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Dear Member,

There must be consideration of certain of the further issues for 
consumers that will arise in the aftermath of Brexit and whether 
the border is hard or not.

Little has been said and, for the most part, speculation has been 
generally leaning toward the positive.  However, reality is not made 
of dreams and it is as well to outline a few of the harsh and possible 
realities that can arise.   

We have enjoyed the abolition of roaming and the outrageous 
charges that came with the practice. While there is positive 
speculation regarding the approach post-Brexit by providers it 
remains unclear as to whether or not these charges will re-emerge 
for cross-border travel with our nearest neighbours.

For years we carried out price comparison surveys on food, 
drink, clothing and furnishings and this will likely return but with 
an already operating focus upon car prices and the positives 
and negatives of buying across the border.  This is not really 
comparable with the Irish consumers embracing of online 
purchasing but is a more realistic reflection of how we are buying 
our second most expensive investment in pounds sterling with 
little consideration of the effect upon our economy.

Geographic blocking has long been a negative and anti-consumer 
practice, especially in terms of holiday purchase by credit card 
where, simply because of our address and location, we are denied 
bargain offers - made available only to UK residents.

Dynamic currency conversion - a practice where when paying a 
pound sterling bill, if requested that it be in euro for ‘convenience’, 
consumers are fleeced through the application of highly 
unfavourable exchange rates - could continue to extend in reach 
and use.

There are too many, to date undeclared and avoided, factors of 
consumer life and trading that can change and we need to begin 
to understand the reality of their loss - in so many ways!
It is true that these are the most important days in terms of the 
future of our engagement as EU citizens but, in terms of being 
Irish consumers, the importance to get it right is decidedly and 
overwhelmingly crucial.

http://www.thecai.ie
http://www.zavamedia.com
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NEWS BRIEFS

Bed and a Good Book

News Briefs by Dermott Jewell

Something that has noticeably changed is the provision of  a 
Bible in the bedside locker drawer of  hotels.  However, Mar-
riott International, the relatively new owner of  the Starwood 
chain, has begun putting copies of  the Bible and the Book of  
Mormon in all of  its hotels. It expects to place the books in 
300,000 rooms by this year’s end.  Marriott has been putting 
both books in its rooms since opening its first hotel in the late 
1950s and it stands out from the other companies by requiring 
- in franchise or licensing agreements - its 6,500 properties to 
have the books in each room.  There has been much discussion 
on the policy over the years.  The company reflects how it is “a 
tradition appreciated by many, objected to by few”.  That said, 
it acknowledges that guests have, on occasion, requested that 
the books be removed.  Therefore, in certain locations – for ex-
ample, Vietnam and Indonesia - the books are not provided, as 
this could be considered inappropriate.  Instead the hotels have 
the option to provide a card in the room, advising guests to call 
the front desk if  they would like religious materials.  Gideon 
International donates copies of  the Bible, while the Marriott 
Foundation and The Church of  Jesus Christ of  Latter-day 
Saints share the costs for the Books of  Mormon.

We have been leaders in environmental progress 
when it comes to plastic bags but others are following 
through in a wider context.  The California State As-
sembly recently approved a measure placing a bar on 
full-service restaurants from giving out single-use plas-
tic straws unless customers request them.  The vote of 
the Assembly, at 45-20, is part of a larger trend in cit-
ies across the US that are banning plastic bags, plastic 
utensils and other plastic goods to reduce ocean pollu-
tion.  In terms of enforcement it is not intended to be 
overbearing or a sizeable financial burden to business 
as the approach taken provides for warnings for first 
and second violations and fines of $25 per day for sub-
sequent breaches, with an annual fine limit of $300.  
There was no opposition from the restaurant industry 
who, obviously chose to suck it up.

It was important to see and note the excellent action taken by the 
communications regulator, ComReg, against broadcaster and 
broadband provider Sky announced in recent weeks.  In an action 
which, if I am to be honest I would have hoped would never again 
have been necessary, ComReg followed through on complaints 
from consumers that Sky ‘failed to provide around 79,000 of its 
customers with contracts in a durable medium. Not only that, 
but 41,000 were not afforded their right to a cooling-off period, 
a contravention of the Consumer Information Regulations 2013’.  
The reality that the consumer has a 14-day cooling-off period 
to withdraw from their contract was completely ignored by the 
company and resulted in the case being determined against them 
and with a penalty fine of €117,000 being awarded against the 
company.  This is positive action from this regulator – but – it goes 
further in copper-fastening for me the urgent necessity that Ire-
land introduce the means for cases to be taken by the Consumers’ 
Association of Ireland through the structure of collective redress 
action.  This is a recommendation of the European Commission 
under the provisions of the ‘New Deal For Consumers’.  We have 
lobbied determinedly for this form of action over the past year 
and in excess of 20 years before that.  It is long past time that it is 
put in place across the entire EU and with independent, not-for-
profit NGOs in the driving seat for realistic consumer redress and 
compensation where necessary.  The penalty against Sky in this 
case will have cost the company €1.49 per affected consumer.  
The affected consumers received nothing – despite their loss 
of time, money and effort in attempting to have their consumer 
rights performed.

Sky – The Limit!

LIFENOSuCTION 
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The European Central Bank (ECB) recently 
unveiled the new €100 and €200 banknotes.  
The last denomination of the Europa series for 
currency, they will be brought into circulation 
on 28th May 2019.  These notes follow the 
security innovations of the most recently 
revised series allowing consumers to easily 
check their validity by using the ‘feel, look and 
tilt’ method.  At the top of the silvery stripe a 
satellite hologram shows small € symbols that 
move around the number and become clearer 
under direct light. The silvery stripe also shows 
the portrait of Europa, the architectural motif 
and a large € symbol.  The new banknotes 
also feature an enhanced emerald number.  

While the emerald number itself is present 
on all the other notes of the Europa series, 
this enhanced version also shows € symbols 
inside the numerals while also containing 
machine-readable security features not clear 
to the naked eye.  Both denominations are now 
the same height as the €50 banknote.  However, 
their length remains unchanged and, something 
I had not understood previously, the longer the 
note, the higher the value.  Since the €50, €100 
and €200 banknotes are now the same height, 
they can be more easily handled and processed 
by machines.  They will also last longer.  Let me 
be clear, this means in terms of wear and tear as 
opposed to in the pocket!

Warm, Rich Notes On The Pocket

BOOKS – DON’T FORGET THE BOOKS!

I read, with great joy, how there is to 
be an €8-million investment in our 
public libraries to include a full up-
dating of  the technical infrastructure.  
The goal here is to create new meet-
ing spaces with state-of-the-art tech-
nology, including dedicated digital 
learning suites to meet the demand of  
all users of  all ages.  This is welcome 
news indeed for an overwhelmingly 
important public support facility that 

has been under-resourced for far too 
long.  There are some notable provi-
sions, including ‘dementia tables’, 
which facilitate play and learning for 
people with mild to severe demen-
tia as well as those with intellectual 
disabilities, learning difficulties and 
autism; software to support design, 
gaming and coding; computers and 
workstations, including image deploy-
ment technology and iPads/tablets/

smart devices for users and for staff  
to assist users.  Other key elements 
of  the initiative that are advised for 
this Our Public Libraries 2022 initiative 
include “ensuring library buildings 
are fit for purpose, raising general 
awareness of  libraries as a resource 
among the public and library staff  
team development and upskilling 
strategies”.

The Pew Research Centre is an 
independent think tank that 
conducts public opinion polling 
and demographic research.  
Having consulted with average 
citizens, they have produced a 
study confirming how there is 
widespread anxiety about the 
effects of technology and artificial 
intelligence and how it could 
severely reduce employment in 
further sectors of the workplace.  
Pew polled people in Greece, 
Japan, Canada, Argentina, Poland, 
Brazil, South Africa, Italy, Hungary 
and the US.  In all surveyed 
countries, the majority of adults 
said they believe inequality 
between the rich and the poor will 
be worsened by job automation.   
In Greece, Argentina and Japan, a 

significant 80% of people believe 
this will be the result.  Currently, in 
Japan, there are over 300 installed 
industrial robots for every 
10,000 workers in manufacturing 
facilities.  Other researchers 
will argue that automation will 
boost productivity and create 
more jobs – and, historically, 
has always done so.  This is 
questionable when you consider 
the number of skills eliminated 
over the last 50 years, the seismic 
progress in technology (the 
smartphone being a primary 
example) and the steady growth 
in unmanned, driverless vehicles 
and transportation robotics.   It’s 
a lot to take in and, as we are 
constantly reminded, we are only 
human.

Untouched By Human Hands
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FOOD & HEALTH/News

Food & Health

 by Clodagh O’Donoghue

Getting better at treating ourselves

As we move through the autumn and into 
the winter, the inevitable coughs, colds 
and flus will come to plague us, but for 
the most part we will be able to survive 
them on our own without the need of a 
GP visit or prescription medication.  If you 
are in doubt about how to treat yourself 
or someone else suffering from a minor 
complaint, then trustworthy advice can be 
obtained online by heading straight to a 
Health Service Executive (HSE) website at 
undertheweather.ie.   Common illnesses 
like sore throats, stomach bugs, earaches 
and rashes do not always require the 
attention of a doctor and the Under The 
Weather website aims to provide users 
with the confidence and skill to take care 
of themselves and their families using 
practical remedies and without the need to 
resort to antibiotics. 
  Launched in 2014, the website was 
designed to form part of a health service-
wide Action on Antibiotics programme and 
this work to combat the global crisis facing 
human health is continuing under Ireland’s 
National Action Plan on Antimicrobial 
Resistance 2017-2020.   A reduction in 
the inappropriate use of antibiotics is 
key to stopping the development of 
microorganisms that are resistant to the 
current medications that we rely on to treat 
serious conditions.  Research has 

found that many people still believe that 
antibiotics are necessary to remedy 
common illnesses such as flus, earaches 
and sore throats but most of these 
infections are caused by viruses and, as 
antibiotics are ineffective against viruses, 
taking them in these circumstances is 
a pointless exercise.  In addition, such 
inappropriate use only gives another 
opportunity for bacteria to build up 
resistance to the particular drug that they 
can then pass on to future generations 
of bacteria leading to whole populations 
of microorganisms that can withstand 
medications that only a few years 
previously would have cured the infection.   
Experts point to the possibility of a grim 
future in which, in a relatively short time, 
we will lose the battle against bacteria, with 
one recent UK report suggesting that by 
2050 we will be cast back into the “dark 
ages of medicine” with superbugs killing 
millions of people annually.    Hopefully, 
such a doomsday scenario will not come 
to pass and advances are being made 
in the development of new antibiotics 
from previously unexplored sources as 
well as supercharging older antibiotics or 
reenlisting previously overlooked ones.   
Promising work has been conducted 
recently whereby two antibiotics that have 
each become ineffective are combined to 

create a 
treatment that 
is capable of fighting antibiotic-resistant 
bacteria. 
  As scientists work on such 
innovative solutions, we can all play our 
part by ensuring that we only use antibiotics 
when we really need them and when they 
are the appropriate treatment for the illness 
that is afflicting us.   However, this does not 
mean that we should suffer through without 
taking measures to alleviate symptoms and 
help the body’s natural healing process 
along.  The easy-to-navigate Under The 
Weather website, which the HSE developed 
in partnership with GPs and pharmacists, 
gives sensible and practical information 
on how long common conditions should 
last, what to expect, and what you can do 
to treat these illnesses.   The website also 
provides advice on when to seek help from 
a pharmacist or a doctor, if, for example, 
the illness is present for an ongoing period 
of time or if a number of symptoms occur 
together.  The website is keen to point out 
that it cannot replace the advice you would 
get from a health professional and that if 
you are worried about yourself or a family 
member you should always visit your GP or 
pharmacist.

 Nitrite-free bacon
Those fond of a rasher for their breakfast 
now may be able to get their hands on 
nitrite-free bacon in their local supermarket 
thereby helping to avoid the negative 
health effects that have been associated 
with this product.  The World Health 
Organisation (WHO) has categorised 
cured processed meats as a group one 
carcinogen due to the nitrites they contain 
and has warned that eating traditional 
nitrite-cured bacon on a regular basis can 
increase the risk of bowel cancer by 18%.  
Moreover, WHO estimates that 34,000 

bowel and colon cancer deaths worldwide 
annually can be directly attributed to diets 
that are high in processed meats containing 
nitrites.  In response to these statistics, 
the European Commission has said it will 
reduce the level at which nitrites may be 
added to meat.   
  Ahead of any such regulations, 
artisan food manufacturer Finnebrogue, 
located in Downpatrick in Northern Ireland, 
has created its nitrite-free Naked Bacon 
and Naked Ham products.  The purpose 
of adding nitrites is to give cured meat 

its familiar colour, texture, and some 
flavour as well as to act as a preservative 
but Finnebrogue’s products use natural 
ingredients and flavouring to provide a 
similar effect without the health risks.  
Tesco Ireland has recently announced that 
it will be stocking Naked Bacon in 75 of 
its supermarkets around the country and 
the availability of - and interest in - such 
products is likely to grow with increasing 
awareness of the health implications of 
regular consumption of processed meats. 
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MONEY NEWS

Money News Money News by Róisín Moloney Weekes

The Central 
Credit  
Register 

“The Central Credit Register will share infor-

mation collected about you with potential 

lenders in the form of a credit report if you 

have requested a loan for more than €2,000.”   

As of 30th September 2018, all lenders are 
obliged to enquire with the Central Credit 
Register and obtain a credit report on any 
potential borrower who submits a loan 
application for in excess of €2,000. 
The Central Credit Register was set up 
under the Credit Report Act 2013 by the 
Central Bank of Ireland.  This Register 
collects personal and credit information 
on loans of €500 plus. Since June 2017, 
lenders including banks and credit 
unions have been submitting personal 
information on loans in excess of €500 to 
the Central Credit Register every month.  
The Central Credit Register started with 
credit cards, mortgages, overdrafts, 
and personal loans and, in March 
2018, licensed moneylenders and local 
authorities began submitting information 
to the Central Credit Register on a monthly 
basis.  Business loans have also been 
included.  It is expected that loans such 
as hire purchase agreements and PCP 
(personal contract plan) finance will be 
added to the Register in the future. 
The Central Credit Register, which 
collects and centralises this information 
on loans, was agreed as part of the EU/
IMF Programme of Financial Support 
for Ireland and it is suggested that 
the Register contributes to financial 
stability and consumer protection by 
providing lenders with a better analysis of 
borrowers’ creditworthiness and by giving 
information to borrowers on their financial 
profile.  It also helps by giving the Central 
Bank better insight into financial markets 
and by supporting the Central Bank’s role 
of supervising the financial sector and 
ensuring financial stability.
  Now this Register will share 
information collected about you with 
potential lenders in the form of a credit 
report if you have requested a loan for 
more than €2,000.  Lenders can also 
obtain your credit report if you have asked 

for a re-structure of an existing loan, if 
there are arrears on an existing loan or if 
you have breached the limit on a credit 
card or overdraft. 
  The decision as to whether you 
are successful with your loan application 
is ultimately the decision of the lender 
but they will make their decision with full 
knowledge of your credit report.  The 
Register does not score or grade the 
credit reports – however, it does include 
information from over 500 lenders 
including asset finance houses, banks, 
credit unions, vulture funds, licensed 
moneylenders, local authorities and 
NAMA.  Loans are included on the Central 
Credit Register if the loan is for €500 or 
more and the borrower lives in the State at 
the time of applying for a loan or the loan 
agreement or loan application is governed 
by Irish law.
  Consumers are entitled to a copy 
of their individual credit report at any time 
for free, subject to ‘fair usage’ – which 
means you can obtain reports free of 
charge as long as you do not request too 
many of them.  Applications can be made 
by completing an online form at www.
centralcreditregister.ie/borrower-area/
submit-a-request or by post to the address 
below. With an application you will need 
proof of identity and this will include a 
passport or driving licence. You must 
provide proof of your address in the form 
of a utility bill, statement from a bank or 
credit union or a letter from Revenue, the 
Department of Employment Affairs and 
Social Protection, another State agency 
or your current insurance company.  The 
document must not be more than six 
months old. You must also provide proof 
of your PPS number. 
  If having received your credit 
report you feel that there is inaccurate 
information and you want it amended, 
you should contact your lender to correct 

this information at source as incorrect 
personal information may continue to be 
submitted each month if an error is not 
corrected at source.
  Consumers also have the right 
to place an explanatory statement of 
up to 200 words regarding their credit 
information held on the Central Credit 
Register.  The explanatory statement must 
relate only to the individual and relate 
only to the information held on the Central 
Credit Register.  It should not contain 
information that could identify another 
individual.  Your explanatory statement 
will be visible when a lender asks for your 
credit report.  
  If an individual reasonably 
believes that they may have been 
impersonated by any person, a notice of 
suspected impersonation can be placed 
on a credit report.  This notice will be 
visible on the report to a lender or anyone 
obtaining the report for a period of 90 
days, and this may be extended to a 
further 90 days upon application by the 
individual.  An individual who believes 
they may have been impersonated may 
also wish to report the matter to An Garda 
Síochána and any potential lender. 

Useful contact 

Central Credit Register
First Floor
Block E
Adelphi Plaza
George’s Street Upper
Dun Laoghaire
Co. Dublin.
www.centralcreditregister.ie
tel: 01 224 5500/1890 100050
email: 
myrequest@centralcreditregister.ie
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Top Five Consumer Complaints

Table 1: Air passenger rights 

Flight 
delay

A consumer was affected by a delay of more than three hours at the destination 
when travelling from Katowice to Barcelona with a Hungarian air carrier. The 
consumer was initially told that this disruption had been caused by a technical 
issue with an aircraft, which, it was maintained, amounted to extraordinary 
circumstances. The consumer contacted the airline for further clarification and 
was then advised that the delay had actually been due to operational reasons. 
She sought assistance from ECC Ireland and the case was brought to the atten-
tion of the ECC in Hungary. Upon being contacted by ECC Hungary on behalf of 
the consumer, the airline agreed to offer €400 compensation and reimburse 
expenses incurred by the consumer due to the flight delay.

Baggage 
claim

Following a flight between Rome and Liverpool with a Romanian air carrier, a 
consumer’s luggage was not returned.  The luggage arrived after nine days, 
during which period the consumer had to purchase toiletries and clothing for 
her stay in Liverpool.  The consumer sought compensation from the airline 
but was only offered €50, which did not cover the expenses the consumer had 
incurred.  Following the intervention of the Irish and Romanian ECCs, the airline 
provided further reimbursement of nearly €140.

Category 1: Air passenger rights
The highest category for consumer complaints to ECC Ireland 
in 2017 was air passenger rights, with 385 cases dealt with 
here.  This included in the majority complaints by consumers 
based in other Eu countries against Irish airlines. Flight delays 
and cancellations caused consumers the most reason to make 
complaints. Other causes of customer dissatisfaction included 
issues with bookings and luggage.  Table 1 details some examples 
of the cases dealt with by the ECC on behalf of consumers making 
complaints in the area of air passenger rights. 

Information obtained from the ECC Annual Report 2017 available on www.eccireland.ie

Table 2: Furniture

Faulty 
sofa

An Irish consumer purchased a three-piece suite of furniture from a UK trader 
for £1,888.  The consumer reported several issues with the product shortly 
after delivery and a number of repairs were carried out. When another defect 
became apparent (discoloured circles came out on the surface), the consumer 
was instructed by the seller to turn to the manufacturer instead.  Following a 
request for assistance from ECC Ireland, the ECC in the UK engaged with the 
trader who eventually agreed to reupholster the sofa, which the consumer 
accepted.

Difficulty  
in 
securing 
redress

After placing an order online with a trader based in Ireland, a consumer 
resident in Sweden discovered upon delivery that most of the items ordered ar-
rived damaged.  The consumer was advised that replacement items would be 
provided but she would have to pay the cost of delivery totalling nearly €225. 
The consumer paid the delivery charges but after a few weeks no replace-
ment was provided. The consumer requested a refund but the trader did not 
respond. The consumer contacted ECC Sweden and following the intervention 
of ECC Ireland, the trader supplied the replacement items and reimbursed 
delivery costs. 

Category 2: Furniture
The ECC reported 146 cases involving consumer complaints 
with furniture.  Again the majority of these cases involved 
complaints from consumers based in other Eu/EEA countries 
against online traders based in Ireland.  Most complaints in 
this category related to unfair commercial practices, unfair 
terms of contract, or failure to comply with pre-contractual 
information requirements by traders.  Table 2 details some 
examples of the cases dealt with by the ECC on behalf of 
consumers making complaints in the area of furniture.

Information obtained from the ECC Annual Report 2017 available on www.eccireland.ie

Table 3: Electronic goods

Defective 
laptop

A Norwegian consumer bought a laptop from an Irish trader in 2015. It was later 
found that the machine was emitting a high frequency noise when headphones 
were connected through the headphone jack. The laptop was serviced several 
times but the problem persisted and the consumer requested a refund.  The 
trader offered a replacement laptop but the consumer refused, asserting that 
only a refund would be suitable given the continuous problems with this de-
vice.  ECC Ireland made contact with the trader on the consumer’s behalf, and 
after the matter was investigated, the trader requested the return of the laptop 
and issued a refund of €1,174

Can-
celled 
smart-
phone 
order

An Irish consumer purchased a smartphone from a French trader for €422.40 
in February 2017 and received an order confirmation.  However, the consumer 
did not receive the smartphone within the promised delivery time of five to six 
days.  As a result, the consumer tried to cancel the order within the cancella-
tion period but found that this was impossible due to an issue with the website.  
Despite contacting the trader on a number of occasions, the complaint was 
not addressed in a satisfactory manner.  ECC France contacted the trader, 
referring directly to how the delivery had not been accomplished as promised 
and providing a written statement to show that the product was not received. 
Following this, the Irish consumer received a full refund.

Category 3: Electronic goods
In all, 106 cases in the area of electronic goods were reported 
to have required ECC intervention.  Almost half of these 
complaints were from consumers based in other Eu/EEA 
countries against web traders based in Ireland.  The other half 
involved complaints made by Irish consumers against traders 
based elsewhere in Eu/EEA.  The main area of complaint 
involved faulty/defective smartphones.  Other problems were 
delayed/non-delivery and the 14-day cooling-off period.  
Table 3 details some examples of the cases dealt with by the 
ECC on behalf of consumers making complaints in the area of 
electronic goods. 

Information obtained from the ECC Annual Report 2017 available on www.eccireland.ie

According to the European Consumer Centre (ECC) Ireland’s Annual Report 2017, the top five cross-border complaints relate to 1. Air 
passenger rights 2. Furniture 3. Electronic goods 4. Car rental and 5. Accommodation. 
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Top Five Consumer Complaints

Table 4: Car rentals

Alleged 
damage

An Irish consumer rented a car for a holiday in Italy. Upon collection, the consumer 
pointed out to the car rental representative some dents and scratches visible 
on the vehicle. These were duly noted and the consumer received a copy of the 
report. There were no issues or additional damage done to the car during the 
consumer’s rental period.  However, on return to Ireland, the consumer received a 
request for €1,925.81 for damages caused to the vehicle and threatening legal ac-
tion otherwise.  The consumer furnished the car rental company with a copy of the 
report stating that the damages were present at the time of pick-up, but the trader 
refused to accept the ‘damage form’ and insisted the consumer had damaged 
the car. The consumer then turned to ECC Ireland and following ECC Italy making 
contact with the trader, the payment request was cancelled.

Late 
arrival 
policy

A consumer made a car rental booking via a German-based car rental 
company.  After the consumer missed his out-bound flight from Dublin, he con-
tacted the trader to advise he would have to collect the car the next day.  The 
consumer was then told he would have to make another booking and pay €250 
for the newly assigned vehicle. The consumer’s card account was charged 
accordingly.  The consumer contacted ECC Ireland and ECC Germany agreed 
that the consumer acted according to the instructions contained in the trader’s 
late arrival policy, notifying the trader about the delay in advance, so no extra 
charges should be due.  The trader agreed to provide a refund.

Category 4: Car rentals
A total of 99 complaints relating to car rentals were dealt with by 
ECC Ireland in 2017 - again approximately half were complaints 
from Irish consumers against car rental companies based in 
other Eu/EEA countries.  The remaining were complaints made 
against Irish traders by consumers resident in another European 
country.  The main issues consumers raise with the car rental 
sector include charges being imposed in the post-rental stage 
arising from alleged damage, fuel surcharges, road traffic fines as 
well as deposits not refunded in a timely manner and misselling 
insurance products.  Table 4 details some examples of the cases 
dealt with by the ECC on behalf of consumers making complaints 
in the area of car rentals.

Information obtained from the ECC Annual Report 2017 available on www.eccireland.ie

Category 5: Accommodation

Cancel-
lation 
misinfor-
mation

An Irish consumer received a promotional e-mail from a Netherlands-based 
trader stating that if she downloaded its app and booked her accommodation 
through the site she could avail of a free cancellation policy. Relying on the 
information given, the consumer booked holiday accommodation in Spain.  
The consumer later changed her mind and decided to cancel her booking.  
However, the trader refused to refund the consumer stating that the advertise-
ment did not apply to all bookings. The consumer contacted ECC Ireland whose 
colleagues at ECC Netherlands got in touch with the trader on the consumer’s 
behalf.  The complaint was resolved and the consumer received a full refund 
of €234.

Charged 
after  
online 
chat 
enquiry

A German consumer was interested in letting an apartment online through 
an Irish-based trader.  During the booking process, the consumer clicked on 
the chat button because she wanted to negotiate on the price advertised. The 
trader refused the offer.  However, the consumer then realised that she had 
been charged for the accommodation and contacted the trader requesting a 
reimbursement on the basis that no booking had been made and it had only 
been a conversation via the online chat.  The trader only refunded the con-
sumer half of the money paid.  The consumer got in touch with ECC Germany 
who referred the matter ECC Ireland, which then contacted the trader and a 
reimbursement of the full amount owed of €860 was provided.

Category 5: Accommodation
In the category of accommodation, 60 cases required the 
direct intervention of ECC Ireland, two thirds of which were 
against Irish-based traders with most complaints concerning 
booking made online through agents, problems with 
cancelling bookings, difficulty identifying who the contract 
was made with as well as the quality of accommodation.  
Table 5 details some examples of the cases dealt with by the 
ECC on behalf of consumers making complaints in the area of 
accommodation.

Information obtained from the ECC Annual Report 2017 available on www.eccireland.ie

As consumers, we have an ever-increasing 
online market available to us.  We 
have the choice of products and all 
the competitiveness that the internet 
has to offer.  The ECC Ireland report 
demonstrates, however, that consumers 
will, on occasion, run into difficulty as they 
do in traditional face-to-face purchases. 
When consumers seek a resolution or 
redress in such disputes, the distance 
between parties in different Eu states 
can act as a real deterrent.  The examples 
of cases outlined above in Tables 1-5 
demonstrate that the ECC can offer that 
link and support when seeking to assert 
our consumer rights.  ECC Ireland is part of 
the European Consumer Centres Network 
(ECC-Net), which covers 30 countries (all 
Eu countries plus Norway and Iceland).  It 
offers free and confidential information 
and advice to the public on their rights 
as consumers and assists consumers with 
cross-border disputes. 

Useful contact 

European Consumer 
Centre Ireland
MACRO Building
1 Green Street
Dublin 7
D07 X6NR

www.eccireland.ie
tel: 01 879 7620
email: info@eccireland.ie
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Product News by Clodagh O'Donoghue
The products featured on these pages have 
not been tested by the Consumers’ Association of 
Ireland and their inclusion here is not, in any way, an 
endorsement of them. 

Product/Tech  News

Those troubled by stinky sneakers 
and fetid footwear may long to get 
their hands on Panasonic’s new shoe 
deodoriser. Nasty smells emanating from 
your shoes are commonly caused by the 
presence of isovaleric acid, which is a 
foul-smelling substance that is created 
when bacteria on skin combines with 
sweat.  A variety of sprays and powders 
on the market promise to take the pong 
out of your plimsolls but Panasonic 
opted for a technological approach, no 
doubt encouraged by a survey that the 
firm carried out that found that 62% of 
participants took measures to eliminate 
smells from shoes but only around half 
of those people were satisfied with the 
results of the deodorising methods used. 
  Panasonic dubs its solution the 
MS-DS100 shoe deodoriser, a device that is 
positioned on top of a pair of shoes.  When 
switched on, the apparatus generates ion 
particles containing hydroxyl radicals 
from six outlets in the device designed 
to flood the shoe, deodorising the entire 
interior from heel to toe.
  Ridding your shoes of 
unpleasant odours takes time and is 
seemingly a process that cannot be rushed 
with the manufacturer allotting five hours 
for the task to be completed in normal 
mode and a long seven hour setting for a 
deep clean cycle.  The suggestion is that 
you set the device to work before going 
to bed so that by the time you awake in 
the morning your footwear is fresh and 
fragrant. The Japanese company is initially 
launching its new product only in its 
home market but given that the problem 
of smelly shoes is not confined to that part 
of the world and is undoubtedly a global 
phenomenon, Panasonic may broaden its 
reach in the future.

The plastic six-pack ring holders for beer cans 
have long caused environmental havoc but 
Danish beer manufacturer Carlsberg has come 
up with an ultra-simple solution. This particular 
form of plastic packaging has long been viewed 
as creating a potential threat for wildlife with 
the risk that birds, turtles and other marine 
creatures can get tangled up in them. For 
decades, environmental activists have been 
urging the public to cut into each of the rings 
before disposing of the plastic in an effort to 
minimise the hazards to marine life and other 
species. In more recent times, the problem of 
plastic packaging generally has come front and 
centre of environmental discussions and efforts 
are under way across a range of industries to 
find a means of reducing the overall amount of 
plastic produced or to increase its recyclability or 
biodegradability.
  For its part, Carlsberg has reportedly 
been working on an alternative to plastic six-pack 
rings for years and its straightforward solution 
comes in the form of its new Snap Pack, where 
dots of glue hold the six cans together until 
they are ready to be drunk, at which point one 
can is simply snapped off from its companions. 
Carlsberg representatives note that it took three 
years to find the right glue formula, with around 
4,000 types of glue tested.  The glue needs to 
be strong enough to hold the cans together as 
they travel from factory to shop to fridge but 
then easy to pull apart when the time comes. 
The solution is not perfect as the glue itself is not 
biodegradable and the plastic handle on top is 
not made from recycled plastic but nonetheless, 
according to Carlsberg, the new packaging 
method will reduce the amount of plastic 
used by around 76%. Moreover, Carlsberg’s 
sustainability initiatives do not stop there as the 
firm is also switching to a new type of silver ink 
on its bottle labels to make them more recyclable 
and is introducing a new coating for refillable 
glass bottles that enables them to be reused 
more often.

Snappy solution to plastic 
waste

A fresh approach to smelly 
shoes 
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Many of us invest significant sums in our TVs as 
a key source of entertainment in the home, and 
you may be thinking of splashing out on one 
with an OLED screen – but with reports of an 
emerging problem of screen burn, do you need 
to reconsider? Screen burn or burn-in refers 
to a situation where a faint still image remains 
permanently on your screen, impeding your 
viewing. It is a problem that can occur on OLED 
screens when a still image is displayed for a 
long time – generally over several hours.  Given 
that TVs with OLED screens are typically very 
pricey, owners would be rightly irate if this 
screen technology was highly vulnerable to a 
serious issue that effectively destroyed their 
costly TV’s ability to display programming 
in the manner in which it was intended to be 
viewed. However, potential purchasers can 
be assured that the issue of screen burn is 
a relatively rare occurrence and one that is 
unlikely to affect them if the TV is subject to 
normal use.

  To date, screen burn has been 
reported in commercial settings, where the 
TV displayed the same image for many hours 
– with one instance being at a technology 
trade show where the image of a logo was 
permanently shown on the screen and 
eventually became burnt in.  Commercial 
use differs greatly, however, from domestic 
use and the problem will not arise if you have 
simply paused your TV for a while to allow 
you to answer the door or make a cup of tea.  
Moreover, during TV shows or films the image 
typically changes every 24 seconds allowing 
no time for screen burn to occur. A problem 
could conceivably arise with a channel logo 
that remains on the screen throughout your 
viewing of that TV station but manufacturers of 
OLED screens - LG, Panasonic and Sony - each 
have incorporated a feature into their TVs that 
detects a still image on the screen and slightly 
shifts or dims it to prevent burn-in.  
  In the unlikely event that burn-in 

does occur, you will not be able to get rid of it 
and it won’t be covered by your warranty. As 
a result, it is a good idea to take a couple of 
sensible precautions, such as not leaving your 
OLED TV on pause too long and setting a sleep 
timer so that your appliance shuts down after a 
specified period of time if no-one is using it.
  Screen burn is even less likely to be 
an issue with LCD TVs. Nonetheless, Samsung, 
which does not manufacture OLED TVs and 
instead makes LCD QLED TVs, offers a ten-year 
burn-in warranty, reflecting its confidence that 
its high-end offerings will not encounter this 
difficulty.  Overall, the prospect of screen burn 
should not affect your buying decision unless 
you are using the TV for commercial use with 
the screen displaying the same channel logo 
or image for multiple hours in a day. OLED 
screens have the advantage of generally 
delivering sharper contrast between bright and 
dark colours – and prices are coming down all 
the time, increasing their appeal. 

Burning issue 

    

As of 1st September 2018, an EU-wide ban 
came into force banning the importing or 
production of halogen bulbs.  This ban has 
been on the cards for some time, with EU 
member states taking the original decision 
in 2009.  However, full implementation was 
deferred until last month in order to ensure 
that sufficient affordable alternatives would 
be available.
  So what is the thinking behind the 
move?  This latest initiative forms another 
key part of the EU’s ambitious Ecodesign 
Work Programme, which is focused on 
improving energy efficiency across a 
range of appliances, big and small – from 
light bulbs to vacuum cleaners to washing 
machines.  The problem with halogen 
bulbs is that they use far more energy than 
alternatives, such as LEDs or CFL (compact 
fluorescent) bulbs.  In addition, they only last 
for a relatively short time – around two years 
if used for three hours daily – compared to 
LEDs, which can last between 10 and 30 
years.
  The EU rule changes affect 
standard halogen bulbs – mainly the familiar 
pear-shaped ones – with non-directional 
light.  More specialised bulbs, such as those 

for desk lamps or cooker hoods, where there 
are no LED or other alternatives available or 
viable, are exempt from the ban.
  The EU ban does not mean that 
halogen bulbs will vanish from shop shelves 
overnight.  As the rules only prohibit placing 
new products on the market, retailers are 
allowed to sell through existing stock so 
you will be able to replace your halogen 
bulbs for some time yet.  The question is, 
however, whether this represents the best 
value-for-money option? Halogen bulbs 
are undoubtedly cheaper to buy initially 
than equivalent LEDs – though LED prices 
have come down considerably from the 
expensive offerings originally placed on the 
market. The older bulb types are, however, 
significantly more costly to run, pushing up 
your electricity bills.  Calculations performed 
in 2013 indicated that swapping from a 
halogen lamp to an energy-efficient LED 
would save at least €115 over the lifetime of 
the bulb and pay back its cost in its first 12 to 
18 months. In addition, longer-lasting LEDs 
mean that you do not have to replace your 
bulbs so often – so both the environment 
and your wallet could benefit from making 
the switch sooner rather than later.

10

A light-bulb moment
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There have been some promising developments in the effort to 
tackle ticket touting for entertainment and sporting events.

The entertainment industry thrives on the 
supply and demand relationship between 
performer and audience and the measure 
of this relationship can often be indicated 
in terms of ticket prices. But in most cases, 
it is not just the performer and audience 
engaging in direct transactions for tickets 
- it also involves the middle-man: ticket 
companies. These companies will facilitate 
the public in purchasing tickets for certain 
events like concerts, football matches, 
GAA matches, amongst many others. But 
at what cost to the consumer? A ticket sale 
is the first public offering for consumers 
to purchase tickets for a particular event. 
However, all too often, the event sells out 
in minutes leaving many people unable to 
purchase tickets from the primary source 
- and this is where the ticket marketplace 
disparity can kick in. Fans desperate for a 
ticket are likely to turn to secondary sources 
and ticket touts to secure their entry to a 
much-anticipated event. Ticket touting has 
long been a feature of popular events but it 
has become a much more complex issue in 
recent times due to online selling and new 
software technology. When official tickets 
go on sale through a primary source, it is 
often the case that secondary companies 
or groups, using computer programmes 
called bots, will plan accordingly to buy as 
many tickets as they possibly can during 
the sales period so that they can engage in 
an activity called ticket reselling or ticket 
touting. Ticket resellers purchase these 
tickets to sell on and, depending on the 
demand for the tickets, will increase the cost 
of the tickets to incredibly high prices, with 
the markups being two to even ten times the 
original price. The advantage held by these 
secondary agencies and groups stems from 
their in-depth knowledge of the marketplace 
and the fact that, in the online world, tickets 
can be purchased within seconds using these 
specialised computer programmes to pick 
them as soon as they go on sale, without 
even giving the consumer the chance to see 
the ticket at its asking price. 
  There is no current legislation to 

REPORT  by Robert Reidy

Lifestyle / Ticket reselling

prohibit ticket resale at exorbitant prices 
in Ireland but ensuring greater fairness for 
consumers by better regulating ticket touting 
is an area that has been under consideration 
by the government for some time and there 
have been some promising moves made in 
the  right direction. 

Proposed legislation
As we outlined in our September 2017 issue of 
Consumer Choice, a public consultation was 
held last year that recognised the problem of 
ticket resale at above face value and sought 
contributions from all stakeholders in the 
event ticketing arena. The Consultation on 
the Resale of Tickets for Entertainment and 
Sporting Events received submissions from a 
range of interested parties, including sport-
ing organisations, primary and secondary 
ticketing companies and the Consumers’ 
Association of Ireland (CAI). In a more recent 
development, on 24thJuly 2018, the Minister 
for Business, Enterprise and Innovation an-
nounced that the government has agreed on 
legislative measures to tackle ticket touting.  
The proposed legislation would prohibit the 
above face value resale of tickets for sporting 
and entertainment events in designated 
venues with a capacity of 1,000 or more. The 
use of bot software to purchase tickets in 
excess of the number permitted by event 
organisers would also be banned. In addi-
tion, the proposals will serve to give effect 
to the commitment given to uEFA to ban the 
unauthorised transfer and use of tickets for 
matches and official events scheduled to take 
place in Ireland during the upcoming EuRO 
2020 Championship.
 The government plans to apply the 
new laws to designated venues rather than 
on an event-by-event basis with the aim of 
ensuring more effective enforcement. Given 
the wide support from sporting organisa-
tions, promoters and artists for measures to 
curb ticket touting, most venues with the 
stipulated capacity of 1,000 or more would be 
expected to apply for the designation. More-
over, the Minister for Business, Enterprise, and 
Innovation would have a reserve power to 

designate venues where this is deemed to be 
in the best interests of consumers.   

 
 
 
 

 
 
 
 
 If passed, this legislation would be a 
positive move in the fight to protect consum-
ers from secondary ticket agencies and resell-
ers using bot software.  By giving the average 
consumer the chance to purchase a ticket at 
the original asking price and not in the near 
future at a much higher one, consumers could 
take back their own purchasing power from 
secondary agencies and ticket resellers.  The 
government’s proposed legislation directs 
its benefits towards the consumer side of 
the entertainment marketplace and would 
represent a welcome development for the 
event-going public.
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 Ticket Resale Update

The key points of the proposed  
legislation 

• The ban on ticket resale at above face value would 

apply to designated venues that have a capacity of 

1,000 attendees or more. 

• Venues seeking to be designated would have to 

state that their capacity was 1,000 or over and that 

events held in the venue were likely to attract high 

levels of ticket resale.

• The Minister for Business, Enterprise, and 

Innovation would have a reserve power to 

designate venues for the purposes of the legislation 

where this would be of benefit to consumers.

• The use of bot software to purchase more than the 

permitted number of tickets would be prohibited. 

• The ban on above face value resale would not 

apply to ticket sales by charities and recognised 

sporting bodies and clubs for fund-raising 

purposes.

• The legislation will incorporate provisions to give 

effect to the commitment given to UEFA to ban 

the unauthorised transfer and use of tickets for 

matches and official events taking place in Ireland 

during the EURO 2020 Championship.
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Lifestyle/Customs charges on online purchases

Duty-Bound…. 
Customs charges when buying online

A certain festive season is on the horizon 
and though we do not like to mention the 
Christmas word too early in the year and 
certainly not before Halloween, it remains 
the case that many start their shopping early, 
particularly those who plan to buy the bulk 
of their purchases online and need to allow 
for adequate delivery time. As well as being 
careful to only deal with reputable online 
sellers and to know your rights when buying 
on the internet, it is important that you are 
also aware of the customs charges that may be 
payable when you order goods from outside 
the country and that can significantly push up 
the total cost of your online purchase.  Ahead 
of the upcoming busy online shopping period, 
Consumer Choice covers what you need to 
know about customs charges before you click 
the ‘confirm order’ button.

Buying online
Repeated figures have shown that we in 
Ireland are enthusiastic online shoppers, 
having eagerly embraced the world of 
e-commerce and the access it provides to 
a whole universe of potential purchases.  A 
total of 89% of Irish households now have 
internet access and many of us make use of 
this connectivity to browse the digital aisles 
of a range of retailers and service providers, 
with some estimates putting the number 
of Irish e-commerce users at 2.89 million or 
60% of the population as of 2016 – a figure 
that is growing all the time. All this energetic 
shopping puts us ninth among Eu member 
states for buying online.  In addition, we are 

the second most confident nation in the 
Eu in terms of trust in online purchases, 
according to the European Commission’s 
2017 findings in its Consumer Conditions 
Scoreboard, compiled every second year.  
  It is important, however, that 
we do not become over-confident.  
undoubtedly, buying online within the 
Eu comes with many reassuring and 
robust safeguards. Not only has an online 
consumer all the protections they would 
have if they bought the item in a traditional 
shop but there are some additional 
safeguards that attach to purchasing with 
the click of a button. Not least of these 
extra protections is the 14-day cooling-off 
period that attaches to all distance sales.  
Within this timeframe, a consumer is 
free to simply change their mind about a 
purchase and entitled to send it back to get 
a refund.  While buying online from within 
the Eu brings with it a raft of protections, 
when buying outside of the Eu, these 
protections do not apply. If something goes 
wrong, you will need to look to the terms 
and conditions of the seller and hope that 
they are a reputable trader that prioritises 
customer service and retaining customer 
goodwill. According to a 2017 report from 
the Central Statistics Office, although online 
purchasing from national sellers remains 
the most common practice in Ireland, 67% 
of those who bought or ordered goods 
online in the previous year had dealt with 
sellers in another Eu country, while 30% 
used sellers from outside of the Eu.
  Online shopping can be 
particularly attractive for those who 
shudder at the thought of multiple hours 
of trudging around shopping malls or who 
want to shop when stores are closed.  From 
the comfort of your home, potentially 
while sitting with your feet up on the sofa, 
you can browse, muse and choose your 

items via a few simple clicks of a mouse.  
However, although online shopping can 
represent a hassle-free way to shop, there 
are a few aspects that you should be aware 
of before blithely hitting the ‘confirm order’ 
button. 
  When browsing online, it can 
seem that there are some incredible 
bargains to be had but, although you may 
well find excellent value, you will need 
to consider the total cost of buying the 
product and getting it to your door as 
well as accounting for any extra charges 
that may be incurred.   Delivery costs can 
vary hugely and you will also need to be 
aware of any charges that may be payable 
when you actually receive your purchase.  
Online shoppers may find it easy to forget 
about customs duties but these are a 
legally payable charge that will need to be 
factored into your purchasing decision as it 
can significantly affect the overall price.

Duties and taxes
Buying online and having the goods 
delivered through the post or by courier 
is seen by the Revenue Commissioners 
as importing goods into the country and 
certain duties and taxes may apply.  These 
charges are applicable even though the 
goods may be for your personal use, with 
different kinds of items attracting different 
types and levels of duties.
  The main charges are customs 
duty, value added tax (VAT), excise duty, 
anti-dumping duty and countervailing 
duty.   Excise duty is separate from customs 
duty and is charged on alcohol and tobacco 
products regardless of their value.  This 
duty has to be paid at your local Revenue 
office before the goods can be sent to you.   
Anti-dumping duty and countervailing duty 
apply to certain goods at various times and 
are aimed at preventing cheap imports 

Duties and taxes on goods bought online can come as an unpleasant 
surprise and turn your bargain buy into a pricey purchase.  
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from countries with lower material and 
labour costs from damaging Eu industry.
  If you buy goods from within the 
Eu, then customs duty will not be payable.  
Moreover, if you are buying from outside 
the Eu and the item you are purchasing 
costs less than €150, then you are exempt 
from this charge.   However, if the item costs 
in excess of the €150 cut-off point and is 
coming from outside the Eu, customs duty 
will be payable and it will be a percentage 
of the price of the item plus delivery and 
insurance costs.  The rate at which this duty 
is charged varies among product types - for 
example, from 0% for digital cameras and 
books to 17% for shoes. 
  The cost of most traditional 
purchases we make here in Ireland includes 
VAT or value added tax but when we buy 
online from another country, this tax is 
generally not included in the price shown 
but will still have to be paid.   Items that 
cost less than €22 are exempt from VAT and 
if the VAT payable is €6 or less then it will 
not be collected.   In all other instances, VAT 
will need to be paid on items imported into 
Ireland, generally at a standard rate of 23%.  
This percentage will be calculated on the 
total cost of the consignment, including the 
purchase price, transport/delivery charges, 
insurance costs plus the customs duty 
payable.  
  Given that some websites do 
not include duty and tax in their price, 
these additional charges could come as 
an unpleasant surprise.  The charge will 
have to be paid to the An Post worker or 
courier delivering the item before the 
goods can be handed over.  The delivery 
company will undertake to pass the charges 
collected on to Revenue and it will likely 
charge an administration or handling fee 
for performing this task.  For example, An 

Post charges a fee of 1% of the value with a 
minimum cost of €10 per package or parcel 
for customs clearance of items imported 
from outside the Eu.  
  See below for an example 
provided by Revenue of an item purchased 
from outside of the Eu with an initial 
value of more than €150 and with customs 
duty payable at 12%.  As you can see, the 
additional charges greatly increase the initial 
purchase price and could cause a consumer 
to rethink their buying decision.  Other 
examples are provided below of situations 
in which a good attracts no customs duty 
because the product is subject to a zero 
rate of duty or because the intrinsic value is 
below €150.

But what if the item is a gift? 
Given that it is the person receiving the 
package who has to pay customs duty and 
other charges that may be due, someone 
who wishes to send a gift to a friend or 
relation in the post from another country 
may be concerned that the intended 
recipient will be charged upon delivery.  
under Revenue’s rules, however, once a 
gift has a value 
of less than €45, 
it is exempt from 
both customs 
duty and VAT. 
In order to qualify 
for this exemption, 
the gift must also 
be

• correctly declared 
on the parcel and 
marked as a gift 
or present,

• sent from a private individual outside the 
Eu to a private individual within the Eu,

• for the personal or family use of a private 
individual in the Eu,

• and of an occasional nature only, such as a 
present for a birthday or anniversary.

  Moreover, there must be no 
commercial or trade element – which means 
that the goods must not have been paid for 
by the recipient.  Ordering and paying for 
goods that originate outside of the Eu for 
shipping to someone else does not satisfy 
the customs definition of being a gift.   
Inevitably, there have been attempts 
to circumvent these rules but the 
Revenue Commissioners have warned 
that undervaluing items on a customs 
declaration or falsely marking them as a gift 
is against the law and penalties and fees may 
be imposed.  

Example 1: Goods are purchased valued over €150 from outside the EU

Value

Designer jeans cost €173.00

Handling, transport and insurance €13.00

Value for customs purposes (€173 + €13) €186.00

Customs duty (12% of €186) €22.32

Value for VAT purposes (€173 +€13 + €22.32) €208.32

VAT (23% of €208.32) €47.91

An Post handling fee (if applicable) €10.00

Total charges (€22.32 + €47.91 + €10) €80.23

Total cost €266.23

Example 2: Goods are purchased valued over €150 where a zero rate of customs duty applies

Value

Digital camera cost €301.00

Handling, transport and insurance €33.00

Value for customs purposes (€301 + €33) €334.00

Customs duty (0%) €0.00

Value for VAT purposes (€301 +€33) €334.00

VAT (23% of €334.00) €76.82

An Post handling fee (if applicable) €10.00

Total charges (€76.82 + €10) €86.82

Total cost €420.82

Example 3: Goods are purchased with an intrinsic value of less than €150 

Value

Adult footwear cost €140.00

Handling, transport and insurance €15.00

Value for customs purposes (€140 + €15) €155.00

Customs duty (17%) Relief from charge as cost below €150 €0.00

Value for VAT purposes (€140 + €15) €155.00

VAT (23% of €155.00) €35.65

An Post handling fee (if applicable) €10.00

Total charges (€35.65 + €10) €45.65

Total cost €200.65

Source: Examples provided by the Office of the Revenue Commissioners on www.revenue.ie.
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  ultimately, it is the responsibility 
of the buyer to ensure that the customs 
declaration is accurate and to pay the duty 
and tax.  An Post also points out that delays 
may occur with goods arriving from outside 
the Eu due to customs examination.

Paying the charges
As noted above, before goods can be 
handed over to you, you must pay the An 
Post worker or the courier the charges due.  
If you have missed a postal delivery, you will 
need to take a trip to the local depot, where
the charges may be paid.  It has been noted 
by a number of consumers that payment 
of the charges is required to be by cash or 
cheque with no facilities on offer to pay by 
credit or debit card.  Moreover, the exact 
cash amount must be given as no change is 
supplied. 
  What happens if, having paid the 
customs charges, you then decide to avail of 
the 14-day cooling-off period to withdraw 
from the transaction?  If you return the 
goods to the seller and successfully obtain 
a refund, you will potentially still be out 
of pocket having paid the customs duty 
and VAT.  In this circumstance, you may 
be able to secure a refund of the customs 
charges also.  You will need to apply to the 
import station or mail centre where the 
goods arrived, supplying your personal 
details including your PPS number, proof 
of payment of the customs duty and VAT 
charges, proof that the goods were returned 
and proof that a refund was processed to 
your bank or credit card account.  Revenue 
will then consider your application and 
inform you of the ultimate decision.
  As you get started on your 
online festive shopping over the next 
couple of months, be careful not to get 
caught out by unexpected charges upon 
delivery.  Consider if customs charges may 
be payable before you will be able to get 
your hands on your purchase and, when the 
final calculation is done, weigh up if your 
purchase is still the great bargain it first 
appeared. 

Choice  Comment
In Ireland we have moved significantly 
forward, although some would suggest 
that we were pushed, into adopting 
a less-cash societal focus. This is 
true as the upsurge in contactless 
payments, debit and credit card usage 
has exploded and is the method of 
preferred choice by a significant 
percentage of the population.
 When you see this it becomes 
understandable how cheques were 
considered for phasing out by October 
of this year.  This was the original plan 
but, following some effective reality 
checking (no pun intended), sanity 
prevailed and, at least in this area, 
consumer choice was recognised as 
essential.  That said, cheque usage by 
consumers today is minimal.
 Enter An Post who, as you 
will see from the explanation of how 
they demand the consumer pay their 
customs duty and VAT charges on goods 
ordered from outside the country, are 
firmly entrenched in the past. 
 Payment in cash – to the cent 
– is a demand in an Ireland that now, 
like it or lump it, operates a rounding 
system for cash transactions. Ireland, 
where your cheque will be flatly refused 
at almost all other counters across this 
great country due to the enormous risk 
of and opportunity for fraud that they 
present to retailers.  And let’s not forget 
the exorbitant bank charges as well as 
duty that attaches to the issuing and 
cashing of cheques – all paid for by the 
consumer.
 So, we will be engaging with 
the Minister, as well as An Post, in the 
hope that we can highlight the need for 
a system of payment to the benefit of 
paying consumers who, in 2018, have 
embraced change – and it is not in coin!

Useful contact 

Office of the Revenue Commissioners
tel: 01 632 9400
www.revenue.ie
 
Postal address: Lansdowne House
Lansdowne Road
Dublin 4
D04 EP46

Public office: Central Revenue Information 
Office
Cathedral Street
Dublin 1
D01 DC78
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Consumer Choice investigates the financial 
demands on parents raising children in 
Ireland today. 

REPORT by Róisín Moloney Weekes 

At a glance
• Raising children in Ireland
• Baby basics
• Education costs

The Cost of Raising a 
Child in Ireland 

Baby basics
A basic consideration for any expectant family 
is accommodation.  For many, a move to 
suitable accommodation will be necessary 
with the arrival of a first or subsequent child 
and in the current housing crisis this will 
come at a significant cost whether renting 
or purchasing, particularly in our main cities 
and surrounding areas.  Some may consider 
building an extension, which does not come 
cheap.
  Other expenses include maternity 
care and baby equipment such as a buggy, 
car seat, steriliser, cot, clothes, nappies, and 
the list goes on and on - all of which need to 
be considered.  Research undertaken by AA 
Life Insurance has estimated that the average 
cost of having a baby and raising them for 
their first year is over €14,500 in Ireland.  Many 
mothers will opt for private healthcare for 
the pregnancy and birth and this can cost 
anywhere between €2,000 and €6,000, a 
price many are willing to pay to avoid total 
dependency on the public system. 
  Of course, if families have a second 
or subsequent child, equipment such as 
cots, prams, car seats, buggies, clothes, high 
chairs, monitors, baby bouncers, toys and so 
on can be re-used, significantly reducing the 
initial cost of the second child’s first year of 

life compared with the first child.  It is also the 
case that many second-time parents will not 
feel the same pressure to purchase high-end 
equipment and clothes.  Many experienced 
parents learn that this excessive expenditure 
does not equate to how well you rank on the 
best mother/best father scale.  unfortunately, 
first-time parents can be vulnerable and 
particularly susceptible to what is baby frenzy 
consumerism. This booming industry seems 
to be able to pinpoint the weakness of the 
overwhelmed first-time parent and exploit 
it without great effort.  Even those who can 
generally be considered savvy consumers can 
pay over-the-odds prices for top-of-the-range 
baby equipment that they may never use. 
Generally, the second or subsequent child is 
a different story, as this once vulnerable deer 
caught in headlights quickly becomes a robust 
independent thinker when it comes to baby 
equipment and the associated costs.  Storing, 
lugging, cleaning and paying for seldom-used 
equipment encourages us to learn lessons. 
An experienced parent of one or two young 
children can be a first-timer’s best asset when 
it comes to baby shopping, providing an often 
much-needed myth-busting reality check on 
how useful certain equipment will or will not 
be to a new parent.  In any event, it is certainly 
worth shopping around and checking with 

When planning a family you may consider 
many factors including whether you can 
afford the costs associated with your bundle 
of joy.  In terms of a country to raise children, 
Ireland is now officially one of the top places 
in the world for the job.  According to research 
carried out by the charity Save the Children, 
Ireland ranks seventh out of 173 countries 
examined. According to uNICEF in a similar 
survey, Ireland also ranked as the seventh best 
location to raise children, ahead of the uK at 
22nd and the uS at 36th. Despite this positive 
report, the cost of raising a child in Ireland is 
surprisingly high for most. The costs are, of 
course, relative to family make-up and income. 
  According to the 2016 census, 
862,721 of Ireland’s families have a child or 
children. The number of those that constitute 
one-parent families stood at 218,817 in 2016. 
The average number of children per family fell 
from 1.8 in 1996 to 1.38 in 2016. This decrease 
is significant in terms of your finances because 
one child is quite expensive but more children 
are even more expensive! This will come as 
no surprise to those blessed with one or more 
offspring.  The impact of an addition to the 
family is far-reaching and, looking only at 
money matters, it seems to inflate all areas of 
expenditure in all areas of life.

Money/Family finance
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family and friends who may have equipment 
in good condition that they can pass on.

Childcare and education costs
Getting past the birth and the first months of 
parenting is a feat in itself but then childcare 
may need to be considered.  Depending on 
individual family circumstances, childcare may 
feature to a varying degree for many.  Some 
are lucky enough to have family support but, 
for most, sending their child to a crèche or 
childminder will cost the best part of €1,000 
per month until primary school age.  When 
you get the child as far as primary school, 
childcare costs will fall but before- and 
after-school care may be necessary and this 
can cost up to €150 per child per week.  On 
top of this is the cost of our ‘free’ state-run 
primary education, which totals approximately 
€1,000 per child per year. When your child gets 
to secondary school, that cost rises to €1,500 
per year.  Research carried out by Laya Life 
Insurance reports that the cost of third-level 
education is particularly burdensome for 
families with fees of in excess of €4,000 per 
annum, a figure that is set to rise. Recent Bank 
of Ireland research on this topic estimated that 
it costs in the region of €42,000 to get a child 
through college. 
  Laya Life research estimates that it 
costs €105,321 on average to rear a child until 
their 21st year.  Irish households, according 
to this study, are spending an average of 
€11,0033.64 each year on their children to 
include everyday costs of food, clothes, 
education and childcare. This includes, of 
course, pocket money, which varies with 
the age of the child but average rates across 
the country have been found to be €10 for 
primary-school children, €20 for secondary-
school pupils and €60 for third-level students.
  Third-level education is a luxury that 
not all parents can provide for their children. 
With the current rates of child benefit of €140 

per month, some parents save this as a third-
level education fund.  This would amount 
to €30,240 before any return on premium is 
added.  Many Irish parents, however, cannot 
afford to save this payment and instead rely on 
it for day-to-day living. 

Family financial planning
For first-time parents, they often find 
themselves transitioning from a position of no 
real financial worry, both employed outside 
the home with separate bank accounts and 
the main financial burden being the mortgage.  
They are then thrown into a situation where 
the mortgage is only one of many drains on 
their finances.  In some cases, the household 
will need to adjust to having one income 
only.  An increase in certain expenditure is 
inevitable and so people are faced with having 
to earn more or change their spending habits.  
It is important to acknowledge that children 
have a bearing on your finances and, in order 
to remain in control, some attention and 
planning is required.  The household finances 
are an important task to be addressed by 
parents and so should be given some priority. 
We have established that children will change 
your financial world and Consumer Choice 
outlines below our top tips when it comes 
to family financial planning that will help to 
tackle the fiscal stress and strain.
  The first step is to adapt to your role 
as provider and with that to develop a habit of 
saving. Everyone should have an emergency 
fund and this is particularly the case for 
families with young children.  unexpected 
expenses can crop up at any time.  The trick 
is to begin your saving from the initial stages 
of baby planning, or in the alternative now.  
Having six month’s worth of living expenses 
would offer a decent buffer in the event of 
illness, for example.  Aim to save 10% or 20% of 
all income you receive as you receive it in order 
to boost your confidence with saving and 
before long you may find that this percentage 
will increase.

  The next step is to build strong 
money management habits.  Start a budget 
and try to take it seriously.  When you go 
off track, try again.  Keeping a money diary 
for a period can help. Make sure you are not 
spending more than you earn.  Prioritise 
your fixed expenditure, such rent/mortgage 
and utility bills; then savings; then flexible 
expenses, such as food and clothes shopping; 
and finally discretionary spending, such as 
recreational activities. 
  The third step to consider is 
obtaining protection in the form of insurance. 
Consider if you need health insurance or if you 
are on the correct plan for a family.  Consider 
whether you have life insurance or whether 
you now need life insurance and, if so, research 
the appropriate affordable policy for your 
circumstances.  Life insurance will provide 
for your child/children in the event you are 
no longer able to do so.  Visit your solicitor 
and make a new will to reflect your changed 
circumstances.  You may consider setting up 
a trust and in such an event you would need 
to appoint trustees. You also need to appoint 
guardians for your child/children in the event 
of your death if single or the death of you and 
your partner/spouse. 
  The cost of raising a child in Ireland 
is substantial by anyone’s standards.  To avoid 
running into difficulties parents must from 
as early a stage as possible take control of 
their new financial situation. Another task for 
the busy parent, but one that deserves some 
priority. 
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PRODUCT TEST/Ebook readers                                         

There is one new kid on the ebook 
reader block but how does it compare 
to other devices on the market?

unlike the smartphones or tablets markets, 
the ebook reader category moves relatively 
slowly, with few new models appearing 
each year.  This is likely because these 
are devices dedicated to doing a single 
job well and many models on the market 
have already achieved this.  Last year 
marked ten years since the first Amazon 
Kindle arrived on the market and now, as 
the ebook reader moves into its second 
decade, there is only one real contender 
for Amazon predominance in this sector.  
Recent products by Kobo are of sufficiently 
high quality to provide real competition 
for Kindle devices and one new entry offers 
a relatively affordable ebook reader for 
those who can do without the bells and 
whistles of the highest-end options.  Tests 
have shown that the new Kobo Clara HD 
can join a number of Amazon rivals and 
Kobo siblings as a Choice Buy.

Kobo Clara HD 
At €140, Kobo’s latest offering is relatively 
modestly priced and the Choice Buy 
Clara HD ticks many of the rights boxes 
for those seeking a new ebook reader.  
This new device is the manufacturer’s 
smallest and thinnest ebook reader to 
date and, at just 166g, it weighs in as one 
of the lightest devices on the market and 
will be comfortable to hold for lengthy 
reading sessions.  The plastic dimpled rear 
aimed at aiding grip has divided testers 
with some not warming to its texture or 
look - so it might be worth getting your 
hands on a display model in store before 
buying to decide for yourself.   Despite 
compact dimensions, the all-important 
screen measures the standard six inches 
across the diagonal, in line with most 
ebook readers, and offers an anti-glare, 
high-resolution display.   ComfortLight 
technology is incorporated to reduce blue-
light exposure during the day and give a 
softer light for night-time readers, making 

it easier on the eyes for those who like to 
read in bed before nodding off.
  With no option for 3G 
connectivity, you will need to rely on wi-fi 
when downloading books from the Kobo 
store though you will be able to connect 
directly to the online shop without having 
to download content to a PC before 
transferring it.  Although well-stocked, 
the Kobo store cannot rival the Amazon 
store for its range of titles and you won’t 
be able to access AZW files developed for 
Amazon offerings on this device.  On the 
plus side, Kobo ebook readers accept ePub 
files among other file types so you will be 
able to access digital content from public 
libraries – something that is not possible 
on Amazon devices.
  Some useful features include 
adjustable font sizes and margins and a 
dictionary function for quickly checking 
word definitions as you read and the 8GB 
of storage on the Clara HD is sufficient 
to hold up to 6,000 books, which should 
be ample for even the most voracious of 
readers.  One word of caution – as there is 
no waterproofing on this Kobo model, you 
will need to take care when sitting by the 
pool and reading in the bath is probably 
unwise.   If waterproofing is a priority, 
the Kobo Aura H2O is currently priced at 
€190 and will provide added protection.   
Though not among our very highest 
scoring ebook readers, the new Clara HD 
puts in a very creditable performance 
and is well worth considering as a fairly 
budget-friendly, non-Kindle option.   Those 
who feel a six-inch screen is a little small 
might prefer to opt instead for the largest 
and highest resolution screen currently 
available on the Kobo Aura One – though 
the price is similarly inflated to a very hefty 
€240.   Alternatively, for those keen on 
buying a Kindle, the Clara HD is pitched at 
a similar price to the Kindle Paperwhite, 
which has long been a popular option 

and a worthy Choice Buy.  If you feel like 
really splashing out, on the other hand, 
you might like to take a look at Amazon's 
updated Kindle Oasis.

Kindle – a brief history
Given that Amazon is the undisputed 
leader in the ebook reader market, having 
essentially invented the category, many 
look to a Kindle when opting for an ebook 
reader and this device has been continually 
refined since it first appeared over ten 
years ago.
  Amazon launched the very first 
Kindle in November 2007 when it was 
quickly dubbed “the iPod of reading”.  
Although the original Kindle sported the 
six-inch e-ink display that was to become 
so familiar, there was no touch control and, 
instead, a full keyboard and navigation 
buttons were incorporated together with 
a second display that featured a scroll 
wheel to aid making selections.  It was not 
until 2011 that the Kindle Touch appeared, 
enabling the manufacturer to drop the 
keyboard and navigation buttons in 
favour of a touchscreen, and the following 
year the Kindle Paperwhite introduced 
illumination to the device, allowing users 
to continue reading when darkness fell.  
The Kindle Voyage sought to further 
enhance the user experience by adding 
adaptive lighting, which automatically 
adjusts levels according to ambient 
lighting conditions.  
  A bigger departure came with 
the Kindle Oasis, launched in 2016 and 
reviewed in detail in the October 2016 
issue of Consumer Choice.   With the 
aim of improving one-handed reading, 
the original Kindle Oasis cut down the 
weight to a mere 133g and made the 
device very slimline down one side with 
the other side tapering out to somewhat 
thicker dimensions to house the hardware 
and battery and to offer better balanced 

Ebook 
Readers                                                       

Kindle Oasis 2Kobo Clara HD
REPORT by Clodagh O'Donoghue
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reading.  This model came with a battery 
charging cover to enhance battery life, 
though adding the cover also has the 
effect of increasing the overall weight 
of the device and hiding the ergonomic 
design.  Late in 2017, Amazon launched a 
newer version of this model that makes a 
couple of key changes.

New Kindle Oasis 2 (2017)
Amazon’s newest offering is an impressive 
device that builds on the already excellent 
credentials of the original Kindle Oasis.  On 
this new version, the manufacturer has 
enlarged the display to seven inches for 
a bigger high-resolution screen on which 
to enjoy your reading material.  The larger 
dimensions do not hinder one-handed 
reading, however, and this aluminium-
backed device boasts a premium feel and 
retains the tapered structure with one side 
thicker than the other for a nicely balanced 

hold.  The crystal-clear display adjusts its 
lighting to provide comfortable reading 
no matter how the surrounding lighting 
conditions fluctuate.  
  This Kindle also introduces 
waterproofing for the first time – 
something that had previously set some 
Kobo devices apart from their Amazon 
rivals.   With an IPX8 waterproofing rating, 
the new Kindle Oasis will be well able 
to survive a poolside splash or even an 
accidental dunking and testers found the 
device to be generally very hard-wearing 
with the ability to withstand knocks and 
shocks.  It is just as well that this device 
is so resilient given that, at €290, it is also 
the most expensive ebook reader on the 
market.  The version priced has a massive 
32GB of storage, or room for thousands 
of books, and such ample storage could 
come in handy if you choose to purchase 
audible books for download from the 

Audible store.  Although the device does 
not incorporate speakers, you can use the 
in-built Bluetooth connection to link it 
to a compatible speaker or headphones.   
As with all Kindles, you will be tied to 
Amazon’s Kindle Store for your ebook 
purchases, but this does have an unrivalled 
selection at generally competitive prices.
  To see how the Kobo Clara HD 
and the new Kindle Oasis – two ebook 
readers at either end of the market – 
compare with one another and with the 
other devices currently available in shops, 
check our table below.  All models on the 
table have garnered Choice Buy status 
in our tests over the last couple of years 
and for full reviews of the other products 
tested, please go to the ebook reader 
reviews in the April 2017 and the July/
August 2015 issues of Consumer Choice.

MODEL SPECIFICATIONS TEST PERFORMANCE   SCORE

Price 
(€)

Weight 
(g)

Sceen 
size 

(inches)

Screen 
resolution 
(pixels per 
inch (ppi))

Storage 
(GB)

Reading 
light

Ease of use 
(30%)

Viewing test 
(20%) 

Loading/
Buying 
(20%)

Reading 
comfort 

(13%)

Formats 
(5%)

Build  
(5%)

Battery 
(5%)

Special 
features  

(2%)

%

1
Amazon Kindle 
Voyage 

230 179 6 300 4 ✓         78

2
Amazon Kindle 
Oasis 2

290 194 7.2 300 32 ✓         77

3
Kobo Aura H2O 
Edition 2

190 209 6.8 265 8 ✓         77

4
Amazon Kindle 
Paperwhite WiFi

135 205 6 300 4 ✓         77

5 Kobo Clara HD 140 166 6 300 8 ✓         74

6 Kobo Aura One 240 233 7.8 300 8 ✓         74

7 Kobo Aura 2 130 179 6 212 4 ✓         72

8 Amazon Kindle 75 161 6 167 4         70

USING THE TABLE
Star ratings are out of five.

SPECIFICATIONS
Price:  Typical retailer’s price if you shop 
around.
Screen size: Measured diagonally in 
inches.

TEST PERFORMANCE
Ease of use: Includes ratings for the 
structure and operating speed of the 
menu, the speed of opening an ebook and 
pdf file, the speed of page turning, and 
the ease of use of adjusting settings and of 
operating various features and functions, 
such as handling bookmarks, inserting 
notes and organising content.
Viewing test: The contrast, sharpness and 
readability of the display in bright sunlight, 
interior lighting and dim light conditions.

Loading/buying: The ease of loading 
a book onto the ebook reader via a 
PC or directly using wi-fi or 3G from a 
non-specific online bookshop, lending 
library or website as well as the access and 
navigation features of the ebook reader’s 
predefined online bookshop, including 
the choice of books and the ease of 
downloading and paying for books.
Reading comfort: Ratings for the ease 
of use and comfort of holding the ebook 
reader while standing, seated and lying in 
bed. 
Formats: The range of file formats 
supported by the ebook reader.
Build: Includes an assessment of the overall 
manufacturing quality and durability of the 
ebook reader as well as the results of the 
scratch test and drop test
Battery: Rating based on the experience 

of the ebook reader during the test period 
and an electrical measurement of the 
battery current that includes the normal 
reading state, page turning, standby and 
automatic shut-down function to predict 
the device’s operational time.
Special features: The presence of such 
additional features as web browsing, 3G/4G 
connectivity, text to speech and so on.
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PRODUCT TESTS / Printers

Despite the move to 
a paperless world, 
printers continue 
to be a household 
essential for many.  
The trick is to buy one 
that caters to your 
specific needs and 
won’t cost a fortune in 
ink.

 Printers

At a glance
• 31 printers on test
• Printing apps
• 10 Choice Buys

We continue to move towards a paperless 
world, with the flood of paper bills coming 
through the letterbox to some extent abating 
due to a greater incidence of online billing 
and direct debits and concert and airline 
tickets now widely accepted on phone 
screens. Nonetheless, the digital version will 
not always suffice and, for some, a hard copy 
is invaluable.  Thus, having a printer in the 
home is a necessity for many and not just 
households that include school children, 
college students and anyone running a home 
business where the printer may be in daily 
use.  However, with a bewildering array of 
devices on the shop floor, it is important 
when choosing a printer that you pick one 
that will meet your particular printing needs.  
Moreover, a printer with an attractively 
low purchase price may not be the bargain 
it seems if it guzzles costly ink. In our 
independent labs, expert testers have printed 
out reams of different document types, from 
letters and spreadsheets to magazine pages 
and photos, to rate the quality of the printing 
delivered for sharpness, clarity, colour and 
contrast. In addition, they measure the time 
taken to produce each document type and, 
importantly, they calculate the amount of 
ink used in order to separate the ink-thirsty 
machines from the ink-frugal devices.  
Consumer Choice has uncovered the top ten 
Choice Buys among the printer models in our 
current test. 

What to consider
Before hitting the shops, you need to work 
out whether you looking for an inkjet or a 

laser printer and whether you need an all-in-
one machine or if a standard printer will do.  
The decision between an inkjet and a laser 
printer will depend on how you plan on using 
your new device. As the name implies, inkjet 
printers use droplets of ink to form letters, 
graphics and images on the page and these 
models are very popular for home use thanks 
to their ability to produce high-quality colour 
photos as well as excellent black-and-white 
text. Some inkjet machines are extremely 
modestly priced but, due to the common 
practice of using ink in the maintenance cycle 
as a way of cleaning the printheads, overall 
ink consumption can be very high with only a 
percentage of the ink ever reaching the page.  
Such machines can be costly to run, offsetting 
the initial low purchase price and potentially 
making them poor value in the long term.   
Inkjets are also typically slower to deliver 
prints than laser printers.
  Laser printers form text and images 
by transferring toner, or powdered ink, to 
paper passing over an electrically charged 
drum.  They really come into their own when 
printing large quantities of high-quality 
black text, which they can do at a very fast 
rate. Moreover, as they do not surreptitiously 
guzzle ink for maintenance purposes, laser 
printers’ per-copy costs are very low.  Thus, 
while a top inkjet printer can match a laser 
model for the quality of printed black text, it 
won’t equal its speed or cost effectiveness.   
As you can see from our table below, all the 
laser printers on test scored top marks for 
ink costs whereas the scores in this category 
for our inkjet models varied widely. Those 

REPORT by Clodagh O’Donoghue
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who mainly want to print lots of black text 
documents would likely be better opting for 
a laser printer.

  However, if you want to print 
photos, a laser printer is not the best choice.  
Colour laser printers are not as common and 
are more expensive to buy than monochrome 
models and laser printers generally are not 
well-suited to printing photos so quality 
will typically be poor. For those who will 
want to print lots of photos and also colour 
graphics, inkjets are the answer – although 
inkjets will produce their prints more slowly 
than laser printers so you will have to wait a 
bit longer to see the results.  It must be said, 
however, that while it can be handy to print 
photos at home, given the high cost of ink 
cartridges, you may find that using an online 
or local photo-printing service is the more 
cost-efficient option if you are printing large 
batches of photos.  
  Those who do not think they will 
need any scanning or copying functions can 
opt for a standard printer but these added 
capabilities will not necessarily push up the 
cost of a device hugely and indeed all of our 
inkjet printers in our current test incorporate 
a scanner and a copier.  All-in-ones certainly 
save space and can be less expensive than 
buying a separate scanner and copier but the 
quality of scans and copies - although often 
good enough for casual use - may not equal 
that of standalone scanning and copying 
devices.  
  Beyond the type of printer you 
need, you should also decide which features 
you would find useful.  Auto duplexing refers 
to a printer’s ability to print on both sides 
of the page – an environmentally friendly 
feature that saves paper. Without this feature, 
those keen on doing their bit for the planet 
will have to stand beside the machine and 
manually turn pages over.  An automatic 
document feeder can be handy if you are 
scanning or copying multiple pages and want 
to avoid the tedious task of feeding pages in 
manually.  Printers with a fax function enable 
you to send a fax – such as a prescription to 
a pharmacy – without having to connect the 

printer to a computer. Those with big ideas 
might like to look out for one of the small 
number of printers on the market that can 
print in the A3 format.  unsurprisingly, these 
devices will take up a substantial amount of 
space on your desktop but could be worth it 
if you need to occasionally print posters or 
other large materials.

Printing apps
All but one of our printers on test offer 
wi-fi connectivity with the ability to print 
wirelessly from a range of devices.  This 
now-ubiquitous feature won’t push up the 
purchase price, with wi-fi printers in our 
current batch costing upwards from €40.  
With wireless printing, you can print quickly 
and easily from a smartphone, tablet, or 
desktop computer without any uSB cables 
connecting them to the printer. A wireless 
printer can be positioned anywhere in the 
home that has a sufficiently strong wi-fi signal 
and, once it is connected to the network, it 
will print away as requested. Less common on 
printers in our current batch is the addition of 
NFC (near-field communication), which allows 
you to print from an NFC-enabled device 
typically by touching the printer or bringing 
the device into close proximity to the printer.  
The chief benefit of NFC is that it allows you 
to print from a mobile device directly to the 
printer without either device having to join 
the network.  Thus, users would not need to 
know the network settings or perform any 
setup of the mobile device or printer.
  The major printer manufacturers all 
have apps that are free to download to either 
Apple or Android devices and from which you 
can control the printer, send instructions and 
be notified with status information, such as 
when ink is running low.  Most apps can print 
files and items stored in cloud services like 
Google Drive and Dropbox.  Our testers have 
taken a look at the apps from the four biggest 
manufacturers – Canon, Epson, Brother  and 

HP – and found that they all work reliably 
and can be used to enable printing from 
anywhere in the world.  
  using the Canon app, you can 
control print, copy and scan jobs from a 
smartphone or tablet, with one handy 
feature being the ability to take a photo of 
a document and then convert it to a PDF 
for printing.  The app itself is easy to use 
but you will first have to go through the 
process of creating a Canon account and 
registering the printer. The HP Smart apps 
offers print, copy and scan functions as well 
as enabling you to crop, edit and enhance 
photos before printing. The Epson iPrint 
app supports a wide range of cloud services 
and can be used to tweak print option 
settings, such as adjusting the print quality 
or requesting double-sided printing.  From 
the manufacturer that dominates this year’s 
Choice Buys, the Brother iPrint & Scan app 
adds to the usual range of print, copy and 
scan options such handy features as a copy 
preview function that lets you see and 
potentially edit an image before sending it to 
be copied.  In order to print remotely you will 
need to register for Google Cloud Print.
  Other options for wireless printing 
that may be offered by your new printer are 
Apple AirPrint and Google Cloud Print. Only 
available from Apple devices, Apple AirPrint 
makes printing easy with no need to install 
any additional apps or software. To work, 
the printer and the Apple device will have to 
be on the same wi-fi network and then it is 
just a matter of clicking on the print option 
on a Mac computer or the share icon on an 
iPhone or iPad. Google’s Cloud Print works 
with both Android and Apple devices though 
the printer must be registered with a Gmail 
account for the function to work and, again, 
both the printer and the mobile device will 
need to be on the same wi-fi network.  With 
printers that offer Cloud Print, no special 
software is needed to print from Google apps 
and programmes such as Google Drive or 
Gmail.
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The  Choice Buy Brother MFC-L2750DW is an all-in-one laser printer that can be put 

to work scanning, copying and faxing as well as printing.  As it is a monochrome 

printer, this machine will not produce colour documents but it produces high-

quality black text that looks sharp and solid.  It will also tackle black-and-white 

images and spreadsheets but though the results here are decent they are not quite 

so successful.  This is a very fast machine for those in a hurry for their documents 

and, because it is economical with ink, running costs are low – helping to offset the 

hefty initial purchase price.  You can print wirelessly over wi-fi and through AirPrint 

and Cloud Print or from the free Brother printing app.  The scanning and copying 

functions do a reasonable job and are pretty straightforward to use.  The paper tray 

holds 250 sheets and one bonus feature is the automatic document feeder, which 

can accommodate 50 sheets and comes in handy for scanning, copying or faxing 

multiple pages.

3. Brother MFC-L2750DW €328 
(Lazer printer)

The Choice Buy  Brother DCP- L2530DW is a great choice for those who don’t need 

to print in colour and who are looking for a speedy printer that can also do a spot of 

scanning, copying and faxing as required.  This laser printer is adept at turning out black 

text documents and black-and-white graphics and images in a matter of seconds, with 

top-notch black text produced with a clean, crisp look - although the graphics and 

images delivered are not as high quality, they are nonetheless decent.  This multitasking 

printer can also fax without the need to turn on your PC and wait for it to warm up.  This 

Brother model performs scanning and copying tasks to a reasonable standard without 

being overly impressive, and double-sided scanning and copying is on offer.  This 

machine does not feature an automatic document feeder but it can print on both sides 

of the page as a way of reducing the amount of paper needed. Connectivity options 

include wi-fi, ethernet, AirPrint, and Cloud Print.

4. Brother DCP-L2530DW €190  
(Laser printer)

The Choice Buy Brother HL-L2375DW focuses on the basics but performs key tasks 

to a very high standard indeed.  This compact laser printer has no scanning or 

copying functions, opting instead to concentrate on the primary task of printing 

and it will only print black text, with no colour ink on offer.  However, printing 

quality is great, with solid and crisp text delivered, and this machine is also very 

speedy so you will not be left hanging around waiting for your documents.  What’s 

more, like most laser printers it is very economical with the amount of ink used, 

pushing ink costs way down.  Those who think of the environment will be able 

to automatically print on both sides of the page to reduce the amount of paper 

needed.  This printer can connect to the internet either wirelessly over wi-fi or 

using an ethernet cable. Although it falls short in terms of versatility, this printer 

will suit those looking for a compact device that spews out great black text 

documents at a fast rate.

1. Brother HL-L2375DW €169 
(Laser printer)

The  Choice Buy Brother HL-L2350DW is a standard monochrome laser printer that more 

than delivers in terms of quality and speed. Those who need a scanning or copying 

function incorporated into their printer will need to look elsewhere, but this Brother 

model has the ability to produce excellent black text documents very swiftly indeed.  

The black text delivered is very sharp and crisp and although you can print black-and-

white images on this printer, the quality here will not equal the high standard of plain 

text.  Importantly, for those with significant printing needs, ink costs will be kept to 

a minimum as this printer is very frugal in its ink use. This wi-fi printer lets you access 

the internet wirelessly and you will be able to print through both Apple’s AirPrint and 

Google’s Cloud Print.  Auto duplexing is on offer to enable automatic printing on both 

sides of the page to save on paper.  A free Brother printing app is available for download 

onto a smartphone or tablet.

2. Brother HL-L2350DW €170 
(Laser printer)
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Reasonably budget-friendly for an all-in-one laser printer, the Choice Buy Brother 

MFC-L2710DW has much to recommend itself to potential purchasers looking for 

a great laser printer with the backup of scanning and copying functions and who 

are not bothered with colour prints. The black text quality is excellent - though, 

as with many laser printers, images and graphics such as spreadsheets are less 

impressive.  This is a speedy printer that will produce all documents in double-

quick time and ink costs are kept to a minimum. The scanner does a reasonable 

job, though the copier struggles a little, especially with colour copies. This versatile 

machine can also fax without needing to be linked to a PC. Appealing features 

include automatic double-sided printing and a document feeder for scanning or 

copying multiple pages. This model is fairly large so it will take up a fair amount of 

space in your home office and online access is via the built-in wi-fi or an ethernet 

port with a range of networking options on offer.

7.  Brother MFC-L2710DW €130  
(Laser printer)

The Choice Buy  Brother DCP-1612WVB can only produce black-ink documents and is 

most comfortable producing text pages but it turns in a first-class performance in this 

area.  Text print quality is excellent, whereas spreadsheets and images are less sharp and 

can look a little grainy.  Nonetheless, if time is of the essence, then this laser printer can 

be relied upon to produce all document types very swiftly.  The price tag is fairly steep 

but currently includes five toner cartridges, which the manufacturer claims will last users 

two years, and this printer is frugal when it comes to ink usage, further reducing ongoing 

costs.  This machine offers scanning and copying functions that perform decently and 

can also fax.  Connectivity is via the built-in wi-fi and you can download Brother’s free 

iPrint & Scan app that allows you to print and scan from your Apple or Android device, 

though you will not be able to use AirPrint or Cloud Print. Potential purchasers should be 

aware that this machine is rather noisy.

8. Brother DCP-1612WVB €300  
(Laser printer)

undoubtedly pricey, the  Choice Buy HP Laserjet Pro M281fdw is a very versatile 

printer with a host of features that delivers high-quality performance in many 

areas.  The only laser printer capable of printing in colour in our current batch, 

this HP model produces top-quality text documents and office graphics such 

as spreadsheets.  It is less impressive when printing images and, in our tests, the 

photos produced were of poor quality – if you plan to print a lot of photos, an inkjet 

printer would be a better choice.  Regardless of what it is printing, this machine 

will be speedy, spewing out prints at a fast rate.  The scanner performs extremely 

well, though the copier is less good and both scanning and copying can be done 

double-sided.  Some useful features include a 50-page automatic document 

feeder and a control screen for previewing prints and operating various tasks.  As 

well as wi-fi connectivity, this printer includes an ethernet port and can print via 

AirPrint, Cloud Print or through the free HP printing app.

5. HP Laserjet Pro M281fdw 
€330 (Laser printer)

The cheapest model among our current Choice Buys, the Choice Buy HP Laserjet Pro 

M15w is modestly priced for a laser printer and though it may lack some features offered 

by other models, it produces great print quality. This monochrome printer does not 

accept colour ink but black text emerges clean and crisp, though graphics and images 

are less sharp. Regardless of what it is printing, documents will be produced at a fast rate 

– though with no auto duplexing, printing double-sided will involve standing beside 

the machine and manually turning over pages. Not only is the initial purchase price 

relatively affordable but running costs on this HP model are very low with ink usage 

kept to a minimum. This machine does not feature an ethernet port and connectivity 

is via the built-in wi-fi, enabling wireless printing from a range of devices, mobile and 

otherwise, or through AirPrint, Cloud Print or the free HP printing app.  You will need to 

look elsewhere if you want a machine that can scan, copy or fax.

6. HP Laserjet Pro M15w €100  
(Laser printer)
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The Choice Buy Epson EcoTank-3750 represents a significant investment in 

your printing needs but will be very economical to run and will deliver good 

print quality and plenty of versatility. Part of Epson’s EcoTank range, which 

swaps cartridges for ink tanks that are refilled from a bottle of ink, ink costs are 

exceptionally low on this machine, even compared with frugal laser printers, 

so although the initial purchase price is eye-wateringly expensive, ongoing 

running costs will be negligible. Although it does not produce prints of the very 

highest quality, this inkjet printer delivers decent text and graphics pages and is 

particularly at home printing pages that combine text and images.  Photo printing 

in tests was disappointing, however, and this machine is very noisy as it works 

away. The copying function works quite well, especially on colour copies, though 

the scanner impressed testers less. Connectivity options include wi-fi, ethernet, 

AirPrint, and Cloud Print as well as the free Epson Connect app for controlling this 

printer from your mobile device.  

11.  Epson EcoTank-3750 €480  
(Inkjet printer)

What sets the Choice Buy Epson Workforce WF-7715DWF apart among our current 

Choice Buy printers is its ability to print and scan pages up to A3 size but this feature-

laden model also offers high performance across the board. Those who think big will 

appreciate being able to produce documents, photos and images in the larger A3 

format and print quality generally is good, with black text nicely crisp and images and 

spreadsheets also pleasingly clear. Printed photos were judged by our testers to be 

disappointing, however, and both photos and images took a while to emerge from the 

machine, whereas printing speeds on text documents were much faster.  Scanning and 

copying are also very swift, producing reasonable results and printing, scanning and 

faxing can all be done single- or double-sided. Handy features include an automatic 

document feeder, NFC capability as well as built-in wi-fi and support for AirPrint and 

Cloud Print.  For an inkjet printer, the ongoing ink costs on this Epson model are relatively 

low, making it affordable to run.

12. Epson Workforce WF-7715DWF €190 
(Inkjet printer)

23



www.thecai.ie October 2018  October 2018 www.thecai.ie24 25

MODEL SPECIFICATIONS TEST PERFORMANCE   SCORE 

Price (€)
Mono-

chrome or 
colour (M 

or C)

Auto  
duplexing

Automatic 
document 

feeder

Fax Capacity of 
main tray

Max/min 
paper size

Wi-fi NFC Printing (60%)*

Overall printing 
score

Printing qual-
ity and speed

Printing 
conve-
nience 

Printing 
versatility

Scanning 
(7.5%)

Copying 
(7.5%)

Total ink 
costs (20%)

Networking 
(5%)

Power  
consump-
tion (0%)

%

Laser printers

1 Brother HL-L2375DW 169 M ✓ 250 A4/A6 ✓     na na    78

2 Brother HL-L2350DW 170 M ✓ 250 A4/A6 ✓     na na    77

3 Brother MFC-L2750DW 328 M ✓ ✓ ✓ 250 A4/A6 ✓ ✓          77

4 Brother DCP-L2530DW 190 M ✓ 250 A4/A6 ✓          76

5
HP Color LaserJet Pro MFP 
M281fdw

330 C ✓ ✓ ✓ 250 A4/A6 ✓          74

6 HP Laserjet Pro M15w 100 M 150 A4/A6 ✓     na na    74

7 Brother MFC-L2710DW 130 M ✓ ✓ ✓ 250 A4/A6 ✓          72

8 Brother DCP-1612WVB 300 M 150 A4/A5 ✓          70

9 Brother HL-1212WVB 250 M 150 A4/A5 ✓     na na    69

10 Brother HL-L2310D 80 M ✓ 250 A4/A6     na na    69

Inkjet printers

11 Epson EcoTank ET-3750 480 C ✓ ✓ 150 A4/A6 ✓          70

12
Epson Workforce WF-
7715DWF

190 C ✓ ✓ ✓ 250 A3+/A6 ✓ ✓          70

13 HP Officejet 3835 45 M ✓ ✓ 60 A4/A6 ✓          66

14 Epson Workforce WF-3725 130 C ✓ ✓ ✓ 250 A4/A6  ✓          65

15 Brother MFC-J491DW 100 C ✓ ✓ ✓ 100 A4/A6 ✓          64

16 HP Envy Photo 6234 90 M ✓ 125 A4/A6 ✓          64

17 HP Envy Photo 7134 150 C ✓ 125 A4/A6 ✓          64

18 HP Officejet 5230 130 M ✓ ✓ ✓ 100 A4/A5 ✓          63

19 HP Officejet Pro 7720 160 C ✓ ✓ ✓ 250 A3/A6 ✓          62

20 Canon TS6150 100 C ✓ 100 A4/A5 ✓          61

21 Canon TS6151 130 C ✓ 100 A4/A5 ✓          61

22 HP Deskjet 2630 40 M 60 A4/A6 ✓          61

23 Canon TR7550 170 C ✓ ✓ ✓ 100 A4/A5 ✓          59

24
Epson Expression Home 
XP-452

69 C 100 A4/A6 ✓          58

25
Epson Expression Home 
XP-255

40 C 50 A4/A6 ✓          57

26
Epson Expression Premium 
XP-6000

100 C ✓ 100 A4/A6 ✓          57

27 Canon TS8150 130 C ✓ 100 A4/A5 ✓          57

28 Canon TS9150 300 C ✓ 100 A4/A5 ✓          56

29 HP Deskjet 3735 70 M 60 A4/B7 ✓          56

30
Epson Expression Photo 
XP-8500

130 C ✓ 100 A4/A6 ✓          55

31
Epson Expression Home 
XP-352

59 C 100 A4/A6 ✓          55

USING THE TABLE

Star ratings are out of five.

SPECIFICATIONS
Price: Typical retailer’s price if you shop 
around. 
Auto duplexing: The printer can be set 
to automatically print on both sides of a 
page.
Automatic document feeder: The printer 
has an automatic document feeder for 
copying, scanning and faxing multi-page 
documents.
Monochrome or colour: Monochrome 
printers can only print black-and-white 
pages.

TEST PERFORMANCE
Printing quality and speed: Rating for the 
print quality and timing for one A4-page 
black-and-white letter, an 8x10-inch 
photo, a spreadsheet with graphs and 
charts, and a page with colour graphics 
and images.  Ratings are given for clarity, 
sharpness, colour accuracy and the 
smudge and moisture resistance of the 
printed material.
Printing convenience: Rating includes 
ease of installation, printing different types 
of documents, and maintenance as well as 
start-up time and noise.
Printing versatility: Rating for the range 
of features provided by the printer, 
including printing options, auto duplexing, 
the presence of a preview screen, and the 
ability to print from memory cards and 
Wireless Pictbridge.
Scanning: Rating includes the quality, 
speed, convenience and versatility of 
the scanning function when scanning 
magazine pages, photos, text documents 
and 3D objects.
Copying: Rating includes the quality, 
speed, convenience and versatility of the 
copying function when copying both in 
colour and in black and white.  
Total ink costs: Rating for the amount 
of additional ink used during periodic 
maintenance cycles, including the ink used 
when the cartridge is initially inserted into 
the printer, as well as the ink consumption 
measured during continuous-use and 
intermittent-use tests.
Networking: Rating includes network 
sharing and the ability to print from 
mobile devices over wi-fi, through AirPrint 
and Google Cloud Print, from email over 
the internet and using NFC (near-field 
communication). 
Power Consumption: Rating for the 
energy used when the printer is idle, in 
stand-by mode and switched off.  

When scanning and copying functions are not available, the printing rating accounts for 75% of the overall score.
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