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NEWS BRIEFS

News Briefs by Dermott Jewell

Absolutely Fobulous Idea!
Increasingly, our cars are operated and controlled by key
fobs and the car is always in a waiting mode for the fob
signal. The problem is that thieves can buy legitimate
devices that amplify the fob signal sitting unprotected in
your wallet, handbag, pocket or on a counter at home.
Or, they can just copy the code to access the car. This
is something that the motor manufacturing industry and
insurance companies, across the world, are monitoring
closely. We have already a large proportion of consumers who have bought RFID wallets to protect their
debit and credit cards from hacking. These protect only
against certain cards that have radio frequency identification chips embedded in the card. Now, in terms
of motor security we see the introduction of Faraday
pouches. These are cloth carrier bags and holdalls that
are lined with foil on the inside. In the majority of cases
these are inexpensive. However, if you really wish to
save money then following the advice of a retired FBI
cyber security expert from New York will do it. She
recommends wrapping your fob in aluminium foil as the
cheapest and simplest - but effective - solution.

Injection of Much Needed Progress
Needle phobia is a very real problem that, in many cases,
stops consumers from getting the care they need. In
the US, a survey in 2012 showed that 23% of all consumers polled did not seek a flu injection because of their
fear of needles. There are now multi-million-dollar
research projects in progress and attempting to create
real solutions. Rani is a start-up research body in Silicon
Valley that has created the Rani Pill. This is a capsule
that transports what is a miniscule injection particle past
the stomach’s acidic area and into the small intestine.
There, the capsule breaks down, freeing a tiny, inflatable
balloon that drives a micro needle into the intestinal
wall to deliver the dose. This then breaks down and the
body flushes it away. Portal Instruments has approached
from a different angle. It has designed a handheld device
that injects a hair-thin, 450-mph stream of liquid drug,
directly through the skin with virtually no pain. Diabetic
sufferers are in significant focus. Zenomics is developing
a patch that delivers insulin through the skin painlessly.
The patch does more. It also measures glucose levels
and injects insulin when the levels become too high.
Last year, the company raised $5.8 million to commercialise the patch. The Afrezza inhaler delivers insulin
needle free. It is designed for people with diabetes to be
taken before meals to counteract rising glucose levels
associated with eating. It is available on prescription in
the US.

Over – and possibly – On the Moon
The Blue Moon Brewing Company is a brand of the MillerCoors Company. It is based in Colorado and produces a
Belgian-style white beer. Now, Blue Moon’s former brewer
is launching three marijuana-infused, non-alcoholic drinks.
Initially to be available only in Colorado later this year, the
alcohol will be replaced through an infusion of special marijuana formulas, which the advertising states is ‘designed
to mimic the effects of booze’. (I kid you not!) US federal
law prohibits brewers from using marijuana in their beers.
This concoction, because it lacks alcohol, avoids that federal ban, even though marijuana itself remains illegal. The
long-established brewer outlined how, since retirement,
he has become a believer in the plant's benefits, especially
when paired with the technology developed by his partners
at Colorado company Ebbu, which specialises in extracting
and analyzing marijuana compounds.
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Eir Mail?
An Post recently made a
‘test mission delivery’ using
a drone as a part of plans
to see how the technology
can benefit consumers
who live in secluded areas.
This was the first time such
a method was used and,
while the package was
quite small and the journey
a quite short one, it was
nonetheless a success. The
small parcel was sent from
Roonagh Pier in Co. Mayo
to the lighthouse at Clare

Island. It is understood that
An Post is considering more
plans to incorporate drones
to complement its service
in rural locations. While
not entirely stretching the
boundaries of innovation in
terms of easy identification,
the drone, which was
nicknamed ‘Postman
Padraig’, is advised by An
Post to not being determined
as a replacement for the
regular postal service any
time soon. A great pity!

Scientists Pit Their Wits Against Nature
It took scientists a while to understand that body odour (BO) is not
created by sweat but rather the bacteria that thrive in it. It’s that a bacterium that creates that unpleasant
and pungent odour that can bring
people in the vicinity to move away
at a great speed. Now, a team of
scientists in the UK has determined
how that bacterium actually transforms odourless compounds to the
highly unpleasant and unbearable
smells. It is a small number of species of Staphylococcus bacteria are

the ones responsible for the great
and powerful odour. It would appear
that what is referred to as the ‘transport protein’ is the enabling trigger
for bacteria to capture the odourless
compounds and transform them into
sweat.It therefore follows that this
could allow deodorant producers to
modify their products to focus on
the targeting proteins and produce
reformulated and inhibiting content
to resist all attempts by the bacteria
to produce BO. It’s either that or
soap and water.

Opening At 17:59 We Presume
The Guinness Open Gate
Brewery & Barrel House will
open on August 3rd near
Baltimore - the first US brewery
Guinness has operated in more
than 63 years. The new brewery
will produce Guinness Blonde
American Lager as well as some
experimental beers and barrelaged beers. The brewing team at
the new Guinness site is already
brewing beer and has some
beers ageing in barrels. Popular
Guinness beers - some shipped
from Ireland - are already on
tap at the site. Experimental
beers brewed on site include a
milk stout, coffee stout, cherry
stout, India pale ale, rye pale
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ale, American wheat beer and
a barrel-aged Belgian stout.
Within the brewery is a larger
taproom where visitors can
come to try the beers and take
guided or self-guided walking
tours. The cost of the project,
which includes a packaging
and warehouse operation, is
about €70 million. Guinness will
employ 200 people at the site,
which also includes a 270-seat
restaurant that will open later in
the month.
The Guinness Open Gate Brewery &
Barrel House, located just south of
Baltimore, is scheduled to open to
the public on 3rd August 2018.
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MONEY NEWS

Money News
Back to School
Clothing and Footwear Allowance
It is that time of year again when families
are subjected to the ever-increasing
costs of returning to school. For many
families, this is a financially stressful time
and the allowance known as the Back to
School Clothing and Footwear Allowance
(BSCFA) is available to help meet the cost
of uniforms and footwear for children
going to school. This scheme is open for
applications and will not close until 30th
September 2018. While the Department of
Employment Affairs and Social Protection
pays BSCFA automatically to many
consumers, if you have not received a
notification letter by now or if you are
applying for the first time then you will
have to fill an application form available
to download at http://www.welfare.ie/en/
pdf/BSCFA1.pdf or a form can be picked up
from a local Citizens Information Centre,

Money News by Róisín Moloney Weekes

“The Back to School Clothing and
Footwear Allowance scheme is open
for applications and will not close
until 30th September 2018”

or a local social welfare office or Intreo
Centre. Alternatively, you can request an
application form by texting “Form BSCFA”
followed by your name and address to
51909 or by emailing BSCFA@welfare.ie.
		
In order to qualify applicants
must be getting a social welfare payment,
participating in an approved employment
scheme or education or training course
recognised by the Department or involved
in an Area Partnership Scheme. In general,
you must be getting an Increase for
a Qualified Child with your payment
but there are some exceptions to this.
Moreover, your child must be aged
between 4 and 17 years on or before 30th
September 2018. If they are aged between
18 and 22 years, they must be returning
to full-time second-level education in
a recognised school or college in the

autumn of 2018.
		
There are income limits in order
to qualify for the BSCFA and all your
dependent children are taken into account
for these limits. Your total household
income includes your main social welfare
or Health Service Executive payment
and other incomes such as wages or
maintenance. Savings and investments
(including property, but not your home)
are assessed also. Allowances such as
child benefit or rent supplement are not
taken into account. The weekly limits for
couples for 2018, which increase as per the
number of children, are outlined in Table 2
and the weekly limits for single parents for
2018, which again increase according to
the number of children in the household,
are outlined in Table 3.

Table 1: Savings and investment
Capital

Weekly Means Assessed

First €5,000

Not taken into account

Next €10,000

€1 per €1,000

Next €25,000

€2 per €1,000

Balance

€4 per €1,000

Table 2: Weekly income limits for
couples in 2018
Couple

Income limit

1 child

€587.20

2 children

€619.00

3 children

€650.80

4 children

€682.60*

*The income limit is increased by €31.80 for each additional dependent child.

Table 3: Weekly income limits for lone
parents in 2018
Lone parent

Income limit

1 child

€425.10

2 children

€456.90

3 children

€488.70

4 children

€520.50*

*The income limit is increased by €31.80 for each additional dependent child.
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The allowance paid for each eligible child aged 4 to 11 years on or before
30th September 2018 is €125. The allowance paid for each eligible child aged 12
to 22 years on or before 30th September 2018 is €250. Children aged between 18
and 22 years must be returning to full-time second-level education in a recognised
school or college in the autumn of 2018.
		
While school costs seem to increase year on year, the allowance paid to
those eligible for the BSCFA will cover arguably only a fraction of the real costs of
returning to school. Barnardos’ School Costs 2017 Survey estimates that the real
cost of returning to school for a senior infant pupil is approximately €355, €395 for
a fourth class pupil and €800 for a first-year secondary school student. Barnardos
recommends that the Back to School Clothing and Footwear Allowance be restored
to the 2010 rate of €200 for primary school children and €305 for a secondary
school pupil.
July / August 2018

Economic Growth Continues
According to the latest Quarterly Economic
Commentary from the Economic and
Social Research Institute (ESRI), strong
growth is likely to persist in the Irish
economy through 2018 and 2019. Based on
underlying trends in taxation receipts and
overall consumer and producer sentiment,
GDP is expected to grow by 4.7% in 2018,
followed by 3.9% growth in 2019.
		
Current forecasts incorporate
the technical assumption that a European
Economic Agreement (EEA) will be
established between the UK and the EU obviously this remains somewhat uncertain
presently. Unemployment is expected to
decline to 5.6% in 2018 and 5.0% in 2019.
		
Concerns around overheating
in the Irish economy were examined and
in particular with reference to two fiscal
scenarios - firstly, one that increases
public capital expenditure and, secondly,
one that reduces personal taxation rates.

The findings suggest that, given the
Government’s commitment to the National
Development Plan in the medium term,
there is little or no scope for reducing the
overall tax burden, which would further
stimulate the economy.
		
The ESRI Commentary also
focuses on the recent productivity
estimates produced by the Central Statistics
Office. This data now distinguishes
between sectors dominated by foreignowned multinational and domestic
enterprises. The availability of this granular
data allows a better understanding of
underlying economic activity in the Irish
economy.
		
The rate of credit growth in
the Irish economy is examined and it is
reported that while stocks of credit are still
quite low, growth rates in household credit
have been rising significantly mainly as a
result of increased activity in the housing

market. In terms of current house price
developments, recently published data
from the Property Services Regulatory
Authority suggests that house price
increases are more significant at the lower
end of the market.
		
This ESRI commentary
also highlights certain external risks
to continued domestic economic
performance. Uncertainties at a European
level, whether through Brexit or in other
member states, present challenges to a
small open economy like Ireland. Any
reduction in global economic activity, such
as through a reduction in trade openness,
would have a material impact on the
domestic economy. Given the state of
global politics currently and the challenges
of Brexit creating uncertainty, these
external risks appear to be closer than
usual.

Gift Vouchers - five years to use
Consumer Choice has reported in the past on
numerous occasions the difficulties that arise
with the increasingly popular gift voucher
concept. One major difficulty with gift vouchers
is the fact that retailers are not required to give
a minimum expiry limit. In many cases, gift
vouchers must be used within six months of
purchase or the consumer will be penalised in
some way.
		
The Minister for Business, Enterprise
and Innovation has announced plans to introduce
a minimum expiry date of five years for all gift
vouchers. Unfortunately, no precise timeline for
the enactment of the proposal has been given
but it is claimed to be at an advanced stage and
hopes to be brought to Government as soon as

possible.
		
In the past, previous Ministers have
proposed such reforms designed to regulate the
sale of gift vouchers and, in particular, proposed
an outright ban on expiry dates. This was met
with opposition by businesses, which protested
against the proposal to completely ban expiry
dates and, ultimately, this effort was stopped in its
tracks.
		 Consumer Choice greatly welcomes
the introduction of five-year expiry dates for gift
vouchers. Gift vouchers are an ever-increasing
popular option for consumers and are now
the number one Christmas gift choice in the
US. European trends indicate that consumers
are headed in the same direction here, with

more and more gift vouchers being purchased
each year. Of the vast amount of gift vouchers
purchased annually, it is estimated that up to 20%
of vouchers are not redeemed. In many cases, a
voucher is part used and the balance often goes
unused. Retailers can refuse to give change and
they can impose all sorts of unfair conditions.
While retailers are not all bad and many will
honour an old voucher, there is no guarantee and
it is totally at the discretion of the business. In
some cases, consumers might just be better off
taking a risk on purchasing the wrong gift, which
can be returned or re-gifted, than going with the
gift voucher.

Ticket Checks
Demand for sporting or music events
is often high and for some events
securing that all-important ticket proves
extremely difficult. It may be your or your
child’s favourite team, band, festival or
a once-in-a-lifetime event and with the
desire to attend comes the temptation
to get that ticket at all costs. You may be
tempted to do business with a tout and
buy an overpriced ticket. This is not as
straightforward as it previously was and,
in many cases, promoters and organisers
are putting restrictions on tickets, such
as requiring presentation or photo of
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the purchasing credit card as well as
identification requirements.
		
For example, in the run-up to the
massively popular Ed Sheeran Irish tour,
organisers Aiken Promotions published a
statement which included the following:

"For tickets purchased online: To gain
access to the concert you are required
to bring your tickets along with the
purchasing credit card or a photo/
photocopy of the credit card and a valid
form of ID to reflect family name.
For tickets purchased in outlets: Whether

you have paid by cash or credit card your
name will be printed on your tickets and
you will be required to bring valid ID, or a
photocopy, to gain access to the show."
		
If you do purchase from an
individual or organisation that is not the
main ticket agent for the event remember
that you may be denied access to the
event. Where possible, you should
buy tickets through the official channel
or authorised sellers only. Always
check promoter/event restrictions and
recommendations.

July
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PRODUCT/TECHNOLOGY NEWS

Product/Tech News
Getting older people online
If someone you know is keen to get online
but has yet to make the leap, assure them
that it is never too late to learn and that
free training courses are on offer to help
them take the first step. As the online
world increasingly takes hold, there are
some in our community who are being
left behind. Although there are plenty of
octogenarians and nonagenarians that
happily surf the web daily, shop online
and take advantage of all the internet
has to offer, there are many in older age
brackets who have yet to embark on a
digital journey and who could do with
some help to start them on the right track.
		
Earlier this year, Age Action, the
national independent organisation for
older people, highlighted the high rates
of digital exclusion being experienced by
those aged 65 years and over in Ireland
and the need for urgent support to
tackle this problem. Figures compiled by
Eurostat reveal that 50% of people aged
between 65 and 74 years in Ireland have
never been online. In the UK, this figure is
just 16%, showing how far behind we are
in this respect compared with our nearest
neighbours. Ireland is also significantly
below average in terms of internet use
among this population group compared
with other European countries, with 37%
never having gone online in the EU 15. In
terms of internet users aged 75 years and
older in Ireland, the 2013 National Digital
Strategy described these numbers as
"neglible" with an estimate that only 3%
of this age group go online. Taking the
Eurostat figures, Census 2016 statistics and
the National Digital Strategy estimates,
Age Action suggests that almost 440,000
older people in Ireland have never been
online, translating into nearly 70% of the

total population aged over 65.5 years.
		
As noted by Justin Moran,
Age Action's Head of Advocacy and
Communications, a whole generation
of older people has been cut off from
the benefits of being able to use the
internet. Moreover, this digital exclusion
is becoming a significant problem as
service providers, such as banks, push
their customers to do their business
online. Government services are also
encouraging people to move online for
filing tax returns or renewing driving
licenses and passports. Such actions make
it increasingly difficult for older people to
obtain information and access services. In
addition, older people unable to use the
internet may be losing out financially by
not being eligible for discounts for online
billing, for example.
		
Mr Moran further notes the huge
social benefits for older people who are
online, as it can represent a vital link to
family and friends, an outlet to explore
new hobbies and interests, or a means
of highlighting social issues and even
starting businesses. In addition, research
shows that access to the internet and all it
offers can reduce depression among older
people by as much as 30%.
		
As outlined by Age Action, a
number of barriers are preventing older
people from getting online, including
ageism, a lack of confidence, the absence
of broadband locally, and cost. One key
project being run by Age Action for the
last number of years is its Getting Started
Computer Training Programme that aims
to tackle the confidence issue among
older people and provide free training in
the use of smartphones, tablet pcs and
computers to those aged 55 years and

over. The programme started in 2006
and, since then, Age Action has provided
computer training to 32,000 people
in 14 counties with the assistance of
thousands of volunteers. Small groups are
trained in a range of venues that include
libraries, community centres, corporate
offices, schools and colleges. Since 2017,
funding has come from the Digital Skills
for Citizens grant scheme run by the
Department of Communications, Climate
Action and Environment.
		
To address the digital exclusion
of older people in Ireland, Age Action has
called for greater funding from the Digital
Skills for Citizens scheme, an increase in
the Telephone Allowance to help with
the cost of accessing the internet and the
roll-out of a national digital skills learning
programme, among other things.
		
The Getting Started Computer
Training programme is available in dozens
of locations throughout Ireland and if
you have a friend or family member who
might be interested you can fill out a
form for them at https://www.ageaction.
ie/how-we-can-help/getting-startedcomputer-training/sign-up. Alternatively,
below are contact phone numbers for
various locations around the country
where you will be able to get further
information on the Age Action courses on
offer.
Dublin, Wicklow, Kildare & Louth
tel: 01 4756989
Cork & Waterford
tel: 021 2067399
Galway, Mayo & Leitrim
tel: 091 527831

Product News by Clodagh O'Donoghue

The products featured on these pages have
not been tested by the Consumers’ Association of Ireland and their inclusion
here is not, in any way, an endorsement of them.
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A matter of trust
A new international standard is looking to
regulate consumer online review websites
to make them more trustworthy. Before
making a purchase either online or in store,
it makes sense to see what other people
have to say about the product or service.
One benefit of the internet is that you have
access to a worldwide panel of opinion in
the form of online consumer reviews. New
websites have sprung up dedicated to allowing
consumers share their views on a vast range
of products and services and suppliers are
actively seeking consumers’ opinions as a
way of proactively engaging or responding
to feedback in order to retain customers and
gain new ones. Although it can be helpful to
hear other people’s experience before parting
with your hard-earned money, the problem
is gauging how much trust you can put in
the user-generated reviews. Controversies
surround incidents involving fake reviews,
reviews by a customer with an axe to grind, or
false negative reviews written by a competitor,
not to mention tales of companies editing or
weeding out unfavourable testimonials and
other shady dealings.

		
In June, the International
Organisation for Standardisation (ISO)
published a new standard that sets out
requirements for how organisations can
effectively manage review sites and providing
recommendations that will help increase
consumers’ trust and protect suppliers from
exploitation. ISO is an international standardsetting body comprised of representatives
from various national standards organisations,
including the National Standards Authority of
Ireland. ISO 20488:2018 Online consumer
reviews – Principles and requirements for
their collection, moderation and publication
is a standard that can be used by any
organisation that publishes consumer reviews
online, including the suppliers of products
and services collecting reviews from their
own customers, a third-party company
contracted by the supplier or an independent
organisation or website. The standard details
good-practice strategies for the whole process,
from collection of the reviews through to their
selection and publication.
		
Among other things, the standard
requires anyone posting a review to verify

that they are a genuine customer by providing
contact details. Although the customer can
still choose to remain anonymous online, they
will have to give their contact information
so that the retailer can check the reviewer
is genuine. This new standard is currently
voluntary but organisations that choose to
adhere to it will show that they value their
customers and are committed to providing
reviews that consumers can trust.

				

Guilt-free sipping

With single-use plastics like straws facing
a potential ban in the EU and elsewhere
as a way of curbing the massive pollution
problem they present, an alternative
for dedicated straw users may be
needed. Enter the FinalStraw, which is
being touted by its manufacturers as
the world’s first reusable, collapsible
straw and “the greatest advancement
in sucking technology – since, like,
forever.” The stainless steel tube folds
like a tentpole to fit into a dinky case
that measures 7.3cm x 3.3cm x 2.7cm
and can be attached onto a key ring for
ease of accessibility. When a sipping
opportunity arises, the straw assembles
itself into a rigid pole as you pull it from
the case and it can be used with all kinds
of hot and cold drinks. While the outside
of the straw is stainless steel, the inner
elastic material is made from medical and
food grade TBE tubing and the item can
be popped into the dishwasher for ease
of cleaning. The product also comes with
a squeegee, which is a little like a pipe
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cleaner and can be pulled through the
straw to rid the inside of any debris.
		
This little item comes at a time
when plastic pollution is looming large
as a major challenge for the planet
and as such, the enthusiasm shown
on crowdfunding website Kickstarter
for the FinalStraw may not come as a
huge surprise. The designers turned
to Kickstarter with a modest funding
goal of $12,500 and received pledges
of an astounding $1,894,878 from
38,443 backers. Having received such
a positive reaction, the manufacturers
are set to begin shipping the FinalStraw
to anywhere in the world from this
November. Currently priced at $20
(€17 approx.), the Final Straw comes
with a lifetime guarantee and the
manufacturers claim that each one can
save up to 584 single-use plastic straws
from entering our oceans and landfills
each year.
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FOOD & HEALTH / Skin cancer prevention

by Clodagh O’Donoghue

The need for a national skin
cancer prevention strategy
The sun does not always shine here in
Ireland during the summer months but that
does not mean we should be complacent
about protecting our skin. It is a sad reality
that skin cancer is the most common form
of cancer diagnosed in this country and
the numbers are rising each year. The Irish
Cancer Society recently highlighted that
Ireland is facing a “skin cancer epidemic”
and that urgent steps need to be taken.
Estimates indicate that for 2015 the annual
incidence of non-melanoma skin cancer
is close to 11,000. Moreover, the annual
incidence for the most serious form of
skin cancer, melanoma, is estimated to
be over 1,000 a year, accounting for 9%
of all skin cancers. Sadly, Ireland has one
of the highest rates of melanoma-related
deaths in Europe, with 159 people dying
from this disease each year – although new
treatment advances are offering significant
hope to patients. However, the annual
number of skin cancer cases is projected
to rise by two-thirds by 2040 to almost
19,000. In light of these stark statistics,
the Irish Cancer Society is calling for a
national Skin Cancer Prevention Plan to
be published by the end of the year. Such
a plan would include a strategy to raise
awareness of the dangers of sun exposure
as well as steps to further regulate or
potentially ban the use of sunbeds. Skin
cancer is one of the most preventable
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cancers and the summer months are a
good time to reiterate what we all need to
do to safeguard our skin.
		
The chief cause of skin cancer
is ultraviolet (UV) light radiation from
sunlight. Two types of UV light radiation
reach the Earth – UVA and UVB – and both
are damaging to our skin. We are likely
to take care in the sun when we are away
on holidays abroad or on hot summer
days in Ireland but, in fact, we need to be
mindful of protecting our skin even on cool,
cloudy days here at home. Up to 90% of
UV rays can get through light cloud and
the Irish Cancer Society notes that we all
need to get into the habit of safeguarding
our skin every day in Ireland between the
months of April to September, whatever
the weather and whatever our age, as UV
levels are likely to be high enough to cause
skin damage. That does not mean we need
to stay indoors as sun exposure is the best
natural source of vitamin D and is important
for our overall health. So we should still
get out and about, enjoying all our usual
outdoor activities, but we need to take a
few sensible precautions as advised by the
Irish Cancer Society’s SunSmart Code and
outlined below.

SunSmart Code
1. Seek out the shade: Good shade
eliminates up to 75% of UV rays so

spending time in shaded areas makes great
sense. Be aware that UV rays can come
not only directly from the sun but indirectly
scattered by clouds or particles in the
atmosphere and reflected off surfaces such
as snow, water or concrete. Some UV rays
can pass through glass so if you spend a lot
of time beside a window or driving in a car,
some extra protections like sunscreen and
clothing are advised.
2. Covering up: Clothing offers great
protection for your skin so cover up as
much as possible. Be aware that some
fabric types and clothing provide more
protection than others. For example, dark
clothes are better at blocking UV rays than
light-coloured clothes and those made
from linen, cotton, or hemp let fewer UV
rays through, whereas stretched fabrics or
wet or threadbare clothes let more UV rays
through to the skin.
3. Pop on a hat: Wearing a hat offers good
protection if it shades the face, neck, head
and ears. A wide-brimmed hat is best
whereas a baseball hat is not ideal as it does
not provide sufficient shade. Some hats and
clothes come with an ultraviolet protection
factor (UPF) and are specially treated to
block UV rays from reaching the skin. Be
aware that UPF clothing will not provide
100% protection and will need to be used in
July / August 2018

conjunction with shade and sunscreen.
4. Wear sunglasses: UV rays can damage
the eyes but wearing sunglasses and
a hat that shades the eyes will provide
protection. Choose wrap-around
sunglasses and make sure that they give
proper UV protection by checking tags to
ensure that they conform with European
Standard EN1836 or British Standard BS
27241987.
5. Use sunscreen: Sunscreen should be
used in conjunction with shade, clothing,
and sunglasses to provide the best
protection. Choose a sunscreen that
protects against UVA and UVB and apply
to dry skin 20 minutes before going
outside. You may need to use more than
you think – with recommendations that
you should apply 35mls of the product to
cover the whole body of an average adult,
including a teaspoon for each leg and half
a teaspoon for each arm – and you should
reapply every two hours.
6. Check the UV index: The UV index is a
scale from zero upwards that indicates
the level of UV radiation that is expected
at the Earth’s surface. The higher the
level, the less time it takes skin to burn
and the greater the risk of skin damage,
which can lead to skin cancer. You should
check the local solar UV index regularly by
visiting www.met.ie and take all the above
precautions if it rises over three.
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Safety first
Recent research has found that outdoor
workers who spend most of the time
outside have a higher-than-average risk
of skin cancer. This finding led to the Irish
Cancer Society joining forces last year
with the Irish Farmers’ Association and
the Construction Industry Federation to
remind farmers, construction workers and
other outdoor workers, such as gardeners
and fishermen, of the importance of
safeguarding their skin to reduce the risk
of skin cancer. Farmers, in particular, are
advised to structure their work so that,
as far as possible, they are in the shade
when the sun’s rays are strongest between
11am and 3pm and that they take extra
care around midday. In addition, some
chemicals used on the farm, such as
creosote, can make skin more sensitive
to UV rays so extra care is needed when
handling these substances.
		
A number of myths surround
sunbeds, including the idea that they are
safer than tanning in the sun and that they
are good for skin problems. The harsh fact
about using sunbeds is that they expose
your skin to large amounts of UV rays and
they increase your risk of the most serious
form of skin cancer – melanoma – by 15%.
What’s more, if you use a sunbed before
the age of 35 years, that risk is increased
by 75%. The level of UV exposure from
sunbeds can be as much as 15 times higher
than from the midday Mediterranean sun,
so getting a tan from a sunbed is in no way
safer than tanning outdoors, even if done
gradually.
		
Although skin cancer is rare
in children, much of the UV damage
that leads to skin cancer takes place in
childhood and adolescence. In addition,
children’s skin is more sensitive to UV
radiation than adults’ skin. According to
the Irish Cancer Society, skin cancer can
take 10 to 15 years to develop and is the
most common cancer in young people
in Ireland aged between 15 and 44 years.
Moreover, a recent study has shown the
largest increase in skin cancer cases to
be among young city dwellers in higher
socio-economic groups, likely as a result
of sun exposure when pursuing outdoor
leisure activities. Given that people get
most of their sun exposure before they
are 18 years old, it is critically important to
protect children’s skin and to teach them
good sun-related habits that will stand to
them throughout life. Sunscreen alone is
not enough and all steps of the SunSmart
Code need to be followed, even if children
are resistant to such aspects as wearing a
hat or sunglasses. Being a good role model

and taking the necessary precautions
yourself can go a long way to helping a
child learn how to protect themselves.
		
The Celtic skin so predominant
in Ireland is particularly susceptible to
damage from the sun but much can be
done to protect ourselves against harmful
rays. Most skin cancers can be prevented
if we make sure to avoid the sun when it is
at its strongest, generally from 11am until
3pm. We also need to examine our skin
regularly and pay attention to any early
skin changes.
		
In Australia, a country with
one of the highest rates of skin cancer in
the world, public awareness campaigns
started 30 years ago are now seeing
results and the number of melanoma cases
among younger age groups is falling. The
Australian experience demonstrates the
significant benefits that can be derived
from a comprehensive and well-resourced
national prevention strategy. The Irish
Cancer Society is urging the government
to put such a plan in place for Ireland.
Until then, we can all commit to informing
ourselves and being smart in the sun to
safeguard our skin.

Useful contact
Irish Cancer Society
www.cancer.ie
tel 01 2310 500
Cancer Nurseline: Freephone 1800 200
700 (Monday to Friday, 9am to 5pm)
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FOOD & HEALTH / Summer treats

The BIG Scoop

a survey of summer treats

Consumer Choice surveys some icy summer treats
to help parents keep their cool as they try to work out
the healthier options in the freezer cabinets.
With the arrival of the long school holidays,
summer is traditionally a time when at least
some of the rules go out of the window.
Bedtimes may get a little later and the holidays
are undoubtedly an occasion for the odd
treat. Parents who are working hard to keep
their family healthy or who have embarked
on safefood’s Start campaign discussed
in the February 2018 issue of Consumer
Choice might find themselves torn between
sticking with the plan and celebrating the
summer by relaxing the rules on treat foods.
It is never a good idea to ban sweets and
goodies altogether as it only makes them
more appealing – having said that, the fact
remains that many of us continue to consume
too much sugar in our diet leading to the
potential for unhealthy futures ahead. So
parents looking to keep their children on
the right track will need to keep their resolve
even during school holidays – though with a
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little research they can indulge that holiday
feeling by doling out tasty treat options that
are as low as possible in calories, fat and sugar.
Synonymous with summer are icy treats – ice
cream, ice pops and the like – designed to
help cool you down on hot summer days. And
it is not just wee folk who may be tempted –
adults are just as susceptible to the lure of the
freezer cabinet. But which of the numerous
products on offer – from lollies to cones to
sandwich bars – will spell potential disaster
for the waistline, and which are relatively guilt
free? To save you squinting at the small print,
possibly with a small person tugging at your
sleeve, Consumer Choice has done a quick
run-around the freezer cabinets to give you
the scoop on icy treats.

Our survey
In our survey, we noted the nutritional
information on a range of popular and widely

REPORT by Clodagh O'Donodghue
At a glance
• Summer treats
• Survey findings
• Serving suggestions
available ice pops and ice cream lollies. Facts
and figures were found online and in-store in
June 2018. Many versions sourced were part
of multipack offers and we have indicated
the portion size each time – which may be
different in some cases to full-sized versions
purchased individually. Some portion sizes
were provided on the packaging information
in millilitres whereas others were provided in
grams. As one is a unit of volume (ml) and the
other is a unit of weight (g), these two units
are not always the same numerically. We have
indicated where possible the portion size in
both units. In addition to noting the sugar
content in grams, we have also indicated the
approximate equivalent number of teaspoons
of sugar, with one teaspoon equal to 4g of
sugar.
		Unsurprisingly, the figures on our
table below confirm that sticking to ice-based,
fruit flavoured lollies and pops will keep down
July / August 2018

the calorie and fat content, though depending
on the product, the sugar content can be fairly
significant, with three teaspoons of sugar
or more per lolly quite common. When you
incorporate an ice cream element, the calorie
and fat content greatly increase – and the
inclusion of chocolate will push this up further
still.

Serving suggestions
When it comes to balancing indulging in a
treat and sticking to a healthy plan, here are

some summery serving suggestions:
• Those craving a creamy texture in their treat
but who are looking to minimise their calorie
and fat intake could opt for products that have
an ice cream element but that incorporate a
fruity ice shell or other component, such as a
Solero, Fruit Split or Twister.
• Keep it small. Treats are an enjoyable and
important part of a child’s life but a little
can go a long way. In the same way that
snack-sized chocolate bars can be more than
sufficient, mini versions of ice-cream lollies are
a great way to give a treat without delivering
masses of calories. Often, supermarkets sell
multipacks and these sometimes contain
full-sized versions of the product, but on other
occasions the size has been scaled down
slightly. And mini versions of popular items
are also specifically marketed for both children
and adults who want the taste without taking
a hit to their waistline. Where we found
mini versions of products available, we have
noted them on our table. The Twister, in its
full-sized version, is fairly modest in terms of
calorie count at 75kcal though it incorporates
four spoons of sugar. However, it makes for a
positively calorie-frugal treat in its mini-sized
version with 41kcal and 7g of sugar - or less
than two spoons. A full-sized Magnum Classic
makes for a significant indulgence with 244

kcal, 15g of fat and 21g or over five spoons of
sugar – reducing the size down to the mini
version substantially reduces these figures by
almost half.
• Not surprisingly, ice cream and chocolate
combinations make for the most calorific of
treats and should be reserved for only the
most special of occasions. For a more regular
treat, fruit-based ice lollies are definitely the
way to go. All the better if there is some actual
fruit juice in the ingredients list as opposed to
just water and food colouring. The fat content
of these items tends to be minimal, though the
levels of sugar vary hugely.
• Making your own summer ice-based treats
provides the ultimate control in what goes
into the end product and can double as a fun
family activity. DIY treats can be a simple
as pouring some fruit juice into ice-pop
moulds. However, more adventurous options
include blending whole fruits into a fine
paste, loosening with fruit juice and freezing
in moulds to create not only an upmarket
tasty treat but a sneaky way to increase
fruit consumption in otherwise potentially
unwilling children. Another healthy option for
a creamy, frozen dessert is to blend berries or
fruit with low-fat, low-sugar fromage frais or
plain yoghurt before popping into moulds and
placing in the freezer for a couple of hours.

Frozen yoghurt - The healthier alternative?
In recent years, frozen yoghurt has become popular as a healthier-sounding alternative to ice cream, but do its health credentials
stack up? Whereas ice cream typically has a significant fat content, frozen yoghurt is generally non-fat or very low in fat, but that
does not mean it is calorie free. Feeling virtuous about choosing frozen yoghurt over ice cream, consumers may be inclined to
eat larger portions but they should be aware that the calories can add up. Moreover, frozen yoghurt may contain more added
sugar than regular yoghurt as sugar can be used in the manufacturing process to create the creamy texture akin to ice cream.
		
Regular yoghurt can have nutritional benefits such as probiotics that support the immune and digestive systems, but
there is some debate about whether probiotics in frozen yoghurt can withstand the freezing process and make it to your gut
to actually do some good. Some manufacturers, recognising the delicate nature of probiotics, are working to ensure that their
frozen yoghurt products contain the same nutritional benefits as non-frozen probiotic yoghurts but not all yoghurts currently on
the market will achieve this.
		
Scoop for scoop, frozen yoghurt will pack less of a punch in terms of calories and fat than the equivalent ice cream
measure though the sugar content of the yoghurt product may be the same or even slightly higher. A problem can come,
however, in frozen yoghurt shops that sell by the cup and offer a range of toppings. Nutritional information on the calorie
content of the cup sizes can be hard to find but in one retailer operating in Ireland we found that a 150ml cup of plain yoghurt
contained a fairly modest 118 calories, whereas opting for the large 300ml cup delivers a hit of 237 calories – and that is before
you add any toppings. Indeed, what you add to your frozen yoghurt is really where the calories mount up and can relatively
quickly negate any health benefit you may have derived from bypassing the ice cream shop. To retain the healthful aspect of
your choice of frozen yoghurt over ice cream, you will need to watch the serving size and shy away from sugary toppings like
sprinkles. Even granola, despite its healthy appearance, tends to be sugar laden. Thus, fresh fruit is by far the most healthful
topping option, though if you do want to upgrade your plain yoghurt you could opt for dark chocolate and nuts as toppings, as
these are lower in sugar and bring some nutrients into the mix.
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Table: Nutritional information for a selection of icy treats
Portion size

Calories

Fat

Sugar

Sugar content in
teaspoons approx.**

105ml/105g

90

0.5

21

5

80ml/80g

75

0.5

15

3.5

Del Monte 100% Juice Orange Ice Lollies

75ml

69

0.1

14.6

3.5

Dunnes Stores Rocket Lollies

60g

49

0

12

3

Gianni's Fruit Lollies*

40g

32

0.5

6.8

1.5

65ml/58g

85

2.8

13

3

36g

25

0.1

5.2

1

65ml/69g

60

0

13.2

3

60g

39

0.12

8.5

2

90ml/60g

170

11

12

3

Cornetto Classico

90ml

187

10

13

3

Cornetto Classico

125ml

236

14

17

4

Feast Original

80ml

234

16

20

5

65g

73

2.2

12.4

3

HB Choc Ice

90ml/64g

181

12

15

3.5

Ice Berger

100ml/67g

187

7.3

17

4

Magnum Classic

110ml

244

15

21

5

Magnum Mini Classic

55ml

143

8.8

12

3

Oreo Sandwich

55ml

113

4.2

9.7

2.5

Rowntrees Randoms Minis

30ml

42

0.6

7.7

2

Solero Exotic

88ml

98

2.1

17

4

Solero Red Berries

90ml/75g

111

2

20

5

Tesco Real Fruit Splits*

73ml/64g

68

1.6

11.8

3

Twister

80ml/72g

75

0.7

16

4

50ml

41

0.5

7

1.5

Gelatelli Milk Lollies*

38ml/23g

32

0.8

4.8

1

Marks and Spencers Marbled Yoghurt Lollies*

55ml/58g

61

0.7

10.8

2.5

50ml/36.5g

50

1

8.5

2

Ms Molly Milk Lollies*

35ml/38g

52

1.9

5.7

1.5

Walls Mini Milk *

35ml/23g

32

0.7

4.6

1

55ml

74

0.5

10.7

2.5

Ice pops
Callippo (cola)
Callipo Mini

Loop the Loop
Ms Molly's Fruit Lollies*
Rowntrees Fruit Pastille Lollies
Tesco Rocket Lollies*
Ice cream lollies and bars
Brunch

Gelatelli Fruit Splits

Twister Mini

Milk- and yoghurt-based lollies

Marks and Spencers Mini Frozen Yoghurt and Sorbets*

Yoomoo yoghurt lollies mixed berry 55ml

*The nutritional content of different flavours may vary slightly.
**One level teaspoon is equal to 4g of sugar.
Information was found online and in store in June 2018. Nutritional details are per serving as indicated in the portion size column.
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LIFESTYLE/ New package travel rules

New Package
Travel Directive

REPORT by Robert Reidy

New EU rules seek to ensure better protection for consumers booking
holidays this summer and beyond.
On 12th March 2014, the European
Parliament voted to amend the EU’s 1990
Package Travel Directive and extend the
protections this directive offered by a vote
of 610 to 58. This vote was passed by MEPs
in an effort to modernise the legislation
to reflect changes in how holidays are
booked and to be more favorable to EU
consumers making holiday plans. Since
1st July 2018, these amendments and
extensions are now in full effect under
EU consumer law. Previous rules covered
consumers who booked a ‘package’ trip
(that is, an inclusive offer combining at
least two of the following elements—
transport, accommodation, and additional
services such as sightseeing tours).
However, since the advent of the internet,
consumers have increasingly been using
commercially linked online traders to book
holidays and many of these bookings did
not fall within the definition of ‘package’
as outlined in the legislation. These types
of bookings are now estimated to account
for 120 millions trips a year, and the EU
has moved to ensure that consumers have
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additional protections and enjoy stronger
consumer rights.

Package holiday protections
Since 1995, thanks to the Package Holidays
and Travel Trade Act - the Irish legislation
that implemented the 1990 EU directive on
package travel - consumers who bought
package holidays have had significant
rights, all stemming from how a package
holiday is defined. A package holiday is a
holiday that has been pre-arranged and
sold at an inclusive price by the travel
agent or tour operator, covers a period of
more than 24 hours or includes overnight
accommodation, and involves at least
two of the following elements: transport,
accommodation, and other tourist services
that make up a significant part of the cost
and package (for example, guided tours).
		Under the 1995 legislation, the
information that appears in the holiday
brochure or package holiday description is
binding on the tour operator and it must
be accurate. It should indicate the price of
the holiday, the destination and the means

of transport used; the type, location,
and description of the accommodation;
the timetable for payment; the deadline
for informing the consumer in case of
cancellation; and finally, any taxes or
compulsory charges due. If you enter
into a contract based on the information
provided and this information turns out to
be false or misleading, you are entitled to
claim damages from the tour operator.
		Under the legislation, tour
operators based in Ireland must have
arrangements in place that mean that,
in the event of the company going out
of business, you will be refunded your
money and will be transported back to
Ireland if necessary. With regards to price
alterations, they are permitted but only
in a limited number of circumstances. The
tour operator may only increase the price
if there is an increase in transport costs,
such as the cost of fuel; an increase in
taxes, duties or fees charged at airports or
ports; or fluctuations in currency exchange
rates. Moreover, the tour operator cannot
increase the price within 20 days of the
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departure date.
		
These regulations have for
years provided significant safeguards for
consumers booking package holidays.
However, under these rules, other travel
arrangements - such as ‘linked travel
arrangements’ or click-through packages
- are not considered to be a package
holiday and do not provide the same legal
protections.

New rules
Now with the New Package Travel
Directive, the expansion of what
constitutes a package holiday offers better
opportunity for consumers to make travel
plans while still enjoying considerable
protections and being able to hold the
travel companies liable should something
go wrong. The new and updated EU
directive on package travel and linked
travel arrangements better reflects today’s
travel booking methods and provides
stronger consumer rights. Beginning
on 1st July 2018, this new legislation
regarding package holidays broadens the
concept of package travel and introduces
a new concept of what a ‘linked travel
arrangement’ is.
		
The extension of this new travel
directive covers two types of contracts:
1. Package holidays, which as before refers
to packages consisting of two or more
elements (airfare, accommodation, tours/
sightseeing etc.), bought from a single
trader and paid for at the same time. As
well as ready-made holidays offered by a
tour operator, a package holiday also now
encompasses self-customised packages
where a consumer chooses different
elements from a single online or off-line
point of sale.
2. Linked travel arrangements, which are
two or more travel services you buy from
different traders in separate contracts but
the services are linked so that one trader
facilities the booking of the subsequent
services and they are purchased for the
same trip or holiday. An example of a
linked travel arrangement is when the
consumer books a flight on a website and
then receives a targeted invitation to book
a hotel on a different website via click
through but the consumer’s information
and payment details are not transferred.
All contracts should be concluded within
24 hours in order to qualify as ‘linked’.
		
		
Thus, the new EU rules cover
both pre-arranged package holidays and
self-customised packages and provide
additional protections for these types
of holidays. Moreover, the new rules
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also provide certain protections for
linked travel arrangements. Not all the
protections afforded to those who book
package holidays will be enjoyed by those
who book linked travel arrangements.

Increased protections
As well as the existing protections
afforded to those booking package
holidays, there are some additional
protections that are provided under the
new regulations.

Information: The new rules provide
for clear information for travellers.
Businesses must inform travellers
whether they are offered a package
or linked travel arrangement and on
their key rights through standardised
information forms. Clear information must
additionally be provided on the features
and characteristics of the package, its
price and any other charges. It is the
responsibility of the first travel company
to inform the consumer that they have
bought a linked travel arrangement
(rather than a package) and to outline the
consumer’s rights.
Liability: The package organiser is held
liable if something goes wrong, regardless
of who performs the travel services.

Refunds and repatriation:
Consumers must be repatriated if their
travel organiser becomes insolvent or
goes out of business while they are on
holiday. Companies will have to take out
insolvency protection in the EU country

where they are established to ensure
that, in the event of bankruptcy,
travelling customers are safeguarded. The
insolvency protection schemes must be
effective and must be able to guarantee
a concise and prompt repatriation and
immediately refund the affected travelers.
The insolvency protection guarantee also
applies to linked travel arrangements
so that if one of the companies goes
bankrupt, the consumer will get their
money back.

Cancellation: With the new rules,
travelers now have stronger cancellation
rights and may cancel their package
holiday for any reason by paying a
reasonable fee. In addition, they may
cancel their holiday free of charge should
their destination become dangerous for example, because of war or natural
disasters - or if the package price is
increased by more than 8% over the
original agreed price.
Extended accommodation: When
travelers cannot return from their package
holiday on time - for example, in the
event of a natural disaster - they should
be provided with accommodation for up
to three nights. Additional nights may be
covered by passenger rights regulations.

Assistance: The package holiday
organiser must assist travelers who find
themselves in difficulties, especially by
providing information on health services
and consular assistance.

Choice Comment

In similar terms to their action on roaming charges we, again, see the European
Commission coming through with change, real change, where it has been needed for
quite some time.
These new provisions bring travel and online selling and purchasing into
line with a significantly changed travel environment. Importantly, the linked elements
will allow consumers seek and receive remedy where their hotel, booked through the
airline website that they chose to fly with, is not as it was described or where the car they
hired, and paid for in advance, is not the model or make they contracted for. Of course,
the providers have been very reluctant to accept these provisions and so consumers
should be wary and watchful for sites that are not meeting the new high standards of
service now demanded under EU law. This is where we see a very important role for
national authorities who, we believe, must provide a point of easy access to facilitate
a consumer knowing they are dealing with a properly registered entity based in that
country. Equally important will be the assurance from Member States, again at a point
easily accessible, where there is the guarantee that the insolvency protection scheme
fund is in place.
We welcome these provisions as we took an active role at the EU level in
fighting for them to be put in place. Of course, the proof of their value will be through
enactment by providers and enforcement by regulatory bodies in Member States when
they are denied to the consumers who rely upon and, as taxpayers, have paid for their
very existence.
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LIFESTYLE / Travel insurance survey

Travelling Smart
REPORT by Robert Reidy

Consumer Choice explores the confusing world
of travel and travel insurance to help make your
holiday planning easier – and smarter.
There’s travelling, and then there’s travelling
smart. By the time you are strapped into your
airplane seat and the plane is racing down
the runway, you want to be sure you didn’t
leave anything behind. A checklist helps,
making sure to keep track of necessary travel
items, like your passport, wallet, electronics,
and that book you have been meaning to
finish and now finally have the time to do
so. But what about other travel items that
are not as tangible as a passport or a good
book, or even as obvious? Consumer Choice
has compiled our own checklist to help make
sure you not only get to where you’re going
this holiday season, but that you get there
the right way — smart, insured, and relaxed
that should anything unforeseen happen,
you know you have it covered.

Be prepared
• First on our checklist: do your research.
Travelling may seem like a relatively straightforward experience: buy a plane ticket, book
a hotel, enjoy yourself. Not necessarily. Make

16

www.thecai.ie

sure you take your time and really engross
yourself with information relating to your
destination. You should ask such questions
as: What can I or can’t I bring? Can I rent a car
there, and am I allowed to drive it? Will my
bank cards work? Do I need certain vaccinations? Don’t travel blindly. Prepare yourself,
do your research, and be informed!
• Second on our checklist: know your
rights—more specifically, know your flight
rights, and what your rights are depending
on your destination of travel. If your flight is
cancelled, delayed or overbooked, you will
have certain rights that vary with the length
of your planned journey. A new Flight Rights
Calculator is now available on the European
Consumer Centre Ireland website that allows
consumers to find out exactly what their
rights are in a quick and easy-to-understand
way. If you encounter a problem en route,
be aware that you can go to www.eccireland.
ie to access the flight rights calculator tool
where you will be able to enter some key

At a glance
• Travel insurance survey
• Multi-trip versus single trip insurance
• Travel insurance tips

details to find out what you are entitled to.
• Third on our checklist: the European Health
Insurance Card (EHIC) - an important resource
to have as a European Union resident. According to the Health Service Executive
(HSE) website, any EU citizen can apply to
become a cardholder for free. By becoming
a cardholder, you are entitled to access to
public healthcare services while travelling in
any EU/EEA member state and Switzerland.
Irish residents can apply directly on the HSE
website at https://www.hse.ie/eng/services/
list/1/schemes/ehic/apply/ and see the list of
countries in which the EHIC can be used, as
well as how to access the services while you
are there. EHIC even has an app you can
download onto your smartphone free of cost
as well, but the app does not replace the card
itself, so remember to register online for one
before departing for holiday. This card does
not replace a regular insurance policy; rather,
it entitles you to necessary healthcare in the
public system of any EU/EEA member state or

July / August 2018

Switzerland if you become ill or injured while
on a temporary stay in that country. This
card does not cover the cost of treatment in a
private setting. Depending on your location,
these costs could be fully covered, or they
could not.
• Fourth on our checklist: consider travel
insurance. Albeit an extra cost upon a
potentially already expensive vacation, travel
insurance may be the best thing you can take
with you. By paying a premium to an insurance provider of your choice, you can cover
yourself and others who are travelling with
you in the case anything out of the ordinary
happens. From a lost passport to an abrupt
cancellation, the travel insurance you decide
on will generally cover you in the case of an
emergency. The only hard part is finding the
right insurance with the right policy that fits
your budget. Possibly the most confusing
aspect of travelling smart, Consumer Choice
investigates the process of finding travel
insurance to help you decide whether it’s
worth it to purchase a policy for your travels
this holiday season.

Travel insurance basics
Travel insurance is designed to cover you
against misfortunes should they happen to
arise while you are travelling. From emergency medical expenses to personal property
loss, baggage delays or unforeseen legal
expenses and cancelled flights, the majority
of travel insurance providers will be able to
cover you to a certain extent. The policies
can be purchased as a single trip bundle
or as an annual multi-trip package—which
could present good value to those who travel
often during the year and want to save some
money. Single trip policies can limit your
coverage to 31 days, or at most, 60 days, while
the annual multi-trip policy can cover you up
to a full year. The policies can be specific to
your area of travel, such as around Europe,
or worldwide, and can be booked individually, as a couple, or as a family; some policies
have the option to cover up to 12 people.
Age becomes a factor in most policies, where
prices soar as soon as you hit 65 years of age
and can go up even higher the older you
get. Amidst the main criteria to receive a
quick quote online, there are options to let
the insurer know if you already have private
health insurance or whether you are going
mountain climbing as opposed to planning a
leisurely golf trip. The specifics of each holiday contribute to the price of the insurance,
and when you throw in the legalities and
exceptions each unique policy hides in the
fine print of the contracts, choosing the best
insurance can be a hassle. Consumer Choice
conducted an online survey of a number of
different travel insurance providers to give

17

www.thecai.ie

you an idea of the costs involved and save
you the time of sifting through the pages and
pages of fine print to get you where you need
to go this holiday season - safe and insured.

Our survey
In order to appeal to widest range of possible
travelers, the researched insurance premium
quotes were split into three age categories - a
21-year-old individual, a family of four (two
adults, two children), and an individual over
the age of 65 – and the results are noted on
Tables 1 to 5 below. Each age category was
researched in regards to where they were
travelling: Europe or worldwide including the
US and Canada. No individual or family member had any pre-existing medical conditions,
nor did they have private health insurance.
All trips were for leisure, and the cheapest
available option was the quote chosen in
each unique case for each insurance provider
with some variation of coverage level options
depending on age and destination of travel.
For the 21-year-old adult and the family
categories, we priced a single trip premium
for two weeks of travel time as well as an
annual multi-trip policy, which covers two
or more trips per year in most cases. For the
category of the individual over the age of 65,
all quotes are for annual multi-trip insurance.
In the study, we noted quotes from a selection of ten travel insurance providers, with
each having their own unique policy options
coupled with unique premium prices. Different tiers of cover are typically offered but the
quotes outlined on our tables come from the
lowest tier available. The online study was
conducted between June 19th and June 21st,
2018. Upon analysis of the premium quotes,
there were a few notable discoveries that
may help any traveler, regardless of age or
destination of travel, choose the policy that
suits their travel situation the best.
When pricing premiums for our
survey we selected the ‘no private health
insurance’ option. Those who have private
health insurance when obtaining travel insurance quotes may find some reduction in premium cost, though this might not always be
the case. For example, those who have VHI
health insurance will not receive a premium
discount if they decide to book travel insurance through VHI as well, but with an insurer
like Aviva, if you have private insurance from
either Aviva or another private insurer, you
will see a notable reduction in premium price.
One striking result of this survey
is the fact that for each travel insurance
provider, their level of coverage rarely—if
ever—changed when switching from the ‘individual’ to the ‘family’ to the ‘individual over
65 years old’, and even when switching from
the single trip option to the annual multi-trip
option. In only a few cases did the policy cov-

erage increase when the ‘individual over 65
years old’ option was chosen, and never did
the coverage change when switching from
the single trip option to the annual multi-trip
option. Even in regards to the destination of
travel, the level of coverage rarely changed.
The only variant that was constantly changing when choosing an insurance policy was
the price of the premium. Thus, when trying
to find the best quote, don’t get too bogged
down in the details of coverage levels. It is
more important to understand the policy and
understand to what extent you’ll be covered
while on holiday in order to choose, if any, a
policy that will help make your travels more
peaceful knowing you’re insured.
Insurance is always something of a
gamble but if you can find a policy that gives
adequate cover at the right price for when
you are away from home, it may be a bet that
is well worth taking.

Pushing up the price
From our survey, we noted that the cost of
insurance premiums rise when the traveler in
question is approximately 65 years or older.
Insurers may argue that such premium increases are related to the health and lifestyle
changes that may come with increased age
- but is this necessarily fair? In some cases,
the policy coverage options change, offering
increased healthcare coverage and more
coverage on personal property, flight and
baggage complications, along with personal
injury and personal liability. But most of
the time, they don’t. The coverage limits for
a 21-year-old individual traveler are often
exactly the same as for someone who is 68
years old, if not older – however the price
of the premiums may differ significantly. To
the consumer, this may not seem fair. But
rather than avoid purchasing insurance at all,
it may be wise for the consumer to obtain at
least some form of travel insurance, even if it
comes with an increased cost solely due to
the fact of increased age.
Due to the difference in healthcare
options available in different countries, the
price of the premium changes accordingly.
By selecting the worldwide option including
travelling to the US and Canada, you will see
a significant premium increase - so keep that
in mind when researching insurance options.
When choosing an annual policy, if you are
fairly sure you will be staying within Europe
during the year, you will be able to keep
the price down by not including the US and
Canada.
Due to the difference in nature of
some holidays versus others, the price of the
premium again changes accordingly if you
select options like ‘Winter Sports Package’
or other similar options when obtaining an
online quote. By letting the travel insurance
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provider know you are going skiing or mountain climbing, generally the cost of the premium goes up in line with the increased risk,
compared with opting for strictly a leisure
holiday. So if you plan on being extremely
active on your holiday, it is wise to ensure you
are properly covered but make sure to read
through your policy and understand the differences of coverage.

Annual multi-trip versus single
trip policies
When comparing the prices of single trip
versus annual multi-trip insurance, those who
travel more often during the year can see the
economical choice is the annual multi-trip
offering. Rather than paying per trip, which
at first may seem like the cheaper option, the
constant traveler’s best choice would be a
policy that covers two or more holidays per
calendar year. Depending on what policy you
choose, each annual multi-trip insurance policy will have a variety of different limitations
and maximum trip length, so be careful when
choosing a policy. The average maximum trip
length is up to 31 days. Some policies have a
maximum of 45 days, and some even have a
maximum of up to 60 days per holiday.
But when does purchasing annual
multi-trip insurance become more economical than just purchasing single trip insurance
every time you travel? From our survey, it
would take around three single trip policies
for travel in Europe to equate to the price
of an annual multi-trip policy for travel in
Europe. Using AIG’s premium quotes for
single trip versus annual multi-trip policies
for individual adults as an example, the €13
single trip premium seems much less than
the €33 annual multi-trip premium upon
first glance. In this case it would take at least
three holidays in Europe to make getting the
annual multi-trip policy from AIG worthwhile. And there seems to be a pattern for
this throughout all the insurers. For frequent
travelers, the cost-benefit analysis for each
circumstance of travel should be looked at in
depth to understand what policy, if any, is the
right fit.
But does it matter if some of your
trips are for leisure, while others are for
business? To most insurers in our survey, not
at all. You are covered either way with no
distinctive price change, but double-check
the policy document to make sure the insurance company does not distinguish between
leisure and business trips. If it does, weigh
out your options before deciding on a policy,
if any, that is right for your travel needs.
An added benefit of annual multitrip insurance to keep in mind when sorting
your travel plans is that once you book it, you
can forget about it for the rest of the year.
Instead of going through the quote-acquiring
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process multiple times, annual multi-trip policies mean that you have to go through it only
once, and you are insured until the policy
termination date, covering you for any trips
you make and potentially for those you may
have to cancel or curtail for any allowable
reason. Simply pick your start date and then
you are covered.

policyholder may not be covered if he or she
has a pre-existing medical condition that
could surface and cause harm to the traveler
while they are on holiday. Some travel
insurance providers don’t offer policies to
customers with pre-existing conditions, so
make sure to check the exclusion section of
the policy before purchasing the insurance.

Excesses, exclusions, and
making claims

Making a claim: Immediacy and

Insurance policies can be confusing. Confusing to the point where the policyholder may
not know what they’re in for when they try
and make claim to the insurer only to find
out that their policy does not cover what
happened to them, or there is a strew of fees
that need to be paid before the claim can
be finalised. Before choosing a policy, the
consumer needs to understand the meaning
of excesses, exclusions, and the process of
making a claim.

Excesses: Excesses are payments out of
your own pocket to the insurance company
when making a claim up to a certain amount,
where the rest is covered to the limit defined
by the policy. They could be costs you need
to pay upfront or a reduction in the monetary
allocation your policy returns to you upon
approval of a claim. Make sure to read the
policy carefully in order to see what these
excesses are and where they apply.

Exclusions: Exclusions are conditions
and situations that the insurance policy does
not cover. An example of an exclusion is a
pre-existing medical condition, where the

accuracy are of critical importance here.
If something does happen to you while
travelling, you need to contact your insurance
company immediately, generally within 24
hours. Outside that time period, insurance
companies will be hesitant to process a claim
due to general suspicion that the claim is
not fully accurate or truthful. Each insurer
has a claim-making process that needs to
be followed explicitly step-by-step. If even
one of these steps is skipped or misfiled
during the submission process, this can
stop you from receiving the payouts your
policy would have allocated you if the claim
had been approved. For approval, the
necessary documents, such as receipts or
police reports—in the case of a theft—all
need to be present and authenticated when
submitting them to the insurance provider.
Be open and communicative! Make sure
to report any and all relevant information.
Be quick, be accurate - but, most of all, be
informed. Know how to submit a claim
before you have too. Know what you need to
report, and know how much time you have to
do it. By researching this information before
wheels up, your peace of mind will follow you
to your destination, wherever that may be!

Travel Insurance Tips
• Shop around. Rather than take an insurance policy offered by an airline or holiday booking agent,
get a number of quotes - either online or over the phone - to ensure that you are getting the best deal
possible.
• Take your time in researching a policy.
• Call the provider if a policy is confusing or if you have any questions.
• Keyword search the policy documents for phrases like ‘not covered’, ‘excluded’, and ‘exclusions’ to
understand what is not covered by the policy.
• Don’t just let price be the determining factor when choosing your policy. Look at the coverage
options and see what is best and most secure for your travel needs.
• Watch out for excesses and where they apply. Do you need to pay for them up front or are they taken
out of your allocation upon approval of a claim?
• Book your travel insurance in advance, just like when you book flights, hotels, rental cars, and other
elements for your holiday. Some policies have start dates that begin beyond the time of your booking
of it so it is best to be prepared, rather than booking a policy the day before you leave and not have it
kick in until halfway through your holiday.
•Bring an electronic and hard-copy version of your policy during your travels. All the relevant
information—how to make a claim, what you are covered for, excesses etc.—are all right there, just a
glimpse or a click away. Having both a hard copy and electronic version prepares you for the chance of
getting your electronics or personal belongings lost or stolen while on holiday.
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Table 1: INDIVIDUAL ADULT - PREMIUMS AND MAXIMUM COVER FOR 2 WEEKS IN EUROPE
OR WORLDWIDE (INCLUDING THE US AND CANADA)

Europe (€)

Worldwide
(€)

Personal
Accident
(€)

Medical
Cover (€
milliion)

Personal
Property
(€)

Baggage
Delay (€)

Money
Loss (€)

Cancellation (€)

Delay (€)

Personal
Liability (€
million)

AIG

13

34

10,000

2

500

150

150

1,000

0

0.5

AA Ireland

15

33

15,000

3

1,500

*

0

1,500

200

1

Allianz

14

35

5,500

1

0

55

0

550

110

1

Travel.chill.ie

9

26

5,000

2

500

1,000

*

1,000

200

1

123.ie

12

33

10,000

1

0

0

0

0

0

1

Blue Insurance

22

40

40,000

10

1,500

250

500

2,500

200

2

Multitrip.com

14

32

10,000

20

1,200

0

250

1,200

50

2

VHI

n/a

52

40,000

10

2,000

150

500

10,000

200

2

Aviva.ie

22

39

30,000

5

1,500

200

500

3,000

150

2

Layatravelinsurance.ie

26

42

25,000

5

2,000

300

500

5,000

300

2

Product

Table 2: FAMILY OF FOUR (2 ADULTS, 2 CHILDREN) - PREMIUMS AND MAXIMUM COVER
FOR 2 WEEKS IN EUROPE OR WORLDWIDE (INCLUDING THE US AND CANADA)

Europe (€)

Worldwide
(€)

Personal
Accident
(€)

Medical
Cover (€
milliion)

Personal
Property
(€)

Baggage
Delay (€)

Money
Loss (€)

Cancellation (€)

Delay (€)

Personal
Liability (€
million)

AIG

26

68

10,000

2

500

150

150

1,000

0

0.5

AA Ireland

34

75

15,000

3

1,500

*

0

1,500

200

1

Allianz

31

76

5,500

1

0

55

0

550

110

1

Travel.chill.ie

17

52

5,000

2

500

1,000

*

1,000

200

1

123.ie

26

73

10,000

1

0

0

0

0

0

1

Blue Insurance

20

80

40,000

10

1,500

250

500

2,500

200

2

Multitrip.com

28

64

10,000

20

1,200

0

250

1,200

50

2

VHI

n/a

109

40,000

10

2,000

150

500

10,000

200

2

Aviva

49

87

30,000

5

1,500

200

500

3,000

150

2

Layatravelinsurance.ie

42

84

25,000

5

2,000

300

500

5,000

300

2

Product
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Table 3: INDIVIDUAL ADULT - PREMIUMS AND MAXIMUM COVER FOR ANNUAL MULTITRIP
IN EUROPE AND WORLDWIDE (INCLUDING THE US AND CANADA)

Europe (€)

Worldwide
(€)

Personal
Accident
(€)

Medical
Cover (€
milliion)

Personal
Property
(€)

Baggage
Delay (€)

Money
Loss (€)

Cancellation (€)

Delay (€)

Personal
Liability (€
million)

AIG

33

53

10,000

2

500

150

150

1,000

0

0.5

AA Ireland

22

38

15,000

3

1,500

*

0

1,500

200

1

Allianz

45

69

5,500

1

0

55

0

550

110

1

Travel.chill.ie

29

38

5,000

2

500

1,000

*

1,000

200

1

123.ie

26

45

10,000

1

0

0

0

0

0

1

Blue Insurance

40

50

40,000

10

1,500

250

500

2,500

200

2

Multitrip.com

25

40

10,000

20

1,200

0

250

1,200

50

2

VHI

n/a

52

40,000

10

2,000

150

500

10,000

200

2

Aviva.ie

50

80

30,000

5

1,500

200

500

3,000

150

2

Layatravelinsurance.ie

65

109

25,000

5

2,000

300

500

5,000

300

2

Product

Table 4: FAMILY OF FOUR (2 ADULTS, 2 CHILDREN) - PREMIUMS AND MAXIMUM COVER
FOR ANNUAL MULTITRIP IN EUROPE AND WORLDWIDE (INCLUDING THE US AND CANADA)
Europe (€)

Worldwide
(€)

Personal
Accident
(€)

Medical
Cover (€
milliion)

Personal
Property
(€)

Baggage
Delay (€)

Money
Loss (€)

Cancellation (€)

Delay (€)

Personal
Liability (€
million)

AIG

63

94

10,000

2

500

150

150

1,000

0

0.5

AA Ireland

47

69

15,000

3

1,500

*

0

1,500

200

1

Allianz

86

131

5,500

1

0

55

0

550

110

1

Travel.chill.ie

43

56

5,000

2

500

1,000

*

1,000

200

1

123.ie

58

98

10,000

1

0

0

0

0

0

1

Blue Insurance

80

90

40,000

10

1,500

250

500

2,500

200

2

Multitrip.com

44

56

10,000

20

1,200

0

250

1,200

50

2

VHI

n/a

109

40,000

10

2,000

150

500

10,000

200

2

Aviva.ie

77

123

30,000

5

1,500

200

500

3,000

150

2

Layatravelinsurance.ie

108

144

25,000

5

2,000

300

500

5,000

300

2

Product
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Table 5: INDIVIDUAL ADULT OVER THE AGE OF 65 - PREMIUMS AND MAXIMUM COVER FOR
ANNUAL MULTITRIP IN EUROPE AND WORLDWIDE (INCLUDING THE US AND CANADA)

Europe (€)

Worldwide
(€)

Personal
Accident
(€)

Medical
Cover (€
milliion)

Personal
Property
(€)

Baggage
Delay (€)

Money
Loss (€)

Cancellation (€)

Delay (€)

Personal
Liability (€
million)

AIG

86

137

10,000

2

500

150

150

1,000

0

0.5

AA Ireland

65

94

25,000

5

2,000

*

500

3,500

300

2

Allianz**

n/a

n/a

n/a

n/a

n/a

n/a

n/a

n/a

n/a

n/a

Travel.chill.ie

105

131

40,000

10

750

3,000

*

6,000

400

2

123.ie

66

112

10,000

1

0

0

0

0

0

1

Blue Insurance

80

100

40,000

10

1,500

250

500

2,500

200

2

Multitrip.com

71

98

40,000

20

2,000

250

500

5,000

150

2

VHI

97

159

40,000

10

2,000

150

500

10,000

200

2

Aviva.ie

94

150

30,000

5

1,500

200

500

3,000

150

2

Layatravelinsurance.ie

130

218

25,000

5

2,000

300

500

5,000

300

2

Product

Survey conducted 19th-21st June 2018. Information found online. Cheapest coverage option available shown. All prices rounded up to the nearest € amount.
Quotes noted for 21-year-old adult, family of two adults and two children, and indivudal over the age of 65 years - all with no private health insurance and no pre-existing medical conditions.
*Baggage Delay and/or Money Loss included in Personal Property section of policy.
**Allianz does not offer annual multi-trip insurance to individuals over the age of 65.
Because VHI only offers travel insurance on an annual basis, the price for a single two-week trip is the same as for multiple trips in a year for both individuals and families.
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Money/Compulsory purchase orders

Compulsory Purchase of
your Property
Consumer Choice investigates your
options when the State wants your property
and explains the process and terminology
used in a compulsory purchase order.
Ireland is benefiting from a period of economic
growth and recovery after the 2008 crash.
With economic recovery comes opportunity
and pressure to make up lost ground in terms
of infrastructure. The State carried out so little
work in this area throughout the recession
years that it now faces great demands and,
with that, more and more property owners
are finding themselves in the path of new
roads, bus lanes, cycle lanes, train tracks
and upgrades amongst many other types of
developments and improvements to existing
property by the State.
		
Recently, the National Transport
Authority (NTA) announced its 'BusConnects
Plan'. This plan is set to develop sixteen new
core bus corridors in Dublin with all routes
travelling in and out of the city. In this case,
it is reported that somewhere around 1,300
gardens will be affected along these routes.
Where parts of gardens are required for the
development, the NTA will purchase the land
from the property owners via compulsory
purchase order (CPO). It is expected that a
full public consultation on the sixteen routes
will begin in the autumn and, at that point,
detailed impacts of the project on a road-byroad basis should be revealed.
		Unfortunately for the property
owner who does not wish to sell any part
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or all of their property in the case of such a
development, they can be forced to do so.
When a statutory body decides on land it
requires, it can acquire it compulsorily by court
order. The landowner will be able to negotiate
the terms and the level of compensation to
some extent but, ultimately, the State can
force a sale in circumstances where agreement
cannot be reached.
		
For the landowner affected it is
important to know some basics - after all, this
is a process that has not been very common in
the years of recession and outside of this many
people would never have had experience of
this process previously.

CPO process
A CPO is a legal function that allows certain
statutory bodies that require land or property
to take them without the consent of the
owner. The compulsory acquisition of land in
Ireland takes place to allow for infrastructure
projects to go ahead for the common good.
The process can be a daunting one for
property owners. It is likely that a landowner
may have objections and these can be made
but valid objections are generally on planning
or legal grounds only. A public local enquiry is
held and at this affected parties can formally
put their views forward. At this point, An

REPORT by Róisín Moloney Weekes
At a glance
• Compulsory purchase orders
• Objections
• Compensation
Bord Pleanála can confirm, amend or reject
the CPO and it will publish its decisions. If no
objections are made, An Bord Pleanála can
confirm, amend or reject the CPO without a
public enquiry.
		
After an expiry of an objection
period, the CPO is operative and the
landowner will be served with a notice to
treat. This is a notice served on all affected
landowners whose properties are included
in the CPO. This notice will request the
landowner to submit detailed claims for
compensation within a six-month limit. At
this point, discussions commence regarding
the level of compensation available. The
landowner/claimant can accept the offer of the
acquiring authority or they can lodge a claim
for compensation. This claim can be made by
the landowner/claimant's valuer or solicitor.
		
Once agreement is reached
between the claimant and the acquiring
authority, the compensation is paid when the
conveyancing process has been completed
and the ownership of the land has changed.
Alternatively, if agreement cannot be reached,
the matter is referred by either party to the
property arbitrator to assess compensation.
The arbitration process is similar to a court
hearing and the arbitrator has the power
to make awards in terms of compensation
July / August 2018

that are binding and enforceable. For the
arbitration process, if it arises, the landowner/
claimant will engage the services of the
appropriate experts such as a valuer, solicitor
and in some cases engineer, planner, noise
expert etc. where appropriate to put forward
their case. The reasonable costs of such
experts will be covered by the acquiring
authority.
		
It is important to know that once
the CPO is confirmed and the notice to treat
is served, the acquiring authority may serve a
notice on the owner/occupiers to enter on the
lands. This notice of entry gives the statutory
authority the right to enter the land and take
possession of the land – and it may occur
before compensation is agreed and before
money has been paid.

basis of compensation for property acquired
is market value. The principle of equivalence
applies and requires that the affected party
is left in the same financial position after the
CPO as they were prior to the process. The
compensation should reflect both the actual
land acquired and the diminution in value,
if any, of the retained area as a result of the
CPO. The assessment of compensation will
generally fall under a number of headings of
claim listed in the table below.

Table: The assessment of compensation
generally falls under a number of headings
of claim, including the following:
Professional fees necessary for acquisition
The value of the land acquired

Diminution of the land retained, if any
Disturbance
Costs resulting from acquisition
Loss of profits or goodwill
Loss or depreciation of stock in trade

Compensation
Once a property owner becomes aware
that they are affected by a CPO process,
they should seek the assistance of a suitably
qualified and experienced valuer or solicitor
to advise on how to best deal with the notice.
The aim of the CPO should be to leave the
affected party, in so far as money can, in the
same position as before the property was
acquired.
		
Landowners involved in this process
will be assisted by having an understanding
of how compensation in such circumstances
is calculated and how they can claim it. The
assessment of compensation payable by the
acquiring authority is based on rules laid out in
statute and by relevant previous case law. The
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These categories can get quite
complicated depending on the complexity of
the particular land acquisition. What is known
as injurious affection comes about if there is a
reduction in value of the retained lands caused
by something that happens on the other
lands acquired from the affected party. For
example, this could arise if a sewage treatment
works was built next door to your house on
land compulsorily acquired from you. There
are some limited cases where compensation
can be payable resulting from the construction
of a scheme on other lands. On occasion, the
acquiring authority can be forced to purchase
the entire property even though only a
portion of the property is the subject of the
CPO.
		
Generally speaking the process
of compulsory acquisition is a lengthy
one and can take a number of years from
initial proposal to the negotiations, the
conveyancing process and the actual
development reaching completion.

Derelict sites
Similarly under the Derelict Sites Act
1990, each local authority is responsible
for dealing with derelict sites in its area
and local authorities can force owners
to clean up those sites. The legislation
allows local authorities to prosecute
owners who do not comply with notices
served on them demanding works to be
done and they can also purchase land
compulsorily. In addition, local authorities can compulsorily purchase in the
case of dangerous structure. As above,
the local authority can buy such sites
in its area either by agreement with the
owner or, alternatively, by CPO. It must
advertise the details of any proposed
CPO in the local newspaper and send a
notice to the owner or occupier of the
land and provide information about how
and where to object to the purchase.
If any objection is made, the local authority cannot buy the land without the
consent of An Bord Pleanála. If An Bord
Pleanála approves the CPO and the local authority has dealt with any objections received, then the local authority
can buy the land using a vesting order.
If you have a right or interest in this land,
you have 12 months from the time of the
vesting order in which you can apply for
compensation for the loss of your interest. The local authority will then pay you
an amount of compensation equal to
the market value of the land. If, however,
there are any payments due to the local
authority arising from the property, such
as the derelict sites levy or any court order for payment, the local authority can
deduct this from the compensation.
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Money/Switching mortgage providers

Saving on Mortgage
Repayments
Report by Róisín Moloney Weekes

Consumer Choice reviews the Central Bank rules designed to make
it easier for consumers to save money on mortgage repayments
set to come into force in 2019.
The Central Bank of Ireland is introducing
new rules for banks that aim to help
consumers to save money on mortgage
repayments and make it easier for them
to switch mortgage providers. Research
carried out by the Central Bank in 2015
reveals that in excess of one fifth of
borrowers could save money by switching
mortgage provider. Moreover, consumer
research carried out by the Central Bank in
2017 demonstrated the need for greater
transparency in information provided
to consumers that would clearly inform
them about the potential savings they
could make by switching and details
of the switching process itself. Having
conducted a public consultation process,
the Central Bank has formulated changes
to the Consumer Protection Code 2012 that
seek to help consumers to reduce their
mortgage repayments, offer additional
protections to consumers who are
eligible to switch and make the process
of switching mortgage providers easier
by enhancing the transparency of the
mortgage framework.

Switching and saving research
On analysing over half a million mortgages
in 2015, it was estimated that 21% of
borrowers could save by switching. For
each mortgage in the sample, a search
was conducted to find the product with
the lowest interest rate available for a
loan with similar characteristics - that is, a
product available to a switcher customer
and for a corresponding loan-to-value
ratio.
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Where a cheaper product was
available, the borrower underwent an
assessment of whether he/she could
in fact switch. For the purpose of this
research, the Central Bank deemed
borrowers eligible to switch only if they
satisfied a number of conditions:
1. They had a current loan to value of less
than 90%.
2. The outstanding balance on the
mortgage was greater than €30,000.
3. The mortgage was performing.
4. The mortgage had been performing for
previous 12 months and had not had any
arrears in that time.
		
Based on these conditions,
approximately half the borrowers in
the dataset would not be able to find a
cheaper rate, with the overarching reason
for this being the high prevalence of
tracker mortgages in Ireland. The research
report found that these tracker mortgages
were sold at margins that have proven to
be unsustainably low. A cohort of 33% of
mortgages remaining could make savings
by switching but were not in a position to
switch because of arrears on their existing
loan, arrears on the loan in the last 12
months, a small balance remaining on the
mortgage, or loan-to-value greater than
90%, amongst other factors.
		
The research outlined the
savings achievable by those who qualified.

In the 12 months after switching,
approximately 16,000 mortgages would
save more than €1,000 if interest rates
remained as they were at the time of
switching - this is outside of switching
costs. The borrowers who fell into this
category typically paid high interest rates
on their current contracts, had larger
outstanding balances and tended to have
longer maturity than other mortgages.
When switching, borrowers face upfront
financial costs including legal fees. These
generally amount to approximately €1,200
- however, most lenders cover at least
€1,000 of this plus €130 of the valuation
fee. It is estimated that borrowers will
generally cover the net financial costs
within one year of switching.
		
Over the lifetime of the loan,
in terms of total savings, almost 27,000
switchers had the potential to save in
excess of €10,000. It is thought, however,
that consumers attach greater importance
to savings in the present as opposed to
savings in the future. There is also the real
risk that the new mortgage provider will
increase interest rates and so the expected
lifetime savings would not materialise.
This is very difficult to predict, however
- the Central Bank says lessons can be
learned by observing the past pricing
behaviours of lenders.
		
Despite all the potential savings,
this research reports switching activity
to be extremely low. One explanation for
such a low number of switchers is that
the existing bank matches the best offer
available to the customer and therefore
July / August 2018

eliminates the need to switch. Another
explanation may be associated with the
financial cost of switching as well as
the complexity of the process or lack of
understanding of the potential savings.
		
This research shows that
approximately half of the Irish mortgage
holders could save from switching and
those who would not are generally on
tracker products. This reveals that there
are significant savings to be made for a
major portion of Irish mortgage holders.
Complexity of information and a lack
of information and transparency on
mortgage products and switching options
have played a role in the low switching
rates to date. The research concludes
that increased information and greater
transparency on mortgage products and
switching options would be beneficial.

• On request, all lenders will have to
provide an indicative comparison of the
total interest payable on the customer’s
existing mortgage and the interest
payable on the new or alternative rate on
offer by that lender. This will be especially
useful for the average borrower who is
not particularly comfortable in doing the
associated calculations that are required
to enable them to compare like-with-like
alternatives to their current mortgage
product.
• Banks will be required to alert customers
to the relevant section of the Competition
and Consumer Protection Commission
website where they can compare
mortgage costs, which is a further useful
tool for consumers.
• Lenders will have to acknowledge receipt
of a mortgage application within three
days and make a decision within ten
days following receipt of all the required
information for assessment. Lenders will
also have to provide a standardised pack
of switching information that includes
application forms and details of timelines,
the mortgage process and the documents
required from the consumer.

New rules on switching
In an effort to address the difficulties
identified and following a public
consultation process, the Central Bank
is introducing changes to the Consumer
Protection Code 2012 that lenders will
have to follow as of the 1st January 2019.
The changes that will come into effect
next year include the following:
• Lenders will have to notify customers
60 days before their fixed-rate term ends
and provide details of the new interest
rate and possible other options. At the
moment, lenders do not have to remind
customers in advance at all.
• Banks will have to let variable-rate
mortgage customers know every year
whether or not they can move to a cheaper
interest rate. Many borrowers let their
mortgage roll on from year to year without
ever seeking out a cheaper alternative
interest rate. Getting notification annually
from their lender as to whether they are in
a position to switch will spark the interest
of many consumers and encourage them
to shop around.
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The aim of all these changes is to
help consumers spot when a better rate
is available and to encourage customers
to shop around and make the switch if it
will save them money. The Central Bank is
further hoping that the new requirements
will bring increased competitiveness to
the market, with improved rate offers from
banks who will not want customers to
switch to another lender.
		
Commenting on the new rules,
the Central Bank’s Director of Consumer
Protection Gráinne McEvoy has been
quoted as saying that the focus is on
assisting consumers with lowering
their mortgage repayments, where
possible. According to Ms McEvoy, “These
changes are aimed at making it easier for
consumers to obtain this key information
so that they are able to easily identify
whether they are able to make savings by
switching their mortgage, and make the
process quicker and easier to complete if
they do decide to switch.”
		
The Central Bank has also
been tackling lending institutions on
their advertising strategies in relation to
mortgages, recently instructing a number
of lenders to remove or change adverts
pertaining to mortgage incentives. It
was found that these adverts were not
sufficiently clear in a number of ways

but in particular in relation to qualifying
criteria. Up to 75% of advertisements
across billboards, online media and news
media had to be withdrawn or amended as
details considered important and relevant
by the regulator were not made available
to the consumer and instead were hidden
in footnotes.
		
There has been some criticism
of these measures and it is argued that
cashback incentives offered to borrowers
should be banned because consumers
cannot properly assess these types of
incentives and often make poor choices.
Many lending institutions offer 2% in
cash back when someone signs up for a
new mortgage. Instead of banning such
measures they remain in existence and are
not advantageous to consumers as they
create bias and make it incredibly difficult
for consumers to compare products across
the market.

Useful contacts
Central Bank of Ireland
www.centralbank.ie
Public helpline tel: 01 224 5800
		
1890 777 777
Competition and Consumer Protection
Commission
www.ccpc.ie
Consumer helpline tel: 01 402 5555
		
1890 432 432
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Money/Prepaid cards

Prepaid Cards Compared
Consumer Choice considers the use of
prepaid cards as an alternative to your
current account.

REPORT by Róisín Moloney Weekes
At a glance
•Bank cards
•Prepaid cards compared
•Current account fees

Prepaid cards, credit cards, bank cards, debit cards - they all seem to look the same and all can be used to pay for goods and services, so what is
the difference and which card or cards are right for you? Table 1 below offers a summary for consumers to identify which cards they may already
have and cards that may suit them better. Many consumers refer to bank cards but this may mean different things to different people. ATM cards
and debit cards allow you to access your own money in your current account - most banks offer a card that serves as both a debit card and an ATM
facility in the one card. In contrast, prepaid cards are not linked to a current account and credit cards allow you to draw on a credit limit set by the
card issuer. How do consumers pick the card most suitable for them? The financial and banking sector seems to evolve at a pace that is difficult
to keep up with. For many consumers they accept the card sent to them by their bank and they continue to use it until their bank sends them an
updated card. Consumers now have options and in an ever-decreasing cash society, cards that are not linked to our current accounts, known as
prepaid cards, are becoming increasingly popular and, in some cases, a more cost-effective option.

Table 1: Different card types
Card type

Function and characteristics

Debit cards

Debit cards allow you to get cash from an ATM or pay for goods and services without using cash. The money usually comes out of your
current account immediately, although it may take a few days for the transaction to appear on your bank statement. Most debit cards
have a ‘chip and pin’ feature, with data embedded on a microchip in the card and the consumer is required to enter a personal identification number to access funds. Some banks also offer contactless payment with their debit cards to a maximum value of €30 per
transaction. You can also use your debit card to get ‘cashback’ from some retailers. Most banks and building societies in Ireland issue
MasterCard or Visa debit cards, which can be used anywhere in the world where Visa or MasterCard are accepted, including in shops, at
ATMs and online. Standard debit card transaction fees can range from 20 cent to 28 cent per transaction.

ATM cards

Credit cards

Prepaid cards
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ATM cards allow you to withdraw money from your account at any time. You can use your card at any ATM. There may be a
limit to how much money you can withdraw in one day and in one transaction. There is a government stamp duty charge of 12
cent each time you use an ATM, which can be on top of any charges your bank may impose. This stamp duty is collected at the
end of the year, appearing as a charge on your account, and it has an annual cap of €2.50 for ATM cards or €5 for ATM and debit
cards combined. You can use your ATM card at ATMs abroad if it has a Maestro, Link or Cirrus symbol on it.
Credit cards allow you to obtain goods, services or cash up to a stipulated credit limit. You then pay the credit card company
for the amount of the total transactions you charge on the card, with interest charged on any outstanding balance each month.
Credit cards are a way to pay for things without having to carry cash. Credit cards can be one of the cheapest sources of credit
available but only when used in accordance with the rules, keeping in mind that the money spent is a loan and must be paid
back before a certain date to avoid increased rates of interest being applied. A stamp duty charge of €30 is payable annually
for each credit card account you hold.
Prepaid cards are similar to a debit or credit card but prepaid cards can be obtained without a bank account. Consumers top
up the card with their own money and use the card to make purchases. You are spending your own money and so a debt can
never be accrued. Prepaid cards usually carry either the Visa or MasterCard symbol and can be used for purchases wherever
a credit card is accepted. You can use them to pay for things in shops, online or to withdraw money at ATMs. Some cards also
have a chip and pin feature. A range of charges may attach to prepaid cards as outlined below.
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Prepaid cards - pros and cons
A key advantage to prepaid cards is that
they are stand-alone cards and that you
do not need a bank account to use one.
In addition, they can offer a convenient
payment method if you are not able to
obtain a credit card or if you would prefer
not to have a credit card and a means
of running up potential debt. Some
consumers who do possess credit cards
but who do not want to use them online
see prepaid cards as a safer way of paying
for goods and services over the internet.
Moreover, prepaid cards can offer a
budget-friendly option for online spending
as the predetermined limit of funds on the
card means that you cannot get carried
away and give in to impulse spending in
the same way that debit or credit cards
may allow. Prepaid cards may also be used
as an alternative to a debit card - if, for
example, your debit card is not accepted
online. It is important, however, that users
are aware of the charges that can attach to
prepaid cards, as these can be significantly
higher than equivalent bank charges.
		
A number of charges are
associated with prepaid cards, including,
in some instances, a one-off charge to
buy the card initially, which can be up
to €10. You will have to provide proof of
identity when buying a card as part of
anti-money laundering regulations and,
in general, only individuals over the age

of 18 years will be able to purchase these
cards. Once bought, different fees can
apply depending on the card. Examples
of charges include top-up fees, which
tend to vary according to the amount you
load onto the card and the way in which
you top up. There are normally maximum
limits in terms of how much you can top
the card up each time. Although most
prepaid cards do not have administrative
charges applied, there may be an annual or
monthly fee on some cards and some cards
charge inactivity fees if you do not use the
card much. Most cards do not charge a fee
for each transaction, though with some
cards, purchase transactions will incur a
cost. It is important to be aware of the
ATM withdrawal charges associated with
prepaid cards as these can vary hugely,
ranging from €1.50 to €5.50 per withdrawal
– though some cards allow you to use an
ATM without charging a fee or provide a
number of free withdrawals per month or
stipulate an amount that can be withdrawn
via ATM per month free of charge. Those
who use their prepaid cards to purchase
items in another country may be charged a
fee for a foreign-exchange transaction. As
with any purchase, consumers are advised
to do their research into the different terms
and conditions that apply to each card
before making a decision on which one, if
any, to opt for.

Prepaid card options
Prepaid cards can be categorised
according to functionality. To begin with,
there is a very basic card that is offered that
may not offer the best rates for reloading
the card with cash but could make a
perfect cash-alternative gift for those who
might have no other options for online
spending - children and teenagers, for
example. They can be particularly useful
for online shopping in terms of security
and also in terms of temptation. You set
the predetermined sum you wish to spend
by adding that amount of money to the
card and you will not be able to exceed
this limit, no matter what tempting online
offers pop up. Table 2 below compares
three prepaid cards that offer basic
options for online spending. The next
category of prepaid cards available are
those that charge a fee either monthly or
annually. They also offer added features
compared with the basic cards, including
rechargeable prepaid card options for
day-to-day budgeting and spending. Table
3 below compares a number of prepaid
cards that charge a fee. A third category of
prepaid cards include those that offer easy
transfer of money, 0% foreign exchange
rates, analysis of your day-to-day spending
as well as sundry other features. Table
4 compares the top-end prepaid cards
available.

Table 2: Basic prepaid cards compared
Prepaid card

ATM cash
withdrawal fee

Top-up method

Foreign
exchange rate

Max single
top-up

Price per
month

Vplus

n/a

One4All voucher

2.0%

€100

Free

Swirl MasterCard

€1.50 per ATM
withdrawal

Bank transfer,
debit card

5.0%

€2,500

Free

Perfectcard

€2.00 per ATM
withdrawal

Bank transfer,
debit card

2.75%

€8,500

Free

Loading fee

Chip and pin

€3.00 for amounts between
€10 - €30, €6.00 for amounts
between €30 - €70, €8.00 for
amounts between €70 - €100

No

Top up Swirl card online
instantly using Visa debit card
for €0.99
Top-up charges for Payzone
outlets (maximum single load
€500): €2.99 for amounts
between €10 - €350, €3.99 for
amounts between €351- €500

Load fee 2.75%

Yes

Yes

These figures were obtained from Bonkers.ie in June 2018.
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Table 3: Prepaid cards that charge a fee compared
Prepaid card

ATM cash
withdrawal fee

Top-up method

Skill

€5.50 per ATM
withdrawal

Bank transfer,
debit card, credit
card

3 mobile
Money Virtual
Card

€2 per ATM
withdrawal, 1% of
transaction value
for contactless
payments

Bank transfer,
debit card

3 Mobile
Money Card

€2 per ATM
withdrawal, 1% of
transaction value
for contactless
payments

Bank transfer,
debit card,
Payzone and
Three stores

Foreign
exchange rate

Max single
top-up

Price per month

Loading fee

Chip and pin

3.99%

Unlimited

€10 (annual fee)

Bank transfer: free
Debit card: 1.9%
Credit cards: 2.25%

Yes

2.95%

€350 (increase limit
by providing
proof of ID
and address)

€1.25

€1.00 charge if you top up
from €0.01- €59.99, €2.00
for amounts €60 - €159.99,
€3.50 for amounts €160€500

No

€1.25

€1.00 for amounts
between €0.01-€59.99,
€2.00 for amounts
€60 - €159.99, €3.50 for
amounts €160- €500
Buying a top-up code
in Payzone and Three
stores: €2.00 for
amounts €20- €59.99,
€3.00 for amounts
€60-€159.99, €4.50 for
amounts €160-€350

Yes

€350 (increase limit
by providing
proof of ID
and address)

2.75%

These figures were obtained from Bonkers.ie in June 2018.

Table 4: Top-end prepaid cards compared
Foreign
exchange
rate

Max
single
top-up

Price per
month

0.0%

€30,000

Free

Prepaid
card

ATM cash withdrawal fee

Top-up
method

Revolut
Prepaid
MasterCard

€200 worth
of free ATM
withdrawals per
month

Bank transfer,
debit card, credit
card, cheque

Revolut
Prepaid
Premium
MasterCard

€400 worth
of free ATM
withdrawals per
month

Bank transfer,
debit card, credit
card, cheque

0.0%

€30,000

€6.99

N26 MasterCard

5 free withdrawals
per months,then
€2.00 per additional withdrawal

Bank transfer,
debit card,
cheque

1.7%

Unlimited

Free

N26
Black
MasterCard

5 free withdrawals
per month, then
€2.00 per additional withdrawal

Bank transfer,
debit card,
cheque

1.7%

Unlimited

€9.99

Loading fee

Chip
and
Pin

Extra features

Yes

Savings vaults, cryptocurrency
savings, direct debit and recurring payments, analytics and
budgeting

Free except credit card
top- ups charged at 1%

Yes

Exclusive premium cards, free
overseas medical insurance,
Priority 24/7 customer support,
savings vaults, cryptocurrency
savings, direct debit and recurring payments, analytics and
budgeting

Free

Yes

Apple Pay, Google Pay, fingerprint
login, push notifications

Yes

Mobile phone theft protection,
travel insurance, ATM theft
protection, extended warranty,
purchase protection, Apple Pay
Google Pay, fingerprint login, push
notifications

Free except credit card
top-ups charged at 1%

Free

These figures were obtained from Bonkers.ie in June 2018.
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Current account alternative?
Choosing the right card for you is a matter
of evaluating your own spending, saving,
budgeting and borrowing preferences.
Do you send money abroad often? Do
you withdraw money at the ATM? Do you
make purchases online? When analysing

the pros and cons of prepaid cards, do so
in conjunction with Table 5 below, which
demonstrates what most consumers are
currently paying their bank for the use of
the traditional current account.
		
There are savings to be made
when we choose the correct card for our

spending habits. This is an area where
increased choice and alternatives to the
traditional current account are being
developed all the time and consumers are
beginning to benefit from the competition
in the market.

Table 5: Fees and rewards for current accounts from six major banks
operating in the Irish market
Maintenance
fee

Bank

AIB

€18

ATM withdrawal

€0.35

Debit card
transaction fee

€0.20

Contactless
payment fee

€0

GooglePay/
Apple Pay

Avoid fees by

Perks

Yes

Keep minimum
balance of
€2,500 in
account at all
times

AIB Everyday
Rewards

Live Life Rewards
Scheme

BOI

€20

€0.25

€0.10

€0.01

No

Keep minimum
balance of
€3,000 in
account at all
times

Ulster Bank

€48

€0.00

€0.00

€0.00

Yes

Keep minimum
balance of
€3,000 in account at all times

PTSB

€48

€0.00

€0.00

€0.00

No

Earn 10c back on
every debit card
transaction up
to €5

GoRewards
Scheme

KBC

€24

€0.00

€0.00

€0.00

Yes and Fit Bit Pay

Lodge €2,500
every month

Free €5 when you
open account using the new app

€60

€0.60 /€0.50
from An Post
Branch

n/a

Earn money back
on purchases
with multiple
partnered shops
and services

An Post

€0.00

€0.00

No

These figures were obtained from Bonkers.ie in June 2018.

29

www.thecai.ie

July / August 2018

PRODUCT TESTS / Washer-Dryers

Washer-Dryers
Washer-dryers are two-in-one appliances that
can struggle to perform both their roles to a
high standard. So which machines are talented
multitaskers? Consumer Choice has six Choice
Buys to recommend.
When space is tight in your kitchen or
laundry area, a two-in-one appliance that can
take care of both your washing and drying
needs housed in a single machine can seem
like the ideal solution. Also highly appealing
is the notion that you could pop in a laundry
load at the start of the day, go about your
business and come back to clothes that are
spotlessly clean and perfectly dry, ready
for a quick iron or to be hung up in the
wardrobe. However, multitasking devices
face the challenge of trying to perform two
very different roles to the high standards
we have come to expect from standalone
appliances – and not all are up to the job.
Whereas many washer-dryers can rival the
performance of top washing machines, with
formidable cleaning and spinning abilities,
high-quality drying performance is harder
to achieve and can prove disappointing
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on many machines. In addition, these
machines can guzzle water - not so much on
their washing programmes but, somewhat
surprisingly, when drying the wet laundry.
Consumer Choice looks at what you will
need to consider before making a final
decision on whether a washer-dryer is the
right choice for you, and reviews of six
models that are excellent all-rounders are
provided.

Advantages and drawbacks
Washer-dryers typically combine a full-sized
washing machine and a condenser tumble
dryer into a single unit. The space-saving
aspect of a machine that can perform the
dual roles of washing and drying laundry is
undoubtedly appealing for those who do
not have room for two separate appliances.
Washer-dryers use a similar washing action

REPORT by Clodagh O'Donoghue
At a glance
• Advantages and drawbacks
• What to consider
• Six Choice Buys

to stand-alone washing machines, often
offering a full range of washing programmes
and features, and as such, their cleaning
ability is in line with dedicated devices.
When it comes to the drying function,
however, because the condenser dryer has
to be housed within the washing machine
mechanism there are typically some
trade-offs involved. Like all condenser
dryers, washer-dryers work by pushing warm
dry air through your wet laundry to extract
moisture. They then cool the now-humid
air in a heat exchanger to condense the
moisture, collecting it in a tank or pumping
it down the drain, and the whole process
is repeated. However, unlike standalone
dryers, which use air in the cooling process,
washer-dryers use water instead. This makes
sense from an engineering point of view
because water conducts heat more efficiently
July / August 2018

and the plumbing is already in place to
facilitate the washing function. The amount
of water needed in the drying process varies
greatly from machine to machine but water
usage can be significant, even without taking
the washing function into account. Heat
pump exchangers that do not use water in
the drying function and are energy efficient
will hopefully soon start appearing on
washer-dryers, though these machines would
undoubtedly be pricey, at least initially.
		
In repeated tests, the drying
function of washer-dryers can struggle to
come up to the standard of dedicated tumble
dryers. In addition, washer-dryers tend to
take longer than average to dry a laundry
load than their tumble dryer equivalents –
which can be frustrating if you are in a hurry
for your clean clothes. And you will generally
only be able to dry much smaller loads in a
dual-duty appliance. Washer-dryers generally
have different washing and drying capacities.
So while you will be often able to wash 7kg
or 8kg of clothes, the drying capacity will
typically be just over half this amount – 4kg
or 5kg. This is because, whereas clothes can
be packed in tightly for washing, they need
plenty of space for air to circulate if they are
to dry effectively. Moreover, the space in
the drum is much smaller than in a tumble
dryer of similar size due to the fact that the
drum must be thick enough to cope with a
full wet load spinning at high speed and also
due to the reduced space in the machine,
which must house the extra internal parts
required to perform two functions. Thus, if
you have put on a full load of washing, you
may have to split it into two separate loads
and dry it in two batches. Alternatively, if you
are looking to run a continuous cycle that lets
you pop dirty clothes in and take them out
again a few hours later both clean and dry,
you will only be able to do this with a smaller
load, half filling the drum in the first place.
The smaller drying capacity may mean that
these machines are not best suited to larger
households with substantial drying needs
and where a standalone tumble dryer may
better serve their purposes.
		
As with many appliances that carry
out dual functions, the added complexity
means that there is more opportunity
for something to go wrong – though the
reliability of washer-dryers has improved
in recent years. The most energy efficient,
environmentally friendly and cheapest way
of drying your clothes is, of course, to use a
washing line or clothes horse. In all, washerdryers may be a great option for apartment
living or smaller households where space is
at a premium or for others who are looking
for an effective washing machine with the
reassuring backup of a drying function that
can be used in an emergency, such as on a
wet day when line-drying is not a possibility
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and clothes are needed in a hurry.

What to consider
Having determined that a washer-dryer is the
right option for you, what else do you need
to consider before you buy? Two-in-one
machines can be pricey so you will want to
make sure that any new purchase covers all
your needs adequately.
		
As noted above, the drying
capacity of washer-dryers is always smaller –
usually just over half – the machine’s washing
capacity. In addition, two machines with the
same washing capacity – for example, 7kg
– may have two different drying capacities,
such as 4kg or 5kg, so you should verify this
before buying to make sure it will suit your
needs.
		
As with all appliances you will be
putting into action frequently - potentially on
a daily basis - your new washer-dryer should
be easy to use. Some aspects to check while
in the shop include the drum door: Does it
open easily? Does the door open almost a full
180°? Does it stay in position or swing back
to close itself? And how large is the drum
opening? The answers to these questions will
determine how easy the machine is likely to
be to load and unload. Similarly, the control
panel should be clearly labelled, easy to read
and intuitive to understand so that you will
not need to be constantly referring back to
the instruction manual before you choose a
setting.
		
You should also take a look at the
wash programmes on offer to ensure that
these will match your needs and will be of
use. Wash programmes are designed to set
optimum levels for different types of loads –
cottons, synthetics, wool, delicates, and more.
Many washer-dryers are a little disappointing
when it comes to the rinse function,
generating the risk that detergent residue
will be left behind. An extra rinse feature
can be useful in this instance, particularly
for those with sensitive skin. A quick-wash
feature can come in handy when you are in a
hurry for lightly soiled clothes – though these
programmes are usually intended for very
small loads, as little as 2kg in some cases.
		
When it comes to the drying phase,

many washer-dryers offer automatic drying
programmes that use sensors to detect when
your clothes are dry and that automatically
stop the machine when the job is done.
This takes the guesswork out of working
out how long a load will take to dry and
setting the drying time yourself. Effective
sensors prevent you from wasting energy
by over-drying laundry and deliver clothes
that are perfectly and evenly dried when you
open the drum door. Iron-dry programmes
are often offered that are designed to leave
clothes slightly damp for ease of ironing –
again, a good sensor will be able to stop the
machine at the appropriate time.
		
In line with developments
in standalone appliances, two of the
recommended washer-dryers have a smart
element. Two LG appliances include NFC
(near-field communication) technology that
is used in conjunction with a smartphone
and can facilitate the installation of extra
wash programmes or the diagnosis of
minor problems. Along with the newest
washing machines, some washer-dryers have
introduced systems whereby you can add a
forgotten item to the wash mid-cycle.
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1. Miele WTH120WPM €2,100

2. Siemens WD15H520GB €1,569

The Choice Buy Miele WTH120WPM is eye-wateringly expensive but it
delivers a top-quality performance both acting as a washing machine and
as a tumble dryer so you will be getting two excellent appliances housed
in one unit. You will fit a very decent 7kg of laundry into the drum and
both cottons and synthetic fabrics will emerge spotless thanks to the
impressive cleaning ability of the washing function, and the powerful
1600rpm spin does a great job of getting rid of moisture. When using the
drying function, only 4kg of clothes can be dealt with in one go but these
will be dried very speedily indeed, and you won’t find the odd soggy item
in amongst your perfectly dried laundry. This Miele model offers some
appealing and innovative features, including its auto-dosing technology
and its SteamCare system that can be used to refresh briefly worn items
or as part of a wash cycle to smooth out creases and minimise the amount
of ironing needed.

Another very pricey appliance, the Choice Buy Siemens WD15H520GB is
a top performer in both the washing and drying stakes. When it comes to
ridding your clothes of dirt and grime, this freestanding washer-dryer will
not disappoint, producing spotless results on both cotton and synthetic
loads. Rinsing is only average but the very fast maximum spin of 1500rpm
does a sterling job of eliminating moisture to reduce drying times. When
it comes to drying, this machine again excels with an accurate sensor to
ensure that, at the end of the cycle, all items will be perfectly dry with no
soggy surprises. With a washing capacity of 7kg, this Siemens model
should suit medium-sized households, though the 4kg drying capacity is
a little restricted. Drying speeds are not the fastest on this machine but it
is an extremely easy appliance to use, with a control panel that is intuitive
to programme, a large and clear digital display and a wider-than-average
door opening aiding loading and unloading.
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3. LG F4J6TM1W €900

4. Neff V7446X1GB €759

The Choice Buy LG F4J6TM1W freestanding washer-dryer excels at cleaning
clothes and does a pretty good job of getting them dry also. This appliance
is fairly roomy in that it can wash 8kg in one go, suiting it to households
where the laundry pile mounts up quickly – and when it comes to drying,
this machine can cope with 5kg of clothes at once. This LG model turns in a
star performance when banishing tough dirt and stubborn stains from your
laundry and the very effective 1400rpm spin is efficient at eliminating any
excess moisture. What’s more, there are 14 washing programmes to choose
from, including a 30-minute quick-wash option. Drying performance is
good overall, with very even results – though testers found themselves
on occasion adding a few extra minutes to the end of a cycle to finish off
drying the load. This appliance has a smart aspect in that NFC technology
enables you to upload extra wash programmes and to diagnose any minor
problems that may need troubleshooting.
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The Choice Buy Neff V7446X1GB is brilliant at the task of getting your
clothes clean and its drying ability is also more than satisfactory for good
all-round performance. Larger households will appreciate the fairly
spacious drum that will fit 8kg of clothes for washing and 5kg for drying.
Once inside, your clothes will undergo thorough cleaning and stain
removal for spotless results and the fast 1500rpm spin is highly effective
at wringing moisture out of your wet laundry. The rinse function is not
great, however, so those with skin that is sensitive to detergent residue
may need to run an extra rinse. As a dryer, this machine delivers very
even results throughout the load and it is speedy on its iron-dry setting for
cottons though it can take a while to get a load thoroughly cupboard dry.
Useful features include a delay start timer, a child lock for the easy-to-use
control panel, and a non-stop programme that will wash and then dry 5kg
of clothes in one go.
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5. Zanussi ZWD71460NW €569
The most affordable of the recommended models in our current batch,
the Choice Buy Zanussi ZWD71460NW is a good all-rounder that more
than takes care of the basics. This freestanding washer-dryer is superb at
cleaning clothes - whether you put on a cottons load or a synthetic loads,
you will get flawlessly clean results - and the 1400rpm spin does a super job
of getting rid of excess moisture to minimise drying times. Drying ability is
also very good, with loads dried very evenly and the sensors do a great job
of detecting when your laundry is dry enough to be taken out. It is not the
fastest machine when it comes to drying, particularly on a cottons load, but
for those who are not in a hurry, the results are worth waiting for. With a
drum capacity of 7kg for washing and 4kg for drying, this machine may not
suit larger households and energy consumption on this appliance could be
lower. Although it does not have a lot of fancy features, this Zanussi model
offers a delay start timer, a child lock and a small digital display to provide
information on the programme that is running.
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6. LG FH4A8TDH4N €780
The Choice Buy LG FH4A8TDH4N turns in a brilliant washing performance
and offers good drying ability with some appealing added features. This
stylish silver appliance will do an excellent job of ridding both your cottons
and synthetics of dirt and grime. In addition, it will rinse the laundry load
well, minimising the likelihood of leaving behind any detergent residue,
and the 1400rpm spin is very effective at squeezing moisture out of your
wet clothes. Laundry loads are dried very evenly, though drying times
are longer than average. The nicely roomy drum fits 8kg of clothes for
washing purposes and 5kg for drying. The manufacturer touts its steam
technology as coming in useful for quickly refreshing briefly worn
clothes, eliminating wrinkles and odours, and for blitzing away allergens
on the Allergy Care setting. As with many LG appliances now, this
machine features a smart element with NFC technology that facilitates
installing new wash programmes on the machine and diagnosing and
troubleshooting minor problems via a smartphone. Other more standard
features include a delay start timer, a child lock for the control panel, an
intuitive-to-use dial for setting programmes and a clear digital display to
keep you updated on the programme’s progress.
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PRODUCT TESTS / Tumble Dryers

Tumble Dryers

When the weather
lets you down, you
may need to turn to
a tumble dryer to
deal with your soggy
laundry. But which
ones are worth
taking for a spin?

In Ireland, even the summer months do not
guarantee great drying weather for hanging
clothes on the line and many households
find that they have to invest in a tumble
dryer to cope with their ongoing laundry
needs. The key is to find a machine that
will dry your clothes effectively, efficiently
and without guzzling energy. This is where
our independent labs come in – we have
put our testers on laundry duty to see
which tumble dryers are high-performing,
energy efficient, fast and easy to use.

Evolving tests
REPORT by Clodagh O’Donoghue

At a glance
• 18 tumble dryers on test
• Care and maintenance
• Choice Buy models
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Our tests continually evolve as we seek
to enhance the quality of the information
that we bring to consumers and, since
our last tumble dryers test, we have made
some changes to how we evaluate each
appliance. Now that automatic sensors
are included on virtually all tumble dryers,
we have increased the overall importance
given to the exactness of programme
tests, in which we assess how accurately
an automatic programme will dry a

laundry load to the required level. Into
this assessment, we have also included our
evenness of drying test to gauge if clothes
are evenly dried throughout a load at the
end of a programme. Some other criteria,
including ease of use and programme time,
have seen small reductions in the weighting
accorded to them in the calculation of the
final result. For all results, see our table
below.

Products on test
All of the tumble dryers in our current
batch are condenser dryers, with no vented
dryers on test. Vented models take in
air, heat it, and blow it through the wet
laundry, expelling all evaporated moisture
through a hose that will need to be hung
out of a window or attached to a vent. In
contrast, condenser models collect the
water from wet laundry in a removable
container located within the appliance,
which will have to be emptied at regular
intervals. With many condenser models
now, however, you also have a hose option
that will allow you to run the water off
July / August 2018

through a drain if you want to avoid the job
of manually emptying the water container
– though this will limit where you can
position the appliance in your home.
		
Almost half the tumble dryers on
test incorporate heat pump technology,
which greatly reduces the amount of
energy needed to complete the drying
cycle. Heat pump dryers feature a closed
loop system that reuses the hot air in the
drum instead of wastefully letting the
heat escape and this recycling method
has a significant impact on the energy
consumption and, consequently, the
running costs of the appliance. You will
notice on our table that all machines
featuring heat pumps score highly for
low energy use. An appliance’s ongoing
running cost is a factor well worth taking
into account when choosing a tumble
dryer, particularly for heavy users, and
it may mean it is worth paying a higher
initial purchase price to procure an energyefficient machine.
		
Automatic sensors would seem
to be a feature of the majority of tumble
dryers today and certainly all appliances
on test had the benefit of sensors to detect
when the laundry load is dry and to stop
the machine accordingly. This has the
dual benefit of avoiding clothes being overdried and also of preventing the appliance
from continuing to run unnecessarily,
wasting energy and pushing up energy
bills. With the best machines, these sensors
are highly accurate and you can depend on
them to deliver perfect results throughout
the load with no damp surprises lurking
among otherwise flawlessly dried clothes.
		
The capacity of the tumble
dryers on test ranges from a relatively
modest 7kg to a positively generous 10kg.
Smaller or medium-sized households will
likely be served reasonably well by a 7kg
machine but as households get larger and
laundry needs grow, the bigger-capacity
machines come into their own. The quoted
capacity is for a cottons wash and, when it
comes to synthetics, most manufacturers
recommend popping in only half – or even
slightly less - that quantity. Most quick
or express programmes on tumble dryers
stipulate that they are suitable only for
small loads – often of 2kg to 3kg.
		
It is important with condenser
dryers that they are good at trapping as
much moisture as possible and prevent
it from escaping as steam, turning the
surrounding room into something of a
sauna and even creating the potential
for mould build-up. For this reason, our
condenser efficiency tests assess this
aspect of each appliance and, as you can
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see from the results, some machines are a
great deal better in this regard than others.
		
The newest development
in the tumble dryer category is the
introduction of smart capabilities. Not all
manufacturers are focusing on this area as
yet and it is a matter of personal preference
whether you will find smart features
of much practical use to you. These
machines tend to be wi-fi enabled and can
be connected to a companion app on a
smartphone or tablet pc. Through this app,
you can start, pause or stop your tumble
dryer or monitor the progress of a drying
cycle. With some machines, you will be
able to download additional programmes
or features, potentially enhancing the
appliance. More than half of the tumble
dryers in our current batch claim some sort
of smart functionality.

a build-up of lint also creates a potential
fire hazard. To keep your tumble dryer
running at peak efficiency and reduce
the risk of fire, you should clean the lint
filter every time you use the dryer. Given
the importance of this ongoing task, it
is worth considering before buying an
appliance where the lint filter is located
and how readily accessible it will be when
the machine is in position. It is also handy if
an indicator is provided on the machine to
remind you that this task needs doing.
Emptying the water reservoir: If your
condenser dryer does not use a hose option
to drain away water, then you will need to
regularly empty the removable container
that collects the moisture from wet laundry.
Ideally, you should do this after each load
to ensure you can run a drying cycle with
a full load without having to stop halfway
through to empty the tank.
Cleaning the sensor: A tumble dryer’s
sensor will need a little care and attention
if it is to successfully detect how wet your
clothes are and therefore how much drying
time they need. The machine’s drum will
need to be wiped every few months with
white vinegar or stainless-steel cleaner to
keep the sensor working well.
Cleaning the heat exchanger: Every so
often, you will need to remove and clean
the heat exchanger, which turns the steam
back into water and is located at the
bottom of the machine, under the drum.
Running this element under the tap will
help to get rid of any built-up dirt and hair.
Some tumble dryers have maintenance-free
heat exchangers that are protected by a
filtration system and that do not require
regular cleaning.

Useful contacts

Maintaining your tumble dryer
Condenser tumble dryers require a small
amount of regular maintenance to keep
them running smoothly and efficiently –
and also to prevent them from becoming a
potential fire risk.
Cleaning the lint filter: The lint filter
gathers the inevitable fluff that separates
itself from your laundry. A blocked
filter makes it harder for air to circulate
through your clothes, which means that
the machine needs to use more energy
to perform the same task. Importantly,

Bosch
tel (01) 450 2655
www.bosch-home.ie
Miele Ireland
tel (01) 461 0710
www.miele.ie
Siemens
tel (01) 450 2655
www.siemens-home.com/ie

July / August 2018

1. Bosch WTWH7561GB €900
The Choice Buy Bosch WTWH7561GB does not come cheap but you will get a highperforming large-capacity condenser tumble dryer with plenty of useful features and
added smart capabilities. With this Bosch model, you will be able to wash a generous
9kg of cottons in one go, though the manufacturer recommends only drying 3.5kg of
synthetics at once. Whichever load type you opt for, your laundry will be effectively
and evenly dried and this machine works both speedily and quietly. What’s more, your
laundry will be fairly free of creases when it emerges from the drum. Although a pricey
appliance, the inclusion of heat pump technology on this tumble dryer ensures that energy
consumption – and consequently running costs – are very low. The condenser works
well to prevent moisture escaping into the surrounding room and you can opt either
to empty the container manually or to plumb this machine to an outlet to enable it to
drain automatically. The Bosch WTWH7561GB scored very well for ease of use, aided by
such factors as the wide drum opening, interior light, self-cleaning condenser, and large
digital display. Thanks to its smart connectivity, you can monitor and control this machine
remotely via the Bosch Home Connect app downloaded onto a smartphone.

2. Miele TDB220WP €899
The Choice Buy Miele TDB220WP can be relied on to do a great job of the all-important
task of ridding your laundry of moisture ready to be ironed or popped directly into a
drawer. In our tests, this 7kg Miele model provided very effective and efficient drying
of both cottons and synthetic loads and the results were pretty even with a low risk of
finding a soggy stray sock among all your perfectly dried laundry items. Drying times
were found to be decent though not the speediest on test and you may need to get the
iron out to smooth away some creases. On the plus side though, this tumble dryer has
the benefit of heat pump technology, enabling it to reuse the hot air inside the machine
and keeping both energy consumption and your electricity bills low. The condenser is
super at keeping moisture trapped inside the machine, preventing it from causing steam
or condensation problems in the surrounding room, and indicators let you know when it
is time to empty the container and also when the filter needs cleaning. The wide range
of programme options includes Delicates, Denim, Woollens Handcare, and Outerwear as
well as an express setting for small laundry loads.

Follow
Followus
uson
onFacebook
Facebook &
& Twitter
Twitter
(25%)

www.facebook.com/ConsumersAssociationIreland
www.twitter.com/The_CAI
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MODEL

SPECIFICATIONS

TEST PERFORMANCE

SCORE

Exactness of programme (40%)
Cottons load
Price (€)

Size (cm) (hxwxd)*

Energy label

Capacity
(kg)

Heat pump
technology

Smartphone
programme
control

900

85x59.5x66.5

A++

9

✓

✓

Synthetics
load

Programme time (10%)

Evenness of
Overall
Cottons load
drying
exactness of
programme
score

Synthetics
load

Overall
programme
time score

Energy use
(20%)

Condenser
efficiency
(10%)

Ease of use
(12%)

Creasing
(4%)

Noise (4%)

Star ratings are out of five.

























7

✓

























71

A+

7

✓

























67

84.5x60x67

A++

8

✓

























66

460

84x59.5x61

A++

10

✓

























66

Beko DTGC7000W

320

84.5x59.5x58

B

7

























61

7

Hoover DX
H9A2DCE-80

570

84x60x62

A++

9

























57

8

Bosch WTG86402GB/04

900

84x60x66.5

B

8

























57

9

Beko DTGC8000W

270

85x60x57.5

B

8

























54

10 Hoover DX C9DKE-80

550

84x60x61.5

B

9

























52

11

Grundig GTN27110GW

450

84.5x59.5x58

B

7

























50

12

Candy GVS C10DE-S

299

84.5x60x60

B

10

✓

























47

13

Hoover DXC10TCE

390

84.5x60x61

B

10

✓
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14

Candy GVS
H9A2DCE-80

482

84x60x61.5

A++

9

✓
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15

Candy CS C10 LF-S

312

84.5x60x61.5

B

10

✓
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16 Hoover DX C9DG-80

290

84.5x60x61

B

9

✓
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17

Hoover DX C8TCE-80

325

84.5x60x61.5

B

8

✓
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18

Candy GVS C10DCG-80

364

84.5x60x60

B

10

✓
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1

Bosch WTWH7561GB

2

Miele TDB220WP
ACTIVE

899

85x59.5x64

A++

3

Beko DTBP7001W

440

84.5x59.5x57.5

4

Bosch WTM85230GB/01

960

5

Hoover DXH10A2TCE

6
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✓

✓

✓

✓

✓
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USING THE TABLE

73

SPECIFICATIONS
Price: Typical retailer’s price if you shop
around.
Capacity: The stated capacity of the
appliance for a full load of cottons.
TEST PERFORMANCE
Exactness of programme: The results
delivered by the drying programme for
both a cottons load and a synthetics
load including whether all items are
evenly dried or some are still soggy while
others are dry.
Programme time: The time taken to
complete the programme on both a
cottons load and a synthetics load.
Condenser efficiency: How little water
from the laundry escapes from the dryer.
Creasing: The extent to which the items
that have been dried are creased and in
need of ironing. The higher the score,
the less creasing produced.
Ease of use: The ease of loading and
programming the appliance and of
removing the water container and
cleaning lint filters and heat exchangers.
Energy Use: The energy consumption of
the appliance when it is in operation and
on standby.
Noise: How noisy the appliance is at
the loudest part of the drying cycle.
The higher the score, the less noise the
appliance makes.

www.thecai.ie
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More Tumble Dryer Choice Buys
As noted above, our labs have recently tweaked our tumble dryer tests, altering the weightings given to the various categories and
incorporating evenness of drying into the exactness of programme testing. As well as bringing you our latest results, we wanted
to highlight some Choice Buy models tested late last year under the previous parameters. Because the weighting awarded to
each of the categories was different in this earlier assessment and the results are not directly comparable, we cannot include these
models on our main table. However, these models performed extremely well in tests and we are very happy to recommend them
as excellent appliances.

MODEL

TEST PERFORMANCE
Exactness of Programme
programme time (15%)
(10%)

Bosch WTYH6790GB

SCORE
Evenness
of drying
(10%)

Condenser
efficiency
(10%)

   

Creasing
(5%)

Ease of use
(20%)

Energy use
(25%)

Noise (5%)
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Siemens WT4HY790GB/17
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Bosch WTWH7560GB
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68

Miele TCE 620
WP

Bosch WTYH6790GB €900

Siemens WT4HY790GB €900

The Choice Buy Bosch WTYH6790GB is a feature-laden tumble dryer that
performs excellently and could be a good option for larger households
where damp laundry can pile up quickly. The generously sized drum
can accommodate up to 9kg of cottons in one go and the automatic
sensors do a super job of detecting when all moisture has been
eliminated from your laundry and stopping the machine accordingly.
Testers found the drying results to be extremely even throughout the
load, with no damp surprises lurking at the back of the drum, and this
machine accomplishes all tasks within a fairly swift time, so you won’t
be left waiting too long for your dry clothes. You may need to grab an
iron afterwards, however, as testers found a fair amount of creasing.
Thanks to the heat pump technology that recycles the hot air inside the
machine, energy consumption is kept to a minimum, limiting the impact
on electricity bills. Although not particularly quiet, this tumble dryer is
no noisier than average and it sports excellent condenser efficiency and
a self-cleaning condenser as well as smart connectivity enabling remote
operation via the Bosch Home Connect app on a smartphone or tablet.

The Choice Buy Siemens WT4HY790GB is a clever machine that dries
excellently and has a few tricks up its sleeve to add to its appeal. When
it comes to the key task of ridding your laundry of moisture, this Siemens
model can be relied upon to do a great job and its effective sensors
accurately detect when both your cottons and synthetics are dried to the
required level. What’s more, the results will be very even throughout the
load and this machine is efficient as well as effective, with drying times that
are fairly speedy. As with many tumble dryers, creasing may be a bit of an
issue and this model will not be particularly quiet as it runs through its cycle.
On the plus side, condenser efficiency is excellent and the manufacturer
touts its condenser as cleaning itself several times during the drying cycle to
eliminate you having to do the task yourself and also helping to keep energy
consumption down to the low levels achieved with the aid of the appliance’s
heat pump technology. Sporting the latest smart credentials, this tumble
dryer is wi-fi enabled, letting you link it to the Home Connect app and
allowing for remote monitoring and control.
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Bosch WTWH7560GB €800
The Choice Buy Bosch WTWH7560GB will make quick work of ridding your
laundry of moisture at the same time as keeping energy consumption to a
minimum. This condenser tumble dryer incorporates heat pump technology
to recycle hot air within the machine, cutting down on electricity costs
and whereas some heat-pump models can be on the slow side, this Bosch
appliance is pretty speedy. What’s more, when clothes emerge from the
drum, they will be reliably and evenly dried to the degree required thanks
to a sensor that accurately detects moisture levels and stops the machine
accordingly. You might need to keep an iron handy, however, as testers
found creasing to be an issue. The drum is generously sized, fitting up to
9kg of cottons and making it suitable for larger households – and even
accommodating a duvet, with a special setting provided, to save you a trip to
the launderette. Other programmes on offer include Delicates, Sportswear,
Allergy+ and Super Quick 40 and the clear digital display will let you know
how long the cycle has left to run. Alternatively, you can make use of the
Bosch Home Connect app on your smartphone that can link to this wi-fi
enabled machine to remotely monitor or control its operation.
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Miele TCE620 WP €1,094
The Choice Buy Miele TCE620 WP is a pricey appliance that will do a great
job of getting your laundry dry and won’t push up your electricity bills. This
machine can cope with 8kg of cottons and 4kg of synthetics, which should
serve medium-sized households well and the heat pump technology ensures
excellent energy efficiency, to keep running costs low – something that heavy
users will particularly appreciate. The automatic sensors on this Miele model
do sterling work of detecting when the clothes inside are dry with results that
are fairly even throughout the load. Though not too sluggish, this tumble
dryer is not as speedy as many other Choice Buys, so you may need to wait a
little longer for your clothes to be ready. This machine is very easy to use and
has some potentially appealing features, including the ability to delay the start
time, an interior drum light, and a memory function that will store programme
settings that you use frequently. The range of programmes includes Delicates,
Outerwear, Denim and Express and you can add a pleasant scent to your laundry
load though the Fragrance Dos feature. Tumble dryers are not the quietest of
machines but this one is no noisier than most.
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Product Test/Freezers

Freezers
When it comes to
putting your food into
cold storage, you will
need an appliance
you can trust. Our
independent labs
have put 13 freezers to
the test.
REPORT by Clodagh O'Donoghue
At a glance
• Freezer features
• Safety issues
• Two Choice Buys

Useful contacts
Miele Ireland
tel 01 461 0710
www.miele.ie
Samsung
tel 0818 717100
www.samsung.com/ie
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Freezers have become a household
essential in our increasingly busy lives –
allowing you to put fresh food into cold
storage to be ready for use as needed.
Although some households will be able to
make do with a couple of freezer drawers
as part of a fridge freezer, others will need
a dedicated appliance, whether one that
fits neatly under a counter, a cavernous
chest freezer, or a tall upright model that
provides ample storage for your frozen
assets.
		
Factors to consider when
choosing a freezer include whether you
need a freestanding appliance or if you
would prefer one that can be built into
your fitted kitchen. The amount of space
you have to allocate to your freezer in
your kitchen will be a deciding factor but
you will also need to consider how much
you will require your freezer to hold. From
an energy efficiency perspective, you do
not want to have a half-filled appliance
that needs to be kept to a sufficiently low
temperature but that is actually too big
for your needs – so that you are effectively
spending money to keep empty space ice
cold Conversely, if your freezer is packed
to capacity, with items jammed into every
available corner, the cold air will find it
hard to circulate and the appliance will
have to work much harder – and so use
up more energy – to keep everything
safely frozen. In our tests, we measure
how much actual food you will be able

to store in your freezer. Manufacturers’
estimates tend to overstate appliance
capacity as these calculations are made
with all the storage features removed.
Our testers leave storage features in place
and accurately measure exactly how much
food you will be able to stow to give our
usable freezer volume result as outlined
on our table below.

Freezer features

All 13 freezers on test are upright models
– and many come with features to make
life easier.
		
A key feature that can definitely
save you time and effort is frost-free
technology. Frost-free models relieve
you of the tedious task of defrosting
the appliance manually, thanks to a fan
that circulates the air around the freezer
cabinet to remove moisture and prevent
ice from forming.
		
Critical to all freezers is their
ability to chill food down to safely frozen
temperatures as quickly as possible,
locking in nutrients. However, as shown
by our tests, some models are much
more talented in this respect than others.
Freezers can be put under particular
pressure when a large load of fresh food
is added at once, and the danger here is
that the newly added items will raise the
temperature of the other already-frozen
contents positioned near them. If you
regularly add big batches of fresh or
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cooked food to your appliance, you
should look for a freezer that offers a
fast-freeze function, whereby you can
boost freezing power as needed.
		
To facilitate ease of use, it
is handy if the freezer drawers are
transparent to let you can see contents
at a glance, if there are additional
storage features on the door for
stowing smaller items, and if there is
a certain amount of flexibility such as
removable shelves for accommodating
bulkier items. High-end appliances may
have some added extras, such as an
icemaker, or smart capabilities, enabling
you to remotely monitor the interior
temperature or diagnose errors. The
appliance’s main job is to keep your
food safely frozen and a freezer alarm
is a useful safety feature that is worth
seeking out. Some models provide a
high temperature warning indicator
or an open door alarm - either visual
or audible - to alert owners if the door
has been left ajar or if the temperature
in their freezer is rising to potentially
unsafe levels, enabling them to take
action and prevent their food from
defrosting.

used on a refrigeration appliance. All
refrigeration appliances need insulation
to maintain their cool temperature
and the insulation material used is
flammable. As a result, it is vital that
the insulation is sufficiently protected
should a fire start. Depending on the
appliance, the backing material may
be made out of either plastic, metal
or aluminium laminate. Although
appliances on the market all meet
current industry safety standards, it
has been found that those backed with
metal or aluminium laminate are much
more flame resistant than those backed
with non-flame-retardant plastic. If the
backing material used on appliances is
not flame resistant, then it can ignite
more readily and increase the spread of
a fire. The Consumers’ Association of
Ireland strongly feels that manufacturers
should install flame-retardant backing
on their appliances as standard.
		
We have noted on our table
when the freezer on test is backed
with flame-retardant material and
have highlighted those that do not
have flame-resistant backing. Both
our Choice Buys have the benefit of
flame-retardant backing and though
some other freezers in our current batch
have scored highly in tests, potential
purchasers should seriously consider
avoiding appliances where the backing
is not flame-resistant. It is important
to know that if your current freezer has
a non-flame-retardant plastic back, the
risk of a fire is still very low – recent
research into UK data found that just
8% of fires caused by faulty household
appliances were due to fridges, freezers
or fridge freezers. Moreover, though the
backing may play a role in the spread of
a fire, it will not be the cause of a fire.
Nonetheless, manufacturers should work
towards fitting all appliances with a
flame-retardant backing and consumers
should consider avoiding purchasing
appliances that do not incorporate
appropriate backing material.

Safety issues

Safety precautions

As well as being a critical ally in keeping
your food safely frozen until you need it,
other safety aspects of these always-on
appliances need to be considered –
particularly in light of evidence of the
role of faulty white appliances as the
cause of recent fires in the UK. One
potential contributing factor in the
spread of fire is the backing material
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and the wall to let air circulate freely
and make sure there are no other
obstructions that hamper airflow.
• Plug the freezer directly into the wall
rather than using an extension lead
or an adaptor and make sure that the
socket is not overloaded with too many
appliances plugged into it.
• Ensure that the mains cable is not
trapped beneath the fridge when
putting the appliance into position.
• Check regularly to make sure vents are
not blocked.
• Clean behind your freezer periodically
to prevent a build-up of lint or dust.
		
If the worst does happen and
a fire starts despite your best efforts,
having a smoke alarm to alert you of the
problem is vital. There should be at least
one smoke alarm on each floor of your
home and enough alarms to cover all
areas where a fire could start. All alarms
need to be tested regularly to ensure
they are working. It is also a good idea
to register your appliance with the
manufacturer when you buy it as this
will make it more likely that you will be
contacted should a problem become
apparent with the product.

There are a number of safety steps that
you can take with regard to your freezer
to minimise the risk of fire. These safety
measures apply to all refrigeration
appliances.
• Consult the manufacturer’s instructions
to find out the recommended distances
you need to keep between the appliance

July
July
/ August
/ August
2018
2018

1. Samsung RZ32M71207F €1,100
(Freestanding)

2. Miele FNS35402i €1,650
(Integrated)

The Choice Buy Samsung RZ32M71207F is a pricey appliance
but you will get a lot of freezer for your money as well as
outstanding performance and plenty of fancy features.
This top-scoring tall freezer impressed in our freezing tests,
getting everything frozen in double-quick time and, if you
need an extra power boost, a fast-freeze function is on
hand to oblige. Once frozen, the contents of this freezer will
remain at safely low temperatures regardless of how hot
or cold the surrounding room gets – and even in the event
of a power cut, food will be well insulated for more than 17
hours. Though powerful, this Samsung model is very energy
efficient and runs very quietly. The very generous storage
of 233 litres is spread over four drawers and three shelves
and some smaller items can be stowed in the two racks on
the door. The manufacturer touts its Slim Ice Maker, which
is fitted to the appliance door, as taking up minimal storage
space while still dispensing ample ice at the flick of a switch.
With a nod to the Internet of Things, this freezer comes with
a smart dongle that can connect to a smartphone app to
remotely monitor the temperature, receive alerts if the door
is left open or remotely diagnose errors and problems. With
a non-flammable metal backing this freezer gets our safety
seal of approval and the only downside testers noted was
that cleaning was awkward due to nooks and crannies that
can harbour crumbs and congealed spills.

Those willing to splash out on a top-notch freezer that they
can get built into their fitted kitchen might like to consider
the Choice Buy Miele FNS35402i. Undoubtedly expensive,
this upright larder freezer is 140cm tall and has a usable
storage capacity of 115 litres as measured in our labs. This
Miele model does a great job of getting food frozen quickly,
helping to retain nutrients and freshness, and you can make
use of the fast-freeze function if an extra boost is required.
The temperature inside this appliance will maintain its low
temperature regardless of how the temperature outside it
fluctuates and its effective insulation means that if the power
goes off, the contents will remain totally safe for more than
18 hours. You can sort your frozen food over the six drawers
provided, and with two removable glass shelves, you can
accommodate taller items if necessary. Setting up this
appliance is simple and it runs very efficiently for minimum
impact on your electricity bills. This freezer also works away
quietly, though an alarm will sound if the door is accidentally
left open. Frost-free technology means no time will need to
be spent defrosting this freezer and it is easier to clean than
many other models, with not too many nooks and crannies
for trapping small food particles. The backing on this freezer
was found to be flame-retardant, which is important in
slowing the progress of a fire should one occur and makes
for a safer option than an appliance with a flammable
backing.
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MODEL

SPECIFICATIONS

Price (€)

Freestanding or
built-in (F or B)

TEST PERFORMANCE

Flame-retar- Energy label
dant backing

Size (cm)
(hxwxd)*

Usable
freezer volume (litres)

Fast freeze
function

No frost
freezer

Freezing
power (30%)

Energy use
(15%)

SCORE
Temperature stability
(15%)

Recommended
thermostat
setting (10%)

Ease of use
(10%)

Cleaning
(10%)

Noise and
vibrations
(5%)

Freezer
insulation
(5%)

%

1

Samsung
RZ32M71207F

1100

F

✓

A+

186x60x58

233.1

✓

✓

















87

2

Miele FNS35402i

1650

B

✓

A++

140x57x51

115.1

✓

✓

















81

3

Zanussi ZFU20223WA

599

F

NO

A+

156x60x57

153.2

✓

✓

















74

4

Beko FXFG1545S

440

F

✓

A+

146x55x52

119.1

✓

✓

















73

5

Whirlpool AFB1843

750

B

NO

A+

178x55x51

158.3

✓

✓

















73

6

Kenwood KTF60B17

480

F

✓

A+

186x60x59

177.4

✓

✓

















70

7

Neff G8120X0

1700

B

✓

A++

151x56x51

129.3

✓

✓

















70

8

Hoover HBFUP130K

300

B

NO

A+

83x60x50

















68

9

Bosch GIN81AE30G

1199

B

✓

A++

178x56x51

153.5

✓

✓

















67

10 Hotpoint UH8F1CW

540

F

NO

A+

189x60x58

183.6

✓

✓

















67

11

Logik LUF55S16

200

F

NO

A+

85x56x51

60.1

















66

12

Bosch GSV29VW31G

669

F

✓

A++

164x61x59

147.2

✓
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13

Siemens GS29NVW30G

749

F

✓

A++

162x60x58

144.8

✓
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USING THE TABLE
Star ratings are out of five.
SPECIFICATIONS
Price: Typical retailer’s price if you shop around.
Size: The dimensions of the appliance rounded upwards
to the nearest centimetre, measured for minimum height,
width and depth with the door closed - though the
appliance may need further space or gaps around it for
ventilation according to the manufacturer’s instructions.
Usable freezer volume: The usable storage space as
measured in our labs.
TEST PERFORMANCE
Freezing power: The time taken to cool down a light load
in the freezer to an average temperature of -18°C.
Energy use: Ratings for the energy consumption of
the appliance over 24 hours with the ambient room
temperature at 10°, 25° and 32°.
Temperature stability: The evenness and stability of the
temperature in the freezer at room temperatures of 10°
and 32°.
Recommended thermostat setting: A rating for the
accuracy of the thermostat settings on the appliance.
Ease of use: Includes ratings for the ease of opening the
door, accessing the contents and adjusting the controls,
and for the quality and handling of the storage features.
Cleaning: Rating for the ease of cleaning the interior of the
freezer.
Noise and vibrations: The level of noise and vibration
emitted by the freezer when switched on, while running
and when being switched off – the more stars, the quieter
the appliance.
Freezer insulation: A rating for how long the freezer will
be able to keep food at a safe temperature in the event of
a power cut.

72.3

✓

*rounded up to the nearest centimetre but not including air gaps etc. as recommended by the manufacturer
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PRODUCT TESTS / Headphones

Headphones

Listen up.... Consumer Choice has
five Choice Buy headphones that we
think you will like the sound of.
Along with the growth in ownership
of devices on which to enjoy content smartphones, tablets, laptops and more
- headphones have become an essential
accessory. In many households, it is not
uncommon for members to be gathered in
the same room each enjoying their individual
choice of content on their individual device
– making headphones a necessity for the
harmony of the home. And listening on the
go is a signature feature of our society, with
a range of headphones and earphones, from
the ostentatious to the discreet, on display in
our streets and on various modes of public
transport as commuters of all ages tune in as
they travel. There has been a change in how
content is accessed in recent times, with CDs
and DVDs retreating into the background
to make way for streaming services, online
music, video on demand and so on. Much of
on-the-go listening happens via smartphones
and although some users may be content
to stick with the simple earphones that
come supplied with the device, it can be
worth upgrading to a third-party set for an
enhanced audio experience. Whether you
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have joined the mass movement towards
digital music or prefer to stick with a proper
home hi-fi system or like to dapple in a little
of both, there is a vast array of headphones
to choose from. So, what type would suit
you best – in ear, on ear, or over ear – and
which ones will deliver great audio as well as
being comfortable to wear and user friendly?
What features do you need to enhance your
listening experience and which ones can you
do without? We asked our testers to sound
out over 50 sets of headphones of all types to
find the ones that make all the right noises.

Headphone types
Knowing how you intend to use your
headphones will help determine what type
will best fit your needs. Those who are
looking for premium audio quality in order to
enjoy video or streamed music may need to
splash out on more expensive headphones,
whereas those who listen to a lot of talk radio
and podcasts may get away with spending
less. If you plan on listening for brief periods
on public transport, say, you may not need
headphones that are hugely comfortable

REPORT by Clodagh O’Donoghue
At a glance
• Headphone types
• 52 headphones on test
• Five Choice Buys
and prefer the portability and discreet look
of an in-ear pair that fit some way into the
ear canal, sit in the ear bowl or clip on to the
ear. In-ear models have the advantage of
often being cheaper than other headphones
types though the audio quality may not be
up to par and there may be some issues with
ambient noise. That said, the highest-end
models can deliver impressive sound quality
and may even come with noise cancellation.
However, those who are looking forward
to lengthy listening sessions or planning to
stay plugged in all day may need to prioritise
comfort. Over-ear or around-ear headphones
completely surround your ear and provide for
a very immersive audio experience, especially
if they include noise-cancelling technology
– and many consider them to be generally
comfortable, though some users can find
they get hot and sweaty when wearing them
for long periods. On-ear headphones are
smaller and more compact and they sit on
the ears enabling more airflow around them.
There can be a trade-off, however, with more
ambient noise filtering through and some
may find that because these models press
July / August 2018

on the ears they can become uncomfortable
after a while, though the adjustability of the
headband may help here. Given that comfort
may be a key factor in your purchasing
decision, it is important to try on a pair of
headphones for as long as you can before
buying.
		Ultimately, it is likely that you will
need to invest in different headphones for
different uses – one set for relaxing at home
and another for commuting or exercising.
In addition, like speakers, headphones
may emphasise different parts of the audio
spectrum, so you may have a preference in
this regard. Again, there is no substitute for
trying out a product before you buy. For
some, perfect audio will be paramount,
whereas others may not be able to truly
discern the difference between good and
great sound. How particular you are about
sound quality will also have a bearing on how
much you will need to spend – and as our
table shows, you can spend really very little
or rather a lot on your listening apparatus.

Headphones on test
Deciding on your budget could be a
worthwhile exercise before heading out to

shop for a set of headphones. As you will see
on our table below, models currently on offer
can be priced at a pittance, from just €13, all
the way up to a very hefty €350 – and paying
a premium is no guarantee that you are
making a sound investment.
		
The trend toward wireless
headphones seen when we last looked at this
category in November 2016 continues, with
most of the models on test having a wireless
option or being wireless only. In general, the
wireless ability of headphones is achieved
through a Bluetooth connection, which
typically delivers a range of around 30 feet
to link to a smartphone, laptop, tablet, and
even some turntables or TVs. Often wireless
models have a wire of some kind linking
the two earbuds or cups, with neckbands or
collars that sit around the back of the neck
becoming an increasingly common feature.
However, some ‘true wireless’ models are
emerging that keep the earbuds or cups
completely separate. With many wireless
models, an optional cable is also supplied
that can be used when batteries powering
the wireless function run out.
		
When a cable is supplied, it is
handy if it incorporates in-line remote
controls that allow for adjusting the volume,
pausing and playback, and even taking
phone calls – so you will be able to perform
various functions without reaching into
your pocket to fish out your smartphone.
Moreover, headphones that provide controls
on the earcups themselves will mean that
you can adjust the settings on the music
or content source - for example, your hi-fi
system or TV - without getting up out of your
comfy chair. In the case of in-ear models,
controls on the neckband for ease of access
are common and are particularly of use when
exercising or on the move.
		
Those looking to immerse
themselves in their music in busy or crowded
surroundings may need to search out models
that provide noise cancellation to block out
outside sounds. A degree of passive noise

reduction comes from the physical act of
wearing headphones and earcups that have
a closed-back design are better at blotting
out ambient noise than those with an
open-back design where small openings are
incorporated into the back of the earcup to
let more air circulate. For more efficient noise
reduction, higher-end headphones can offer
active noise-cancelling technology, which
uses batteries to power tiny microphones
that monitor noise frequencies and then
produce the same frequencies out of phase
in order to cancel out the noise. It is useful if
the noise cancellation feature can be turned
off so that the headphones can still be used
if the batteries die. Over-ear headphones
are currently more likely to offer active noise
cancellation than other headphone types,
though, unusually, two of our in-ear Choice
Buys offer this feature.
		
The newest development in the
headphones category is the inclusion of
smart features on some models. Sometimes
categorised as part of the emerging
hearables market, headphones with added
smart features may be able to deliver fitness
tracking capabilities, such as a step counter or
a heart-rate monitor, or allow you to access
a voice assistant to control your smartphone,
such as Siri for Apple devices or Amazon’s
Alexa or Google’s Assistant. By syncing with
your device’s voice assistant, you would be
able to make calls or dictate a text message
simply by speaking your request aloud and all
without having to root through your bag or
dig into your pocket to find your smartphone.
Our four Sony Choice Buys all offer smart
features and additionally can be linked to a
companion app, Sony Headphones Connect,
to enable you to fine-tune your sound
settings and audio preferences for optimum
listening. As with many devices, headphones
are set to become increasingly smart in the
future, opening up a range of new uses and
abilities.

1. The Sony WH-H900N h.ear on 2 Wireless NC €300 (Over ear)
The Choice Buy Sony WH-H900N h.ear on 2 Wireless NC
headphones will deliver fantastic sound quality, having
scored top marks across all our listening tests. Fans of
jazz, pop and classical music will all be well served by
these high-end headphones, which did equally well in
our spoken word tests – providing excellent clarity as
well as warmth and balance of tone. These Sony over-ear
headphones are wireless with a Bluetooth connection
and as well as being able to take phone calls via the
built-in controls, they can activate your smartphone’s
voice assistant. In addition, a companion app, Sony
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Headphones Connect, can be downloaded to your
smartphone to enable you to tweak sound settings to your
specific preferences. Although relatively heavy at 291g,
testers found these headphones to be fairly comfortable
to wear and battery life is good with tests measuring over
30 hours of listening time. The noise-cancelling feature is
effective at eliminating any unwanted noise, though you
can also make use of the ambient sound mode to keep you
aware of your surroundings – especially useful when you
are on the go and listening out for travel announcements,
for example.
July / August 2018

...and the competition

8. Sony WH-H800 h.ear on 2 Mini €250 (On ear)
The Choice Buy Sony WH-H800 headphones sound every bit

and a companion app, Sony Headphones Connect, will enable

as good as they look. These on-ear headphones earned top

you to further adjust the sound to your liking via the on-screen

marks in all our listening tests, from pop and jazz to classical

equaliser. Overall, the headphones are very easy to use, with

music, with vibrant and detailed sound quality on offer, and

controls on the earcups and a built-in microphone for taking

those who like to tune in to podcasts or talk radio will be very

phone calls or giving instructions to your smartphone’s voice

pleased with the clarity of the spoken word. These high-end

assistant. Battery life is decent with 22 hours of listening time

Bluetooth headphones can play high-resolution digital music

measured in tests and these headphones fold neatly for ease

and Sony claims that it will upscale lower-resolution audio to

of transportation. As with many on-ear models, testers found

“near-high-resolution” quality. Using NFC, with a simple tap

these headphones a little uncomfortable to wear for lengthy

you can connect the headphones to a compatible smartphone

listening sessions.

21. Sony WI-H700 h.ear in 2 Wireless €190 (In ear)
Part of Sony’s high-end h.ear range, the Choice Buy Sony WI-

neckband that incorporates the battery, which will deliver about

H700 wireless headphones have topped our table for in-ear

seven hours of listening time on a full charge. You can connect

models, outperforming rivals by a considerable margin. These

these Bluetooth headphones to your smartphone using NFC and

premium earphones are capable of playing high-resolution

the neckband will vibrate when you have an incoming call, which

digital music files for those who can access them and, in our all-

you will be able to answer without getting your smartphone out

important listening tests, they produced first-class audio quality

of your pocket thanks to the in-built microphone. Using the

with well-balanced sound whether playing pop, jazz, or classical

Sony Headphones Connect companion app, you can customise

music. In addition, the spoken word was nicely clear and natural

your music settings or choose from presets. Four ear tip sizes

for those who enjoy podcasts, talk radio or audio books. With

are provided to ensure that you can find a comfortable fit and

five colour options, these stylish in-ear headphones come with a

they are very lightweight for neckband headphones.

22. Sony WI-1000X €310 (In ear)
The Choice Buy Sony WI-1000X are wireless headphones

These Bluetooth headphones can be linked to a smartphone

that tout the unusual feature for in-ear models of active

via NFC and a companion app lets you fine-tune settings to suit

noise-cancelling technology and that, crucially, deliver great

your preferences. The app will even detect whether you are still

audio quality. These Bluetooth headphones performed well

or walking and adjust the noise-cancelling feature so that you

in listening tests with pleasing and nicely balanced sound

will hear more ambient noise when you are moving around

produced across all music genres and speech. Available in

outside than when you are sitting indoors or on transport.

gold or black colours, these wireless earphones come with a

The manufacturer also claims that its smart noise-cancelling

neckband that houses the battery and you also have the option

function can adapt to high altitudes, delivering perfect audio

of plugging in a cable to use them as a wired set or of folding

clarity during a flight. Battery life is decent for in-ear models

the cable away into the neckband when you are not using it.

with ten hours of listening time measured in tests

23. B&O Beoplay E4 €250 (In ear)
As well as delivering very good quality audio, the Choice

still be able to listen when it runs out of charge but without the

Buy B&O Beoplay E4 in-ear headphones provide the added

benefit of noise cancellation. These earphones performed very

bonus of active noise cancelling aimed at enhancing your

well in our listening tests, impressing across the board with a

listening experience. Bucking the trend of most headphones

warmth of tone and excellent clarity. The noise cancellation

on test, these B&O earphones are not wireless and instead

feature does a decent job of eliminating background noise and

have an 140cm cable. The cable is home to a battery and

the manufacturer touts its transparency mode as allowing you

noise-cancelling circuitry as well as controls for playing,

to stop noise cancellation with one swift movement – to listen

pausing, adjusting volume, and taking phone calls – though

to a travel announcement at a train station or airport, say – and

testers found that these controls took a bit of getting used to.

then reactivate it just as swiftly.

Given that the battery only has to power the noise-cancelling
technology, it lasts for an impressive 20 hours, and you will
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MODEL

SPECIFICATIONS
Price (€)

Weight (g)

TEST PERFORMANCE
Cable
length
(cm)*

Wireless

Cable
controls

Sound quality (50%)
Classical music Pop music

Jazz

Comfort and durability (35%)
Comfort
Durability

Controls
on headphone

Overall
sound quality

Speech

✓













✓

























SCORE

USING THE TABLE

%

Star ratings are out of five.
SPECIFICATIONS
Price: Typical retailer’s price if you shop
around.
Weight: Weight in grams of the
headphones with cable and control unit
but without charger.
Cable length: Length of the cable
from the headphones to music player,
measured in centimetres.

Audio enhancements
(10%)

Features
(5%)







79









62











53
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Over ear
Sony WH-H900N h.ear on 2
Wireless NC
Beats by Dr Dre Studio 3
2
Wireless
1

✓

300

291

350

26

na

3 Sennheiser HD 206

29

197

292

4 Sony MDR-RF895RK

150

274

150

✓

5 Sennheiser HD 4.50BTNC

190

237.6

143

✓

✓

✓
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6 Sennheiser HD 4.40BT

120

224.2

139

✓

✓

✓



















38

7 Sony MDR-XB950N1

260

294.6

119.5

✓

✓

✓



















35

250

177

✓

✓
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9 JBL T450BT

50

15

✓

✓
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10 Bose Soundlink On-ear

230

161

✓

✓



















54

Urbanears Plattan ADV
Wireless

70

144.3

114

✓

✓

✓



















54

75

120.3

140

✓

✓

✓
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110

144

✓
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14 JBL E45BT

100

181.7

✓
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15 Skullcandy Hesh 3 Wireless

130

203

✓

✓



















45

16 JVC HA-S30BT

50

141.7

✓

✓
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17 Monster iSport Freedom V2

230

197.5

✓
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18 Philips SHB3075

50

131
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19 Sony MDR-XB550AP

60

199.5

125

✓

✓

✓



















39

20 Skullcandy Stim (SCS2LHY)

23

121

120

✓

✓

✓



















36

190

40

215

✓

✓



















81

22 Sony WI-1000X

310

70

200

✓



















69

23 B&O Beoplay E4

250

44.5

140



















68

24 Sennheiser CX 7.00BT

150

49

222



















66

✓

✓

On ear
8

11

Sony WH-H800 h.ear on
2 Mini

12 Sennheiser HD 2.20S
13

Urbanears Plattan 2 Bluetooth

✓

✓
129.5

131.5

✓

✓

✓

✓
✓

TEST PERFORMANCE
Sound quality: Results of the listening
tests for a range of genres including
classical, jazz and pop music and the
spoken word.
Comfort: Rating for how comfortable
the headphones are to wear, how well
they fit, their adjustability and their
potential to fall out of the ear.
Durability: Rating for the quality
of construction and how well the
headphones and cable withstand stress
tests.
Audio enhancements: Includes the
results of technical measurements and
subjective assessments of sound leakage
and the effectiveness of noise-cancelling
features.
Features: Rating for the availability
of such features as built-in cable and
headphone controls, external noise
cancelation, and the ability to make and
take phone calls.

In ear
21

Sony WI-H700 h.ear in 2
Wireless

✓
✓

*Not all headphones come with a cable as some are wireless-only models

49
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50

MODEL

SPECIFICATIONS
Price (€)

25 Sony WI-C400

Weight (g)

TEST PERFORMANCE
Cable
length
(cm)*

Wireless

222

Cable
controls

SCORE
Sound quality (50%)
Classical music Pop music

Jazz

Comfort and durability (35%)
Comfort
Durability

Controls
on headphone

Overall
sound quality

Speech

Audio enhancements
(10%)

Features
(5%)

%

✓

✓



















66

✓

✓



















63

✓

✓



















62

✓

✓



















62



















61

✓



















60

✓



















56

✓



















53

85

35

26 Bose QuietControl 30

380

62.2

27 Beats by Dr Dre BeatsX

140

20.3

28 Bose Soundsport Free

220

19

29 Skullcandy Jib Wireless

30

11.4

53

30 Sony MDR-XB50AP

40

19

1215

31 Bose Soundsport Pulse

230

24.3

220

16

200

50.6

✓

✓



















51

290

15.6

✓

✓



















50

35 JVC HA-FX9BT

45

13

515



















49

36 JVC HA-FX7M (Gumy Plus)

13

13

1010

✓



















46

170

13

✓



















46

20

12



















46

Motorola VerveLife
VerveRider +

90

40.3



















46

40 Sony MDR-XB510AS

45

20.5

122

✓



















43

41 JBL T290

25

14.5

125

✓



















43

100

16

1150

✓



















40

100

16

1165

✓



















38

65

21

50

✓



















38

130

10



















35

46 Panasonic RP-BTS30E

78

20.4



















35

Motorola Stream True
Earbuds

90

11

✓



















34

48 Jaybird Run

220

16

✓

✓



















33

49 B&O Beoplay E8

300

13

✓

✓



















31

50 Jaybird Freedom 2

140

19

✓

✓



















30

51 Monster iSport Achieve BT

75

16.5

✓



















30

52 Fitbit Flyer

140

18



















27

Sennheiser Momentum
Free
Sennheiser Momentum
33
In-ear Wireless

32

34 Jabra Elite Sport Wireless

37

Motorola VerveLife VerveOnes +

38 JVC HA-FX38M
39

Beats by Dr Dre urBeats3
with Lightning Connector
Beats by Dr Dre urBeats3
43
with 3.5mm Plug
42

44 JVC HA-EC30BT
45

47

Jam Ultra Wireless Earbuds
(HX-EP900BK)

51
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83

✓

✓
✓

✓
735

✓

✓

✓

✓
✓

✓
✓

1120

✓

✓

✓

✓
40

56

✓

✓

✓

✓
✓

✓
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Useful Contacts

B&O
tel 0044 203 936 1483
www.beoplay.com
Sony
tel (01) 407 3341
www.sony.ie

www.thecai.ie
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Visit our new website
www.thecai.ie

Follow
Followus
uson
onFacebook
Facebook&&Twitter
Twitter
www.facebook.com/ConsumersAssociationIreland
www.twitter.com/The_CAI
www.thecai.ie
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