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Dear Member,
When the Consumers’ Association of Ireland (CAI) was formed
in 1966, Irish consumers did not enjoy the benefits of the Sale
of Goods Act, the Package Travel Act or the Consumer Credit
Act. It was, very, determined lobbying by the CAI that brought
about these and other provisions. Most importantly and of
note, was how, in 1966, we wanted those provisions which were
already being enjoyed by British consumers and the support
of the Consumers’ Association in the UK, now trading under
the banner of its magazine Which?, was graciously and readily
given – even to the point where they extended a loan to the CAI
to facilitate our start-up costs and outlay.
As consumers we work with the legal provisions that
our current legislation provides. It is, understandably, taken
for granted that we have the right of return, refund and repair
in the event of goods and services not being of good quality,
as described and fit for intended and advertised purpose.
Today, in a much changed and, thankfully, much improved
Europe we enjoy protections and entitlements unimaginable in
1966. Digital rights, roaming entitlements, cooling-off periods,
passenger rights, food safety and financial services protections
and free movement, all, form a part of the fabric of normal and
expected underpinning protection. However, by way of small
but significant illustrations, it is important to note how, in 2019,
we do not have the right of Collective Redress in Ireland and
neither do we have regulation for credit notes, gift vouchers
or gift cards. These are just two examples of our focussed
lobbying issues over recent years – with limited resources and
no external support aside from that of our small number of

contributing Members. They are also examples of significant
consumer detriment in Ireland.
We are often ‘compared’ with our sister organisation
– unrealistically. Which? has grown to be a very well resourced
and supported association with significant access-all-levels
engagement across government and industry actors and
activists and it has been of enormous benefit to consumers
there.
Here, the CAI continues to be under-resourced
and supported. Yet, we are as active and engaged as our
predominantly volunteer and few paid contributors and
workforce could possibly be – and more. We still contribute far
in excess of many organisations in receipt of commercial and/
or State support. We must – because no one else is actively,
independently lobbying for all Irish consumers, on all issues,
at home and in Brussels and do so through a commitment to
improve consumers’ rights.
We are a proudly non-profit and non-Government
association but it would help to have our contribution
recognised, its value calculated and our independence
understood to be both invaluable and therefore
protected at all costs.
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NEWS BRIEFS

News Briefs by Dermott Jewell

Hopeless Romantics

Every Breath You Take
It is rugby season and so you will not be surprised that
every promotional opportunity possible is being availed
of to get consumers’ attention. Proof of this was never
more apparent when unsuspecting fans were treated to
the launch, by Irish international player Jordi Murphy
and his dog, Kobe, of a location and activity tracker for
cats and dogs. The V-Pet by Vodafone tracks the position of an animal using a geo-location system, which uses
GPS and Vodafone’s mobile network. We are advised that
the pet tracker allows an owner to analyse how their pets
spend their time, from sleeping to running and walking.
What particularly caught my attention was the advice
from Vodafone Ireland’s consumer director that “ V-Pet
by Vodafone can give .. owners much-needed peace of
mind by enabling them to monitor the location of their
pets while they’re away from home, as well as their activity
throughout the day ”. I’m lost for words.

A recent report from the Consumer Sentinel and issued by the US
Federal Trade Commission (FTC) made for some very worrying reading. In 2018, the FTC received more than 21,000 reports regarding
what they term as ‘romance scams’. Put in stark perspective, these
scams amounted to a staggering $143 million (€126 million) in stolen
money in that year with an average loss per targeted individual of
$2,600 (€2,300). However, consumers aged 70 and over reported
losses averaging $10,000 (€8,900). The FTC describes it as the
single biggest form of consumer fraud identified and one that is
growing sharply. It is accomplished by cybercriminals who attract
victims by creating fraudulent online profiles on both dating apps
and social media platforms, often using stolen identities. Relationships are carefully and patiently created and then, for example, the
fraudster asks for money in order to travel to finally meet or will outline a serious emergency that requires urgent funding. What was of
concern was how the article followed with detail of a caution issued
by An Garda Síochána for members of the public to watch out for
these scams and citing detail of Irish people that have been swindled
out of thousands of euro. In one case, an Irish woman received gifts
of quality perfume, scarves and more before being asked to invest
in her suitor’s business. Over a 13-month period, the woman gave
the individual €48,000. Another example concerned a scam artist,
based in the west of Ireland, who, over a short period of five months,
defrauded a person they met through a dating website of €19,000.

This Time Next Year...
There is a new car in planning that has gained enormous attention – and over 20,000 advance reservation orders. In a world
where motorists predominantly travel alone (90% of US drivers)
and where sustainability of resources is a firm focus, the Solo, from
the Electra Meccanica Vehicle Corporation, could provide a solution of Trotter-esqe style. The Solo is an electric car; it has two front
wheels and one rear wheel; it is three meters long; it is powered by
a lithium-ion battery that will give 160 kilometres on a three-hour
charge; it has a top speed of 80 mph and goes from 0 to 60 mph
in eight seconds. The company is in negotiations to commence
manufacture of the Solo in Ontario in a manufacturing facility of
General Motors (GM) that is just about to be closed and where
there is a ready workforce of 3,000 people about to be laid off as a
part of GM’s global restructuring. I am not sure if a three-wheel car
will hold appeal in all markets, especially when set against the very
popular Smart car. In addition, those who remember the ‘bubble’
car (or as a friend used to refer to them – the sewing machine on
wheels) will recall their relatively short life. But, it is nonetheless a
space to watch – albeit a small and cramped space.
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It’s a No From Me
You will recall how I previously advised the soon-to-be-launched folding phone. Well,
Samsung has announced its delivery of the Galaxy Fold on April 26th. This device features a
4.6-inch (11.7cm) display when closed that unfolds to 7.3 inches (18.5cm). It will be available in
black, green, silver or blue; comes with six – yes, six – cameras; 512GB of storage and 12GB of
RAM and has a side unlocking fingerprint sensor. It will go on sale in the US for $1,980 (€1,750).
Sorry, lost for words again, primarily because I hurt my jaw when it dropped!

There’s Money in It
I have been reading about bio solids and thought
I would pass it on (sorry). As they are the disinfected leftovers from the material we flush down
the pipes, is it not refreshing to consider alternatives for their use? Those who know outline the
realities of how, in a single day, the good people
of New York City produce sufficient bio solids
to make 1,200 tons, or 50 truckloads of – bricks.
Yes, the treated material is sandy and nutrient
rich and ideal for making normal fired clay bricks.
In case you are not keeping in touch I can tell
you that between 50% and 70% of this treated,
organic material is used to boost soil quality and
fertilise crops. Over the course of five years, a
team of researchers collected bio solids from two

wastewater treatment plants in Melbourne and
mixed them with soil to make hybrid bricks of
varying proportions. Because organic material
burns up when placed in a furnace, bio solid
bricks require as little as half the energy to fire
as normal bricks do. So, they were fired for ten
hours, at nearly 2,000 degrees Fahrenheit, cooled
and then compared in tests to normal bricks.
The team’s published findings ranked the bricks
similar in quality to those currently on the market. But - although bio solid bricks met industry
requirements, they were typically not as sturdy as
regular bricks. Is it wrong that I am not upset at
these findings?

Drunk As A Skunk Could Be Big........
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Woof and Brew distribute wine,
in Rosé or White under the brand
name Pawsecco. The company’s
website advises consumers that “Pawsecco has been created with
the advice of veterinary experts
and taste-tested by dogs and cats.
These specialized healthy, herbal
infusions are made with 100%
natural herbs, using Elderflower,
Linden Blossom & Ginseng. Importantly, for the discerning, concerned and invested pet owning
consumer in 2019, it is, of course
non-alcoholic, non-carbonated
and grape-free, which means you

can give your pet the ultimate
tonic and treat! Designed to pour
over food, making the perfect ‘au
jus’, or serve as a drink, our feline
friends and dearest doggies have
already given Pawsecco the palatability paws up”. In the event that
you are questioning your sanity,
and noting it is also approaching
April 1st, allow me to direct you to
your local Aldi where these unique
beverages are readily available
and where, who would blame you,
you can buy something strong to
settle your nerves.

March 2019
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FOOD & HEALTH/News

by Clodagh O’Donoghue

Food & Health
Workplace wellbeing
Ireland’s fifth National Workplace Wellbeing
Day will take place on 12th April 2019 and
if your company or organisation is not yet
taking part, there is still time to suggest that
they sign up.
		
With so much of our waking
lives spent at work, it is clear that the
environments we travel to each day
should promote our health and wellbeing,
both physical and mental. Whether it is
the right thing to do or the smart thing
to do, businesses and organisations are
increasingly offering wellness programmes
and focusing on the health of their
employees. Not only do wellbeing initiatives
such as improved nutrition and exercise
options in the workplace result in proven
positive impacts such as higher employee
engagement, increased staff morale and
reduced absenteeism but, particularly in
this new era of almost full employment and
a war for talent, employees are increasingly
choosing and, importantly, staying with

organisations that show that they care
about them.
		
To celebrate workplace health
and wellbeing, the National Workplace
Wellbeing Day was inaugurated in 2015, set
up by Food and Drink Ireland. Since then,
the scheme has grown in popularity with
rising numbers of organisations taking part
each year.
		
For example, over 290
organisations from both the public and
private sectors participated in 2016,
increasing to over 600 in 2018 and the goal
for 2019 is to reach a nice round total of
1,000 organisations signing up.
		
The form that National Workplace
Wellbeing Day initiatives take is up to the
individual company but over the years,
some popular options include healthy
eating initiatives, fruit bowls, mindfulness
or yoga sessions, pilates classes, health
screening, and talks on nutrition or mental
health. The most popular initiative and the

one that the organisers are again promoting
this year is the ‘Lunchtime Mile’ – in which
employees are encouraged to walk, jog,
run, cycle or swim for one mile in the
vicinity of their workplace. The idea is that
organisations set a one-mile course around
their workplace and make the walk/run
available to employees to set them on the
path to improved heart health, enhanced
mood and regulated blood pressure. For
more information on this year’s National
Workplace Wellbeing Day and to sign your
organisation up, go to
www.fooddrinkireland.ie.

Guide to improved health
In January of this year the Food Safety
Authority of Ireland (FSAI) published the
updated Healthy eating, food safety and
food legislation – a Guide Supporting
the Healthy Ireland Food Pyramid. This
publication is primarily aimed at health
professionals, catering services and food
businesses to help them provide safe and
trustworthy information to consumers
about food and preventing diet-related ill
health, but with its colourful layout and
clear text, it contains a wealth of advice
that consumers keen to improve their
overall health and particularly their eating
habits should find both enlightening and
useful. The practical advice, based on
international best practice and tailored to
the specific needs of the Irish population, is
presented in an exceptionally user-friendly
and accessible way and the wide-ranging
information covers multiple aspects of
healthy eating and living for all life stages.
		
As we progress through our
lives, though some general health advice
and recommendations stay the same, the
specifics can change in terms of the amount

5

www.thecai.ie

of exercise, number of calories and types
of nutrients required. This guide outlines
clearly what different age groups and
genders need to attain and maintain healthy
weights and good fitness levels. Advice is
provided for the following groupings: Girls
and boys aged 5 to 12 years and aged 13 to
18 years, and men and women aged 19 to 50
years and 51-plus years.
		
Often, healthy eating comes
down to not just what we eat but how
much we eat, and judging portion sizes
accurately can be a real challenge. The FSAI
guide contains a highly useful portion size
reference guide with readily accessible and
easily remembered methods for judging
portion sizes. So, for example, having a
200ml disposable plastic cup to hand can
help you measure out the recommended
portion sizes of cereals, cooked rice or
pasta, peas and beans, milk and yoghurt,
vegetables and fruit and more. You may be
familiar with the recommendation to limit
your daily intake of meat, poultry or fish
to the width and depth of the palm of your
own hand, minus the fingers and thumb, but

a potentially less frequently cited measure
is that one serving of cheese, either hard or
soft, equates to the width and depth of your
two thumbs.
		
We may well know what
we should be eating but studies have
demonstrated that eating healthily can,
in fact, be more expensive than making
less healthful food choices. The FSAI
guide tackles this topic with key advice on
healthy eating on a budget from shopping
techniques and choices to cooking and
freezing bulk buys and leftovers. Also
included are some tips to get ‘five to seven
a day’ the affordable way, such as buying
fruit and vegetables in season and bulking
up stews and casseroles with low-cost
vegetables like carrots and onions. The
comprehensive guide also covers such
topics as salt and alcohol intake, nutrition
advice for those pregnant or breastfeeding
and more business-specific information
on food labelling and legislation. To view
the full guide, go to https://www.fsai.ie/
news_centre/press_releases/healthy_eating_
guidelines_28012019.html.
March 2019

MONEY NEWS

Money News
Consumer
Scams

Money News by Róisín Moloney Weekes

“Remember that just because the caller may have
your name and basic details, this does not mean
they are genuine.”

There have been various media reports
of consumers being targeted by criminals
in recent times and, in particular, one
scam involving people purporting to be
employees of Eir, the telecommunications
company. Apparently, criminals posing as
employees of Eir ring people and tell them
that their broadband is going to be cut off
very soon unless they can gain remote
access to the customer’s PC. Once the
criminals get access, they steal passwords
and use these to remove money from the
customer’s bank accounts.
		
Consumers should always avoid
giving out personal information before
establishing that the caller is genuinely
from the company they claim to be from.
You can tell the caller you will call them
back, and rather than accepting the
number given to you by the caller, you
should look up the company telephone
number independently. Make sure you
hear a dial tone before you actually dial the
number.

		
Remember that just because
the caller may have your name and
basic details, this does not mean they
are genuine. There are various places
your information can be obtained. It is
very important that you do not give out
passwords, codes, or login details to
anyone. Moreover, you should never use
public wi-fi to conduct any online banking.
		
Many users of the internet will
have fallen victim or encountered an
online scam in which attackers attempt to
obtain personal information, such as login
profiles or banking details. In addition,
users may have received emails offering
them the chance to share in a secret
fortune or to claim their lottery win or tax
refunds. According to research carried
out by technology business Datapac,
approximately 182,000 Irish people have
been tricked into divulging personal
information by cybercriminals. It may
be surprising that this research indicates
that millennials are more likely to fall

victim to the scams, possibly arising from
complacency or overconfidence in their
ability to spot an email scam.
		
If you find yourself in a situation
where you believe you have been
scammed, contact your bank without
delay as the bank may be able to stop the
money transfer taking place and it can at
least stop future payments to that same
criminal. Remember that banks may be
willing to reimburse you but are unlikely to
do so if you have given over your PIN to the
criminal.
		
Moreover, Gardaí advise that
where you believe you have been the
victim of an online scam or fraud you
should report it to your local Garda Station
and also use the online reporting service
of the website or forum on which you were
scammed. When reporting to your local
Gardaí, bring copies of all emails, account
details, copies of the advertisement or
online posting and any other relevant
information you may have.

Annual Price Changes
Higher rents and mortgage interest
repayments, higher electricity and
gas costs together with increased
prices for food and drink in hotels
and restaurants collectively caused
a gain of 0.7% in consumer prices
overall in January 2019 compared with
January 2018. Research produced
by the Central Statistics Office in
mid-February 2019 demonstrates that
prices in restaurants and hotels rose
by 3.7% in January on an annual basis
driven by increased prices for alcoholic
drinks and food consumed in pubs and
restaurants and a rise in the price of
hotel accommodation.
		
Within the household,
increased prices were seen chiefly in
the cost of housing and energy bills.
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Overall, a 4.4% increase was seen in the
year to January 2019, driven by higher
rents and mortgage interest rates as
well as higher electricity and gas prices.
		
On a positive note, however,
there was a decrease over the year in
health and motor insurance premiums
and there appears to also have been
a fall in prices for appliances and
personal care products. Transport
costs fell primarily due to a reduction in
air fares, though this was partially offset
by a rise in the cost of cars and higher
prices for passenger transport by road.
Finally, non-durable household goods
along with furniture and furnishings,
textiles, glassware, tableware and
household utensils all saw cost
reductions.

March 2019

Where Do Our Products Come From?

The level of Irish imports and exports
have become the concern of the general
public since being faced with Brexit. For
many consumers, having a wide choice
of products available to us at competitive
prices has come to be expected. Most of
us will not be aware of whether or not our
chosen purchase is an import and are far
less likely to know if any elements of our
chosen products come from across the
border or overseas.

		
According to the Central Statistics
Office (CSO), figures for 2018 show that
Ireland’s goods exports were valued at
€140,835 million in 2018, the highest total on
record and representing a rise of 15% over
2017. Medical and pharmaceutical products
are our largest category of exports,
accounting for one third of all exports
or €46,318 million in 2018. Moreover, it
appears that this is an area that is expanding
with an increase of €10,867 million or 31%
on the 2017 value. Ireland has equally seen
record levels of imports in 2018, increasing
by €10,904 million to €90,175 million
compared with 2017.
		
Exports to Great Britain in 2018
were over €14,085 million, which represents
a decrease of €441 million or 3% when
compared with 2017. Imports from Great
Britain in 2018 were €18,306 million, an
increase of €811 million when compared with
2017. There was therefore a trade deficit of
€4,221 million with Great Britain in 2018.
		
For December 2018, exports to
Great Britain accounted for 11% of total
exports, with the largest categories being
chemicals and related products and

food and live animals. Moreover, for the
same month, imports from Great Britain
comprised 20% of all imports, with mineral
fuels, machinery and transport equipment
and food and live animals as the largest
categories of goods imported.
		
It has been noted that the impact
of Brexit on the Irish economy is likely to
be more strongly felt on the import side,
rather than the export side. A no-deal Brexit
would trigger the imposition of World Trade
Organisation tariffs, raising the prospect of
sharply increased costs for Irish importers –
costs that would almost inevitably be passed
on to the consumer.
		
To give some wider context to
the geographical breakdown of exports
and imports, EU countries accounted for
€70,984 million or 50% of total Irish exports
in 2018, while exports to non-EU countries
were valued at €69,851 million in 2018,
with the US the largest export destination,
accounting for 28% of total exports. There
were €54,083 million of imports from the EU
in 2018, representing 60% of total imports,
while imports from non-EU countries
totalled €36,092 million.

Rate of Mortgage Approval and Drawdown
According to the Banking and Payment
Federation of Ireland (BPFI), there was strong
growth in mortgage drawdown activity in
2018 but a slowdown was evident in approvals
activity in December. The BPFI published
the latest figures from the BPFI Mortgage
Drawdowns Report for the fourth quarter 2018
and it was noted that 12,112 new mortgages
to the value of €2,635 million were drawn
down by borrowers during the last three
months of 2018. This represents an increase
of 17% in volume and 18.2% in value on the
corresponding fourth quarter of 2017. It also
represents a growth rate of 11.4% in volume
and 11.3% in value compared with the third
quarter of 2018. First-time buyers (FTBs)
continue to be the single largest segment
both by volume (47.5%) and by value (48%).
Combined, FTBs and mover-purchasers
accounted for 79.9% of the total value of
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mortgages drawn down.
		
In 2018, some 40,203 mortgages to
a value of €8,722 million were drawn down in
total for the year, representing a rise of 19.7%
in value and 15.5% in volume on the total in
2017. Moreover, the volume and the value of
re-mortgage loans (switching) continue to rise,
with 1,684 re-mortgage/switching loans in the
fourth quarter of 2018 to the value of €398
million, reflecting year-on-year growth of 71%
in volume and 71.5% in value.
		
BPFI also published the latest
figures from the BPFI Mortgage Approvals
Report for December 2018, noting that 2,908
mortgages were approved in the month, with
1,363 (46.9% of total volume) for FTBs while
mover purchasers accounted for 829 (28.5%).
The number of mortgages approved rose by
5.9% year-on-year and fell by 29.1% month-onmonth, while the value of mortgage approvals

rose by 9.6% year-on-year and fell by 26.8%
month-on-month.
		
BPFI’s Director of Public Affairs
Felix O’Regan has noted that total drawdown
activity in 2018 was 20% greater than 2017,
with €1.44 billion more drawn down by
mortgage borrowers in 2018. Almost half of
these mortgage borrowers were FTBs and a
further significant segment of the market was
made up of those switching mortgages. Mr
O’Regan notes that while end-of-year approval
activity showed some signs of slowdown due
to seasonal factors, the indications are that
2019 will see continued growth in mortgage
drawdown activity.
		
The BPFI research remains silent
on the impact Brexit may have on creating
uncertainty in the market and it remains to be
seen whether such predicted growth occurs as
expected.
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Product/Tech News
Vacuum cleaner energy label ruling
The familiar energy label that we have come to expect to see on packaging when we buy electrical appliances will, for the moment, no longer
be valid on vacuum cleaners. This follows a ruling in November 2018 by the European General Court in a case that UK manufacturer Dyson
brought against the European Commission and in which the court annulled the EU regulation on the energy labelling of vacuum cleaners, on
the basis that the test method did not reflect real-life usage sufficiently closely. The Commission had a certain timeframe in which to lodge
an appeal but that time period expired in January 2019 and so the regulation is no longer in force and manufacturers do not have to use the
energy label on their vacuum cleaners.
		
Dyson has long criticised the EU energy label regulations, which were introduced in 2014 with the aim of reducing energy usage
across Europe. Dyson’s main complaint was that the EU labelling energy use tests for vacuum cleaners are carried out with an empty dustbag
or container, which does not reflect real-life use. Dyson argued that because many vacuum cleaners lose suction and energy efficiency as they
accumulate dust inside, the energy label tests were not an accurate indication of the machine’s ability. The European Commission maintained,
however, that there was no reliable or reproducible test that involved partially filled vacuum cleaners that could be used instead. After a
lengthy court battle and an appeal against an initial decision, the General Court found in favour of Dyson and annulled the relevant regulation.
As a result, energy labels can no longer be attached to vacuum cleaners placed on the EU market either featured on their packaging or
included in advertisements.
		
The energy label, which attaches to a range of household appliances – including fridges and washing machines – has had a positive
impact on the market, primarily by acting as an incentive to manufacturers to lower the energy consumption of their products. BEUC,
the European Consumer Organisation, has noted that it is unfortunate that purchasing consumers will, for the moment, be left without an
energy label for vacuum cleaner products. However, the organisation - together with ANEC, the European consumer voice in standardisation
- has long been calling for the development of a test that better reflects the real-life use of vacuum cleaners and, specifically, testing that
involves the use of a partly filled dustbag or container. Thus, BEUC is hoping that a positive outcome of the court case will be an accelerated
development of such a test for energy labelling by the European Commission. It should only be a matter of time before the energy label
is reinstated once new measures are finalised and, in the meantime, the Ecodesign requirements that set a maximum wattage of 900W on
vacuum cleaners will continue to apply.

Cruise control
Self-driving cars are still a long way off making their way to market but that has not stopped experts worrying about possible side effects of
automated vehicles taking up space on our roads. The latest concern arises from a study that found that it is likely to be cheaper for consumers to let
their self-driving electric cars cruise around than to pay for parking for them in certain city centres. Thus, consumers may be tempted to let their car
circle around surrounding streets while they do their errands and then summon the car to pick them up again when they are finished. The problem
that this would cause, however, would be a potential significant increase in traffic congestion.
		
A University of California study found that it would cost car owners a mere 50 cents an hour for most self-driving vehicles to coast along
city-centre streets at typical traffic speeds, which is clearly far cheaper than paying to leave the car in a parking lot or in a metered area. Moreover,
car-owning consumers with an eye to keeping operating costs down might well be tempted to set their vehicles to travel at slower speeds for lower
fuel consumption – and this would only exacerbate the traffic congestion problem.
		
The leader of the study, Prof. Adam Millard-Ball, suggests taking action well ahead of time when there are still no drivers of autonomous
vehicles to protest and he recommends introducing a congestion fee that would either charge car owners a flat amount for entering the city centre
or a sum based on such factors as miles driven, cruising speed, time of day and location. The advice is to establish the principle now to avoid total
gridlock in the future.

The products featured on these pages have
not been tested by the Consumers’ Association of Ireland and their
inclusion here is not, in any way, an endorsement of them.
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Product News by Clodagh O'Donoghue
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New focus on recycling contact lenses
In the UK, wearers of disposable contact
lenses who are concerned about the plastic
waste generated by both the lenses and
their packaging have been presented with a
solution. A new scheme has been launched
that offers consumers a way of recycling their
old lenses and packaging for free, using public
drop-off bins or a postal collection service.
		
Research has found that there are
around 3.7 million contact lens wearers in the
UK and that approximately 20% of them admit
to flushing their used lenses down the toilet
or sink – with all that plastic finding its way
into waterways having an inevitable negative
environmental impact. On a more positive
note, the research – which was conducted
by Johnson & Johnson Vision, the company
behind the new recycling initiative – also found
that 77% of contact lens wearers said they
would recycle the lenses if they could. And

now they can.
		
At the start of this year, Johnson
& Johnson Vision, in partnership with global
recycling firm TerraCycle, launched the
ACUVUE Contact Lens Recycle programme,
which enables consumers to easily recycle
both their contact lenses and the plastic and
foil blister packaging after use – and all for free.
Importantly, the recycling scheme will accept
any brand of contact lenses and associated
packaging.
		
Consumers have two main options.
They can wait until they have a substantial
supply of used lenses and place them and the
blister packaging in any cardboard box. They
can then download a free shipping label at
https://www.acuvue.co.uk/recycle and attach
it to the box before booking a UPS collection
at www.ups.com/gb. Alternatively, consumers
can seek out one of the 600 drop-off points

across the UK, located in Boots Opticians
branches and independent optician practices,
where they will find a dedicated recycling bin.
A number of these drop-off points can be found
in Northern Ireland and – even though this is
predominantly a UK initiative – the ACUVUE
website link points to one collection point
currently in Tuam in Co. Galway.
		
Once the contact lenses, blister
packaging and foil coverings are collected,
they are then sorted, shredded and washed
before being densified into plastic granules
that can then be used in the production of
various plastic products, such as benches.
Frequent wearers of contact lenses will likely
appreciate the ability to recycle these items
rather than add to the mounting problem of
plastic pollution and it is to be hoped that a
similar scheme will be rolled out across Ireland
in the near future.

				

Pushing power
As technology infiltrates every aspect
of our lives, prams and pushchairs
may be the next product to be given
a high-tech makeover. Not content
with merely providing pushchairs that
guarantee comfort and safety for their
small passengers, some manufacturers
have been looking to enhance ease
of use for parents, taking a number of
different approaches. One pushchair, the
Origami 4moms, aimed to relieve parents
of the task of folding and unfolding the
pushchair by automatically folding and
rebuilding itself at the push of a button. It
also added generator-driven path lighting
and an integrated LCD display to provide
information on temperature, speed,
battery charge, and distance covered.
Another product, the SmartBe pushchair,
added an electric motor to power a
built-in rocker, bottle warmer and music
player and also touted the ability to be
‘self-propelling’. Both of these products
had relatively brief lives and neither
appear to be still available for purchase.
		
The idea of adding an electric
motor to a pushchair has been around
for some years and introduced with
varying degrees of success but one new
offering that looks set to be available to
buy later this year is the Cybex e-Priam.
Essentially, a battery-powered version of
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the Priam travel system from the German
manufacturer of high-end pushchairs,
this motorised version has a battery that
sits on the rear axle and the motor kicks
in when the person doing the pushing
is in need of some help. Sensors in the
handlebar detect when you are struggling
to push uphill and this activates Smart
Uphill Assist to help power you up the
slope. Conversely, a Smart Downhill
Assist feature takes over to increase the
braking force and resistance when you
are heading downwards at a steep angle
so it takes a lot less muscle power to
prevent the pushchair from rolling away
from you. Our UK colleagues in Which?
have tried out the new electric pushchair
with a maximum load of 23kg and found
that it worked well in uphill and downhill
tests, significantly reducing the effort and
strength required. The battery should
last for two to three days and you can
extend its life by switching off smart
support when you don’t need it. A handy
battery indicator is positioned at the back
of the pushchair and a full recharge will
take six hours via a power socket. Pricing
for the motorised pushchair is expected
to be a hefty £965 (€1,141 approx.) but
for parents with a lot of hilly terrain to
negotiate it could be worth the steep
investment.
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LIFESTYLE/ World Consumer Rights Day 2019

World Consumer Rights Day 2019:
Four ways smart products could be better
for consumers
World Consumer Rights Day takes
place on March 15th each year with the
aim of raising global awareness about
consumer rights and needs. In 2019, the
theme for World Consumer Rights Day is
‘Trusted Smart Products’. Smart products
are revolutionising the way people
communicate, learn and think around the
world - but with digital innovation comes
new challenges.
		
So how can smart devices
work better for consumers? Consumers
International, the organisation that
brings together consumer groups and
associations from around the world,
highlights four key developments that
would help consumers everywhere to
better benefit from smart products.

1. Accessibility – widening access
for everyone
Smart products are available in regions
all over the world but barriers, including
affordability, still prevent billions of people
from benefiting from their convenience
and innovation. For example, in Africa,
1GB of data costs on average 18% of a
person’s monthly income, pricing many
people out of the market. There are similar
issues in Brazil, with many people in its
most populated city, Sao Paulo, unable to
afford internet access. This has prompted
independent companies to deliver a
service to those in low-income urban
areas, bypassing the major companies who
previously refused to do so. Moreover,
many vital services like further education
applications have been digitised in Brazil
making internet access a necessity for
many.
		
By 2025, it is estimated that 91%
of connections will be 3G or 4G, which
will provide wider access to mobile and
mobile broadband services for greater
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numbers of people. However, a concerted,
co-ordinated effort by governments,
regulators and business must be made
to ensure that the remaining offline
population is connected to an open
internet through affordable, high-quality
connectivity.

2. Safety – securing our devices
It is not just unsecure internet access
that poses a problem - devices with
poor security built in can also be open
to hacking. A study by 25 international
privacy regulators showed that 59% of
devices failed to adequately explain to
customers how their personal information
was collected, used and disclosed. In 2015,
Consumer Reports in the US found that
smart TVs, which are capable of connecting
to the internet, were collecting information
on everything their owners watched. At
a minimum, consumers should know what
data of theirs is being collected and they
should be given a reasonable amount of
control over it.

3: Data – improving consumer
control and respecting privacy
With controversial data collection
techniques becoming worldwide news in
the last couple of years, World Consumer
Rights Day is the chance for us all to call
for smart products that respect consumer
privacy. A 2018 global consumer study
revealed that 52% of users are more
concerned about their online privacy
compared to a year ago.
		
So, what can technology
companies and manufacturers do about
it? One solution would be providing
consumers with greater control over how
their data is used and giving them clear
and easy ways to update their privacy
settings so that they can make their own

choices.
		
But even when consumers can
control privacy settings, they often do not
know how. To address this, Consumers
International and the Internet Society’s
ConnectSmart campaign offers consumers
five simple steps to ensure that they better
protect their data and stay secure when
connecting devices to the internet. You
can view these five tips for ‘connecting
smart’ on page 20 of the December 2018/
January 2019 issue of Consumer Choice.

4: Transparency – providing clear
information
Very often online, websites will sell on
users’ data without users having any idea
that this is happening. And even when
users are told about everything in the
‘terms and conditions’, these are often
long and laborious reads, with the result
that users generally do not read through
important information.
		
Australian consumer organisation
Choice calculated that you could read
an entire book in the time it took to read
Kindle’s privacy policy and that it would
take the average individual 250 hours
to read all of their digital contracts for a
year. It is clear that something needs to
change if users are going to have all the
information they require.
On this World Consumer Rights Day, it is
important to focus on what consumers
want and need from a connected world
and how they can be put at the heart of the
development of these digital products and
services.
		
For more information, you can
visit Consumer International’s website on
www.consumersinternational.org.
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Lifestyle / Deliveries and returns

Delivery Disasters and Many Unhappy Returns
– Consumer advice on your rights
REPORT by Clodagh O'Donoghue
At a glance
• Delivery issues
• Returning goods
• Cooling-off period
• Refunds
Irish consumers have enthusiastically
embraced online shopping and are
increasingly aware that, far from reducing
your consumer rights, buying items online
actually increases the rights that are available
to you. But though we may be proficient
at clicking the ‘confirm order’ button, how
knowledgeable are we when our shopping
experience doesn’t pan out as expected? And
there are still those of us who prefer face-toface sales where delivery of the item may be
necessary or more convenient. But what rights
can we rely on in this instance when either the
delivery service or the goods supplied are not
to our satisfaction?
		
With online shopping, and indeed
when you buy larger items in-store, the items
must be delivered to you in some way. There
can, however, be “many a slip twixt cup and
lip” as the old proverb goes and not every
delivery goes smoothly. So what happens if
the item never arrives or it does arrive but very
much later than agreed or has been damaged
in transit? Where does the responsibility lie?
And once you have taken possession of the
delivered item, what happens if you need
to return it for some reason? Who pays the
delivery costs in this instance? And what are
you entitled to in terms of a refund? Below
we outline your consumer rights in different
delivery and returns scenarios so that you
know what you can reasonably expect from
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What happens when retailers don’t
deliver the goods? Consumer Choice
puts you right on your rights.
a retailer and when to pursue the issue if
your rights and entitlements are not being
respected.

ONLINE
Thanks to EU regulations contained in the
Consumer Rights Directive, shopping online
gives you additional rights compared with
buying goods in a traditional physical shop.
Buying from an online trader that is based
in the EU gives you a raft of consumer rights
that will not apply if you buy from a trader
that is located outside of the EU. For this
reason, it is very important that you ascertain
where exactly the online trader is based. EU
law states that websites must provide a geographic address but if you cannot find one or
are not convinced that the address given is
genuine, then it is undoubtedly safest to take
your business elsewhere and buy from an alternative - and verifiably EU-based - site. The
consumer rights below apply only when you
are dealing with an EU-based online trader
and not if you are engaging with an online
seller outside of the EU.

You bought a good online from a
trader based within the EU and
arranged delivery without specifying a
particular date.
Under the Consumer Rights Directive, the
product in this instance should be delivered

within 30 days of you making the purchase.
If the item does not arrive within this 30-day
period, then you can contact the trader and
ask that it be delivered at another date that
is convenient for you. If the item does not
arrive within this new agreed time period,
then you are entitled to cancel the contract
and be refunded the full costs, including any
delivery charges, by the retailer without delay
and within 14 days.
		
You can also cancel the contract if
the item didn’t arrive within the initial 30-day
period and delivery within this timeframe
was essential, taking into account all
circumstances of the case – for example, you
ordered a wedding dress and it did not arrive
in time for the wedding.

You bought a good online and told the
trader that you required it for a specific
purpose and that it needed to be
delivered by a particular date.
If before you made the purchase, you
informed the trader that it was essential that
the item was delivered by a specific date – for
example, that it was a Christmas present and
needed to be delivered by Christmas day and the trader agreed to this date, then you
are entitled to rely on this agreement as part
of your contract with the trader. Thus, if the
item is not delivered within the initial 30-day
period or by the agreed date, then you can
March 2019

cancel the contract and request a full refund
without having to arrange an additional
delivery time. You can also cancel the contract
if the trader informs you clearly that they are
unable or unwilling to deliver the item within
the specified timeframe.

contract is cancelled and a refund is provided.
If it is proven that the loss or damage occurred
while the item was in possession of the third
party, then this comes under a separate
contract and the consumer will need to take
the issue up with the third-party trader.

You have legitimately cancelled the
contract for one of the reasons above
but the trader has not refunded you the
money.
If you have cancelled your contract with the
trader due to one of the reasons above, then
you are entitled to be refunded all costs,
including the initial delivery charge, without
delay and within 14 days. If the refund is not
paid and you used a credit card to pay for
the item, then your credit card provider may
agree to reverse the transaction in a process
known as a chargeback. To avail of this, you
will need to contact your bank or card provider
immediately and provide all relevant details of
the transaction in dispute.

Your online purchase has arrived but it
is not to your liking and you don’t want
it.
Your online purchase does not arrive
because it has been lost in transit or it
arrives but it is clearly damaged.
It may happen that an item is not delivered
because it has gone missing. It may also
happen that the item does make it to your
door but it is clear on receipt of the package
that it has suffered damage, whether due
to poor packaging or mistreatment on the
journey. The key in these scenarios is to work
out where the responsibility for the lost or
damaged item lies. The EU legislation that
governs these circumstances is contained in
Article 20 of Directive 2011/83/EU, which deals
with consumer rights and the passing of risk.
Essentially, the trader is responsible for the
item until it is handed to the consumer. Thus,
if the trader organises a particular courier
service to handle delivery, then the trader
remains responsible for the goods while the
courier is in possession of them. In such cases,
the trader will need to replace the item or
refund the payment if the goods go missing
or are damaged. The situation is different if
the consumer has either organised their own
courier or delivery service or has nominated
somebody else to receive the goods, such
as a neighbour or a proxy address service
like An Post’s AddressPal. In these cases, the
trader’s responsibility ends as soon as the
goods are passed over to this third party. The
trader would then need to provide proof that
the item was delivered to the third party or
consumer or that it was delivered without
damage. If the trader cannot provide this
proof, the consumer may request that the
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If your online purchase is delivered and you
find that it doesn’t fit or is not exactly what
you wanted or you have simply changed
your mind, then the EU Consumer Rights
Directive provides a 14-day cooling-off period
starting from the date you received the item.
This means that within this timeframe, you
can decide to return the item for any reason
and receive a refund of the cost of the item.
Depending on the trader’s policy, you may
have to pay for the cost of returning the
goods. If so, then the trader should have made
this information available to you before you
bought the item.
		
Once the 14-day cooling-off period
ends, then your right to withdraw from the
contract expires – unless, of course, a fault
appears with the product, in which case you
have a right to a remedy under the law. In
addition, the cooling-off period does not
apply to a number of product types, including
customised items that have been adjusted
or personalised to your specifications (such
as a football jersey with your name on it),
perishable goods (like fresh food), and DVDs,
CDs, and computer games or software that
have been unsealed by the consumer.

Your online purchase has arrived but it
turns out to be faulty.
When you buy online you retain all the rights
you would have if you had bought the item in
a physical shop. This means that the goods
must be as described by the seller, fit for the
purpose for which they were bought, and
of an acceptable quality as is reasonable to
expect. If they are not, then the consumer is

entitled to a remedy. So, for example, if you
accept delivery of a product bought online
and it subsequently becomes clear that the
product is deficient or faulty in some way, then
the online trader must provide a replacement,
repair or refund. If the fault becomes
apparent within six months of purchase, under
EU law that fault is deemed to have been
present at time of delivery. You will need to
contact the trader immediately, preferably
in writing via email or letter, to outline the
problem. You may have to pay for the cost
of returning the item to the trader, but if it is
proven that there is a fault and that this fault
was not caused by you, then the trader should
reimburse this return shipping cost. In the
case of a refund for faulty goods, the trader
should reimburse you the cost of the item plus
the initial delivery charge within 14 days of the
cancellation but they are entitled to wait until
the goods have been returned or until they
receive proof of return postage.
		
The trader remains liable for any
faults that appear with a product up to two
years after purchase. However, if the fault
develops after the initial six-month period,
the consumer may have to prove that the
fault was not caused by their own misuse or
mistreatment of the product.

IN-STORE
When you buy goods in-store, many of the
rights and entitlements above that attach to
online purchases will not apply. Generally
speaking, when you make a purchase in a
physical shop that involves the item being
delivered, the terms and conditions will be
agreed at the point to sale. You will be asked
to pay in full upfront or to provide a deposit
and a delivery date or timeframe will be
agreed. This may be a date of your choosing
or one determined by the retailer’s delivery
schedule and delivery may be included in
the overall cost or charged as an additional
fee. These details all form part of the contract
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between you and the retailer and come
directly under the Sale of Goods and Supply
of Services Act 1980. If the retailer states that
the delivery will take place in, say, three to
five or five to seven working days, it is worth
clarifying what the retailer means by a working
week and if weekends are included.

cancellation.

You bought a good in-store but when
it is delivered you realise you have
changed your mind and it is not what
you wanted.
As the sale in this instance took place in-store
and was not a distance sale similar to an online
purchase, there is no cooling-off period and no
entitlement to withdraw from the contract due
to a change of mind. Whether the retailer will
accommodate you in taking back the item and
refunding you the cost is entirely down to the
company’s returns policy.

You bought a good in-store and after it
is delivered it becomes clear over time
that it is faulty.
In this instance, as with online sales, your
consumer rights under the Sale of Goods and
Supply of Services Act 1980 apply and you
are entitled to a repair, replacement or refund
from the retailer if the item is not as described,
not fit for purpose or not of sufficiently
acceptable quality.

You bought a good in-store and the
delivery date was agreed but the
delivery did not take place.
In the event that a delivery date or timeframe
was agreed and delivery does not take place
as planned, the terms of the contract are
challenged and potentially are being broken.
The service element of the contract is failing.
The consumer should contact the retailer
and request a new and guaranteed time for
delivery. Unfortunately, there are no firm
guidelines or regulations that govern this
area and so, although you may have taken
time off work to wait for a delivery that never
materialised, there is no automatic entitlement
to compensation or a reduction in price,
despite the consumer potentially being out of
pocket due to a lost day’s work. This area is
entirely down to negotiation with the retailer
with the contracted agreement as the basis
for your argument and each consumer must
exercise their consideration of what is fair to
request.
		
Often, the consumer just wants to
take possession of the goods that they have
ordered and there may be a valid reason for
the initial non-delivery and a new date can
be agreed to the relative satisfaction of all
parties. A further instance of non-delivery
would determine that the contract as agreed
is void, making cancellation the choice of the
consumer unless new terms can be agreed,
with consideration of any and all loss or
inconvenience that remedy the breach, to
the consumer’s satisfaction. Otherwise a full
and immediate refund would complete the
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You bought a good in-store or online but
the trader goes out of business before
the item is delivered.
Unfortunately, if you have bought goods
or paid a deposit on them and the trader
subsequently goes out of business before
delivery has been made, you may find it very
difficult to get either the item you paid for or
a refund. Usually, a company that goes into
liquidation or receivership will owe money
to a number of parties – including secured
creditors, Revenue, banks and employees which, under law, are given different priorities
in terms of getting refunded their money. You,
as an individual consumer, will be deemed to
be an ‘unsecured creditor’ and will be low in
the order of priority, making it unlikely that
you will be able to secure a refund. If you have
paid for the item in full, you can contact the
liquidator and see if you can get possession
of the item. Alternatively, if you have paid by
credit card, you can contact your card provider
to see if it will reverse the transaction using the
chargeback process.

particular, there is a delay before the money
exits the account, which makes for better
opportunity to stop the payment. Consumers
need to contact their bank or card provider as
soon as they become aware of the problem
and having tried unsuccessfully to resolve it
with the retailer. They should ask their bank or
card provider to initiate a chargeback, which
puts the payment in dispute and the bank may
be able to reverse the transaction.
		
Because of the availability of
the chargeback process, the use of a credit
card is particularly advisable when you are
purchasing outside of the EU where the rules
of the Consumer Rights Directive on online
selling will not apply. When dealing with
a non-EU-based online trader, you need to
make sure before purchase that the website is
reputable and that you have read all terms and
conditions very carefully. If the goods are not
delivered or are faulty or not as described on
arrival, you will need to refer to the terms and
conditions to find the website’s policy on these
issues. Moreover, when making a purchase
from outside of the EU, you may be liable to
pay Value Added Tax and customs duty, which
will be collected on your doorstep by the
company that delivers your parcel. For more
on this topic, see our report on page 12 of the
October 2018 issue of Consumer Choice.
		
Chargebacks may not always be
successful or applicable to the situation
and in instances where the retailer does not
respond satisfactorily or refuses to honour
the consumer’s legitimate entitlements,
then the consumer may need to look to the
Small Claims Procedure to achieve a remedy,
with information provided on courts.ie. For
online cross-border transactions within the
EU, ECC Ireland may be able to provide advice
or assistance in resolving the issue and may
be contacted at https://www.eccireland.ie/
contact-us/.

General advice
The general advice from the Consumers’
Association of Ireland is that, where you are
making a payment, wherever possible do so
with a credit card rather than a debit card or
cash. With card payments, a third party is
paying on your behalf and the finance house,
as a party to the transaction, is responsible
to the buyer where there is a breach of
contract or misrepresentation by the seller, as
outlined in Section 14 of the Sale of Goods and
Supply of Services Act. With a credit card in
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Money/Insurance implications of Brexit

Brexit and Insurance
Consumer Choice investigates the impact Brexit
will have on motor insurance and outlines what
motorists will need to know when driving to
Northern Ireland and the UK.
We are now heading into a period of
uncertainty as we count down to March
29th and the departure of the UK from the
European Union. At the time of writing,
Consumer Choice is sorry to see that no
agreement has yet been reached between the
parties and so a ‘hard’ or ‘no-deal’ Brexit now
looks to be very much on the cards.
		
As D-Day looms, the degree
of interconnectedness between the Irish
economy and the UK economy is becoming
more apparent as are the potential effects of
Brexit on the domestic economy and crossborder trade. It now appears increasingly
likely that consumers will be disrupted and,
given the level of uncertainty, the exact impact
of Brexit on Irish consumers is unknown.
		
As it stands, or up until the UK
leaves the EU, the insurance industry acts
freely throughout European countries only
on condition that those insurance companies
are regulated within the EU. Obviously, this
is about to change once the UK is outside the
EU and, in the absence of agreement, any
UK-regulated insurance company operating
in Ireland will need to be regulated by the
Central Bank of Ireland or have an EU base,
which would in turn involve additional work
and costs. The result may be insurance
companies exiting the Irish market.

Regulation of insurers
The Central Bank of Ireland states that since
the UK voted to leave the EU it has actively
engaged with insurers operating in Ireland,
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highlighting the need for them to put
adequate contingency plans in place to ensure
continuity of business. In late 2018, given
concerns about levels of preparedness, the
Central Bank instructed insurers and brokers
to take appropriate contingency measures
that would ensure the continuity of services
for cross-border insurance policies between
the UK and other member states of the EU. In
addition, insurers and brokers were directed
to inform existing and new customers and
beneficiaries of the implications of these
contingency measures and to provide
customers with clear information on the
contingency measures taken or planned and
how they might affect policies.
		
The Central Bank notes that it
is working closely with UK and European
regulators to exchange information about
companies’ plans and the actions required to
address any consumer protection concerns.
According to the Central Bank, most insurance
companies selling policies from the UK into
Ireland are implementing plans to mitigate the
risks of a hard or no-deal Brexit. Where firms
do not take such mitigating actions, there
is a risk to Irish consumers in relation to the
continuity of service for cross-border insurance
contracts. While apparently most firms are
planning for this scenario, it could affect
consumers in a number of ways. For example,
it may not be possible to amend policies or pay
claims associated with policies written prior to
29th March 2019.
		
All consumers should check with

REPORT by Róisín Moloney Weekes
At a glance
• Regulation of insurance firms
• Driving in the EU
• Green Cards
their insurance provider to establish if they are
regulated by the UK and, if so, your insurance
provider should be taking steps to prepare for
the possibility of the UK withdrawing from the
EU without a ratified agreement in place.
If you have any concerns about your insurance
policy, your insurance provider should be able
to provide you with details of its arrangements.
It should be able to tell you whether you can
amend policies or whether it will pay claims
associated with policies written before 29th
March 2019. For example, customers of Aviva
insurers received notification to inform them
of company changes planned ahead of the
upcoming Brexit, with the UK-based office
relocating to become an Irish-based office. It,
however, differs from company to company.

Motor insurance
For motoring consumers, a no-deal Brexit will
have specific implications when travelling
to the UK, including Northern Ireland. In the
event of a no-deal Brexit, all motorists with
an Irish-registered vehicle must have proof of
insurance when driving in Northern Ireland
or anywhere else in the UK. Currently, all
Irish motor vehicles with a valid registration
travelling within the EU are covered by the
terms of the EU Motor Insurance Directive
(MID). This allows motor vehicles to travel
freely between the Republic of Ireland,
Northern Ireland and Great Britain as well as
within other EU countries without needing
any additional insurance documentation. In
a no-deal Brexit scenario, the UK, including
March 2019

Northern Ireland, will no longer be party to the
MID. Drivers will then need an internationally
recognised insurance document to show
the law enforcement authorities there
that they have valid motor insurance. This
internationally-recognised insurance
document is called a Green Card. Printed on
green paper or with a green background, a
Green Card provides proof of the minimum
compulsory motor insurance cover required
by the country visited. Green Cards are
also required for any Irish motor insurance
policyholders who wish to drive their
Irish-registered motor vehicle in a non-EEA
country. Policyholders will need to check
with their insurer or insurance broker as to the
Green Card arrangements for the country in
question.
		
A Green Card will only be required if
a no-deal Brexit takes place. If an agreement
is reached between the EU and the UK, then
Green Cards will not be needed. Similarly, if
the date of the UK’s departure from the EU is
extended, Green Cards will not be required
before the revised date.
		
The Motor Insurers’ Bureau of
Ireland (MIBI) is the Green Card Bureau for the
Republic of Ireland. It states that it is working
with motor insurance firms and brokers
operating in Ireland to provide anyone who
wishes to drive their Irish-registered motor
vehicle in the UK, including Northern Ireland,
with a Green Card should a no-deal Brexit
occur.

		
In the event that Green Cards
are required, insurance firms and brokers
will start providing Green Cards to their
policyholders who wish to drive their motor
vehicle in Northern Ireland or elsewhere in
the UK from March 2019. From the beginning
of March, if Brexit is still due to take place on
29th March, then any Irish policyholder who
plans to drive their motor vehicle in Northern
Ireland or elsewhere in the UK should contact
their insurer or insurance broker one month
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in advance of their expected travel date to
ensure that they receive their Green Card in
sufficient time.
		
Some insurance firms are
automatically issuing Green Cards to every car
and van customer with no action required by
the customer. Other companies state that they
have not yet finalised plans for the production
of Green Cards. Consumers who buy their
motor insurance through a broker will need to
contact their broker directly.
		
The Green Card merely confirms
that you have the legally required minimum
third-party motor insurance required to drive
in the UK. Your existing insurance cover may
go further than what is provided for under
third-party policies. Although the majority
of Irish insurers automatically extend full
policy cover for journeys into the UK, some
restrictions may apply. As a result, consumers
should carefully read through policy
documents before driving abroad and check
with their insurer if they have any questions
about any aspect of their cover.
		
Again, in the event of a no-deal
Brexit, the requirement for a Green Card
will also apply to UK- or Northern Irelandregistered vehicles travelling in Ireland. If you
plan to travel to another part of the EU you will
not require a Green Card, unless, of course, you
plan on travelling through Northern Ireland or
the UK.
		
There may be a cost involved for
drivers in obtaining a Green Card. This is likely
to come in the form of a small administration
charge associated with the provision of Green
Card documents. Individual insurance firms or
brokers can provide information on this.
Green Cards provide a guarantee of insurance
cover for a minimum of 15 days and can
remain valid until the expiry date of the motor
insurance policy. Your insurer will specify the
expiry date on the Green Card. If you change
your car, then you will have to get a new Green
Card as these documents are issued in relation
to a specific vehicle and a specific motor
insurance policy. Similarly, if you change your
insurer or renew your policy with the same
insurer, you will again need a new Green Card.
You would also require a new Green Card if
your motor insurance policy was renewed
while you are still abroad. A Green Card will
only be provided if the policyholder’s motor
insurance policy remains valid for a minimum
of 15 days after it is issued. As each Green Card
applies to a specific vehicle and the specific
motor insurance policy covering that vehicle,
it cannot be transferred to another vehicle. If
another person is covered under the motor
insurance policy on the specific vehicle, then
the Green Card will apply to that individual
also.
		
The law requires any motor vehicle

to be properly insured regardless of where
it is used. If motorists do not have proof
of insurance cover for the country they are
driving in, then they may be subject to legal
penalties and fines in that country.
		
When you are travelling in a
jurisdiction in which Green Cards are required
then you will need to have your Green Card
with you at all times when driving your vehicle.
If you are towing a caravan or trailer while you
drive in the UK or Northern Ireland you will
not need a separate Green Card as the Green
Card issued for the towing vehicle will cover
the trailer/caravan while it is attached to that
vehicle. However, as each Green Card applies
only to one specific vehicle and one specific
motor insurance policy, consumers who hold a
multi-vehicle insurance policy will be required
to obtain a Green Card for each of the vehicles.
		
Green Cards will not be required
for Irish-registered motor vehicles if there is
an agreement reached between the EU and
UK on the Brexit process, or until the expiry of
any transitional period, if one is agreed. As we
are all very aware, the current expected Brexit
date is 29th March 2019, but should that date
be delayed then the requirement for Green
Cards will also be pushed back.
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PRODUCT TESTS / Washing Machines

Washing Machines
With or without fancy features and smart capabilities, a great
washing machine will reliably get your cottons clean and
your synthetics spotless. Consumer Choice has ten models
that are more than up to the task.
A washing machine is an indispensable
appliance for most households, where
it is generally in very regular, if not daily,
use. Thus, it can be tricky to do without a
washing machine if your current model lets
you down. Below we have a number of the
latest models to recommend for those in the
market for a new machine. We consider how
well these machines do at the basic task of
ridding your clothes of dirt and grime, how
effective their rinse and spin functions are
and how much energy and water they will
consume as they work away as well as how
easy these appliances are to use. Many of our
recommended models sport some nifty new
features that may add to their appeal.

Latest features
In an effort to make their machines ever
easier to use and touting the promise
of greater cleaning effectiveness, some
new models offer an automatic dosing
system. With these self-dosing models, you
periodically fill up the machine with a large
amount of liquid detergent and then, for
each wash, sensors detect the weight of the
load, and the machine will calculate and
dispense the required amount of detergent.
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The idea is that perfect cleaning results will
be obtained using the minimum amount of
detergent and water and all that is required
from you is that you add more detergent to
the machine when the container is empty.
		
One feature that is becoming
more common and that definitely will
appeal to some is a reload function that
lets you add a forgotten item to the wash
after the programme has started. Many
of us regularly find a stray sock that has
been dropped on the stairs on the way to
the machine after the appliance has been
turned on but if you have a model with a
reload function you can simply pop the
escaped item into the drum mid-cycle.
There are two approaches to this. While
Samsung offers an AddWash feature on
some models that sees a smaller access
door incorporated into the main drum door
to enable you to drop small items or extra
fabric conditioner into the wash, other
manufacturers, such as Bosch and Siemens,
provide the ability to pause the cycle and
the machine will adjust the water level to
allow the door to be opened. Either way, this
is a feature that could prove handy.
		
Along with many other white

REPORT by Clodagh O’Donoghue
At a glance
• Latest features
• Built-in options
• Ten new Choice Buys
goods, washing machines have increasingly
been imbued with smart capabilities over
the last few years. Typically, manufacturers
incorporate wi-fi connectivity or NFC (nearfield communication) into their machines
to allow them to link to a companion
app downloaded onto a smartphone or
tablet. Using this app, users can set wash
programmes and operate the machines
remotely. Through the app, users can
monitor the wash cycles from afar and –
depending on the brand and model – they
may also be able to download additional
wash programmes and diagnose and
troubleshoot minor problems.
		
These features can sound
tempting, though they will inevitably
push up the price, and whether they will
add significantly to the ease of using
your washing machine will be up to each
individual to decide. Moreover, advanced
features are of little use if the machine is
not capable of delivering spotless cleaning
results. Below are reviews of ten Choice Buy
machines, smart and otherwise, some with
advanced features and others that focus on
the basics - what unites them all, though, is
excellent cleaning performance.
March 2019

Built-in options
While most washing machines on the market are freestanding appliances, some consumers may be in search of a machine that can
be integrated into a fitted kitchen and hidden behind a cabinet door for a streamlined look. It is relatively rare for a built-in washing
machine to make it into our Choice Buy category, and, indeed, all of our current recommended models are freestanding appliances.
However, those looking for a great appliance that can be built into a fitted kitchen can consult our washing machines report from last
year, where we were able to recommend a number of integrated models and these remain available in shops.
		
Built-in appliances tend to be a little pricier than their freestanding equivalents and they typically offer less room on the interior
- however, the three integrated Choice Buys in our April 2018 report each provide quite a generous drum capacity of 8kg, which should
be roomy enough for most average-sized households. Both the Neff W544BX0GB and the Bosch WIW28500GB – currently priced at €840
and €900, respectively - are integrated models that do a superb job of getting fabrics of all types spotlessly clean, followed by a rinse
function that can be relied upon to eliminate detergent from your laundry and a highly effective 1400rpm spin that is extremely effective
at wringing moisture from clothes, minimising the time they will take to dry either on the washing line or in the tumbledryer. Both
machines are a breeze to use with a large LCD display for displaying information about the wash programme currently in operation and a
striking TimeLight feature that projects the time remaining onto the floor. These machines offer 15 wash programmes apiece, including a
quick-wash setting and a high-temperature option for allergen removal, and if you can do without these two programmes and are happy
with fewer temperature settings, similar specifications and performance quality are available with the Bosch WIW28300GB at the slightly
lower price of €800.
		
Our third built-in Choice Buy from our 2018 report was the Siemens WI14W300GB iQ500, which will deliver excellent results
across all fabric types as its works away behind the cabinet door without making too much of a racket. The rinse function is decent
without being overly impressive - though you can make use of the extra rinse setting - and, the 1400rpm spin is extremely effective. This
machine offers a useful reload function that lets you pause the machine to add any forgotten items of laundry to the drum mid-cycle.
None of these integrated machines are particularly frugal when it comes to water consumption but otherwise they have much to
recommend them. For full reviews of these appliances, consult our washing machines report in the April 2018 issue of Consumer
Choice, which also includes reviews of a number of freestanding Choice Buy models, almost all of which remain available in shops.
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1. Miele WCG120 XL €999
(Freestanding)

The Choice Buy Miele WCG120 XL does not come cheap but you
get a lot of washing machine for your money. As the ‘XL’ indicates,
this is a roomy machine and larger households will appreciate the
generous 9kg capacity drum, so you will get plenty of cotton laundry
done in one go with a recommended 4kg capacity for synthetics.
What’s more, both cottons and synthetics will emerge spotless from
this machine, which scored top marks across all washing tests and
delivers a highly effective spin at a maximum of 1600rpm for ridding
your laundry of moisture. The rinse function is decent without being
overly impressive. Despite accommodating quite large loads, this
Miele model is nicely speedy and is frugal on water consumption and
reasonably energy efficient. This is a particularly easy appliance to
operate, with selecting from the wide range of wash programmes
and options - including Express 20, Silk, Outerwear and Sportswear
- made simple using the touchscreen and dial controls. There are
no smart features on offer on this machine and, with no auto-dosing
option, you will be adding detergent each time you put on a wash.
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2. Miele WCI320 PowerWash XL €1,225
(Freestanding)

For those happy to splash out on their laundry needs, the Choice
Buy Miele WCI320 PowerWash XL is a high-performing washing
machine option that they might like to consider. As its name implies,
this is a spacious machine that can accommodate large loads of up
to 9kg of cottons or 4kg of synthetics. Miele credits its PowerWash
2.0 technology with delivering powerful cleaning and, indeed,
impressively spotless results were achieved on both cottons and
synthetics loads in tests. What’s more, despite coping with larger
laundry loads, this machine works quickly on regular programmes so
you will be waiting only around two and a half hours for cottons and
less than two hours for synthetics – and for those really in a hurry,
the manufacturer touts its Quick PowerWash programme as taking
less than an hour. The wide range of programmes on offer includes
Shirts, Denim, and Woollens options as well as less familiar settings
for Pillows, Down Duvets and Curtains. Operation is very simple and
this machine does a great job of keeping water usage down, though
this may have a knock-on effect on the rinse function, which is fine
but could be better.

March 2019

Cottons wash

Synthetics wash

Rinsing

Spinning

Energy use

Water use


3. Miele WWE660 TwinDos €1,000
(Freestanding)

Another appliance from the German manufacturer of high-end
appliances, the Choice Buy Miele WWE660 TwinDos delivers
outstanding cleaning as well as having a couple of nifty tricks up
its sleeve. The cleaning ability of this machine is first class, whether
you are washing a cottons or a synthetics load, and cycle times
are decent so you won’t be left waiting too long for your clothes
to emerge from the 8kg drum. The rinse function is only average
but, with a maximum speed of 1600rpm, the spin function is very
effective at wringing moisture out of laundry. A key selling point is
this machine’s auto-dosing feature that enables you to fill a large
reservoir with detergent and softener, and the appliance will then
automatically dispense the optimum dose for each cycle. This Miele
model is less energy efficient than our other Choice Buys but its
physical controls are straightforward to use or you can opt to control
this wi-fi-enabled machine via a mobile app. For those looking for
similarly impressive credentials and features in a larger package, we
found a sibling model, the Miele WCI660 TwinDos XL, with 9kg drum
capacity, online for €1,379.
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4. Samsung QuickDrive WW80M645OPW
€850 (Freestanding)

The Choice Buy Samsung QuickDrive WW80M645OPW does a great
job of getting your laundry clean and has a plethora of features
on offer. This machine can wash up to 8kg of cottons in one go,
delivering spotless results – and it is equally good at ridding your
synthetics of any dirt or grime. The manufacturer touts its new
QuickDrive technology as significantly reducing washing times
thanks to a “pulsator” built into the drum that, Samsung claims,
creates a faster water flow to push detergent deep into fabric for
a “thorough wash in less time” – though, in our tests, cycles were
not found to be much quicker than average. The rinse function is
satisfactory while the 1400rpm spin is highly effective at eliminating
moisture from your clean laundry, leading to faster drying times. By
signing up to SamsungConnect, you can use a mobile app to control
and monitor this smart machine, add extra wash programmes or
select the optimal cycle based on garment type, colour and soil level
of your laundry load. Another handy feature is the small door in the
main door of the appliance to add a stray sock or extra detergent
mid-wash.
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5. Samsung WW10N645RPW €920
(Freestanding)

Households where mountains of laundry build up quickly will
appreciate the large capacity of the Choice Buy Samsung
WW10N645RPW. With room for 10kg of cottons or 5kg of synthetics,
this spacious washing machine delivers high-performing cleaning
and spotless results no matter what types of fabrics it is dealing with.
The rinse function is satisfactory without being overly impressive but
the spin function, with a maximum speed of 1400rpm, is top notch,
with little moisture left in your clean laundry load. There are plenty
of wash programmes to choose from, including settings for bedding,
dark garments, and outdoor wear and a quick wash option will
have 2kg of clothes ready for you in a mere 15 minutes for those in a
hurry. To maintain the drum in tiptop condition, an Eco Drum Clean
cycle is on offer and the machine will remind you to use this every
40 cycles. Moreover, the handy AddWash door lets you pop stray
items or extra fabric conditioner into the drum part way through the
cycle. You can choose to monitor and control this Samsung model
via your smartphone, though you will need to have downloaded the
SmartThings app first.
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6. Bosch WAT2840SGB €520
(Freestanding)

Coming down in price quite considerably, the Choice Buy Bosch
WAT2840SGB lacks some of the advanced features of some other
high-end models but it does an outstanding job of getting your
laundry really clean. The generously sized drum can cope with 9kg
of cottons in one go, though the recommended load for synthetics
is on the small side at only 4kg. Whether you use the cottons or
synthetics programmes, the results will be first class with your
clothes effectively rid of dirt and grime, and cycle times in general are
fairly swift, with a 15-minute quick wash setting on offer for those in a
rush. The rinse function performs well at getting detergent out of the
laundry load, an important factor for those with sensitive skin, and
the 1400rpm spin is very effective at eliminating moisture for faster
drying times on the washing line or in the tumbledryer. Testers found
this Bosch machine simple to use overall in terms of selecting from
the wide range of programmes and loading and unloading the drum.
The LED display shows how long the programme has left to run and
you can delay the end time by up to 24 hours.
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7. Siemens WM14W5H0GB
€899 (Freestanding)

The Choice Buy Siemens WM14W5H0GB is a freestanding washing
machine that comes with plenty of features plus smart credentials
designed to make washday easier. Whether it is dealing with a
cottons wash or a synthetics load, this Siemens model will produce
flawlessly clean results and, with efficient cycle times, you won’t be
left waiting for ages for your clothes to emerge from the 9kg drum.
The rinse function is decent and the spin function impresses with
its ability to wring moisture out of the laundry load. The wide range
of programmes on offer includes settings for dark items, curtains,
delicates and silks as well as a 15-minute quick wash option. This is a
smart machine that can be monitored and controlled via an app on
your smartphone, where you can input the fabric type and level of
soiling and let the app decide the optimum setting. A reload facility
is also provided that allows you to pause the machine mid-cycle and
open the drum door so that you can add a forgotten item after the
programme has started. Other features include a drum clean setting
with reminder and a 24-hour end time delay.
Cottons wash

Synthetics wash

Rinsing

Spinning

Energy use

Water use


9. Bosch WAT286H0GB €600
(Freestanding)

The Choice Buy Bosch WAT286H0GB comes with impressive
specifications and advanced features that combine with excellent
cleaning ability. Larger households will appreciate the spacious drum,
which can hold up to 9kg of cottons, or 4kg of synthetics, and a wide
drum opening helps to facilitate loading and unloading your laundry.
This Bosch model can cope with both cottons loads and synthetics
loads equally well, reliably delivering perfectly spotless results. As
with many other machines in the current batch, the rinse function is
satisfactory without being overly impressive but the spin function
works very well to wring moisture out of your wet clothes. This is a
smart washing machine that can be controlled remotely and monitored
during wash cycles via a smartphone though you will need to have
downloaded the Bosh Home Connect app. Another clever feature of this
model is the manufacturer’s i-Dos intelligent dosing system that lets
you load the machine up with liquid detergent and then the appliance
automatically determines the optimum amount to dispense per cycle.
Other features include a delay timer and a reload function that allows
you to stop the machine mid-cycle in order to pop in a forgotten item.
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8. Bosch WAN28108GB €469
(Freestanding)

For less than half the price of some of our other recommended models,
the Choice Buy Bosch WAN28108GB does a superb job of the allimportant task of eliminating dirt and stains from your grubby laundry.
This appliance can fit 8kg of cottons into its reasonably roomy drum with
the manufacturer recommending synthetic loads of up to 4kg. Whether
on the cottons programme or dealing with a synthetics load, this Bosch
model delivers first-rate results and, afterwards, the rinse function is
decent at washing away left-over detergent. There are plenty of wash
programmes to choose from, including Sportswear, Allergy+, Duvet
and Dark Wash settings and those under time perssure can make use
of the Super Quick 15/30 option. This Bosch machine offers very similar
specifications and performance as its sibling, the Bosch WAN24108GB,
with the only notable difference being a maximum 1400rpm spin on
the WAN28108GB compared with a maximum 1200rpm spin on the
WAN24108GB. However, tests found the spin function to be equally
effective on both models, which are also similarly priced. These
appliances are also pretty easy to use, with features including a special
drum clean programme and a 24-hour end time delay.
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10. Samsung QuickDrive WW90M645OPW
€850 (Freestanding)

Coming down in price quite considerably, the Choice Buy Samsung
QuickDrive WW90M645OPW is a high-end washing machine that
sports some nifty features as well as excelling at the basics. This
machine has a roomy drum that can accommodate 9kg of cottons,
or 4kg of synthetics, so busy households will be able to get good
amounts of laundry done in one go. The synthetics programme is
particularly impressive in shifting stains but this Samsung model
also does a very good job of getting cottons spotlessly clean. The
rinse function performs very well in terms of ridding your clothes
of detergent residue and the 1400rpm spin is top-notch. This smart
appliance can be operated from your smartphone via an app that will
also let you download more wash programmes to add to the wide
range already on offer. This machine is particularly straightforward to
operate once you get used to selecting the programmes and a large
LCD display is provided to let you know how the cycle is progressing.
Those who regularly find they have dropped a sock on the way to
loading the laundry can use the handy AddWash door to pop in the
item even after the programme has started.
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PRODUCT TESTS / Televisions

Televisions

TV manufacturers
continue to impress with
innovations aimed at
enhancing the viewing
experience. Consumer
Choice highlights
14 Choice Buys that
definitely have the wow
factor.
REPORT by Clodagh O’Donoghue

At a glance
• TV trends
• TV jargon explained
• 14 Choice Buys

Despite encroachment from laptops, tablets
and smartphones, the TV continues to be
the main entertainment centre in most
households. Consumers may be viewing less
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traditional broadcast TV but, rather than
switching off the gogglebox, they are turning
instead to video on demand and streaming
services and enjoying content online and
via various apps – all on the television in the
corner or, increasingly, on the wall of the
main living room. TV used to be referred
to as the ‘small screen’ to distinguish it from
the big-screen cinema experience, but
with display sizes growing ever larger, this
phrase may no longer be wholly accurate. It
is now not uncommon to see screens of 65,
75 and even 85 inches on shop floors and,
though undoubtedly very pricey, you won’t
necessarily need to have recently won the
Lotto to contemplate buying one in many
cases. The bigger question is whether you
will have room in your home in which to fit
such a large appliance. These large TVs are
generally high-end offerings with impressive
pixel counts and 4K resolution so you will
not need to sit miles away from the screen
to enjoy the picture. And most of these TVs
are very smart indeed, not only providing
access to the internet and the latest apps but,
in some instances, capable of responding
to voice commands and even doubling as a
smart home hub, bringing together control
of many smart devices in the home, including
lighting and heating systems. Thus, having
decided what size TV you are looking for and

determined your all-important budget, you
will be faced with a vast array of choices.
Ultimately, though, what you mostly need
is a TV that will be a pleasure to look at and
listen to and that will be easy to operate. To
help you make your decision and narrow
down your options, our testers have been
glued to the screen of a huge number of the
latest models and our table below presents
their objective assessments on picture and
audio quality, ease of use, the smart features
on offer and more.

TVs on test
Our table below shows the results of a
whopping 54 TV models but, in fact, our
testers have been even busier than this
high number suggests as many models
are available in multiple sizes and our
testers have carefully assessed each one. In
the interests of not making the table too
unwieldy, we have the results for each model
in one size only and though there will be
some small variations in scoring, especially in
terms of viewing and audio performance, the
ratings are indicative of what each model is
capable of in its different size versions. So, for
example, our top Choice Buy in the 46- to 50inch category, the LG 49SK8500PLA, is also
available in 55-inch and 65-inch versions, the
LG 55SK8500PLA and the LG 65SK8500PLA.
March 2019

Thus, if you like the sound of one model on
our table but the size does not suit, you may
well be able to find it in another size that will
fit your needs - and your living room - better
but that will still have essentially the same
strong and/or weak points.
		
Many models are available in truly
ginormous 75- and 85-inch versions but,
for the moment, the largest size we test
is 65 inches. We also test what now seem
relatively small models that measure 32
inches but these appliances tend to be much
lower resolution and somewhat lacking in
advanced features. Many consumers now
purchase 32-inch models as second TVs for
the bedroom or kitchen, with their main TV
usually considerably larger. Given the waning
popularity of 32-inch sets, we have not
included them in our current table.
		
In our price survey, we do not
quote sale, promotional or discounted prices
as these tend to be temporary in nature
and such offers may not be available by the
time our readers consult our tests. However,
the TV market is a fast-moving sector with
models refreshed anew each year. This
often means that prices of models can come
down considerably at certain times of the
year as retailers seek to make room for the
newer versions. Unless you are desperate
to immediately replace your TV, it is worth
keeping an eye on the market and potentially
waiting for your ideal model to come down
in price before nabbing it.

Some TV jargon explained
As you search online and on the shop
floor for a new TV, you may find yourself a
little bewildered by the industry-specific
acronyms with which manufacturers tout
the capabilities of their models. Without
getting too technical, it is worth knowing
the differences between OLED, QLED and
LCD TVs to inform your buying decision.
Moreover, while most of us are now familiar
with the term 4K – denoting ultra-highdefinition screen resolution and pixel count
that is four times more detailed than mere
high-definition displays – the newer term is
4K HDR, which can sound a little mystifying
to the uninitiated. Some terms that you may
come across are explained below.

OLED/QLED/LCD
There are a few different options available in
terms of screen technology. Until relatively
recently, most TVs had LCDs (liquid crystal
displays) in which the picture is created by
a backlight shining onto a layer of liquid
crystals. Then, a few years ago, OLED (organic
light-emitting diode) TVs started to appear
in which each bulb in the OLED screen

21

www.thecai.ie

emits its own light. This does away with the
need for a backlight, enabling the screen to
be thinner, and it gives more control over
the picture as light does not spread into
unwanted areas with the result being deeper
blacks and sharper contrasts. While LG was
the first to market with OLED technology,
the South Korean manufacturer was soon
followed by other TV makers including Sony
and Panasonic and the availability of OLED
TVs has greatly increased over the last couple
of years, with a number of examples among
our Choice Buys, testifying to the superior
quality of this technology. Ploughing its own
furrow, Samsung has opted not to go down
the OLED path but instead has developed
the very similar-sounding QLED technology,
in which a layer of quantum dots are lit by
a backlight to produce more vibrant, vivid
colours. Images on QLED TVs are generally
brighter than on OLED TVs, though the
contrast can suffer a little and blacks may not
be as deep as those on OLED models. Three
of our current Samsung Choice Buys are
QLED models.

HDR
One of the newest buzzwords in the
television category is HDR, which stands
for high dynamic range and is increasingly
making an appearance on high-end TV
models. This new TV standard basically
creates greater contrast between dark and
light sections of the screen and improves
colour depth, accuracy and vibrancy. It is
not an alternative to 4K ultra high definition
but rather a complementary technology that
enhances image quality and helps to make
the most of HDR content when it is available.
Currently, there is little HDR content
produced but with many of the latest TV
models incorporating the new technology,
it is only a matter of time before more HDR
programming comes on stream. In all, there
are five different HDR formats supported by
the various TV manufacturers, all of which
perform essentially the same function:
• HDR 10 - the current industry standard
• HDR 10+ - a new and improved version of
HDR 10 that adjusts the image on a sceneby-scene basis and the one that Samsung
is betting will become the new industry
standard
• HLG – a format deigned to make it easier
to broadcast HDR video and the one that is
likely to be favoured by TV broadcasters
• Dolby Vision – a format that is more
compatible with brighter screens than HDR

10 and reportedly favoured by some movie
studios
• Technicolour – a format that can upscale
non-HDR content in the same way that TVs
can upscale high-definition content to 4K
		 Many high-end TVs support a
range of HDR formats, hedging their bets
on which ones will stand the test of time
and become the industry standard. From
the consumer perspective, despite the
current lack of HDR content to enjoy, having
HDR on any newly purchased TV will help
future-proof the appliance for when more
compatible content becomes available.

PVR
Around for a while, PVR (programmable
video recorder) functionality built into a TV
set allows users to pause and record live TV,
though generally a hard drive will need to
be connected via a USB port in order to store
the recorded material. TVs typically have
either a single-tuner or a twin-tuner PVR on
offer. With a twin-tuner PVR, you will be able
to record two shows at once or watch one
show on the TV while recording something
different. Less versatile, a single-tuner PVR
only allows you to record one show at a time
and you will not be able to watch a different
channel as you do so.

Smart TV
It is rare for manufacturers today to release
a TV without some form of smart capability.
Though it is perfectly possible to ignore the
smart features, for those with an internet
connection and decent broadband speed,
a smart TV can offer a whole host of new
entertainment options. Smart TVs come
with various apps installed, such as Netflix,
YouTube, Facebook and Twitter and you
will be able to download more from an app
store. Most smart TVs also incorporate a web
browser for surfing the internet from your
sofa – though some TV models are easier to
use than others in this regard. You will be
able to wirelessly stream content including
music, videos and photos from a mobile
device like a tablet or smartphone onto your
smart TV and, in a more recent development,
a smart TV can double as a smart home hub,
allowing you to control various smart devices
like thermostats or security cameras from
the comfort of your living room. In order to
deliver these smart features, the appliances
need to have a smart operating system, and
the different manufacturers have developed
different solutions here – with some
operating systems being more user-friendly
than others.
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1. LG OLED65C8PLA €2,699

2. Panasonic TX-55FZ952B €2,200

The Choice Buy LG OLED65C8PLA is a truly ginormous TV that will dazzle
in terms of image and sound quality. Measuring a whopping 65 inches
diagonally, this TV’s OLED 4K screen more than delivers with sharp detail,
vibrant and natural colours, superb contrast, and smooth motion. In addition
it supports HDR in four of the five available formats to enhance image quality.
Not only is this TV a pleasure to view but it is a pleasure to listen to, with
testers awarding top marks in audio tests for its rich and well-balanced sound.
With four HDMI ports and three USB ports, this appliance offers plenty of
connections that are easily accessible, though the labelling could be clearer,
and a 3.5mm jack is provided for headphones. This TV is straightforward to
use, thanks in large part to the supplied ‘Magic Remote’ which offers readily
visible volume and channel buttons as well as incorporating a highly useful
motion pointer for selecting apps and options and a built-in microphone for
issuing voice commands. Those who cannot quite fit a 65-inch screen into
their homes might like to seek out the equally excellent 55-inch version, the LG
OLED55C8PLA, at a price of €1,699.

From a manufacturer making it into our Choice Buy list for the first time in
several years comes the Choice Buy Panasonic TX-55FZ952B, which impressed
our testers across the board. The 55-inch OLED screen more than delivers on
its promise of deep contrasts and fluid motion and the 4K resolution display
provides brilliantly sharp detail even when showing standard-definition
content. This Panasonic model mounts its impressive screen on what is
essentially a sound bar that runs almost the entire width of the appliance,
making for a distinctive look. Dubbed by the manufacturer as the Dynamic
Blade Speaker, the base of this TV certainly produces outstanding audio that
earned top marks in our tests. If you want to add any accessories, there is a
good range of HDMI inputs and USB ports positioned within easy reach at
the back of this TV. You can use one of these ports to connect a hard drive to
enable you to make use of the twin-tuner PVR. Navigation of smart features
and apps is aided by the supplied smart remote that is well laid out and that
offers a trackpad to make it easier to use onscreen keypads and menus.

3. LG OLED55B8PLA €1,350

4. Sony KD65AF8BU €2,899

The Choice Buy LG OLED55B8PLA shows that the price of OLED screens may
be coming down from previous heights and the 55-inch display on this model
will certainly not disappoint viewers. The 4K HDR screen provides outstanding
detail and bright, vibrant images coupled with perfectly balanced contrast
between light and dark. The superb image quality is matched by impressive
sound quality and soundbars or other accessories may be added via the good
range of readily accessible HDMI inputs and USB ports positioned at the back
of the TV. Unlike some other high-end TV manufacturers, LG has not come
up with a way of hiding untidy cables so there may be a tangle of cords on
view. On the plus side, however, this TV’s smart credentials are excellent
and this model is exceptionally straight-forward to use thanks to intuitive
onscreen menus and the manufacturer’s clever remote control. Dubbed the
‘Magic Remote’, this device looks like a traditional remote with all the usual
well-labelled buttons but also incorporates a motion-controlled pointer that
greatly speeds up typing on onscreen keyboards or selecting options. Voice
control via the built-in microphone is also on offer via this remote to further
enhance ease of use.

The most expensive of our current recommended models, the Choice Buy
Sony KD65AF8BU is undoubtedly pricey but you will get a lot of TV for your
money. First of all, it is enormous, with an OLED screen that measures 65
inches diagonally and that offers 4K resolution and can support three types
of HDR. All these high specifications add up to outstanding picture quality
with vivid yet natural colours, stunning detail and deep contrasts. This TV’s
impressive display has another novel trick up its sleeve in that it incorporates
what Sony terms ‘acoustic surface’ technology that enables the screen to
vibrate to create the sound. Unusual as this may seem, the results are excellent
with testers awarding top marks in our audio tests. This Sony model did not
score as highly in our ease-of-use assessments with testers finding the initial
set up to be slow and the remote control not as intuitive to use as other similar
devices due to poor layout of buttons. Voice control is possible, however, and
is particularly useful for speeding up programme searches. If this 65-inch TV is
too large and pricey for you, you might like to consider the 55-inch version, the
Sony KD55AF8BU, priced at €2,000.
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5. Sony KD55AF9BU €2,749

6. Panasonic TX-55FZ802B €1,700

The Choice Buy Sony KD55AF9BU costs a pretty penny but is beautiful to view
and a pleasure to listen to. The 55-inch OLED screen comes with 4K resolution
and support for three types of HDR adding up to image quality that is
extremely sharp and detailed, with vivid yet natural colours and great contrast
between light and dark shades. Although specifically designed for showing
off ultra-high-definition content in all its glory, this TV does a good job of
upscaling standard-definition and high-definition content to close to the
same picture quality. Sony’s OLED screens incorporate the unusual addition of
‘acoustic surface’ technology whereby the display vibrates to create the sound
with a subwoofer in the TV stand to provide the bass. The result is impressive
with clear, dynamic and well-balanced audio produced to garner top marks
in our tests. This Sony model is a Google Android TV and its smart menu is
not quite as intuitive as many other TV systems, which also have a greater
range of quality apps. The remote suffers from a poor layout of buttons but
voice control via Google Assistant is on offer for such tasks as opening apps or
changing channels.

Another high-end model from Panasonic, the Choice Buy Panasonic
TX-55FZ802B does a great job of delivering excellent image quality and is
straightforward to use. The OLED screen on this 55-inch model offers 4K
resolution that provides wonderfully sharp detail and vibrant images for 4K
content but also for standard-definition and high-definition programming.
There is support for three HDR formats and colour contrast is perfectly
balanced. The sound quality on the TX-55FZ802B does not quite live
up to the high standards set by the Panasonic TX-55FZ952B - which has
an impressive sound bar incorporated into its base - but is very good
nonetheless. Four HDMI inputs and three USB ports are provided for adding
accessories like sound bars and Blu-ray players and all cables are discreetly
hidden by the TV’s base for a streamlined look. Navigation of this TV’s
features, smart and otherwise, is intuitive thanks to menus that are well
designed and a simple remote control that is clearly laid out. A recent update
to Panasonic models makes them compatible with voice recognition services
Alexa and Google Assistant, though you will need a smart speaker like an
Amazon Echo or Google Home to control this TV with your voice.

7. Samsung QE55Q9FN €1,900

8. Samsung QE65Q7FN €1,900

The Choice Buy Samsung QE55Q9FN combines innovative features, smart and
otherwise, with stunning image quality and superb sound. The 55-inch screen
sports Samsung’s answer to OLED technology - QLED - and 4K resolution,
which combine to produce beautifully vibrant colours, crisp detail, good
contrast and blur-free motion. The excellent picture quality is matched by
powerful and perfectly balanced audio quality. Four HDMI inputs and three
USB ports are on offer and these are housed in an external box connected to
the TV itself by a thin, see-through wire in a clever approach to eliminating
cable clutter. In another bid to help the TV blend into its surroundings, this
Samsung model offers ‘ambient mode’ that allows you to display an image of
your background wall or, alternatively, photos or works of art when the TV is
not in use. Using Samsung’s Tizen operating system, the smart menus on this
model are very intuitively laid out. Both supplied remote controls, however,
take a bit of getting used to and could be easier to use. A built-in microphone
on one remote enables voice control via Samsung’s voice assistant Bixby and
this TV model can double as a smart hub to control other smart devices such
as light bulbs and thermostats.

Those in the market for a truly enormous TV may like to consider the Choice
Buy Samsung QE65Q7FN. Stretching to a considerable 65 inches, this Samsung
model sports the manufacturer’s QLED technology and 4K resolution to
deliver crisp and clear images with colours that are both vibrant and natural.
Equally impressive is the rich and beautifully balanced sound. This stylish TV
with a super-thin silver bezel offers ‘ambient mode’ that allows it to blend into
the background by displaying the wall colour or wallpaper behind it when
not in use. Alternatively, you can make use of the screen real estate to show
photos, works of art, information or the time. As with other high-end TVs,
four HDMI inputs and three USB ports are provided and these are housed
on an external box that helps to eliminate a tangle of cables dangling from
the appliance. While Samsung’s Tizen system for operating the TV’s smart
features is very straightforward to navigate with easy-to-understand menus,
both the supplied remote controls are fiddly to use at first, though you can use
voice control thanks to the built-in voice assistant, Bixby. A 55-inch version,
the Samsung QE55Q7FN, is also available for those seeking the same great
credentials in a slightly less mammoth package.
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9. Samsung UE55NU8500 € 1,449

10. LG 55SK8100PLA €1,049

With its curved screen, the Choice Buy Samsung UE55NU8500 is unique
among our current recommended models and its impressive scoring in our
tests may convert curved-TV sceptics. A trend prevalent a few years ago,
now Samsung is the only manufacturer persevering with the curve and
though previous reviews have pointed to difficulties with viewing angles and
reflections, no such deficiencies were found with this model. Although lacking
QLED technology, the 4K HDR screen still dazzled testers with vibrant images,
natural colours and excellent contrast. Sound quality does not quite come up
to the level of some other Choice Buys but will not disappoint nonetheless.
The array of HDMI inputs and USB ports are useful for adding accessories like
sound bars and a hard drive to enable the twin-tuner PVR and, with an eye
to aesthetics, Samsung has designed this model to let cables be threaded
through the TV stand to hide them from view. Samsung’s well-designed Tizen
platform is intuitive to navigate, though the supplied remote is rather lacking
in buttons and takes some getting used to. Voice control is also on offer and
this TV can double as a smart home hub for controlling compatible heating
and lighting systems, for example.

The Choice Buy LG 55SK8100PLA does not have OLED technology but it is
one of the South Korean manufacturer’s ‘super-UHD’ LCD TVs and it more
than delivers in terms of image quality. The sizeable 55-inch screen shows
off 4K HDR content to its best, with plenty of sharp detail and vivid colours
on ultra-high-definition and high-definition content, though testers noted
that this model did not cope as well with darker scenes as some other LG TVs.
Four HDR formats are supported, meaning this TV will be ready for whatever
the future holds in this area. This TV is very pleasant to listen to overall while
struggling slightly in very low tonal ranges. This minor problem could be
resolved with the addition of a soundbar through one of the four HDMI
inputs, and three USB ports are also provided for connecting accessories like
a hard drive to enable the single-tuner PVR. Again, LG’s excellently designed
‘Magic Remote’ is supplied for navigating the TV’s menus and smart features,
with a motion-controlled pointer and voice control as added bonuses. A
smaller 49-inch version, the LG 49SK8100PLA, is available, which costs over
€300 less, at €730, and which outperformed its larger sibling in our audio
quality tests, scoring top marks.

11. LG 55SK9500PLA €1,350

24. LG 49SK8500PLA €999

Again from LG’s ‘super-UHD’ range, the Choice Buy LG 55SK9500PLA is an LCD
TV that comes close to matching OLEDs for picture quality. The 55-inch 4K
HDR screen delivers plenty of sharp detail and smooth motion on fast-moving
scenes and, particularly with 4K content, colours are natural with balanced
contrast. This TV is even more impressive when it comes to audio quality,
scoring top marks in our tests for clarity and balance. Connection options
include a 3.5mm jack for headphones and four HDMI inputs for adding
accessories like sound bars or Blu-ray players. One of the three USB ports could
be used to attach a hard drive that will let you record live TV but as this model
offers only a single-tuner PVR you will only be able to record one show at a
time. Adding too many accessories will leave you with an unsightly tangle of
cables, however, and LG models currently do not offer any cable management
solution. The webOS smart menu on this LG model is intuitive to navigate and
the supplied ‘Magic Remote’ gives you various options for controlling your
TV, including the handy motion pointer and a built-in microphone to facilitate
voice control.

Coming down considerably in size, the Choice Buy LG 49SK8500PLA has
a 49-inch LCD screen that impressed testers across the board. With 4K
resolution and support for four types of HDR, this LG model offers stunning
image quality with masses of detail. While it excels particularly in displaying 4K
content, standard-definition content is also served well with only very minor
colour issues in high-definition programming. Tests showed audio quality
to be first class, with dynamic sound that is well balanced. When it comes to
adding accessories like soundbars or Blu-ray players, there are plenty of HDMI
inputs and USB ports to choose from, but these could be easier to reach and
more clearly labelled. Also, all cables will be on show as this LG model does not
offer any way of hiding them. By adding a hard drive, you will be able to avail
of the single-tuner PVR but you will only be able to record one show at a time.
Testers judged this TV to be exceptionally easy to use, aided by the intuitive
smart menus and the well-designed ‘Magic Remote’. If 49 inches is a bit small
for you, 55- and 65-inch versions of this TV are available.
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25. LG 49SK8000 €679

Another model from LG’s ‘super UHD’ range, the Choice Buy LG 49SK8000 is
a 49-inch LCD TV that is a great all rounder. The 4K resolution screen offers
support for four types of HDR and excels at displaying ultra-high-definition
content with stunning clarity and masses of detail. Given that there is a limited
amount of 4K programming available, importantly, this TV also delivers very
good image quality for standard-definition and high-definition content.
Testers noted some minor contrast issues but praised the rich and balanced
audio. Plenty of HDMI inputs and USB ports are on offer at the back of this TV
but are awkward to reach and there is nothing to conceal dangling cables.
You can add a hard drive to make use of the single-tuner PVR but you won’t be
able to record two shows at once or watch one programme while recording
another. As with other LG Choice Buy models, the smart menus on this TV
are intuitive to navigate and ease of use is aided by the well-designed ‘Magic
Remote’. If you are looking for the same great credentials in a larger package,
this TV is also available in a 55-inch version at a cost of €860.

25

www.thecai.ie

26. Samsung QE49Q6FN €949

Part of Samsung’s QLED range but coming in at just under €1,000, the Choice
Buy Samsung QE49Q6FN could be well worth considering for those in the
market for a 49-inch TV. The 4K screen with support for HDR 10+, delivers
exceptional detail, particularly with 4K content and, though there are some
minor colour issues, overall image quality is excellent and matched by very
good audio quality. Testers noted, however, that the viewing angle was a little
narrow on this TV model so to get the best view you will need to position
yourself directly in front of the screen. Samsung has further improved
its already excellent Tizen smart TV system for accessing and navigating
the various features on offer and the initial setup can be carried out via a
smartphone, simplifying the process considerably. The remote control is
lacking in buttons and many of these are multifunctional so take a bit of
getting used to. As a high-end QLED model, this Samsung TV offers ambient
mode for blending into its surroundings. A rather larger version with a screen
measuring 55 inches, the Samsung QE55Q6FN, is also available for those with
the space in their homes and we priced this model recently at €1,400.

March 2019

MODEL

SPECIFICATIONS

TEST PERFORMANCE

SCORE

Price (€)

Screen size
(inches)

Screen resolution
(pixels)

Internet (full
browser)

Wi-fi integrated

Number of HDMI /
USB ports

Image quality
(45%)

Sound quality
(25%)

Ease of use
(10%)

55-65 inch

Smart TV
Connections
(online content)
and tuners (5%)
(10%)

USING THE TABLE

Energy efficiency (5%)

Using as a multimedia player
(0%)

%

1

LG OLED65C8PLA

2,699

65

3840 x 2160

✓

✓

4/3















80

2

Panasonic TX-55FZ952B

2,200

55

3840 x 2160

✓

✓

4/3















78

3

LG OLED55B8PLA

1,350

55

3840 x 2160

✓

✓

4/3















78

4

Sony KD65AF8BU

2,899

65

3840 x 2160

✓

✓

4/3















77

5

Sony KD55AF9BU

2,749

55

3840 x 2160

✓

✓

4/3















76

6

Panasonic TX-55FZ802B

1,700

55

3840 x 2160

✓

✓

4/3















76

7

Samsung QE55Q9FN

1,900

55

3840 x 2160

✓

✓

4/3















75

8

Samsung QE65Q7FN

1,900

65

3840 x 2160

✓

✓

4/3















74

9

Samsung UE55NU8500

1,449

55

3840 x 2160

✓

✓

4/2















73

10

LG 55SK8100PLA

1,049

55

3840 x 2160

✓

✓

4/3















72

11

LG 55SK9500PLA

1,350

55

3840 x 2160

✓

✓

4/3















72

12

Samsung UE55NU8070

999

55

3840 x 2160

✓

✓

4/2















70

13

Samsung UE55NU7500

769

55

3840 x 2160

✓

✓

3/2















67

Samsung UE65NU7100

960

65

3840 x 2160

✓

✓

3/2















66

729

55

3840 x 2160

✓

✓

4/3















66

1,299

55

3840 x 2160

✓

✓

4/3















65

14
15

Sony KD-55XF7596BU

16

Sony KD55XF9005BU

17

LG 55UK6400PLF

550

55

3840 x 2160

✓

✓

3/2















65

18

Samsung UE55NU7400

740

55

3840 x 2160

✓

✓

3/2















64

19

Sony KD65XF8505BU

1,399

65

3840 x 2160

✓

✓

4/3















64

20

Sony KD55XF8796BU

870

55

3840 x 2160

✓

✓

4/3















63

21

Panasonic TX-55FX740B

799

55

3840 x 2160

✓

✓

3/3















61

22

Sony KD55XF7003BU

810

55

3840 x 2160

✓

✓

3/3















58

23

Toshiba 55X9863DB

1,280

55

3840 x 2160

✓

✓

4/3















53

46-50 inch
24

LG 49SK8500PLA

999

49

3840 x 2160

✓

✓

4/3















77

25

LG 49SK8000PLB

679

49

3840 x 2160

✓

✓

4/2















74

26

Samsung QE49Q6FN

949

49

3840 x 2160

✓

✓

4/2















71

27

Samsung UE49NU8000

880

49

3840 x 2160

✓

✓

4/2















70

28

Samsung UE49NU7670

799

49

3840 x 2160

✓

✓

3/2















70

29

LG 50UK6470PLC

450

50

3840 x 2160

✓

✓

3/2















68

30

Samsung UE49NU7300

710

49

3840 x 2160

✓

✓

3/2















68

31

LG 50UK6750PLD

610

50

3840 x 2160

✓

✓

4/2















66

32

Panasonic TX-49FX650B

850

49

3840 x 2160

✓

✓

3/2















65

33

Sony KD49XF8096BU

810

49

3840 x 2160

✓

✓

4/3















64

34

LG 49UK6300PLB

499

49

3840 x 2160

✓

✓

3/2















64

35

Panasonic TX-49FX700B

700

49

3840 x 2160

✓

✓

3/3















61

36

Panasonic TX-49FX750B

1,109

49

3840 x 2160

✓

✓

4/3















60

37

HiSense H50A6250UK

470

50

3840 x 2160

✓

✓

3/2















54

38

Philips 50PUS6503/12

490

50

3840 x 2160

✓

✓

3/2















54

39

HiSense H50U7AUK

639

50

3840 x 2160

✓

✓

4/2















52

40

Toshiba 50U6863DB

419

50

3840 x 2160

✓

✓

3/2















52

41

LG 49LK5100PLA

609

49

1920 x 1080

2/1







n/a







49
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SPECIFICATIONS
Price: Typical retailer’s price if you shop
around.
Screen size: The diagonal of the television
screen measured in inches. The size of the
actual television frame may be slightly larger.
Most of the models on test are available in a
range of sizes but we have only included one
sample size on our table to avoid repetition.
Number of HDMI/USB ports: HDMI sockets
are used for connecting HD equipment, such
as Blu-ray players and set-top boxes, and USB
ports are used for connecting USB devices like
cameras and smartphones.
TEST PERFORMANCE
Image quality: The total rating takes into
account technical measurements taken in the
lab (20%), as well as the expert viewing test
(80%).
Sound quality: As with image quality, the
overall rating includes technical measurements
(20%) and the expert listening test (80%).
Ease of use: Includes ratings for the ease of
setting up the television, the clarity of the user
manual, daily and advanced use, navigation
via the remote control, and the TV’s ability to
pause and record programming.
Smart TV (online content): Includes ratings for
the layout, quality and navigation of apps, such
as Netflix and YouTube, as well as the speed
and navigation of internet browsing and the
ease of sharing media from smartphones and
other mobile devices.
Connections and tuners: Includes ratings for
video inputs, audio outputs, USB sockets, PC
connections, digital tuner and other features,
such as built-in wi-fi, camera and microphone.
Energy efficiency: Power usage while turned
on, in standby mode and turned off.
Using as a multimedia player: Ratings for
video and photo playback via USB, including
the image quality of still photos, and for
network navigation.
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MODEL

SPECIFICATIONS
Price (€)

40-45 inch
42

43

LG 43UK6950PLB

Samsung UE40NU7120

430

389

TEST PERFORMANCE

Screen size Screen resolution
(inches)
(pixels)

43

40

3840 x 2160

3840 x 2160

Internet (full
browser)

Wi-fi integrated

Number of HDMI /
USB ports

Image quality
(45%)

Sound quality
(25%)

Ease of use
(10%)

✓

✓

4/2







✓

✓

3/2





Useful contacts

SCORE
Smart TV
Connections
(online content)
and tuners (5%)
(10%)











Energy efficiency (5%)

Using as a multimedia player
(0%)

%





68





66

44

LG 43UK6500PLA

569

43

3840 x 2160

✓

✓

4/2















65

45

Samsung UE43NU7470

529

43

3840 x 2160

✓

✓

3/2















63

46

Panasonic TX-43FX600B

609

43

3840 x 2160

✓

✓

3/2















63

47

LG 43LK6100PLB

369

43

1920 x 1080

✓

✓

3/2















63

48

Sony KD43XF8577SU

779

43

3840 x 2160

✓

✓

4/3















61

49

LG 43LK5900PLA

369

43

1920 x 1080

✓

✓

2/1















58

50

Panasonic TX-40FS500B

455

40

1920 x 1080

✓

✓

2/2















57

51

Sony KD43XF7073SU

610

43

3840 x 2160

✓

✓

3/3















56

52

Sony KDL43WF663BU

490

43

1920 x 1080

✓

✓

2/2















54

53

Sony KDL-43RF453

499

43

1920 x 1080

2/2







n/a
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54

Philips 43PUS6703/12

490

43

3840 x 2160

3/2















53
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LG
tel 01 686 9454
www.lg.com/uk/
Panasonic
tel 01 289 8333
www.panasonic.com/uk
Samsung
tel 0818 717100
www.samsung.com/ie
Sony
tel 01 407 3341
www.sony.ie
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