   
The Audi A7 Sportback, Volvo XC40 and 
Subaru Outback all did fairly well in terms of 
mitigating their emissions but this seemed to 
come at the expense of their fuel efficiency, 
showing the trade-off that manufacturers can 
face in trying to achieve both goals.  
  One petrol-engine model that 
managed to do well at both controlling 
emissions and delivering good fuel economy 
was the GTI version of the VW Up!   Although 
the tested version only officially adheres to 
Euro 6b certification, it nonetheless ranks as 
one of the cleanest petrol cars in the batch and 
combines this with a very satisfactory energy 
efficiency score for an overall four-star rating.  
  At the top of the leader board are, 
perhaps not surprisingly, two electric cars – 
the BMW i3 and the Hyundai Ioniq. Given that 
electric cars don’t have an exhaust pipe, both 
vehicles automatically scored full marks in the 
clean air index.  To compare petrol- and diesel-
fuelled cars directly with electric cars, Green 
NCAP’s energy efficiency index converts fuel 
use figures into kWh/100km and, using this 
system, the electric vehicles on test scored 8.5 
for energy efficiency to achieve the maximum 
overall five stars.

The future
Green NCAP notes that its testing confirms 
that, at present, electric cars offer consumers 
the cleanest and most energy efficient option 
when buying a car and it hopes that ultimately 
all cars on the road will be able to achieve simi-
larly impressive results.   Arguably, Green NCAP 
testing currently favours electric vehicles but 
the testing organisation has declared plans to 
include driving range in its assessment as well 
as, ultimately, looking at the whole life-cycle of 
the vehicle, which may close the gap between 
electric cars and those fuelled by petrol or die-
sel.  Moreover, in the future, Green NCAP tests 
will move from tank-to-wheel measurements 
- which calculate the energy used by the car 
while driving - to well-to-wheel measurements 
that take account of where the fuel comes 
from, including, for electric cars, the CO2 cost 
of generating the electricity in the first place. 
The first round of Green NCAP testing shows 
that, with petrol and diesel cars, there can be a 
trade-off between pollutant control and good 
energy efficiency and that manufacturers 
use strategies to achieve one or the other – 
whereas the new rating scheme is designed to 
encourage manufacturers to strive for both.

13

Make Model tested Engine type Clean Air Index 
(out of 10)

Energy Efficiency 
Index (out of ten)

Overall Green 

NCAP rating

1 BMW i3 4x2 Battery 10 8.5 

2 Hyundai Ioniq 
Electric 4x2

Battery 10 8.5 

3 VW Up!  GTI 4x2 manual Fuel 9.2 6.7 

4 BMW X1 18d 4x2 manual Fuel 9.4 5.8 

5
Mercedes-Benz 
A-Class 

A200 4x2 auto
Fuel

9.4 5.2


6 Ford Fiesta 1l EcoBoost 4x2 manual Euro 6d-Temp Fuel 8 4.4 

7 Audi A7 Sportback 50 TDI 4x4 auto Fuel 7.3 2.5 

8 Subaru Outback 2.5i 4x4 CVT Fuel 6.5 1.8 

9 Volvo XC40 T5 2.0 4x4 auto Fuel 6.8 2.3


10 VW Golf 1.6 TDI 4x2 manual Fuel 3.1 6.7

11 Ford Fiesta  1l EcoBoost 4x2 manual Euro 6b Fuel 1.1 6.6

12 Fiat Panda  0.9 Twinair 4x2 manual Fuel 0 6

Green NCAP 2019 Results 
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Consumer Choice investigates the process of taking 
a personal injuries claim through the Personal 
Injuries Assessment Board and provides a step-by-
step guide to get you through. 

REPORT by Róisín Moloney Weekes 
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• Two-year time limit

Making A Personal Injuries Claim

2017 it made 12,663 awards to a value of 
€315.04 million. Of these awards, 72% arose 
from traffic accidents, 18% arose from public 
liability and 10% arose from employers’ 
liability.  Interestingly, the PIAB publishes 
comparison statistics and those for the years 
2010 to 2017 can be seen in the table below.  
These statistics demonstrate a steady increase 
in the number of awards made over this period 
by approximately one third and it appears that 
the average award has also increased slightly.  
The highest award made by PIAB in 2017 
amounted to €605,095 but the average award 
for the year was €24,879, up from an average 
award of €24,305 in 2016. 

PIAB application process
If you find yourself injured after an accident 
through no fault of your own, you can take 
an application for compensation to the PIAB 
with or without the assistance of a solicitor.  
The PIAB will assess your claim and, if it makes 
an award, it will not make any contribution 
towards the fees charged by a solicitor.  If 
engaging the services of a solicitor, you must 
be furnished with what is known as an S68 
letter, which will outline to you the basis of 
how the solicitor will calculate their fee.  Many 

solicitors will offer their services for a set fee 
for a PIAB application.  Claimants can deal with 
the PIAB directly without the assistance of a 
solicitor and thereby avoid any associated legal 
costs.
  The PIAB application process will 
require that you begin by gathering all the 
information you have relating to the accident 
and your injury and all that arises from this.  
This can be time-consuming depending on the 
nature of the accident and the extent of your 
injury.  You will need to establish the name and 
address of the person you are suing.  This party 
is known as the respondent or the defendant.  
There may be more than one party - for 
example, in a car accident there may be the 
driver plus the vehicle owner if this is not the 
same person.  If they are insured, then their 
insurer will have to be identified.  In the case 
of public liability, there may be the owner of 
the land but also the person who caused any 
obstruction that resulted in the accident. As a 
general rule, you look to who you are blaming 
for the accident and you name this person(s) 
and their insurer if they are insured.  If the 
Gardaí attended an accident, they will have 
taken these details.  In the case of a road traffic 
accident where the other party was uninsured, 

Personal injury litigation in Ireland seems 
to get a lot of bad publicity but many of us 
or a member of our family will have found 
themselves in the unfortunate situation of 
being injured through an accident through no 
fault of their own.  Commonly, such accidents 
are road traffic accidents but they can also 
occur at work, in public places or through 
medical negligence. 
  The Personal Injuries Assessment 
Board, commonly referred to as the PIAB, is 
an independent state body, which was set 
up under the Personal Injuries Assessment 
Board (PIAB) Act 2003.  The PIAB’s function 
is to assess personal injury compensation 
for victims of workplace, motor and public 
liability accidents with the aim of avoiding 
associated litigation costs.  Other objectives of 
the PIAB are to provide a fair and transparent 
personal injuries assessment process that is 
non-adversarial and this aim is delivered upon 
as the applicant deals with the case through 
correspondence and does not have to give 
evidence in the same way as a court hearing.  
However, applicants may be sent by the PIAB 
to be examined by a medical specialist to 
ascertain the extent of their injuries. 
  The PIAB reports that for the year 

Money/Personal injuries claims 
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you may need to add the Motor Insurance 
Bureau of Ireland (MIBI) to the claim. 
  You will be required to fill out 
the PIAB application form known as Form 
A.  This will ask you for a brief outline of 
what happened.  At this stage, giving less 
information is best as the respondent(s)/
defendant(s) will obtain a copy of this and your 
particular description may provide a defence 
to the other party. 

Medical reports
As part of this application you will be required 
to provide a medical report.  The PIAB in its 
assessment will make a contribution towards 
one medical report so you may decide to 
obtain this report, which will detail your 
injuries, from your GP or alternatively from 
your treating consultant if you have been 
referred.  The cost of obtaining this medical 
report from your treating doctor will form part 
of your final award from the PIAB.  When you 
obtain this report, read it carefully and ensure 
that it adequately reflects your situation 
before submitting it. 
  You will be asked as part of this 
application if you had any relevant previous 
injuries in the five years prior and it is 
important to think carefully about this and 
answer honestly.  It can be difficult to recall 
health difficulties we have had once they 
have resolved.  It is also important to know 
that having a previous medical problem in 
the area injured in the accident that is the 
subject of your application is not a bar from 
taking a claim.  It will simply be taken into 
consideration in assessing your injury. 
  You will be asked about the 
expenses you have incurred as a result of 
the accident and this may include medical 
expenses such as GP visits, physiotherapy, 
consultant visits, MRI scans, medication, home 
treatments such as heat patches and support 
equipment for your desk or car or walking 
shoes, for example.  Document what you can 
and, if these costs are ongoing, state that on 
your application.  You will be required to also 
state your loss of earnings arising from the 
accident and you may also need to update 
this at a later date if it is ongoing.  You should 

retain all receipts and invoices arising from 
treatments and expenditures.  These may also 
include material damage for your vehicle if this 
is not resolved prior to the application.  You 
cannot be compensated more than once for 
any such expenses. 

Making a claim
Your application to the PIAB will cost €45 and 
should include your medical report and 

should be sent by registered post to the 
PIAB or submitted online.  You will receive 
an acknowledgement from the PIAB and, if 
you do not receive this within a few days, you 
should phone the PIAB.  It is absolutely crucial 
to understand that you have two years from 
the date of the accident in which to take a 
claim for personal injury.  After two years you 
are statute-barred with some exceptions, 
such as if you are a minor.  Once you become 
statute-barred, you cannot recover damages.  
When you receive acknowledgment from the 
PIAB, then this statute clock stops running 
while it assesses your application.  Should you 
be near the date of becoming statute-barred, 
it is advisable to seek the assistance of a 
solicitor.  It is also advisable to seek legal 
advice if you have a significant injury, a large 
loss of earnings into the future or some other 
complicating factor. 

  Once the defendant is notified, they 
have 90 days to decide whether they will let 
the PIAB assess the claim or whether they will 
investigate themselves.  You may be sent to an 
independent medical practitioner on behalf 
of the PIAB and if you are not happy with their 
findings you have the option of paying for a 
further report yourself and submitting this for 
a more accurate reflection of your injury. 

  If the defendant agrees to the PIAB 
assessing, the next step will be to wait and to 
collect receipts and consider if your injury is 
healing.  What is paramount to understand is 
that once a settlement is reached, that is the 
end of the road in terms of compensation - you 
only get one bite of the cherry.  You must 
consider your injury carefully, particularly if it 
has not reached a stage where your doctor can 
predict with some certainty the future of your 
recovery.  If, for example, you were to accept 
an award of €23,234 - the average award for 
an injury arising from a road traffic accident in 
2017 - and at a later stage you become aware 
that you will need surgery for this injury, which 
in turn puts you out of work for a number 
of months, you will not be compensated for 
anything arising after the settlement. 

Year 2010 2011 2012 2013 2014 2015 2016 2017

Number of 
awards

8,380 9,833 10,136 10,656 12,420 11,734 12,966 12,663

Total value (€
million)

186.63 209.83 217.94 243.46 281.21 268.45 315.13 315.04

TABLE: PIAB AWARD vOLUMES AND vALUES, 2010-2017
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Award offers
For many people, taking an initial offer can be 
tempting.  Many do not like to have litigation 
‘hanging over them’ but it is extremely 
important that you know the value of your 
case and if you do not then you should seek 
advice.  In some cases, insurance companies 
may seek to settle with you before the PIAB 
makes its assessment and, in this instance, be 
extremely careful again to know the extent of 
your injury and the value of your case. 

  The PIAB has nine months in which 
to make its assessment after the defendant 
states they are happy for the PIAB to assess.  
Once the PIAB makes its assessment, you 
must consider the award very carefully and all 
the future implications.  You have 28 days in 
which to accept or reject the offer, while the 

defendant has 21 days. 
  If either party rejects the assessment 
or if the defendant does not consent to the 
PIAB assessing the claim in the first place, you 
will be issued with an authorisation that allows 
you to issue proceedings and bring the matter 
to court.  If you go to court in circumstances 
where the defendant has accepted the PIAB’s 
assessment and you rejected it, then you may 
suffer a costs penalty.  It is important to seek 
legal advice when deciding what jurisdiction 
in which to take your claim - this will depend 
on its estimated value and will be in the 
District Court for claims up to €15,000, the 
Circuit Court for claims valued up to €60,000 
and the High Court for anything above that. 
  Insurance fraud has received so 
much media coverage in recent times that 
it can have the effect of deterring genuine 
victims of accidents who sustain injury 
through no fault of their own.  It should be 
understood that insurance claims are valued to 
a large extent on the basis of medical evidence 
given by your doctor.  Many of the awards 
made include substantial sums of money for 
those who are forced out of the workplace 
as a result of their injury.  Victims of personal 
injury can suffer major financial upheaval in 
their lives as a result of their injury, including 
loss of earnings, change of career, payment 
for treatment and medication, not to mention 
a diminished quality of life.  For those who 
choose to take a personal injury action, they 
are required to first go to the PIAB before any 
court proceedings can be issued. 

The PIAB process has been amended very recently. The Personal Injuries Assessment Board 
(Amendment) Act 2019 came into operation on 3rd April 2019 with the aim of strengthening 
the PIAB to ensure increased compliance with the process and to encourage more claims to 
be settled through the model.  Given that the PIAB deals with cases in a shorter timeframe 
and at a lower cost than litigation, it is hoped that encouraging more cases to be finalised 
through the process will ultimately lead to cost savings in the claims environment, which 
may in turn help to reduce insurance costs.  A key aspect of the new legislation is to provide a 
deterrent in any subsequent legal proceedings in relation to cases where there has been non-
cooperation with the PIAB, such as non-attendance at medicals or failure to provide details 
of special damages or loss of earnings. Thus, where a claimant has not cooperated with the 
PIAB process and legal proceedings are subsequently brought forward, the court may, at its 
discretion, take this circumstance into account when adjudicating on the case.
 Another aspect of the legislation is to facilitate greater use of technology, enabling 
the PIAB to serve documents electronically or through a document exchange email service, 
which will both modernise and speed up the administrative process.
 The full text of the Personal Injuries Assessment Board (Amendment) Act 2019 may 
be viewed at www.irishstatutebook.ie.

Personal Injuries Assessment Board (Amendment) Act 2019 Useful contact

Personal Injuries Assessment Board
PO Box 8 
Clonakilty
Co. Cork 
P85 YH98

www.piab.ie
tel:1890 829 121
email: enquiries@injuriesboard.ie
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PRODUCT TESTS / Dishwashers

If the washing up is 
getting you down, a 
Choice Buy dishwasher 
will take the load off...
Consumer Choice 
dishes the dirt on eight 
great machines.

Dishwashers

At a glance
• Drying performance
• Maintenance tips
• Eight Choice Buys

When choosing a dishwasher, whether you opt 
for a full-sized, slimline or compact appliance 
will depend on the amount of available space 
in your kitchen.  Half of our current Choice 
Buys are slimline models, measuring 45cm 
in width compared to a width of 60cm for 
full-sized models.  These slimline appliances 
can be useful for those with smaller kitchens 
or limited space under the countertop.  

Compact dishwashers are smaller again, 
typically sitting on the countertop instead 
of underneath it.   Naturally, a dishwasher’s 
size affects the number of items you can fit 
into it.  Dishwasher capacity is measured 
in place settings, with one place setting 
consisting  of a dinner plate, dessert plate, tea 
cup and  saucer, soup plate, glass tumbler, 
and assorted cutlery.  Full-sized models are 
able to accommodate between 12 and 15 
place settings - or 120 to 150 items - whereas 
slimline machines will hold nine to ten place 
settings and compact dishwashers can only 
wash four or five place settings, or between 
40 and 50 items, at a time.   
  You will also have to choose 
between a freestanding model and an 
integrated or semi-integrated appliance.  
With an integrated dishwasher, the entire 
front panel will be concealed behind a 
kitchen-cabinet door whereas a semi-
integrated model will have most of its front 
panel covered but the machine’s control 
panel will be left visible at the top.  
  Having decided on these basic 
criteria, you will then be looking for a 
dishwasher that will deliver excellent, reliable 
and problem-free cleaning in addition to 
thorough and effective drying.  It also helps 
if your new machine is straightforward to 
use and operate and if it doesn’t make too 

REPORT by Clodagh O’Donoghue
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much of a racket as it works away in your 
kitchen.   In line with many other white 
goods, dishwashers are starting to see smart 
connectivity introduced on high-end models, 
with the ability to control and monitor these 
machines remotely via an app downloaded 
onto a smartphone or tablet.   Only one 
of our current Choice Buys offers smart 
connectivity and such features typically 
push up the price, so you will need to be sure 
that you will make use of these capabilities 
before splashing out.  In addition to our eight 
current recommended models, most of the 
Choice Buy dishwashers reviewed last year 
remain available in shops, so to get a more 
complete view of the market, you might like 
to also consult our dishwashers report on 
page 16 of the May 2018 issue of Consumer 
Choice.

Drying performance
Dishwashers have a tough job given that 
stains are typically left drying for a day or 
two before we switch the machine on and 
start the process of cleaning.  Thus, any 
dishwasher you buy will need to be up to 
the challenge of tackling dried-on food and 
heavily soiled pots and casserole dishes as 
well as safeguarding delicate glassware and 
all while keeping the environment in mind by 
using the minimum amount of energy and 
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water required to get the job done.

  In addition to great cleaning 
performance, you will need a dishwasher 
that dries efficiently to save you the bother 
of regularly having to reach for a tea towel to 
give everything a wipe before you can put all 
your clean dishes away.  A dishwasher dries 
through evaporation so the final rinse cycle 
is aimed at increasing the temperature of 
your dishes to help the water to evaporate.   
This is the reason that plastic items often 
emerge slightly moist – they are less able 
than ceramic or metal items to retain heat 
long enough to start the drying process.  
Moreover, because eco modes generally 
use lower temperatures to conserve energy, 
the drying process may not be as effective 
on these settings given the lower heat level 
generated during the cycle.  Time is another 
factor in the drying process.  Evaporation 
takes time, which is why often for the last 
part of the dishwasher’s cycle the machine 
is not actually doing anything - it is merely 
giving your crockery the time it needs to dry.  
With our busy lives, we may favour shorter 
cycles as we are in a hurry to get access to 
our clean dishes but for manufacturers there 
is a fine balance that must be found between 
speeding up cycles and allowing sufficient 
drying time.  Opening the dishwasher door 
allows air to circulate and aids the drying 
process.  However, you need to be careful not 
to mistake a quiet phase in the cycle for the 
programme being finished and accidentally 
miss out on the final rinse phase, leaving you 
with dishes that have not been cleared of 
detergent or food residue.  Other potential 
drawbacks to opening the dishwasher door 
too soon include releasing very hot steam 
that creates a burning hazard and the risk 

of moisture damage to your laminate or 
wooden countertop through regularly 
subjecting the underside to hot and humid 
air rising from the machine.  Some high-end 
dishwashers automatically open at the end of 
the cycle as a nifty approach to aiding drying.  
Alternatively, it can be a good idea to run the 
dishwasher cycle after dinner in the evening 
and to leave unloading until the morning so 
that your crockery has had the whole night to 
dry thoroughly.  For other ways to help your 
dishwasher dry more effectively, see the box 
below.   Our Choice Buys all put in a good-to-
excellent drying performance to match - or 
even exceed - their cleaning ability.

Care and maintenance
You can extend the life of your dishwasher 
and enhance its overall performance by 
carrying out a spot of routine maintenance.

• Clean the filter every week or so by running 
it under the tap in order to prevent any 
food that has been trapped in it from being 
recirculated around your dishes.  
 
• Wipe the door rim and seals weekly with 
a damp cloth to remove any food or debris 
that could cause the rubber to erode and 
the dishwasher to start leaking.  Some 
experts recommend smearing the seals with 
petroleum jelly to keep them supple.

• Keep your rinse aid topped up to aid drying 
performance and also to reduce watermarks 
and streaking.  Even if you are using all-in-
one dishwasher detergent tablets, it can be 
useful to also use dishwasher salt, particularly 
in hard water areas.

• Remove the spray arms a couple of times 
a year and use a toothpick or brush bristles 
to poke through the holes to eliminate 
any blockages and improve cleaning 
performance.  

• Every six months or so, it is advisable to 
run the dishwasher empty on a hot cycle 
using either a dishwasher cleaner or a cup of 
diluted lemon juice or vinegar.  This will help 
to clear out the interior of the machine and 
rid it of any food residue as well as shifting 
fat and oils from the drain hoses.  This is 
particularly important if you regularly run an 
eco programme as the lower temperature 
used tends to increase food build-up and 
can lead to unpleasant smells emanating 
from your machine.  Some dishwashers come 
with dedicated machine care programmes 
and reminders to run these cycles at regular 
intervals.  It is important never to use harsh 
bleaches or cleaners as these could damage 
the seals and other components of the 
machine. 

Improving drying performance

If your dishwasher is struggling to dry your dishes successfully, there are some simple 
tips you can use that can help to improve drying performance:

• Fully loading your dishwasher will help to boost drying performance, as more crockery 
means more heat and therefore greater drying ability.

• Because many dishwashers struggle to dry plastics due to the lack of thermal heat 
created and the reduced evaporation inside the machine, including fewer plastic items 
in a dishwasher load will increase the machine’s drying ability.

• The way in which you load the machine has an impact on drying performance.  
Anything with a deep recess - such as glasses, bowls and cups - should be placed at an 
angle that allows water to drain out.

• Rinse aid can help your dishes to dry better as it enables the water to run off more 
easily.  Thus, adding or refilling rinse aid or adjusting your rinse aid settings to increase 
the amount released during a cycle can improve the dishwasher’s drying proficiency.
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The Choice Buy Bosch SMS88TW06G is undoubtedly pricey but it comes with 
plenty of advanced features while delivering superb cleaning and drying 
performance. This freestanding dishwasher will fit 13 place settings at a time, 
which is less than some other full-sized models, but all crockery, cutlery and 
plastics will emerge flawlessly clean and completely dry. You have a wide range of 
programmes to choose from, including an effective automatic cycle that adapts 
water usage and programme length to each load, a gentle cycle for glassware, 
an intensive cycle for heavily soiled pots and dishes, and a lengthy eco cycle that 
takes almost four hours but that is impressively frugal in terms of energy and 
water consumption. Other settings allow you to customise your cleaning cycle, 
including water temperature and length of drying time. Programme selection 
is very straightforward thanks to clearly labelled buttons but testers found that 
loading this machine could be easier, although the interior light is useful. This 
high-end dishwasher has smart connectivity and, using the Bosch Home Connect 
app, you can remotely control and monitor wash programmes from your phone. 
This machine is rather noisy as it works away, however.

PRODUCT TESTS / Dishwashers

The Choice Buy Bosch SMS67MW01G puts in an impressive cleaning and drying 
performance for both crockery and plastic items. Not only will all your dishes 
emerge spotless from this freestanding machine but all items will be dry enough 
to pop straight back into the press – and that includes traditionally tricky-to-dry 
plastics. The interior is roomy enough to hold 14 place settings or 140 items though 
testers found this machine could be easier to load, with your knives and forks 
needing careful placement in the cutlery drawer particularly.  This machine is very 
straightforward to programme, however, with plenty of useful options and settings 
to choose from, including a gentle 40°C wash for glassware, an IntensiveZone 
option providing higher spraying pressure in the lower basket for heavily soiled 
pots and pans, and a HygienePlus option raising the water temperature during 
rinsing for better sterilisation. Moreover, an automatic programme will detect the 
load weight and use the minimum amount of water and electricity required for 
half, partial and full loads. This dishwasher is less noisy than many other available 
models but it doesn’t quite live up to the manufacturer’s ‘SuperSilence Plus’ billing.

1. Bosch SMS67MW01G €580 (Full-sized, 
freestanding)

The Choice Buy Bosch SMS46IW08G excels at ridding your dishes of dirt and 
debris and leaving them brilliantly clean and reliably dry.  The Auto 45-65°C 
programme effectively detects the weight of the load and the level of soiling to 
adjust the volume of water, temperature and length of time needed accordingly. 
Other programmes include Glass 40°C, Intensive 70°C, Eco 50°C and two faster 
options for those in a hurry - Quick 45°C and Turbo Speed 20.  You can further 
customise your wash cycles including the length of the programme via the 
VarioSpeed setting, the temperature of the water via the HygienePlus setting 
or the length of drying time with the ExtraDry setting.  This freestanding 
dishwasher accommodates 13 place settings and testers found it pretty easy 
to load and unload. Adjusting the height of the top rack is a bit awkward, but 
when it is in the lower position there is enough room to fit larger plates and 
long-stemmed glasses. This dishwasher is, however, rather noisy, so you may like 
to make use of the 24-hour delay start feature to set it to run when you are out of 
the kitchen.

2. Bosch SMS46IW08G €730 (Full-sized, 
freestanding)

3. Bosch SMS88TW06G €850 
(Full-sized, freestanding)

The least expensive of our current recommended models, the Choice Buy 
Kenwood KID60S18 will deliver top-notch cleaning of your dirty dishes.  This 
full-sized machine can be built into your fitted kitchen and completely hidden 
behind a cabinet door for a streamlined look. Integrated models are generally 
less roomy than their freestanding siblings and this dishwasher will only be able 
to accommodate 12 place settings, though testers found that it was fairly easy 
to load and unload.  While this machine does a superb job of ridding your dishes 
of dirt, its drying performance, though satisfactory, is not quite as impressive, so 
you may need to keep a tea towel to hand. There is a good range of programmes 
to choose from for different load types, including three automatic programmes 
for normal, intensive and delicate loads. Though it will take a bit longer, you will 
greatly increase the energy and water efficiency of this machine by choosing the 
eco programme over the automatic settings.   The controls will take some getting 
used to initially and this dishwasher is quite noisy, particularly on the wash cycle, 
but you can delay starting it by up to 19 hours.

4. Kenwood KID60S18 €340 
(Full-sized, integrated)
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The Choice Buy Bosch SPS46IW00G will suit those who are looking for first-class 
cleaning performance in a slimline, freestanding machine. Slimline machines 
often fail to impress in the cleaning stakes but this model bucks the trend and 
delivers a superb performance, ensuring that all items emerge sparkling and 
spotless.  This dishwasher also does a great job of getting all items, and particularly 
plastics, thoroughly dry with only the occasional wipe of a tea towel required. A 
range of settings and programmes are on offer to cover all load types, including 
delicate glassware and heavily soiled items, and you can speed up the cycle when 
you are in a hurry. If you have the time to spare, the eco setting will take over 
an hour longer than the main automatic programme but will markedly reduce 
energy and water consumption for more environmentally friendly cleaning.  
This Bosch model will hold nine place settings, making it best suited to smaller 
households, and useful features include a spray head for targeting water flow at 
larger dirty items and a 24-hour delay start timer. This appliance is rather loud as it 
works away and testers found it awkward to load and unload.

PRODUCT TESTS / Dishwashers

Expensive for a slimline appliance, the Choice Buy Bosch SPV66TX01E will suit 
those with limited space under their counter and who want a machine that works 
to a high standard. This fully integrated Bosch model does a good job of cleaning, 
though it can’t rival the flawless results of some of our other Choice Buys, and it 
excels at drying all items, even notoriously tricky plastics. Roomier than many other 
slimline models, you will be able to fit ten place settings into this machine and 
testers found loading to be generally straightforward, though items will need to be 
placed with care to fit them in. Programme selection is very easy, however, and you 
can choose from six main programmes, including Intensive 70°C, Short 60°C, Glass 
40°C and Auto 45-65°C, which adjusts itself according to the load.  There is also 
an Eco 50°C option but the automatic programme is nearly as energy and water 
efficient and takes less time. This machine makes irritating sounds as it operates, 
which could be a problem in an open-plan kitchen and living area, unless you set it 
to run when everyone is out of the room.

5. Bosch SPv66TX01E €879 (Slimline,  
integrated)

Those short on space in their kitchen may like to consider the Choice Buy Bosch 

SPS66TW00G/01 – a slimline, freestanding model with plenty to recommend it to 

potential buyers. Cleaning performance is generally good on all but the most stubborn 

stains and this machine does sterling work of drying items thoroughly so they can be 

popped straight into the press.  Relatively roomy for a slimline appliance, this dishwasher 

can accommodate up to ten place settings, though testers found some loading and 

unloading issues. As well as an effective automatic programme, other options include 

intensive, delicate and fast settings. The eco setting on offer will take significantly longer 

than the already very energy- and water-efficient automatic programme, which you 

may prefer.  Other options for customising your wash include the ability to speed up the 

programme, increase the drying time and focus spraying on heavily soiled items on the 

lower rack. Programming this machine could be easier, however, with buttons poorly laid 

out and labelled. On the plus side, though dishwashers are not generally known for their 

quiet operation, this machine scored top marks for noise, making it a great choice for 

open-plan kitchen-living areas.

6. Bosch SPS66TW00G/01 €760  
(Slimline, freestanding)

7. Bosch SPS46IW00G €480 
(Slimline, freestanding)

The Choice Buy Siemens SR256I00TE is a freestanding, slimline dishwasher that 
can be slotted into a narrower footprint than a full-sized machine and that will 
effectively eliminate dirt and debris from your grubby dishes. Although other 
Choice Buy models are capable of more impressive cleaning, this Siemens 
model will do a good job on all but the toughest stains on the main automatic 
programme and there is an intensive 70°C setting that can be used for stubborn 
dried-on grime. Siemens claims that its double spray arm maximises water 
distribution and increases efficiency and, indeed, the automatic programme - 
which adjusts water usage, temperature and the length of the cycle as needed - is 
very energy and water efficient. The Eco 50°C cycle further reduces energy and 
water consumption, though it takes over an hour longer. Drying performance is 
excellent, so you will rarely need to reach for a tea towel, and this machine can fit 
ten place settings, which is generous for a slimline model. Fitting everything in 
involves some careful placing and adjustment of the height of the racks, however, 
and testers judged this machine to be very noisy throughout the cycle.  

8. Siemens SR256I00TE €729 
(Slimline, freestanding)
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Not sure which 
lawnmower to buy?  
Our independent 
test results will help 
you cut to the chase 
to find the right  
machine for you 
and your lawn.

Having had a period of respite during the 
winter months, lawn owners will be all too 
aware that grass cutting season is again 
in full swing. While having a lawn can 
hold considerable appeal, it is in no way 
a low-maintenance asset and a degree of 
dedication is required to keep it in shape. The 
effort involved, however, can be significantly 
reduced if you have a great lawnmower that 
is easy to manoeuvre and operate and does 
a sterling job of cutting your grass, even 
if you have let it grow rather longer than 
you should have. In our tests, we try out 
all lawnmower models on a range of grass 
types, from a standard family-type test lawn 
that has been mown regularly to areas with 
long or rough grass. The lawnmowers’ ability 
to cope with grass that has undergone a 
soaking is also assessed and they are put to 
work on difficult terrain, such as sloping or 
uneven ground or alongside a wall or fence, 
to test their capabilities under pressure. Our 
current test batch focused on cordless and 
electric models with a couple of hand-pushed 
lawnmowers also put through their paces.  
For the results of all models on test, see our 
table below. 

PRODUCT TESTS  / Lawnmowers

REPORT by Clodagh O’Donoghue

At a glance
• Lawnmower types
• Choosing a lawnmower 
• Six Choice Buys

Lawnmowers
Our tests
As we seek to bring you the most relevant 
assessments and ratings, our tests are 
constantly evolving or undergoing changes 
that we feel better reflect consumer usage 
and key developments in the market.   
Since we brought you our last report on 
lawnmowers in May 2017, our tests have 
been tweaked slightly. The rating for the 
clarity of the instructions provided with 
each lawnmower model has now been 
incorporated into our ease-of-use score.  
Moreover, we have reduced the weighting 
and importance given to our features rating 
in order to introduce a new rating for energy 
use, which measures the fuel consumption 
of petrol mowers, the electricity usage when 
mowing of corded lawnmowers, and the 
electricity used to charge the battery for 
cordless lawnmowers. Having made these 
small adjustments we reassessed some 
models from our last tests and two of our 
previous Choice Buys - the Bosch Rotak 43 
Li and Bosch Rotak 37 Li - remain available 
in shops and have retained their Choice Buy 
status under the new criteria.
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HAND-PUSHED LAWNMOWERS

We also test a small number of hand-pushed mowers and the ratings for two models are included on our table below. It should be noted 
that as our test process is very rigorous and designed to highlight the differences in the capabilities of a wide range of mowers, hand-
pushed models in general do not score highly. Our test process is particularly harsh on hand-pushed mowers as these are not designed to 
cut long or rough grass, and they generally struggle to cope, or even complete, these tests.  However, hand-pushed mowers are still very 
worthy of consideration. They can produce a very neat lawn, as some of them demonstrated in the standard lawn and damp grass tests, 
where the length of grass was easier for them to cope with. If a lawn is cut regularly with a hand mower it can be maintained very easily 
at a cutting height of approximately 15mm, which is significantly lower than most other lawnmower types can manage. In addition, given 
that the only energy use required comes from the person doing the pushing, these simple traditional mowers are by far the most energy 
efficient and environmentally friendly option, with the added bonus that they make substantially less noise than electric-, battery- or 
petrol-powered models.  If you have a small and fairly flat lawn that you are prepared to trim regularly, a relatively inexpensive hand-
pushed model can do the job perfectly well and provide a cheap form of exercise into the bargain. 

Choosing a lawnmower
For many with a family-sized lawn who 
want a little additional help beyond what a 
hand-pushed mower can provide, the choice 
is often between a corded electric rotary 
mower and a cordless model.  The benefits of 
cordless machines are clear, as ditching the 
cable in favour of battery power adds greatly 
to the ability of the lawnmower to nip around 
your garden negotiating such obstacles as 
trees, bushes, water features and more.  You 
won’t be tied to a power point and there will 
be no danger of accidentally running over the 
cord and potentially bringing your mowing 
session to an abrupt end.  The downside of 
these machines is that they tend to be very 
pricey and you will need to think ahead to 
ensure they are powered up before your 
mowing session. In general, both battery 
life and recharging times have improved in 
recent years, and a great cordless lawnmower 
will have sufficient battery power to let you 
get the job done in one go and will be quick 
when it comes to recharging.
  Often costing around half the 
price of cordless machines, corded electric 
models are widely available and are a 
very popular option.  Once plugged into a 
convenient power point, these machines can 
deliver great cutting performance and are 
particularly suited to open garden spaces that 
are relatively free from obstructions. You will 
need to plan your cutting pattern to avoid 
mowing over the cord but these mowers are 
generally light for ease of pushing around 
and you won’t have to worry about the 
battery letting you down before you have 
completed the task. 
  Those with larger areas of grass 
or challenging rough terrain to tackle may 
be tempted by the additional power that a 
petrol lawnmower can provide.  There will 
be no cable to worry about as you mow 
around bushes or ornamental features and 
these heavy-duty machines are well suited 
to ploughing through long or rough grass.  

However, these machines are heavier and 
harder to manoeuvre than electric mowers 
and they can be tricky to start and refuel.  In 
addition to ongoing petrol costs, there is the 
problem of handling and storing petrol safely 
and petrol mowers tend to be noisy and are 
less eco-friendly than other options.   We 
have no petrol mowers to report on in our 
current batch.

Lawnmower features
Regardless of what type of lawnmower 
you buy, there are a number of factors and 
features to consider that will help to make the 
task at hand significantly easier.

• First, consider the mower’s cutting  
diameter.  The size of your garden will 
help to dictate the cutting width you 
need and although larger models are 
pricier, the wider the cutting diameter, 
the faster your lawn will get cut.

• Before committing to a lawnmower, 
check in the shop that the handle is at 
a comfortable height or that it can be 
height-adjusted to suit you.  Turned 
up handles are generally easier on the 
wrists and provide more control over the 
machine.

• A lawnmower should offer a range 
of cutting heights that are suitable for 
different mowing conditions at various 
times of the year.  You should make sure 
that the cutting height will be easy to 
adjust and won’t require you to take the 
lawnmower apart.

• Those looking for a perfect finish might 
like to seek out a lawnmower with a roller 
attached to the rear that will produce an 
attractive striped effect. Heavier rollers 
will produce more pronounced stripes. 

• A grass collector is handy if you don’t 

want to leave the cuttings lying on the 
ground and don’t want to bother raking them 
up afterwards. The bigger the grass collector, 
the fewer trips you will need to make to the 
compost heap or garden waste bin to empty 
it during your mowing session.

• You may like to look for a lawnmower with 
a mulching feature, which recuts the grass 
clippings into tiny pieces before dispersing 
them back onto the lawn, where they can 
break down and feed the grass.

• When it comes to tidying the lawnmower 
away, handles that fold down will make the 
machine easier to stow neatly in your shed.
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The Choice Buy Bosch Rotak 43 Li is an impressive 
cordless electric lawnmower that tackles all types of 
terrain with ease.  Powered by a lithium battery that fits 
into the top of the body of the machine, this is a large 
lawnmower with a generous cutting width of 43cm 
but that is nonetheless lightweight at just under 14kg, 
making it easy to push around.  Not only does it provide 
an excellent finish to a family lawn, this lawnmower 
also copes effortlessly with damp or rough grass and 
uneven or sloping ground. It is particularly good at 
cutting very closely to edges and around obstacles, 
thanks to its great manoeuvrability, inset wheels and 
grass combs.  The grass catcher holds a substantial 50 
litres of clippings and fills up very effectively, resulting 
in fewer trips to empty the container, and a fully 
charged battery yields 37 minutes of mowing, which 
should get the job done on even larger family lawns.  
There are six cutting heights on offer between 20mm 
and 70mm and these are easily adjusted using a lever. 

 
1. Bosch Rotak 43 Li €680 
(Cordless)

The Choice Buy Stihl RMA 339 C is a powerful cordless 
lawnmower that will make short work of cutting all grass 
types, with even damp grass not proving a problem 
to this impressive machine. A distinctive-looking 
lawnmower, this Stihl model has a ‘mono handlebar’ 
with a single shaft attached to the body and this can 
be folded away for ease of storage. Importantly, testers 
found the handle very comfortable to use when pushing 
and this lawnmower is easy to manoeuvre, delivering 
an excellent cutting performance with a neat finish and 
the ability to trim close to edges, such as borders and 
fences. However, testers noted that this lawnmower 
struggled to cope with sloping ground. This machine has 
a cutting width of 37 inches and is most suited to small 
to medium-sized lawns.  Cutting height can be adjusted 
to one of the six options between 20mm and 70mm and 
the plastic 40-litre grass collection box is easily accessed 
and fills up effectively, resulting in fewer trips to the 
compost heap or garden waste bin to empty it during 
mowing sessions.

2. Stihl RMA 339 C €575 
(Cordless)

Another cordless model from Bosch that puts in a great 
cutting performance and is exceptionally easy to use, 
the  Choice Buy Bosch Rotak 37 Li scored highly across 
all mowing tests.  Very lightweight at just 12kg, this 
battery-powered lawnmower nonetheless breezes 
through damp, long and rough grass to deliver a neat 
and even cut and can be relied on to give a quality finish 
to standard lawns. With a cutting width of 37 inches, this 
Bosch model is suited to small to medium-sized gardens. 
Testers noted both the ease of operating the controls 
and how comfortable the Ergoflex handles are to use, 
allowing the user to choose between horizontal and 
vertical wrist positions when pushing the mower.  This 
machine is also very quiet, so you won’t be disturbing 
your neighbours as you mow, and the battery provides 
a decent half-hour of mowing before it will need to be 
recharged.  The grass catcher holds a generous 50 litres 
of clippings and, in tests, it filled up effectively to the top 
and was straightforward to remove and empty.

3. Bosch Rotak 37 Li €600 
(Cordless)

Those with larger lawns and in the market for a corded 
electric lawnmower might like to consider the Choice Buy 
Bosch Advanced Rotak 750. Part of the manufacturer’s new 
range, this impressive lawnmower comes with a substantial 
cutting width of 45 inches to help make quick work of 
mowing your garden. Moreover, this powerful machine, 
with a 1,700W motor, does a sterling job of cutting through 
short, long, rough, and even damp grass, leaving a neat 
finish with an appealing stripe, and it can cope well with 
all kinds of tricky terrain, including uneven and sloping 
ground. This Bosch model is not too hard to push for such a 
large machine, though manoeuvring around obstacles can 
take a bit of effort, and it is great at trimming along lawn 
edges, walls and fences.  Bosch’s new design for adjusting 
cutting height involves simply pressing a button to raise 
or lower the cutting deck and there are seven heights 
between 20mm and 80mm to choose from. Also newly 
designed, the grass collection bag holds a generous 50 
litres and fills effectively during mowing sessions.

8. Bosch Advanced Rotak 
750 €310 (Electric)

The Choice Buy Bosch Advanced Rotak 650 is another 
large and powerful electric lawnmower suited to bigger 
gardens. With a 40cm cutting width and a 1,700W motor, 
this lawnmower performed excellently in tests, cutting 
through short, long, rough and damp grass with ease 
and tackling uneven terrain and sloping ground with 
gusto. A roller on the back provides a neat, striped finish 
and this lawnmower delivers a close cut along borders 
and walls, eliminating the need for a separate grass 
trimmer. As you mow, grass clippings are channelled 
effectively into the 50-litre grass-collection bag, and 
the newly designed handles are comfortable to grip 
with a telescopic feature that makes height adjustment 
very straightforward. At 16.5kg, this is a bulky machine 
that is not too hard to push, though you may find some 
difficulty steering around obstacles.  Seven cutting 
heights are on offer between 20mm and 80mm and 
these can be adjusted via a single button that raises or 
lowers the cutting deck.  

9. Bosch Advanced Rotak 
650 €280 (Electric)

The Choice Buy Bosch Universal Rotak 550 is the smallest 
model in the new Bosch range, providing some nifty 
features and good overall cutting performance. With 
a cutting width of 36cm, this lawnmower is suited to 
households with small to medium-sized lawns, and 
whether you are tackling short, long, rough or damp grass, 
it will cope very well, delivering a neatly striped finish 
thanks to the roller on the rear. Those with tricky terrain to 
deal with, including uneven and sloping sections, can rely 
on this Bosch model to be up to the challenge and grass 
clippings will be effectively gathered as you mow into 
the 40-litre grass-collection bag. For lawns with plenty of 
obstacles to navigate, this lawnmower is easy to steer and 
manoeuvre, though with the same ten-metre long power 
cable as on the other new Bosch models, you may find you 
need to use an extension cord for getting down to the end 
of your garden. Again a single-button mechanism allows 
you to switch between six cutting heights, from 20mm 
to 70mm. 

10. Bosch Universal Rotak 550 
€260 (Electric)
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MODEL SPECIFICATIONS   TEST PERFORMANCE SCORE

Cordless
Price (€)

Cutting width 
(cm)

Cutting height  
(min-max, mm)

Number of cutting 
height settings

Weight (kg) Mulching
Performance 

(50%)
Ease of use 

(30%)
Features (5%) Energy use (5%) Battery (5%) Noise (5%) %

1 Bosch Rotak 43 Li 680 43 20-70 6 13.9       81

2 Stihl RMA 339 C 575 37 20-70 6 16       78

3 Rotak 37 Li 600 37 20-70 6 12       78

4 Bosch Rotak 32 Li 500 32 30-60 3 10.4       63

5 Flymo Mighti-Mo 300Li 240 30 25-65 5 10       62

6 Black+Decker CLM3820L2-QW 489 38 30-80 6 15       62

7 Challenge 31cm cordless mower 150 31 25-60 3 2.1       55

Electric

8 Bosch Advanced Rotak 750 310 44 20-80 7 16.5      73

9 Bosch Advanced Rotak 650 280 40 20-80 7 16.5      73

10 Bosch Universal Rotak 550 260 36 20-70 6 14      71

11 Black+Decker E Max X34i 153 34 20-70 6 10.22 ✓      62

12 Black+Decker EMAX 38 I-QS 184 38 20-70 6 13.3      61

13 Flymo Speedi-mo 360C 120 36 20-60 5 11.5      60

14 Black+Decker EMAX32S 120 32 20-60 3 7.4      52

15 Flymo Glider Compact 330 VC 150 33 12-32 4 10.5      49

16 Flymo Hover Vac 280 95 28 10-30 4 8.5      47

Hand-pushed

17 Einhell GC-HM 30 60 30 15-42 3 6.5      57

18 Bosch AHM 38 G 75 38 15-43 3 8.6      56

USING THE TABLE

SPECIFICATIONS 
Price: Typical retailer’s price if you shop 
around.

TEST PERFORMANCE
Performance: Rating for the speed and 
evenness of cutting for standard grass, long 
grass, damp grass, rough grass and difficult 
terrain, as well as the finish quality both 
immediately and after three days and the 
efficiency of the mulching and grass collection 
features.
Ease of use: Rating based on the ease of use of 
starting the motor, adjusting the handle height 
and cutting height, emptying the grass catcher, 
maintaining and storing the machine as well as 
on the convenience of mowing both in straight 
lines and around obstacles, including the force 
needed to push the mower, steering ability, 
and comfort of the handle grips.  The clarity 
and level of detail of the provided instructions 
for use, maintenance and safety are also 
assessed.
Features: Rating includes the presence of such 
additional features as a mulching function and 
grass catcher as well as the range of cutting 
heights and handle heights available.
Energy use: Rating for the fuel consumption of 
petrol mowers, electricity usage when mowing 
of corded lawnmowers, and the electricity used 
to charge the battery for cordless lawnmowers.
Battery: Rating based on the amount of surface 
that can be covered before the battery runs 
out, both when fully charged or following 
a quick charge, as well as on the speed of 
charging.
Noise: The noise level of the engine recorded 
by a sonometer at human height just above 
the mower combined with a subjective rating 
given at a distance of ten metres from the 
machine.  The more stars, the quieter the 
engine.
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