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NEWS BRIEFS

Half Empty or Half Full..... 

News Briefs by Dermott Jewell

The Public Health (Alcohol) Bill is currently before the Dáil, having taken 
two years to get through the Seanad. The Bill has four main provisions. 
The first, to introduce a structural separation of  alcohol from other prod-
ucts in outlets; secondly, to introduce minimum unit pricing; the third is 
the introduction of  health warning labels on alcohol products and, finally, 
increased advertising restrictions. It would be safe to say that industry are 
not generally impressed and have raised concerns, but, it is in the context 
of  the proposed labelling - which would require all alcoholic beverages 
sold in the Republic of  Ireland to include evidence-based health warn-
ings covering at least one-third of  all printed materials - that most of  the 
criticism has been directed. Claims of  higher costs, a hindrance to market 
growth, trade barrier connotations as well as price increases all feature 
in the arguments. Disproportionate is considered the reality and hav-
ing the effect of  losing sight of  the overall objectives of  the Bill – which, 
it is suggested, most of  industry accepts. When you look closely at the 
trade and related data, to be fair, the arguments come across as not being 
without foundation. However, there are two sides to this significant action 
for change. With consumer health and wellbeing, together with informed 
consumer choice, being at the heart of  considerations, then the necessity 
for measured progress, made solely on the basis of  full facts and inde-
pendent research, can be the only consideration for progress. 

I read in the latest issue of our sister organisation magazine in 
New Zealand, Consumer, how the mainstream gift card in use 
there – the Prezzy Card – issued by Kiwibank has come under 
similar pressure from consumers who are angry that it comes 
with a 12-month expiry date.  Members will recall how, in Oc-
tober of last year, we commenced our Credit Where It’s Due 
campaign to have terms extended to either a minimum of six 
years or an open lifetime.  This is in consideration of the reality 
that cash does not lose value but cards have been designed to 
bring nothing but profit to their sellers and loss to their buyers 
immediately at the end of a 12-month anniversary of its sale.  
Just like the CAI, Consumer NZ has been campaigning to get 
rid of unfair expiry dates.  We can congratulate their efforts as 
Kiwibank has agreed to extend the Prezzy Card date from 12 
to 24 months. It is a start and a win for consumers there and 
gives us the heart to continue with our own campaign in 2018 
and forward.  

A building manager in the US recently took to 
Amazon and placed an online order for three 
boxes of toilet paper rolls. The deal was deemed a 
bargain for the consumer at $88.17.  However, upon 
checking her bank statement she was somewhat 
surprised to note how the final bill, to include deliv-
ery, amounted to a little over $7,400. Amazon was 
quick to advise how the policies agreed with all sell-
ers before they can trade include the advisory of 
how ‘excessive order fulfilment and shipping costs’ 
on orders are not allowed. They took swift action 
against the seller as they considered their action 
acted to ‘violate them and harm our customer 
experience’. A full refund was made.

I Need To Sit Down

CREDIT WHERE IT’S DuE
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Silicon Republic commented recently 
on the issue of virtual reality (VR) and 
how it can be managed to provide 
entry to either unaffordable or 
inaccessible areas. In fairness, this 
is already a feature of, for example, 
opera, where on a few specified 
dates and times cinemas around 
the country simultaneously stream 
in real time on their big screens.  
Some years ago, the BBC’s largest 
indigenous supplier of network TV 
productions in Northern Ireland, 
Wild Rover, turned its attention to 
VR.  They clarify from the outset that 
this is a specialised and expensive 
area but with enormous potential.   

For example, a shooting rig may 
contain 24 cameras and you have to 
consider the exposure of each one.  
In addition, left-eye and right-eye 
images have to be brought together 
into two seamless spheres, which 
is particularly difficult with moving 
images.  The excitement and potential 
come through the marketing of 
new headsets, which are creating 
enormous leaps in quality and effect.   
VR, they advise us, can take you 
somewhere you’ve never been.   It 
can place you in the best seat in the 
house, and a stage show captured in 
VR can be sold internationally.  It’s all 
ahead of us and I can hardly wait!

It’s Only A Matter Of Time

CAFETERIAL WASTE DISpOSAL

In the UK, Costa Coffee, with a 
20% market share there, would sell 
500 million hot drinks in disposable 
cups every year.  In November 2016, 
the company launched a recycling 
scheme through which it promised 
to recycle, at least, 30 million cups 
every year.  The reason for this 
initiative was that the Government 
there was considering the introduc-
tion of  a ‘latte levy’ of  up to £0.25 
(€0.29) on single-use plastic-lined 
cups. Costa opposes the levy.  The 
recycling scheme has shown that, 
rather than the conservative esti-
mate of  20 million recycled cups, 

the firm has only managed a 3% 
collection.  This, they advise, is the 
customers’ fault because the initia-
tive was reliant upon them returning 
the cup.........(can you see the flaw 
in that...!). Anyway, the intention 
now is to pay for waste separation 
of  their cups and also the recycling 
of  them.  In fairness, all of  the rival 
providers are struggling with this 
one and are making offers to cus-
tomers of  discounts for bringing our 
own cup; reusable cup discounts and 
loyalty stamps for free coffee and so 
on.  This is going to end badly for 
the bean counters. 

The Commission for Communications 
Regulation (ComReg) continues to 
receive thousands of complaints 
annually from consumers in the area 
of contracts, service issues, billing, 
premium rate services and much more. 
This is one of the more effective and 
efficient dispute resolution services 
we have in the country and it is 
continually upgrading its resource 

capacity to meet the demand.  To 
that end, ComReg is reviewing the 
landscape as it sees certain areas where 
unresolved complaints are requiring 
a more robust intervention.  Dispute 
Resolution Consultation 18/34 is open 
for submissions until June 11th.  The 
Consumers’ Association of Ireland will 
contribute to the consultation on behalf 
of Members and we would ask that you 

suggest to others that they do so to 
ensure comprehensive consumer input.
  All responses to the 
consultation should be clearly marked 
‘Submissions to ComReg 18/34’ and may 
be emailed to retailconsult@comreg.
ie or sent by post to Commission for 
Communications Regulation, One 
Dockland Central, Guild Street, Dublin 1, 
Ireland D01 E4X0.

Calling All Consumers
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FOOD & HEALTH/News

Food &  
Health

 by Clodagh O’Donoghue

Fluoride exposure in the Irish diet at safe levels
Recent research from the Food Safety 
Authority of Ireland (FSAI) has concluded 
that exposure to fluoride through food and 
beverages, including tap water, is not a 
safety concern for children and adults living 
in Ireland.  The FSAI’s report, entitled Total 
Diet Study 2014-2016: Assessment of Dietary 
Exposure to Fluoride in Adults & Children in 
Ireland, sought to establish the typical intake 
of fluoride that Irish people get from the food 
and drink they consume and to examine if 
those levels are safe and pose any risk to 
health.  Based on the study’s findings, the 
FSAI’s Scientific Committee has concluded 
that there is no scientific basis to indicate that 
current exposure to fluoride from food and 
beverages is a cause for concern.  
  The comprehensive study looked 
at 216 food and beverage samples, with a 
total of 2,000 individual foods purchased, 

and these were selected as the most 
commonly consumed foods in the country 
based on national food consumption data.   
Typical or predominant food preparation 
methods were then used before fluoride 
levels were assessed.  The fluoride 
concentration data were combined with 
consumption data to calculate the level of 
exposure for individuals.  
  Black tea was found to contain 
by far the highest fluoride concentrations 
detected in this study and fluoride exposure 
was much lower in children than in adults, 
largely because adults drink a lot more black 
tea.  Fluoridated tap water was found to be 
the main contributor to fluoride intake in 
children. 
  The estimates of fluoride intake 
were based on foods and beverages 
only and do not include possible fluoride 

consumption through non-dietary sources, 
especially through the swallowing of 
fluoridated toothpaste, which can make a 
significant contribution in young children 
though is much less a factor in older children 
and adults.   However, even where estimates 
of average fluoride intake from toothpaste in 
Ireland were included, this would not result in 
consumption exceeding the tolerable upper 
intake levels even in the highest consumers 
of fluoride from foods and beverages.
  According to the FSAI’s CEO, 
Dr Pamela Byrne, the report provides 
“independent and impartial information 
on the exposure to fluoride through the 
Irish diet” and “reaffirms the FSAI’s and its 
Scientific Committee’s view that exposure 
to fluoride from the diet for all population 
groups in Ireland is not of concern”.

CPR training for secondary school students
About 5,000 people suffer a cardiac arrest 
every year in Ireland but if someone nearby 
is able to perform CPR immediately, the 
chance of survival is greatly increased.   
CPR or cardiac pulmonary resuscitation is 
an easily learned emergency procedure 
that involves pressing hard and fast on the 
centre of the person’s chest.  When someone 
has a cardiac arrest and nothing is done, 
their chance of survival decreases by 10% 
for every minute that passes.  However, 
performing early CPR until the emergency 
services arrive can double or even triple the 
person’s chance of surviving.  International 
research has shown that those with CPR 
training are ten times more likely to perform 
it on someone in need than those with no 
training.  It is with this reality in mind that 
the Irish Heart Foundation is running its CPR 

4 Schools initiative to vastly increase the 
number of potential lifesavers in the country.
  Approximately 365,000 pupils 
attend secondary school in Ireland each year 
and if all those left school trained in CPR, this 
would represent a sizeable population who 
would potentially have the confidence and 
knowhow to effectively administer CPR if 
the need arose.  It takes just one class period 
of 40 minutes to teach CPR and if students 
receive one lesson a year during secondary 
school, by the time they are in sixth year 
they will have refreshed their skills six times, 
which will hopefully mean that they will be 
sufficiently confident to step in and perform 
CPR if someone in their community - or, 
indeed, in their home - experiences a cardiac 
arrest.
  Through the free CPR 4 Schools 

programme, the Irish Heart Foundation 
has trained over 700 teachers in two-hour 
workshops who have returned to their 289 
schools to pass on their knowledge to both 
students and other teachers using the lesson 
plans and online resources that are provided.   
Schools are also supplied with free training 
manikins on which to practise CPR and these 
are fitted with a clicker that makes a sound 
only if the student has compressed the chest 
area to the required depth of two inches.   
Teachers who are interested in applying for 
the programme can visit irishheart.ie/your-
health/cpr/cpr-4-schools/ and individuals 
who would like to find out more about how 
to administer CPR to be ready in case of an 
emergency situation can get further details 
at https://irishheart.ie/your-health/cpr/find-a-
course-in-your-area/.



www.thecai.ie June 2018  www.thecai.ie6  June 2018

MONEY NEWS

Money News Money News by Róisín Moloney Weekes

Brexit not affecting 
saving patterns

“92% of Irish people say 
Brexit has not affected their 
savings pattern.”   

The Bank of Ireland/Economic and Social 
Research Institute (ESRI) Savings and 
Investment Index for April 2018 has 
recently been published and reports that 
92% of Irish people say Brexit has not 
affected their savings pattern. The Savings 
and Investments Index, which measures 
Irish peoples’ sentiment towards savings 
and investments, increased to 101 points in 
April from 98 in March 2018.  This marks a 
return to the upward trend observed since 
December 2017.
  In terms of saving, the monthly 
Savings Index recovered from 99 last 
month to 103 in April.  It is reported that 
a significant improvement in attitudes 
towards saving drove this increase.  The 
monthly Savings Attitudes Index, which 
asks people about their saving behaviour 
and how they feel about the amount they 
save, increased to 106 points in April 
from 99 in March.  The proportion of 
regular savers improved to 51% in April 
versus 46% in March, with regular saving 
improving noticeably for the under 50s.
  In particular, this month’s poll 
asked consumers if the uncertainty 
around Brexit affected their savings 

patterns in order to understand if people 
are saving more in anticipation of 
Brexit.   The vast majority of respondents 
(92%) said that Brexit was not affecting 
their savings patterns.  Younger savers 
appeared slightly more concerned about 
the effects of Brexit, with 6% of under 50s 
saving more as a result of Brexit compared 
with only 1% of over 50s.
  The survey also found that 
Brexit was a greater motivation for savers 
outside Dublin compared with those living 
in Dublin. Outside Dublin, 5% of people 
said they were saving more as a result of 
Brexit compared with only 1% in Dublin.
  The Investment Index measures 
respondents’ attitudes towards investing 
and how they see the investment 
environment.  The monthly Investment 
Index increased to 100 points in April from 
97 in March 2018.  In addition, the monthly 
Investment Attitudes Index increased to 
98 index points in April from 94 in March.  
It is reported that 33% of people were 
regular investors in the month, rising from 
29% in March.   Stock markets enjoyed 
their best month so far in 2018, gaining 
2.8%. 

  A section of this research asks 
households how they would consider 
using a windfall gain of €10,000.  Irish 
people generally have a heavy preference 
for saving, with 64% of respondents saying 
they would consider saving a windfall gain.
  Commenting on the recent Index 
results, Tom McCabe from the Bank of 
Ireland Investment Markets said, “The 
finding that Brexit is almost a non-event 
for 92% of Irish savers at present is the 
standout discovery from this month’s 
analysis of Irish savings and investment 
patterns. This suggests some level of 
uncertainty around how Brexit could affect 
the Irish economy and peoples’ finances.   
However, Irish people have built up a large 
savings buffer in recent years, amounting 
to over €100 billion.  A combination 
of improving employment and wages 
coupled with tax cuts have helped make 
saving more affordable for Irish people.  
Therefore, it seems that Irish people have 
certainly put some protection in place 
against the fallout from a hard Brexit, even 
if they have done so unintentionally.”

Every day, around two million throwaway 

coffee cups are sent to landfill in Ireland. The 

Irish Government may soon be tackling this 

now-critical waste problem in the form of a cup 

levy.  Research carried out by Amárch Research 

and Carr Communications recently suggests 

that a 'latte levy' in the amount of 15 cents on 

each cup would result in 70,000 fewer cups a 

day being thrown away. Apparently, this figure 

would increase by more than 300% if it was 

combined with other encouraging behavioural 

changes such as being given free reusable mugs, 

discounts for using reusable mugs, or a refund 

for returning a plastic cup.  But for the eco-aware, 

‘keep cups’ are already a trend.  A key issue 

with disposable cups is that they are usually not 

recyclable.  To make these cups waterproof, the 

card is fused with polyethylene, a material that 

cannot be separated out again in a standard 

recycling facility.

  The Irish public has really adapted to 

reusing shopping bags and bags for life since the 

introduction of the tax on plastic bags, so why 

don’t we do the same with reusable cups?  Cafes 

can drastically cut the use of disposable cups by 

offering a reusable cup discount to customers 

arriving with reusable cups.  Many coffee shops 

around Ireland already do this, with cafes dotted 

around our villages, towns and cities offering 

discounts for those who forego the disposable 

cup and bring their own keep cup.  Some offer as 

much as €1 off, whereas others offer 20 cents off 

takeaway coffees. Many outlets have signed up 

to the Conscious Cup Campaign and display its 

logo in their windows.  Globally, we discard 500 

billion disposable cups to landfill or incineration 

every year - the time for action has most 

certainly come. 

Reusable Coffee Cups 
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Exact Change and Dublin Bus Users 

Dublin Bus has recently been in the media 
with reports that its exact-change policy, 
which has been in operation for the past 15 
years, is generating significant sums.  The 
system operates with a change receipt 
issued to each customer paying over the 
odds for their journey.  Apparently, Dublin 
is the only urban bus network in Europe to 
operate such a system.  Consumers can, 

of course, redeem the overpayment at the 
Dublin Bus Head Office at 59 O’Connell 
Street, Dublin 1, and there is no expiration 
date or time limit for the reclamation of 
change.  It took a while for commuters 
to get the hang of the refund system and 
claim back their receipts in any significant 
numbers but, despite an increase in 
customers reclaiming, at present just 10%, 
or one in ten, of fare receipts are reclaimed.  
The company has reeled in €7.28 million 
in fare overpayments since 2012 with just 
a fifth of that money (€1.54 million) being 
reclaimed.  In the first three months of 
2018, the company benefited in the amount 
of €142,022 due to unclaimed change 
receipts.
  The money generated appears 
to vary from route to route. Of the 90 
services tallied since 2012, just five of them 
accounted for nearly 30% (€1.97 million) 
of all monies gathered.  Since 2012, the 
five biggest earners, excluding receipts 
claimed, for Dublin Bus were:

The 15   Clongriffin to the Ballycullen Road  
– €435,149

The 46a Phoenix Park to Dun Laoghaire  
– €405,102

The 16   Dublin Airport to Ballinteer   
– €391,471

The 39   Burlington Road to Ongar   
– €380,041

The 27   Clarehall to Jobstown   
– €358,624

  It is also worth noting that Dublin 
Bus allocates a portion of the unclaimed 
change to the company’s Community 
Spirit Awards, which give grants to Dublin 
charities and voluntary groups.   With the 
introduction of the Leap Card, consumers 
can pay the exact fair required and remove 
the change element altogether. 

In April, the European Commission announced 

its New Deal for Consumers proposal. This is an 

initiative that aims to ensure that all European 

consumers fully benefit from their rights under 

EU legislation.  The European Commission states 

that the EU has some of the strongest rules on 

consumer protection throughout the world.  The 

widespread implementation of these rules can be 

somewhat difficult, however, and it is hoped that the 

initiative will empower qualified entities to launch 

representative actions on behalf of consumers 

and arm member states’ consumer authorities 

with greater sanctioning powers.  This initiative is 

also meant to extend each consumer’s protection 

when they are online as well as to clarify how EU 

law prohibits dual quality practices that mislead 

consumers. 

  The New Deal for Consumers is 

proposing strengthening consumer rights online 

with more transparency in online market places.  

Consumers will have to be clearly informed if they 

are making a purchase and search results will have 

to identify if these are an advertisement being paid 

for by a trader.  It is also proposed that, when paying 

for a digital service, consumers will benefit from 

certain information rights and have a 14-day period 

in which they can cancel their contract. 

  In addition, it is proposed under the New 

Deal that it will be possible for a qualified entity, 

such as a consumer organisation, to seek redress, 

including compensation, replacement or repair, 

on behalf of a group of consumers who have been 

harmed by an illegal commercial practice. 

  Another aim of the proposal is to 

introduce effective penalties for violations of EU 

consumer law in the form of higher fines as well as to 

tackle dual quality of consumer products by making 

it explicit that national authorities can assess and 

address misleading commercial practices involving 

the marketing of products as being identical 

in several EU countries if their composition or 

characteristics are, in fact, significantly different.

  Finally, it is planned to have more 

flexibility in the way traders can communicate with 

consumers, allowing them to also use web forms or 

chats instead of email, provided the consumer can 

keep track of their communication with the trader.

  While the New Deal for Consumers is not 

a reality as of yet, it will offer positive changes if it 

comes through Parliament and Council discussions 

and makes it to implementation. 

New Deal for Consumers  

The Central Bank has been notified by the 
Danish Financial Supervisory Authority 
(DFSA) that the liquidators of the insurance 
firm Alpha Insurance A/S have filed a petition 
for bankruptcy.  Alpha Insurance A/S is a 
Danish-based insurance company subject to 
prudential supervision by the DFSA.  Alpha 
Insurance A/S was selling non-life insurance 
policies in Ireland through the broker network 
on a freedom of service basis.  policyholders 

in Ireland, who purchased insurance through 
the broker network, may be affected.  All 
affected policyholders are advised to contact 
their broker to arrange alternative cover with 
immediate effect.
 The company's financial position is 
not supervised by the Central Bank of Ireland.  
The insurer also operates in Denmark, France, 
Germany, Italy, Norway, Greece, the u.K. and 
Spain. 

 This latest notification comes after 
an earlier warning in March from DFSA that 
it had ordered Alpha Insurance A/S to cease 
writing new business, including renewal of 
existing contracts and business, with immedi-
ate effect.
 The Central Bank states that it will 
continue to work closely with the DFSA to en-
sure that all Irish policyholders are identified 
and are communicated with accordingly.

Alpha Insurance Warning
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PRODUCT/TECHNOLOGY NEWS

Smart outdoor lighting 

The summer is here at last and philips 
is taking the opportunity to bring its 
smart lighting system outdoors and 
into the garden.   philips’ popular 
Hue system offers a range of smart 
lights that can change colour as 
the occasion demands and can be 
controlled remotely via the philips 
Hue smartphone app or using voice 
controls.  From July, the manufacturer 
will also be able to offer these 
impressive capabilities with its new 
outdoor lighting range.
  Among the products due 
to go on sale is the philips Hue Lily, a 
spotlight designed to highlight key 
features in your garden or on your 
patio, whereas the philips Hue Calla 
is a bollard light designed for path 
lighting.  The Lily spotlight will come 
in packs of three with all you will need 
to get your system up and running at a 
cost of €300, while  the Calla pathway 
lighting will be priced at €140.   The 
company claims that installation is 
very simple and once you have it all 
set up you will be able to choose to 
have the lighting shine in one of an 
extraordinary 16 million colours to 
create the perfect outdoor ambiance, 
reportedly at the tap of a button.   The 
app will allow you to set a schedule 
for your lights to come on and go off 
or you can use a location-awareness 
feature on your smartphone that will 
sense when you are arriving and both 
indoor and outdoor lights can be set 
to automatically turn on to welcome 
you home.  The company touts the 
benefits of its outdoor lighting as a 
security aid as well as enhancing the 
look of the outside area or providing a 
warm welcome for guests. 

Product News by Clodagh O'Donoghue

The products featured on these pages have 
not been tested by the Consumers’ Association of Ireland and their inclusion 
here is not, in any way, an endorsement of them. 

In the middle of binging on the latest Netflix 
original series but bracing for withdrawal 
symptoms as you are about to head away on 
holidays?  Never fear, new Eu rules are here 
and you can continue to binge while you 
sip cocktails by the pool – wi-fi connection 
permitting.
  Since 1st April, if you subscribe to 
digital content at home through a music, TV 
or video streaming service, you can access this 
content wherever you happen to be within the 
Eu.   Streaming services allow you to watch and 
listen online through a range of mobile devices 
but until recently you may not have been 
able to access them when you were on a trip 
abroad.   Now, however, a new Eu regulation 
has taken effect in all Eu member states that 
means that if you buy or subscribe to TV, film, 
music, sports, e-books, or games in your home 
country, you should be able to access this 
content when travelling to anywhere in the Eu.   
The regulation is part of the Eu Digital Single 
Market initiative and the provider must provide 
you with the same service and give you access 
to the content as if you were still at home.  
Moreover, the online services cannot impose 
additional charges on subscribers for providing 
cross-border access to their content.
  In terms of services that provide 
online content free of charge, these are allowed 
to choose whether or not to participate.  If 
they opt in and provide users with the content 
under the regulation, they will be bound by 
the same rules as paid services and they will 
have to let their subscribers know about their 
decision - for example, by announcing it on 
their website.
  The new rules represent another 
welcome development in the wake of the 
removal of roaming charges across Eu member 
states that took effect last June.

New rules on accessing digital 

content abroad come on stream

Product/Tech  News

The Philips Hue Lily outdoor spotlight
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A fascinating and free online resource has 
become available that allows us to view rare 
film footage of key events in Irish history at the 
start of the 20th century.   The years between 
1900 and 1930 marked an exceptionally 
turbulent period in Ireland’s history with 
such landmark events as the Easter Rising of 
1916, the War of Independence and the Irish 
Civil War.  Cine camera technology became 
available from the 1890s onwards, providing 
the ability to capture moving images to 
document the era and newsreels shown in 
cinemas emerged as one of the main ways 
- along with radio and newspapers - for the 
public to keep up-to-date with current affairs.  
However, Ireland did not have much in the way 
of its own film-making capability in the early 
part of the last century, so much of the film 
footage that records Irish events during this 
pivotal period was taken by non-Irish agencies 
and has been held abroad ever since. 
  Now, Irish newsreel stories that 
were filmed by British companies and many 

of which have not been seen by the public 
since they were initially shown 100 years ago 
have been painstakingly collected, collated 
and made available online. The Decade of 
Commemorations provided an opportunity 
for the Irish Film Institute to create the 
Irish Independence Film Collection, which 
comprises over 150 items of film footage 
that has been repatriated and meticulously 
digitised to HD quality, often enhancing 
previously indistinct images so that they 
become crystal clear.  Historians and experts 
from the National Museum of Ireland and 
University College Cork were brought in to help 
curate and correctly catalogue the information 
attached to the newsreels to ensure its 
accuracy in relation to the important events, 
people and locations portrayed.  Among just 
some of the pivotal historical events now 
available for viewing are the following: 

• Countess Markievicz arriving home to 
cheering crowds after her release from prison

• The funeral of Terence MacSwiney in Cork in 
1920

• Michael Collins addressing a huge gathering 
after the signing of the Treaty

• The funeral of Arthur Griffiths

• The shelling of the Four Courts during the 
Irish Civil War

  According to the IFI’s Director 
Ross Keane, the value of the moving image 
material in the Irish Independence Film 
Collection cannot be overstated and it was 
critically important “to bring this material 
back home, gathering it all together in the 
one place and sharing it with the world, free of 
charge, on the IFI Player”.   To enjoy the newly 
collated film footage, go to http://ifiplayer.ie/
independencefilms/.

Moving images of Ireland’s history now available

    

Coffee capsules are an increasingly 
popular way of getting a fast and 
convenient caffeine hit but, in a world 
already drowning in plastic waste, they 
are not the most environmentally friendly 
product.  Capsules are often made up of 
a combination of aluminium, oil-based 
plastic and foil and filled with ground 
coffee.  After use, separating these very 
different elements to put them in the 
appropriate bin and ensure they are dealt 
with properly is a time-consuming and 
messy process that arguably only the 
most environmentally determined coffee 
drinker will engage in on an ongoing 
basis.  Thus, alternative solutions need to 
be found.
  Aware of their eco-unfriendly 
quality, capsule companies have sought to 
introduce recycling programmes to avoid 
the used capsules ending up in landfill.  
Nespresso, for example, will collect used 
capsules when delivering a new batch or 
will provide a recycling bag that can be 
brought back to a Nespresso retailer when 
filled.   Approaching the problem from a 
different angle, there have been a number 
of attempts at producing compostable 
capsule alternatives, with the latest one 
coming from the Eden Project.  Located in 

Cornwall in the UK, the Eden Project is the 
educational charity and social enterprise 
behind the renowned visitor destination 
that comprises of a number of tropical 
biomes situated in an enormous crater 
and housing an extraordinary global 
garden.   As part of its mission to tackle 
the problem of plastic waste, the Eden 
Project has launched its own range of 
fully compostable Nespresso-compatible 
capsules.  The new capsules can be 
popped into your brown bin for kitchen 
and food waste or into your compost 
heap, where, it is claimed, they will fully 
break down in a matter of weeks.
  The environmentally friendly 
credentials on these new capsules are 
impeccable, with the coffee ethically 
sourced and the pods produced using 
sustainable energy methods.  In addition, 
the card packaging is printed using 
vegetable-based inks and is, of course, 
recyclable.  The Eden Project capsule 
range comprises of four organically 
grown, single origin coffees – Columbian, 
Guatemalan, Costa Rican and Italian 
Espresso Decaffeinated - and is available 
in UK supermarket Waitrose or, more 
usefully for Irish consumers, online.  
A packet of ten capsules costs £3.50 

(€3.97), which is around the same 
price as Nespresso’s own capsules but 
providing a truly guilt-free espresso 
for the environmentally concerned.   If 
the availability of a fully recyclable, 
compostable capsule offering has piqued 
your interest in a capsule coffee machine, 
see our Choice Buys reviews on page 19 of 
this issue of Consumer Choice.

9

Compostable coffee capsules
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We have all been hearing a lot about the General Data Protection Regulation (GDPR) recently as organisations provided information 
on their updated privacy policies and contacted all those on emailing lists to obtain permission to stay in touch ahead of the May 25th 
deadline.  BEUC, the European Consumer Organisation, has provided the infographic below, which sets out in brief and clear terms 
the main aims and effects of the new data protection rules and what they mean for consumers.  It also outlines some very significant 
reasons as to why you should care about your personal data, how your personal details are monetised by companies and what to do if 
your rights are not respected.

Lifestyle/Data protection

BANK
Lorem ipsum dolor sit amet
5656 343 787 888

On 25 May 2018 a new European Union data protection law – 

called the General Data Protection Regulation (GDPR) – will start 

to apply. The law requires organisations, both public bodies and 

companies, to use your personal data in a transparent and fair 

manner. It strengthens your rights and applies to all organisations 

which process the personal data of individuals who are in the EU, 

irrespective of where the organisations are based.

What does the EU’s  
new data protection  
law mean for you?

What is 
Personal Data?

Any bit of information that can identify you directly or 

indirectly. These are, for example, your name, address, 

e-mail, location and browsing history. It also includes 

online identifiers, such as the Internet Protocol address 

of your computer or the cookies stored in your Internet 

browser, which are used to associate you with the 

devices and services you use.   

Among others, you have the right to:

•  Be informed, in a clear and easy-to-understand manner, 

about how your personal data is being used. This must 

specify which data is used, by whom and for what purposes.

•  Access the data that organisations hold about you and 

obtain a copy of the data.

•  Rectify your data if it is inaccurate.

•  Get organisations to delete your data.

•  Ask organisations to stop using your data, either temporarily  

or permanently.

•  Receive your data in a commonly used format, so you  

can take it and use it somewhere else.

•   Contest automated decisions based on your personal data that 

affect you in a significant manner (e.g. being denied a loan).

•  Be informed if your data is lost or stolen.

What are 
Your Rights?

        Consent: 
 When you are asked for the permission to use  
your personal data this must be done in a clear and straight 
forward manner. Your consent must be unambiguous, 
specific, informed and freely given. 

This means:

•  You must be properly informed about what you are being 

asked to consent to and must have a genuine choice. When 

using or signing up to a service you should, in principle, not  

be forced to give your consent to the use of personal data 

beyond what is necessary for the provision of that service.

Requests for your consent cannot be buried in long and 

complex terms and conditions or privacy policies. They 

must be clearly distinguishable. 

•  Organisations cannot assume that you have given your consent. 

 It must be a clear action from your side. Inactivity or simply browsing 

on a site cannot be considered as consent.

Data protection  
by design & default
Organisations must conceive their  

products and services in a privacy-friendly way 

from the get-go. Your data must be protected 

from the moment you start using them. Default 

settings must be the most privacy-friendly ones. 

Better Protection For Your Personal Data

10
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Scammers are adopting increasingly devious, inventive and 
convincing ways to swindle unsuspecting consumers, but fore-
warned is forearmed….Consumer Choice highlights some of the 
latest schemes that should set alarms bells ringing.

Lifestyle/Consumer scams  

Phishing expeditions  
- the latest scams aimed at hooking consumers

It is a sad fact but the world is populated 
with numerous unscrupulous individuals 
who wish for nothing more than to part 
you from your hard-earned cash using ever 
more inventive and convincing strategies.  
This has always been the case but an 
ever-growing variety of communication 
methods are at the disposal of such 
scammers who approach consumers from 
a range of angles - through emails, texts, 
instant messaging apps, social networking 

sites, and mobile phone calls to  name but 
a few.  Whether the attempts are focused 
on gaining access to your computer, 
securing a dial back, or obtaining personal 
information or banking details, the ultimate 
aim is the same – to relieve you of at least 
some of your income, with often substantial 
sums involved.   Consumers who consider 
themselves scam-savvy will undoubtedly 
be familiar with the term phishing, but now 
fraudsters also use vishing and smishing 
to try to obtain key details and the advent 
of social media provides a fertile ground 
for uncovering your personal information 
that can then be used to persuade you 
that a request for your financial details or 
for the forwarding of funds is genuine.   As 
forewarned is to some extent forearmed, 
Consumer Choice highlights some of the 
latest scams, how to avoid them, and what 
to do if you are caught.

REPORT by Clodagh O’Donoghue

At a glance
• Phony phone calls
• Wangiri fraud 
• Email scams
• Latest twists

Some definitions relating to dodgy dealings

Phishing - A fraudulent practice that involves 
sending an email designed to get you to reveal 
sensitive information, such as passwords and 
credit card details.
Vishing - Also known as voice phishing, 
a fraudster makes a voice call to try to 
manipulate you into disclosing personal 
information or financial details over the phone.
Smishing - A fraudster sends you an SMS/text 
message looking for sensitive personal and/or 
financial information to be provided through 
a link to a false website or via a telephone 
number.
Malware - Malicious software designed to 
disrupt, damage, or gain unauthorised access 
to a computer.
Ransomware - A type of malware that is 
designed to block users’ access to a computer 
until a sum of money is paid.
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Phony phone calls 
For several years, many Irish consumers 
have been plagued with phone calls – often 
to landlines - from bogus technical support 
companies that claim to work for Microsoft 
or some other big-name organisation.  They 
regretfully alert you to a problem that you 
did not know you had with your computer 
and helpfully suggest that they can assist 
you in resolving it.  They invite you to 
log on to your computer and download 
a programme that will give them remote 
access to your computer so that they can 
‘fix’ it – the only thing is, this is not a free 
service so they will have to charge you a 
modest sum.  You accordingly enter your 
banking details and you will inevitably 
find you have been charged significantly 
more than the modest sum indicated.  
Alternatively, in a less subtle approach, 
once the caller has gained remote access 
to the computer, the helpful tone will 
abruptly change and they will threaten to 
leave your computer in an unusable state 
unless you pay.  They might even install 
some malware for good measure.   Logically 
speaking, companies like Microsoft or even 
your internet service provider would not 
be able to detect a fault on your computer 
in this way and many consumers are wise 
to this scam now and simply hang up when 
they receive such calls.  In a worrying trend, 
however, fraudsters in some cases have 
researched their intended victim, using 
publicly available information from social 
media or the internet to make the request 
for computer access much more plausible 
and persuasive.  

What to do: Never allow unsolicited 
callers to access your computer, 
regardless of how much information they 
appear to have about you.  When you 
receive these calls, you do not need to 
continue with the conversation.  Do not 
give any information to the caller - simply 
hang up immediately.

In an example of a vishing – or voice 
phishing – scam, other consumers have 
received calls from a financial institution 
claiming - ironically in the circumstances - 
that there has been a fraud on their account.  
The caller then asks for the consumer’s date 
of birth and bank card details – and these 
are then used to actually carry out a fraud 
on the account.  Alternatively, the consumer 
may be asked to transfer money into 
another account for safe-keeping. In one 
recent case, the victim was told that in order 
to get a refund of the fictional lost money, 
they needed to transfer funds to various 
locations, including Nepal, Kenya and 
Cambodia.  Some fraudulent callers cannily 
inform their intended victim that the local 

bank branch will not be aware of details of 
the supposed fraud as the issue is being 
handled by a third party.  Bank of Ireland 
has been used as the named organisation 
in some of these fraudulent phone calls and 
is keen to point out that this does not imply 
a data breach or an account compromise.  
In most cases, these criminal callers are 
simply cold calling and taking a chance that 
the victim has an account with a particular 
institution.   

What to do: Do not take the caller’s 
word for it that your account has been 
compromised.  Double check that funds 
really are missing from your account or 
that suspicious transactions have taken 
place and take the name and details of the 
caller to ascertain if they really work at 
the bank.  You can do this by contacting 
your bank using the phone number as 
provided on the back of your debit or 
credit card or checking the bank’s website 
for its contact details.  However, make 
sure you hear a dial tone when calling 
the bank directly after a suspicious 
phone call – there have been reported 
cases of fraudulent callers encouraging 
the customer to ring their bank for 
verification, but then the fraudster stays 
on the line so when you make the call you 
are actually still on the line to the person 
who called you.  Ultimately, you should 
never transfer money out of your account 
on the instructions of someone who has 
phoned you.  In addition, be aware that 
banks or financial services providers 
will never ring customers and ask them 
to share passwords or confidential 
information.  If you think you have had 
a suspicious call, you should report the 
incident to your bank and the Gardaí.

The Revenue Commissioners have noted 
that a small number of people have 
received phone calls from a fraudster 
claiming to be ringing from Revenue with 
demands for immediate payment of a tax 
bill that is overdue. 

What to do: Anyone who receives a 
call purporting to come from Revenue, 
especially one that comes out of the blue, 
and that arouses any suspicions, should 
contact their local Revenue Office or the 
Collector General’s Division on 1890 20 
30 70.

In another variation, at the start of this 
year, a number of Irish consumers fell 
victim to a phone scam involving iTunes 
vouchers.   The caller here purported to 
represent an organisation to which the 
victim was told they owed money and, in 
some cases, that they were facing criminal 

charges.  Immediate payment was required 
and to discharge the debt, the victim was 
instructed to buy iTunes gift cards from a 
retailer.  Once these were purchased, the 
victim was asked for the 16-digit code on 
the back and the scammers then used this 
information to make online purchases.  
Victims are reported to have lost sums of 
up to €2,000 in this scam.

What to do: The Gardaí have warned 
people, especially in older age groups, 
to be suspicious of unexpected phone 
calls or voicemails from callers claiming 
to represent an organisation you may 
have dealings with. Companies will never 
request payment in the form of iTunes or 
other online vouchers.  Anyone receiving 
a call of this sort should hang up and 
contact their local Garda station.

Malicious missed calls 
Mobile phone users are increasingly likely 
to experience having missed a call from 
an odd-looking phone number that they 
do not recognise.  It is tempting to simply 
ring the caller back to satisfy your curiosity 
about who would be calling you from 
overseas but, as most consumers know, it is 
important not to give in to this temptation.  
The call is likely to be an example of the 
missed call dial-back fraud or Wangiri scam 
that has been doing the rounds in recent 
years.  Wangiri is the Japanese translation 
of ‘one ring and cut’.  Scammers buy up a 
range of numbers and then use machines 
to make short automated calls to potential 
victims.  The caller’s intention is not to have 
you answer the phone but to leave a missed 
call in the hope that you will call back when 
you will be connected to a premium rate 
service and kept on the phone as long as 
possible – until your pay-as-you-go credit 
runs out or you have racked up a substantial 
bill.   These missed calls generally have pre-
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fixes indicating that they come from a range 
of countries, including the Seychelles (+248), 
Tonga (+676), Nauru (+674), Mauritania 
(+222), Chad (+235), and Vanuatu (+678).  
Scammers can get their hands on phone 
numbers relatively easily given how often 
consumers input their numbers into various 
platforms - for instance to join mailing 
lists or enter competitions. Cybercriminals 
can then mine large databases to access 
consumers’ numbers.  
  As with all scams, the missed call 
ploy is potentially getting that bit harder 
to spot with recent reports of French 
pre-fixes and numbers being used, marking 
the first time that these calls appear to be 
emanating from a European country.  

What to do: If you do have friends and 
family living abroad who are likely to ring 
you, enter their number into your phone 
including the country prefix so that their 
name will come up if they call.  Then 
you can disregard all missed calls from 
unfamiliar numbers.  If it is a legitimate 
caller they will leave a voicemail message.  
If you receive multiple calls from any 
suspect area codes, then you should 
block the number and report it to your 
mobile service provider.   A number of 
mobile service providers have put a 
block on identified suspicious numbers 
or have implemented controls that stop 
customers from calling these numbers 
back to safeguard them from running up 
unexpected charges.
  As the Commission for 
Communications Regulations (ComReg) 
points out it is hard to identify a scam 
number as they closely resemble normal 
geographical or international numbers.  
ComReg advises that you should 
exercise caution about ringing back any 
international numbers as this is likely 
to be expensive anyway and, further, 
that you should avoid answering calls 
from numbers you do not recognise, do 
not ring back callers who leave a blank 
voicemail message and, if you return a call 
by mistake, hang up immediately if there 
appears to be no-one on the line. 

Email scams 
Received an unexpected email? In the past, 
we were warned to look for poor spelling 
and grammar, impersonal greetings and 
unusual looking email addresses as being 
tell-tale signs that something was amiss.  
However, a lot of the advice we could 
formerly rely on is no longer valid.  The 
advances in sophistication made by the 
scamming fraternity means that consumers 
must be ever more vigilant and avoid 
feeling overconfident in their ability to 
discern the legitimate from the convincing 
fake.
  The so-called Nigerian letter style 
of fraud continues to make the rounds, 
emanating from a range of countries and 
playing on the general idea that there is a 
large sum of money going-a-begging in 
a far-off land and that some of it could be 
yours if only you would provide your bank 
details to aid the transfer of funds.   Most 
of us know that getting money for nothing 
is a rare thing indeed and, undoubtedly, 
handing over your bank details will indeed 
result in the transfer of funds – but out 
of your account and not into it.   The fact 
that these scams continue to circulate 
likely means that some more vulnerable 
consumers are still falling for the ploy.   
  However, for the most part, 
phishing scams have now moved on 
considerably and some of the most 

sophisticated developments in fraudulent 
practices have come in the area of email.  
One major indication of trustworthiness 
that many of us have relied on in the 
past is that the presence of “HTTpS” in a 
website address, which we have taken 
to mean that the website is secure and 
you can enter sensitive information 
safely.  However, HTTpS merely means 
that the communication within the site 
is encrypted.  If cybercriminals have 
managed to compromise a genuine website 
with a valid HTTpS or have obtained a 
security certificate themselves, then even 
scam-savvy consumers might be led into 
thinking they can confidently provide 
their financial and personal information.  
Coupled with the ability to piggyback on 
a HTTpS address, emails claiming to come 
from trusted organisations are increasingly 
difficult to discern from the real thing, with 
correct spelling and grammar as well as 
templates and language that closely mirror 
communications from the institution in 
question.  In addition, a legitimate-looking 
email address is no guarantee that the 
sender is genuinely who they say they are, 
though there may be small discrepancies 
or subtle differences in fraudulent email 
addressess that the eagle-eyed can spot.  
As a result, consumers must be constantly 
vigilant and treat all emails from institutions 
and organisations with caution, especially if 
they contain links or attachments.
  One ubiquitous scam involves 
emails or texts that look like they come from 
the Revenue Commissioners.  Capitalising 
on consumers’ eagerness to claw back some 
of their tax, the Revenue phishing scam 
suggests that a tax refund of a random 
amount is due to you – obviously though, 
you will need to confirm your debit or credit 
card details and a helpful link to an online 
claim form is provided to enable you to 
do so.  This scam has become increasingly 
persuasive, with the link leading you to a 
very genuine looking web page, complete 
with HTTpS in the web address, a feature 
that pretends to be processing your claim, 
making you wait for something unspecified 
to be done and even redirecting you to 
the actual Revenue website at the end.  It 
may only be some time afterwards that 
you check your bank account for the 
promised refund only to find your balance 
has significantly decreased rather than 
increased.

Recent smishing activity

Irish smartphone users have recently been 
targeted by smishing scams where they 
receive a text message purporting to come 
from their bank and asking the recipient 
to confirm financial or personal details. 
There may be an element of urgency in 
the message, with prompt action required 
to avoid negative consequences. You are 
provided with a link that directs you to a 
convincing-looking website or a phone 
number to call in order to “verify” or “update” 
your current account. Once you have 
supplied the personal information sought, 
it will be used to access your account and 
transfer funds out.
  The advice from FraudSmart, the 
new initiative of the Banking & Payments 
Federation Ireland (BPFI), is not to be 
rushed into anything, not to respond to 
the unsolicited text before independently 
checking it out, not to click on any link 
or attachment and not to use the phone 
number supplied.  Instead, independently 
contact your bank using the phone number 
on the back of your card or on the bank’s 
website to verify the text and if you think 
you may have responded to a smishing text 
message, you should let your bank know. 
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What to do: The Revenue 
Commissioners confirm that they will 
never send you an email or text that 
requires clients to provide personal 
information via email, text or pop-up 
windows.  If you receive an email or text 
message from Revenue in connection 
with a tax refund and seeking personal 
or banking details, you should simply 
delete it.  Anyone who is actually awaiting 
a tax refund should contact their local 
Revenue Office in the usual way to check 
the status of the refund.  If you think 
you have provided personal or financial 
information in response to a fraudulent 
email or text, you are advised to contact 
your bank or credit card company as soon 
as possible.

  Other organisations that are 
the subject of similarly convincing email 
advances aimed at parting you from your 
cash include the following: 
  Bank of Ireland and Electric 
Ireland – these organisations, among 
others, have been used in a phishing scam 
to convince unwitting consumers of the 
legitimate source of emails that invite you 
to take part in a survey for which a sum of 
a couple of hundred euro will be paid to 
all participants – nice work if you can get it 
certainly!  However, at the end of the survey, 
you will be asked to provide your banking 
details in order to receive the payment and 
you can guess what will have happened the 
next time you check your account balance.
  Apple – You may get an email 
from Apple notifying you that your account 
will be disabled if you do not verify certain 
information and clicking on a link in the 
attached pdf will bring you to a fake but 
convincing-looking Apple sign-in page and 
account update form where you are asked 
to insert personal information including 
credit card numbers. Once you submit the 
form you are automatically redirected to the 
real Apple website.

  DHL – You may receive a 
notification from DHL that your shipment 
is in transit and inviting you to check the 
details in the zip file attached.  However, the 
email attachment hides password-stealing 
malware that works to monitor activity 
on the affected system with the potential 
to pilfer passwords, login details or bank 
account information.  Alternatively, you may 
receive a DHL email notifying you of the 
arrival of a package or confirming delivery – 
such phishing scams are aimed at capturing 
your login details to enable cybercriminals 
to hack your email or DHL account.  Or 
you may be invited you to click on a link to 
‘download  a parcel delivery receipt’ that 
would instead install ransomware, allowing 
criminals to lock your computer until you 
pay them a fee, or malware designed to 
steal sensitive information such as banking 
passwords.
  WhatsApp – The email in this 
instance is short and sweet, merely 
informing you that you have a ‘Missed 
Voicemail’ on WhatsApp.  However, if 
curiosity gets the better of you and you click 
on the link, you will inadvertently download 
malware or ransomware that will seek to 
lighten your bank balance. 
  Netflix - One particularly 
persuasive email scam currently in vogue 
purports to come from Netflix.  It suggests 
that your last payment has failed to go 
through and so your membership has 
ceased.  Clearly, this could potentially 
create a sense of panic in someone halfway 
through an original Netflix series desperate 
to find out the fate of the main characters 
and in their anxiety that they will miss the 
season finale they may rush to click on the 
‘Restart Membership’ link provided.  From 
there, they will be directed to what appears 
to be a legitimate Netflix sign-in page 
where they will - you guessed it - need to 
reconfirm their credit card or other banking 
details. Reassured by the presence of HTTpS 
and a padlock in the addressbar, an address 
that looks Irish and a security certificate for 
the page, even if you are the most wary of 
consumers, you will be likely to be confident 
enough to enter the details requested.  
Once the scammers have all they need 
to defraud you of your money, you will 
helpfully be redirected back to the genuine 
Netflix website, where you can continue in 
blissful ignorance until you check your bank 
account or credit card statement to find 
hefty sums missing.

What to do: In all of the above 
examples, do not click on any links or 
attachments.  If you wish to check out 
the messages received, go directly to the 
websites of the organisations or contact 
them in the usual way.  Log on to Netflix 
and WhatsApp the way you normally 
would to see your account status or 
whether any messages have come in.  
Delete suspect emails and report them to 
the organisations involved. 

Fending off fraud 
Last October, the first Fraud Awareness 
Week took place and a new online 
resource – FraudSMART.ie – was launched 
in an initiative developed by the Banking 
& payments Federation Ireland (BpFI) in 
conjunction with a number of leading 
banks.  As part of the campaign, research 
was undertaken that reveals that 58% 
of Irish people believe they are more 
vulnerable to fraud than they were two 
years ago.  The research found that almost 
40% of adults are concerned about fraud in 
their everyday lives and 46% say they know 
someone who has been affected by fraud.  
The most common frauds experienced 
by Irish consumers included email scams 
(61%), phone scams (39%), text or SMS 
scams (37%) and online scams (31%).  The 
new FraudSMART.ie website seeks to act 
as a one-stop shop for fraud information, 
aimed at both consumers and businesses 
and providing case studies, advice and 
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Getting personal

An especially invasive form of email 
scams come when the email addresses 
of individuals are hacked and are used 
to contact acquaintances with a sad 
tale of woe and a request that funds be 
transferred to them as a temporary loan to 
deal with a crisis situation and which will 
be paid back. There have been reports of 
these emails being particularly persuasive 
as they use personal information gleaned 
from another source to lend an air of 
authenticity to the request.  With so 
much information shared online about 
our personal lives, more determined and 
committed scammers will be able to take 
advantage of poorly secured social media 
accounts to gain insights into aspects 
of an individual’s life to increase their 
chances of successfully defrauding that 
person’s family and friends. Similarly, 
criminals can make use of information 
leaked through data breaches and there 
have even been cases of scammers 
duping victims into volunteering 
information about themselves – for 
example, through entering a bogus 
competition - and then using those details 
to more persuasively target you.  If you 
receive an unexpected email request for 
aid from a friend or acquaintance, much 
as you may feel inclined to help without 
question, first verify it independently with 
the sender before transferring any funds.  

Ten general points to remember

Do not be overconfident in your ability to spot a scam – 
pride in this instance may well come before a fall.

Treat unsolicited or unexpected emails, calls or texts 
with caution.

Never click on a link or attachment in an email unless 
you know for definite who has sent it.

If your instinct tells you something is fishy, do not 
ignore it and carry on regardless….check it out.

Do not reply to scam emails as this validates their 
email addresses to them - instead delete all suspicious 
emails and texts.

Do not be rushed or pressured into revealing sensitive 
information or making a decision you will regret.

Independently verify every request that involves 
parting with your financial information or transferring 
funds.

Never give your security details such as your full 
banking password, login details or PIN to anyone.

Once you have been scammed once, you are likely to 
be targeted again – you may have the dubious honour 
of having made it on to a so-called suckers’ list.

Warn your friends and family about any scams you 
encounter.

fraud alerts to those who want protect 
themselves against fraudsters.
  Inevitably, we have covered here 
only a smattering of scam examples that 
you may encounter and these are changing 
all the time, with new variations continually 
appearing.  Consumers can arm themselves 
with knowledge, be constantly on the 

look-out for suspicious communications 
and heed all the advice provided.  However, 
it is hard to remain one step ahead of 
determined fraudsters and to keep pace 
with the latest scamming innovations.  
There is only so much consumers can do to 
protect themselves.  To supplement their 
efforts, email and mobile service providers 

as well as banks and retailers implicated 
in these scams need to work to protect 
consumers from fraudulent practices and 
to develop technology that can prevent 
scammers from posing as genuine 
companies in emails and texts.
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Consumer Choice reviews the position 
with the tracker mortgage crisis and 
investigates where consumers should turn 
if they think they may be affected. 

REPORT by Róisín Moloney Weekes 

At a glance
• Tracker mortgage controversy
• Central Bank measures
• Redress

Tracker Mortgages

  The above would suggest a positive 
development for tracker mortgage holders.  
However, prior to the crash, some customers 
had asked their banks to be put on a fixed-rate 
mortgage so that their repayments would be 
static for a period. This would have given these 
customers a degree of certainty with regard to 
repayments.  Also, there have been reports of 
banks encouraging tracker customers to move 
to a fixed-rate option for a period.
  The banks had a contractual 
obligation to their customers to return these 
customers to their original tracker mortgages 
after this fixed period was over. unfortunately, 
many of these customers were left on a higher 
fixed rate when in fact they should have 
been paying the much lower tracker rate.  In 
real terms, people may have been paying 
hundreds of euros extra on a monthly basis 
than they should have been.
  The full extent of this crisis has 
yet to be quantified.  Some customers have 
accepted compensation offers while others 
have decided to litigate against the banks in 
the courts.

Central Bank measures
In 2015, the Central Bank began an 
industrywide review of tracker mortgage 
accounts and required all lenders to carry 

out a tracker mortgage examination.  This 
examination requires all lenders to analyse the 
extent to which they have been meeting their 
contractual obligations to consumers as well as 
the transparency of their communications with 
customers in relation to tracker-related issues.  
Mortgages that have been redeemed or 
switched are also included in the examination. 
  When a lender identifies an 
impacted customer it must stop charging the 
incorrect rate of interest on the customer's 
account.  The lender must ensure that any 
further customer detriment is stopped as early 
as possible and it must make the consumer 
aware of this.  Lenders must then carry out 
a full review of the impacted customer's 
mortgage account and when complete 
they must then issue a detailed letter to the 
customer explaining the exact nature of 
the error, the correct rate that should apply 
to the customer’s account together with 
information on the redress and compensation 
process where it applies. The Central Bank 
provides regular updates of the examination 
process and, as of the end of March 2018, 
approximately 37,100 customers are reported 
to be affected and €459 million had at the 
point been paid by lenders in redress and 
compensation. 

The tracker mortgage scandal has been 
making headlines for some time now but 
not all affected customers have yet been 
identified.  Issues surrounding tracker 
mortgages were first uncovered in 2010 and 
yet figures recently provided to the Oireachtas 
Finance Committee reveal that there could be 
at least another 5,000 customers caught up in 
the tracker mortgage controversy.  So, how do 
consumers know if they could be one of those 
affected?  To begin with, consumers must 
understand the basics. 

Tracker mortgage basics
A tracker mortgage is one in which the 
interest rate ‘tracks’ the European Central 
Bank (ECB) main borrowing rate of interest. 
The commercial banks would then add 
around 1% to this rate and this would be the 
rate of repayments on your mortgage.  For 
example, the current ECB borrowing rate is 
0%, so many tracker mortgage holders are 
paying an effective interest rate of 1% on their 
mortgages.
  During the global financial crisis, the 
ECB lowered the interest rate in an attempt 
to stimulate the economy.  As a result, the 
interest rate went from 4.25% in 2008 to 0% in 
2016; and it has remained there since.
 

Money/Tracker Mortgages 
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  In the most recent update, 
information on the range of payments being 
made by lenders has also been published.  
payments made to affected customers vary 
in value based on factors such as the amount 
borrowed, the length of time the customer 
was overcharged, the margin by which the 
customer was overcharged and the level 
of detriment suffered, including whether 
the customer suffered loss of ownership of 
property directly as a result of lenders’ failings.
  In terms of the numbers of affected 
customers in each category, approximately 
63% of redress and compensation payments 
made to the end of March were under €10,000.  
Some 29% were in the €10,000 to €50,000 
range, while approximately 6% were between 
€50,000 and €100,000.  Around 450 people 
received redress and compensation of more 
than €100,000, including 11 customer accounts 
which received redress and compensation in 
excess of €500,000 due to loss of ownership of 
properties.
  In terms of the total paid in each 
category, 48% of all redress and compensation 
paid to date has been in respect of customer 
accounts in the €10,000 to €50,000 category, 
and another 24% has been in respect of the 
€50,000 to €100,000 category.
  It appears that the Central Bank 
believes that the majority of affected 
customers have been identified but it is 
expected that there will be some further 
increase in the number of affected customers 
before the examination process they are 
undertaking is concluded.  Customers who 
have been told that their case is outside the 
scope of the examination but disagree with 
this finding can take a case to the Financial 
Services and pensions Ombudsman.  Making a 
complaint is free of charge and decisions can 
be appealed in the High Court.
  Derville Rowland, the Central 
Bank’s Director General of Financial Conduct, 
said: “We recognise the devastating effects 
that lenders’ failures have had on people.  
We’re using our powers to force the banks 
into remedying the scandal they caused.  
The payment of redress and compensation 
to those affected is now very significantly 
advanced, and proceeding in line with the 
timelines set out by the Central Bank.”

  There is also an appeals process 
for consumers who have received a payment 
from their bank in redress but who are not 
happy with the amount awarded.  In such 
circumstances, as Ms Rowland has noted, 
“consumers can cash their cheque safe in 
the knowledge that they can still appeal the 
amount they have been awarded.  The amount 
they have been awarded cannot be reduced as 
a result of an appeal.” 
  The Central Bank will publish a final 
report on the Tracker Mortgage Examination 
upon completion of the process.  Separately, 
the Central Bank has issued enforcement 
proceedings against six lenders:  permanent 
TSB, ulster Bank, Bank of Ireland, KBC Bank, 
Allied Irish Bank and EBS. 

Consumer redress 
What consumers can draw from this is that 
the redress practices of many lenders are 
not what is expected and consumers must 
remain vigilant when considering if they have 
been dealt with correctly.  Firstly, in terms of 
whether you have been identified as affected 
by the scandal and, secondly, whether the 
redress you have been offered is adequate and 
adheres to the procedures as set out by the 
Central Bank.  It appears that while consumers 
may have been restored to the correct tracker 
rate, many banks have not, in many cases, 
refunded homeowners the overcharged 
interest and/or offered compensation.  
The consequences of overcharging are far 
reaching, with large numbers of families 
having lost their homes and, in many more 
cases, people suffered extreme stress and ill 
health as a result of the situation they found 
themselves in. 
  Given the actions and lack of action 
that got consumers to the current situation, it 
is extremely difficult to have any confidence 
in the banks and to trust that redress will 
be fair and adequate. Calculating losses 
arising from such cases can be technically 
complex and may require the engagement 
of a skilled expert such as an accountant or 
a financial adviser.  Consumers may seek the 
advice of a solicitor working in the field who 
may negotiate on behalf of the consumer 
or ultimately pursue the lender through the 
courts. 
  If you think you have been 
affected you must first obtain your mortgage 
documentation and establish whether you 
were promised something from the bank 
that it did not deliver upon.  This may involve 
a data access request to your lender.  When 
you go through this documentation, look out 
for whether you were on a tracker rate, were 
moved to a fixed rate and were later denied 
a tracker rate.   Many cases arise because 
consumers were not a tracker rate when they 

should have been.  You should also consider 
if you received the incorrect rate of interest 
on your tracker mortgage loan.  Websites 
such as www.bankrate.com can be useful in 
establishing if you are paying the correct rate.  
It may be the case that you were never on a 
tracker mortgage but you were never given 
the option of switching to a tracker when the 
fixed rate ended.  If you have any concern 
arising from your mortgage documentation 
then seek professional advice from an 
experienced solicitor or financial adviser. 
  If you have already been awarded 
compensation and feel that you may not be 
adequately compensated, check what appeal 
procedure is offered by your lender and 
alternatively you can consider pursuing the 
matter through the courts, taking into account 
the risks of any such action

 The Office of the Financial Services 
and Pensions Ombudsman (FSPO) 
has put in place a dedicated Tracker 
Team for handling tracker mortgage-
related queries and complaints.  If 
you are unclear on your situation or 
wish to see if you may be eligible, 
you can contact the FSPO by tele-
phone on 01 567 7077 or by email 
at tracker@fspo.ie.  Alternatively, if 
you have a tracker mortgage-related 
complaint that has not been resolved 
after going through your lender’s 
complaints procedure, you can make 
a complaint, free of charge, to the 
FSPO.  For more information, go to 
https://www.fspo.ie/tracker-mort-
gage-complaints/.

TRACKER qUERIES AND  

COMPLAINTS
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Whether you are after 
capsule convenience or a 
barista-style experience, 
there are some great  
coffee machines on the 
market to suit every taste 
and budget.  Consumer 
Choice serves up 11 Choice 
Buys that will deliver a sat-
isfying caffeine hit.

Coffee lovers have a wide range of options 
for getting their caffeine fix at home 
beyond simply investing in a filter coffee 
maker. Those looking for the ultimate in 
convenience may like to opt for a capsule 
machine, the best of which will produce 
great-tasting espressos with the minimum 
of fuss, effort and mess. Those willing to put 
a bit more work into brewing their perfect 
cuppa and who do not want to be tied to 
buying capsules can look instead for a 
manual or semi-automatic ground coffee 
machine.  And real coffee connoiseurs who 
want to be able to make adjustments to suit 
their preferences and individual taste buds 
can consider treating themselves to a bean-
to-cup model – which is likely to represent 
a hefty investment So, which to choose, 
what to look for and what models are worth 
considering? Consumer Choice is happy to 
recommend seven capsule machines, as 
well as two ground coffee machines and 
a pair of bean-to cup models – all of which 
produce first-rate espressos that will satisfy 

the most particular of coffee drinkers.

Capsule convenience and cost
In recent years, the popularity of capsule 
coffee machines has soared thanks to 
their often slick and attractive appearance 
and compact dimensions combined with 
maximum convenience and their ability to 
reliably deliver excellent espressos. These 
machines are generally slimline and neat 
so they won’t take up too much room on 
your countertop where they will make a 
stylish and sometimes colourful addition 
to your kitchen arsenal. The coffee comes 
in prepackaged pods to eliminate any fuss 
and mess that may be associated with 
ground coffee and these are hermetically 
sealed to ensure longer-lasting freshness. 
Operation of these machines is typically 
extremely straightforward, involving 
little more than inserting a capsule and 
pressing a button. The machine pierces the 
pod and forces water through - and after 
around 30 seconds, your espresso should 

Coffee  
Machines

PRODUCT TESTS / Coffee machines                                                        

REPORT by Clodagh O’Donoghue

At a glance
• Capsule convenience and cost
• Ground coffee and bean-to-cup machines
• 11 Choice Buys
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emerge.   Little maintenance or cleaning 
is required with all the coffee retained 
inside the capsules.  You will not have to do 
much more than empty the used capsule 
container and the drip tray every so often 
and ensure that the water container is filled 
up.  
  These machines are often fairly 
modestly priced, with many excellent 
models on offer for less than €100, though 
devices that provide greater versatility 
and more features are likely to be more 
expensive. In addition, those who prefer 
milkier coffee options will need to buy 
a model that comes with a milk frothing 
feature or accessory, also inevitably 
pushing the initial cost up.  Importantly, it 
is not just the purchase price that needs to 
be considered before opting for a capsule 
machine – the ongoing cost of getting 
your daily coffee fix is a key factor that 
must be taken into account.  By buying a 
capsule model, you are tethering yourself 
to a particular type of capsule. Until a few 
years ago, buying a capsule machine meant 
that you had no choice but to purchase, 
on an ongoing basis, from a single capsule 
brand range and so shopping around for 
better value coffee was not an option. More 
recently, however, and after a number 
of court actions in various countries, 
capsules that are compatible with machine 
brands but that are made by third-party 
manufacturers and often sold at a lower 
price have become available, giving 
consumers more options when shopping 
for coffee capsules.
  Nespresso is undoubtedly 
one of the most familiar brand names 
in the coffee capsule world and a wide 
range of Nespresso models are on the 
market.  Nespresso fought particularly 
hard for a number of years to prevent 
third-party manufacturers from making 
compatible capsules for its machines. Now 
that compatible capsules for Nespresso 
machines are widely available, the 
company has recently developed a new 
capsule system that, for the moment 
at least, is not replicable by third-party 
manufacturers. The dome-shaped Vertuo 
capsules are aimed at those who want 
greater versatility and the option to make 
longer coffees with their capsule machine.   
Made for use with the Nespresso Vertuo 
and Vertuo Plus machines, Vertuo capsules 
have barcodes printed along the rim 
that provide information to the device in 
relation to the size of the coffee that is to 
be brewed -  from a 40ml espresso and 
a 150ml gran lungo to a 230ml mug or 
whopping 414ml alto.  Consumers who 

opt for Vertuo machines will be tied into 
buying Vertuo capsules from Nespresso 
for the foreseeable future. These capsules 
currently cost between 43 cents and 
70 cents each, compared with original 
Nespresso capsules that cost from 36 cents 
to 42 cents apiece and many third-party 
compatible capusles will cost rather less.  
Most cost-effective of all, of course, is to 
buy ground coffee or coffee beans – so the 
total cost of your coffee habit will need to 
be factored in to a decision to buy a capsule 
machine. It may be that, for intermittent 
coffee drinkers, the capsule machine is 
ideal as the sealed-in coffee stays fresh for 
long periods and is on hand whenever the 
need for an espresso arises, whereas those 
who drink copious coffees by the mugful 
could find that the ongoing costs are 
prohibitive.
  Given the variety of coffee 
flavours on offer in any given range, 
consumers may not feel limited in their 
choice. However, coffee connoisseurs may 
consider that capsules do not deliver an 
authentic coffee experience and so be 
willing to splash out on a machine that 
uses ground coffee or beans to get the true 
coffee hit they are seeking.

Ground coffee and bean-to-cup 
machines 
If you have the time and patience, 
brewing the perfect cuppa according to 
your individual taste using a manual or 
semi-automatic ground coffee machine 
can be a satisfying process. Often pricier 
than capsule models, these machines will 
involve inserting the  ground coffee  into 
a portafilter and tamping it down before 
attaching the contraption to the machine 
and setting it to pour. A semi-automatic 
machine will automatically stop the flow 
of coffee according to a pre-set level 
whereas, with a manual machine, you will 
need to cut the flow of coffee yourself. The 
whole process can be a trifle fiddly and 
time-consuming and some practice and 
experimentation  may be required to really 
master the technique but it may be time 
well spent and a skill worth aquiring for the 
serious coffee lover. Cleaning the machine 
afterwards can be a bit of a hassle too.  To 
reduce the effort involved, many manual 
machines allow you to swap ground coffee 
for ESE pods – which look like teabags but 
are filled with coffee  - and these will take 
the guesswork out of judging amounts 
and be less messy to handle and clean 
up after. Ground coffee machines offer 
supreme flexibility and control in that you 
can choose from the myriad coffee options 

on the market and tailor the process to 
your preferences so you get your brew 
precisely how you like it. They are also a 
cost-effective option with far lower ongoing 
costs than capsule machines and for those 
with a serious coffee habit with large 
amounts drunk in a day, this can be a key 
factor.
  Very much positioned at the 
expensive end of the market, bean-to-cup 
coffee machines are generally high-end 
items that aim to deliver a premium coffee 
experience but in a relatively effortless 
way.  You will probably need to set aside a 
fair amount of space on your countertop 
to accommodate these largish appliances, 
but often they offer stylish credentials 
that make them an attractive addition to 
your kitchen. These machines feature a 
built-in coffee grinder that will prepare 
coffee beans to your specifications. Simpler 
to operate than many manual or semi-
automatic machines, the freshly ground 
coffee will then be used to make a cuppa at 
the touch of a button.  Some machines take 
care of frothing the milk also to produce a 
perfectly brewed cappuccino, latte or flat 
white option. Though some models can be 
fiddly to clean, others at the top end of the 
market offer some self-cleaning aspects 
to help the process along. The grinding 
operation can inevitably be fairly noisy 
but you can skip that stage and use these 
machines with already ground coffee if, for 
example, you are making an early morning 
brew and do not want to disturb sleeping 
members of the household.   
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CAPSULE MACHINES

Coffee taste 

Coffee crema 

Speed 

Ease of use

Noise


The Choice Buy Lavazza Jolie is a compact capsule coffee machine 

that will not take up too much space on your countertop and will 

reliably deliver first-class espressos. Compatible with Lavazza’s A 

Modo Mio capsules, this device produces great-tasting espressos 

with a full flavour and thick crema – and it will do it all very quietly.  

Operation is very simple – it is just a matter of raising a lever, inserting 

a capsule, lowering the lever again and pressing a button.  The water 

container holds only 0.6 litres but this should be enough to produce 

several beverages before it needs to be refilled – and this can be done 

when in position or by removing it and filling it under the tap. The 

drip tray underneath can also be removed both for emptying and 

to make room for a larger cup. All removable parts can be popped 

into the dishwasher for easy cleaning and the device automatically 

switches to standby if left inactive for nine minutes.  This machine 

comes in a range of vivid colours, including red, bright blue and lime 

green. 

1. Lavazza Jolie €100  
(Capsule machine)

3. Magimix Nespresso Vertuo Plus 
€239 (Capsule machine)

Useful contacts 

DeLonghi
tel 0044 239 239 2555
www.delonghi.com

Dualit
tel 0044 1293 652 500
www.dualit.com

Krups
tel 01 677 4003
www.krups.co.uk

Lavazza
tel 1800 5282 992
www.lavazzamodomio.ie

Magimix
tel 0044 8445 738 655
www.magimix.com

The Choice Buy Krups Essenza Mini will deliver a very satisfying 

coffee hit in double-quick time. This slimline machine will sit neatly 

on your countertop and comes in discreet white, black or grey 

options. It accepts Nespresso or Nespresso-compatible capsules 

and you can choose between two beverage sizes – espresso or 

lungo, both of which are programmable so you can adjust how 

much water will be dispensed when you press the appropriate 

button depending on whether you want a shorter or longer drink. 

Testers praised the coffee produced for its nicely balanced flavour 

and pleasant aroma and this Krups model is not only fast and 

straightforward to use but it also it works away very quietly. The 

water container is transparent and removable but it is on the small 

side, holding just 0.6 litres. This Nespresso machine is also made by 

Magimix in red, lime green and white versions.  Compared with the 

more angular Krups model, the Magimix Essenza Mini has gently 

tapered sides and both machines perform similarly excellently, with 

the Krups version being very slightly faster and a bit easier to use.

2. Krups Nespresso Essenza 
Mini €100 (Capsule machine)

The Choice Buy Magimix Nespresso Vertuo plus sports a new 

redesign of the Nespresso capsule system that uses centrifugal force 

to extract coffee from the dome-shaped Vertuo capsules.  Those who 

like long coffees and who previously needed several of the traditional 

Nespresso capsules to produce a decent mugful will welcome the new 

system whereby barcodes on the Vertuo capsules let the machine 

know what size drink to produce - from a 40ml espresso and a 150ml 

gran lungo to a 230ml mug or whopping 414ml alto. Operation is 

straightforward - simply lightly touch the semi-automated lever, which 

will then open and allow you to insert the selected capsule; another 

light touch and the lever will automatically close again. pressing the 

single button on the top of the machine will produce very flavoursome 

coffee with a great aroma and a thick golden crema. The water tank 

holds a substantial 1.8 litres and, on the Vertuo plus, this sits on an 

adjustable base that can be swivelled around to position the water 

container at either side of the machine or at the back.  These largish 

machines are also made by Krups, scoring equally highly across the 

board.

4. Krups Nespresso Vertuo €180 
(Capsule machine)
The Choice Buy Krups Nespresso Vertuo uses Nespresso’s redesigned 

capsule system aimed at providing more options in terms of coffee size 

without compromising on flavour. Each Vertuo capsule has a barcode 

printed along the edge that lets the machine know which of four coffee 

sizes to make –a 40ml espresso, 150ml gran lungo, 230ml mug or 414ml 

alto. No matter what size coffee you choose, the flavour, aroma and crema 

are all excellent.   Set-up and operation are both very straightforward, 

and making a coffee involves merely lifting a lever, inserting a capsule 

and pressing a button.  unlike the Vertuoplus, the lever on the Vertuo is 

not semi-automatic and the water tank’s position is not adjustable.The 

1.3 litre tank sits on the side of the machine with a container on the other 

side to capture used capsules and the whole appliance is on the large side. 

There are currently no third-party capsules compatible with these new 

machines and so you will be tied to buying Nespresso’s newly formulated, 

dome-shaped Vertuo capsules – which are a little dearer than the original 

Nespresso capsules.  Magimix also manufactures equally excellent 

Nespresso Vertuo machines.
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The Choice Buy Magimix Nespresso prodigio adds some smart credentials to its 

excellent coffee-making abilities. The Nespresso prodigio is manufactured both by 

Magimix and Krups with the two versions looking very similar apart from differently 

shaped nozzles and both impressing in tests in terms of being easy to use and 

producing great-tasting coffee. These machines take the traditional Nespresso 

capsules and can be used with a range of third-party compatible capsules. There 

are three different coffee sizes on offer – ristretto, espresso and lungo – and once 

you get used to the labelling, operation is merely a question of inserting the 

capsule and choosing the right button. The coffee produced was found to have an 

intense flavour and a great-looking crema.  With built-in Bluetooth, this machine 

can connect to an app on your phone or tablet enabling you to programme your 

coffee at your desired time, check that you have enough capsules left and receive 

alerts when a spot of maintenance is due. The used capsule container can fit up 

to 19 capsules before it will need emptying and the machine will automatically 

shut down after nine minutes if it is left inactive, eliminating unnecessary energy 

consumption. 

5. Magimix Nespresso Prodigio 
€220 (Capsule machine)

7. Dualit Express Auto 4 in 1 €315 
(Capsule machine)

The Choice Buy Krups Oblo Kp110840 is part of Nescafe’s Dolce Gusto capsule 

system range and will be able to deliver a variety of coffee drinks all to a good 

standard. The interestingly designed Oblo won’t take up much room on your 

countertop and comes in such colour options as red, black and white. A simple 

machine to operate, making a coffee involves raising a lever, pulling out a holder, 

inserting a capsule and lowering the lever before sliding the switch on top.

This switch is not automatic and will need to be returned to its neutral position 

to stop it when you have the desired level of liquid in your cup. The espressos 

produced had plenty of flavour and were topped by a thick crema. Those who 

prefer milkier options can purchase cappuccino capsules from the Dolce Gusto 

range though two capsules will be needed, pushing up the price of your caffeine 

hit.  Other beverage options on offer in the range include teas, chai latte and 

hot chocolate. This machine tends to make quite a racket when dispensing and 

testers noticed that some dripping occurs afterwards, so the generously sized 

drip tray comes in handy.

6. Krups Oblo KP110840 €73  
(Capsule machine)

The Choice Buy Dualit Express Auto 4 in 1 is pricey for a capsule model but 

it is a versatile and multitasking device that can also be used like a traditional 

ground coffee maker. Offering plenty of options, this machine works with 

ground coffee, ESE pods – which are similar to tea bags but filled with coffee 

instead – Nespresso-compatible capsules and Dualit’s tea capsules. used in 

each of these ways, this Dualit model produced very decent-tasting beverages, 

with the espressos providing good flavour and a nicely golden crema.  Testers 

found cappuccinos, however, to be disappointing in terms of froth and flavour.  

The water container holds up to 1.5 litres of liquid and can be refilled in position 

or removed and filled at the tap.  Some appealing features include a cup 

warmer that will keep your drink nicely hot and a steam wand that generally 

works well when frothing milk, though a little care needs to be taken when 

using to avoid the very hot water that is expelled before the steam is emitted.  

Overall, this machine is very quiet when operating and is straightforward to 

use, though most of the removable parts will have to be washed by hand.

Coffee taste 

Coffee crema 

Speed 

Cappuccino

Ease of use

Noise


Coffee taste 

Coffee crema 
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Cappuccino 

Ease of use

Noise
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GROUND COFFEE MACHINES

Coffee taste 

Coffee crema 

Speed 

Cappuccino

Ease of use

Noise


Those happy to put a bit more effort into brewing their coffee might like to consider the 

Choice Buy DeLonghi Scultura ECZ351 BG, which is easy to use and will deliver flavoursome 

results. This DeLonghi model uses ground coffee or ESE pods to produce excellent-tasting 

espressos with a pleasant aroma and an appealing golden crema. This machine takes around 

a minute and a half to warm up but once the portafilter is filled with coffee, it is easy to engage 

and lock it into the machine and then it is just a matter of pressing a button and stopping 

the machine again when enough liquid has been dispensed for your cuppa. You can make 

one or two cups at once and those who prefer cappuccinos and lattes can make use of the 

effective steamer wand, which does a good job of frothing milk. This appliance manages to 

work away very quietly throughout the entire process from dispensing to steaming.  A handy 

cup warming plate is positioned on the top of this stylish machine, which comes in a range of 

colours including grey, black and white. To conserve energy, this model will automatically shut 

down after 20 minutes if left idle.

1. DeLonghi Scultura ECZ351 BG 
€230 (Ground coffee machine)

The Choice Buy DeLonghi Dedica EC685 lets you make coffee the traditional way without 

being too bulky on your countertop or too onerous to use and, importantly, producing 

top-notch espressos. This attractive metal machine comes with a choice of a matte black, red 

or stainless steel finish. It is fast to heat up, taking a swift 30 seconds, and beverages are made 

using ground coffee or, for a less messy option, ESE pods. There are a number of options for 

customising your coffee to your personal preferences, including setting the temperature of the 

water and how long or short you want your drink to be.  Both single and double filter baskets 

are provided and you can make either one or two cups each time as needed.  If you prefer a 

milkier coffee, a steam pipe is positioned on the side of this appliance that does an excellent job 

of heating and frothing milk for very successful cappuccinos and lattes. Filling the portafilter 

and tamping the coffee down may take a little getting used to but other aspects - including the 

steam pipe, controls, and 1.1 litre water tank – are all easy to use.  As with all manual machines, 

cleaning can be tricky.

2. DeLonghi Dedica EC685 €245 
(Ground coffee machine)

Coffee taste 

Coffee crema 

Speed 

Cappuccino

Ease of use

Noise


BEAN-TO-CUP COFFEE MACHINES

Coffee taste 

Coffee crema 

Speed 

Cappuccino

Ease of use

Noise


For serious coffee drinkers who want the most authentic barista experience, the Choice 

Buy DeLonghi ECAM Eletta plus 44.620.S offers plenty of customisation options to enable 

you to get your coffee just how you like it.  This machine incorporates a built-in coffee 

grinder with 13 adjustable settings and whether you use whole beans or pre-ground 

coffee to make your cuppa, the espressos produced will be delicious.  For cappuccinos, 

americanos, lattes and flat whites, you can keep it simple and opt to press preset buttons 

to produce these beverages.  However, for those who are specific about how they like their 

coffee, a range of settings can be adjusted to taste including temperature, coffee strength, 

coffee size and milk consistency.  The steam pipe does great job of creating a velvety foam 

in double-quick time.  You can be sociable and prepare two cups of coffee in one brewing 

cycle and the cup warmer positioned on the top of this machine will help to keep your 

beverage hot.  This machine takes a more than a minute to warm up initially but it is easy to 

clean and very user-friendly with a clear touchscreen control panel that is intuitive to follow.

1. DeLonghi ECAM Eletta Plus 44.620.S 
€750 (Bean-to-cup machine)

With a positively jaw-dropping price tag, the Choice Buy Krups Espresseria EA9010 is only 

for the most dedicated coffee fans but it does offer plenty of fancy features, a huge range 

of brewing options and the ability to produce great-tasting beverages.  The integrated 

coffee grinder is effective but very noisy, though this machine is, in contrast, extremely quiet 

when dispensing drinks.  Espressos made from coffee beans have a particularly intense 

flavour, though those made from ground coffee are also very pleasant and cappuccinos are 

flavoursome and topped with very decent froth.   In all, there are 17 drinks to choose from 

with everything clearly labelled and this machine allows households to insert up to eight user 

profiles with up to eight drinks each set to individual preferences that can then be dispensed 

at the touch of a button.  The steam pipe may need a little getting used to in order to achieve 

optimum frothiness but helpfully it can be drawn back into the machine for a spot of self-

cleaning – greatly adding to this model’s ease of use.  The adjustable spout accommodates 

different sized cups and the display will alert you when the drip tray is in need of emptying.  

2. Krups Espresseria EA9010 
€1,960 (Bean-to-cup machine)
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Know the drill? Our 
independent labs 
have tested ten 
cordless models to 
take the guesswork 
out of choosing a 
great device.

Product Test/Cordless drills                                                                  

REPORT by Clodagh O'Donoghue

At a glance
• Drill-drivers and combination drills
• Drills jargon buster
• Four Choice Buys

get it right first time and you will be 
good to go for years of doing-it-yourself.
To help in your purchasing decision, our 
independent labs have put ten cordless 
drills to the test to see how they cope 
with a variety of work surfaces – wood, 
stone, metal and concrete – and to assess 
their performance. You may be thinking 
that you will confine your DIY activities 
to an odd, brief burst of enthusiasm but 
if you are planning long days devoted to 
DIY you will need to know how long the 
battery will last. Our testers measure the 
battery life of each model to let you know 
if you will be able to finish the job or will 
likely run out of juice halfway through.  
And our ease-of-use tests consider how 
comfortable the drill is to handle and 
use and how straightforward it is to 
switch between settings. Having been 
put through their paces, four drill models 
have impressed our testers sufficiently to 
become Choice Buys.

Drill-driver or combination 
drill?
Cordless drills come with a rechargeable 
battery and have the advantage that 
they tend to be lighter and easier to use 
compared with mains-connected drills.  
With no cord to get in the way, they can be 
safer to work with and you won’t be tied 
to a power point so you can tackle jobs 
almost anywhere in the home, from the 

attic to the garden. All of our cordless drills 
on test double as an electric screwdriver, 
minimising the effort needed to insert or 
remove screws. Cordless models fall into 
one of two main types – drill-drivers and 
combination drills.
  Given that it is a relatively 
infrequent purchase, it is worth 
considering precisely what you will need in 
a drill. Are you looking to focus on simple 
tasks like putting up the occasional picture 
and assembling the odd flat-pack shelving 
unit while leaving more heavy-duty work 
to the professionals? Or are you keen to 
have a go at tougher jobs that require 
drilling through concrete or paving 
slabs? The answer to these questions will 
determine whether you need a drill-driver 
or a combination drill.   
  Those just getting started on 
their DIY career may prefer to opt for a 
drill-driver, which uses a rotary action 
and is specifically designed for the twin 
tasks of drilling holes and driving screws.  
Thus, they are suited to lighter-duty jobs 
around the home. These appliances are 
not capable of hammer drilling, however.  
With hammer drilling, a drill’s rotary action 
is supplemented by a hammer action that 
forces the drill bit to strike the surface 
with thousands of blows per minute and 
to puncture very hard surfaces like granite 
or concrete. With no hammer action, drill-
drivers will find it hard to handle tougher 

Cordless Drills

The brighter weather can inspire many 
of us to look around our homes and 
tackle those DIY jobs that we have been 
putting off for so long. Having the right 
tools for the task is half the battle and so 
it may be worthwhile investing in a great 
power drill that will come in handy for 
hanging pictures, erecting curtain poles, 
putting together flat-pack furniture, 
or the myriad of other jobs that crop 
up around the house. You are unlikely 
to buy many drills in your lifetime so 



www.thecai.ie June 2018  25

materials.
  In contrast, combination drills 
offer a hammer-drilling mode in addition 
to their drilling and screw-driving 
functions.   Although there are corded 
drills that are specifically designed for 
very heavy-duty jobs, combination drills 
are versatile and relatively lightweight 
appliances that have the advantage of 
being able to handle everyday tasks and 
then to provide some extra force when 
needed.   

Drills jargon buster
For those new to the world of DIY and 
the drills market, we have provided some 
explanations of terms you may come 
across when considering what to buy.

Chuck 
The chuck is the hole into which drill bits 
are slotted.  Our cordless models on test 
have a chuck size of either 10mm or 13mm.  
Most combination drills have a 13mm 
chuck that will fit larger drill bits and so 
be able to produce a wider range of hole 
sizes.  All the chucks on test are keyless, 
which means that owners can avoid the 
frustration of missing keys when they want 
to change drill bits.  With most models, the 
chuck and bit are automatically locked into 
position when the speed control trigger is 
released, removing the need for manual 
locking.

Drills bits
A drill bit is the drill point that slots into 
the chuck and bores into the surface to 
create the hole.  Drill bits come in a variety 
of shapes and sizes and can be swapped in 
and out of the chuck as the job demands.  
The size of the chuck dictates the range 
of bit sizes that will be compatible with 
your drill.  It is important to choose the 
right drill bit for the job – for example, for 
drilling into extremely hard surfaces, like 
concrete or paving slabs, you will need to 
use a drill bit that is tipped with tungsten-
carbide, which is around twice as strong 
as steel and so better suited to heavy-duty 
drilling.

Torque
The torque is the twisting force of the drill 
and most cordless models have variable 
torque settings. Choosing the right torque 
setting is particularly critical when screw 
driving in order to avoid overtightening or 
snapping a screw. Moreover, the maximum 
torque of the drill can be important to 
note if you are looking to drill into tough 
materials such as masonry, though the 
additional force provided by hammer 
action will also come into play here.

Li-ion battery
All the batteries included in the drill 
models on test are Lithium-ion (Li-ion) 
batteries, which have largely replaced 
older nickel-cadmium batteries as a less 
toxic and more environmentally friendly 
option. Battery capacity is measured in 
ampere hours, abbreviated as Ah, and 
though batteries with a larger capacity 
will usually run much longer than those 
with a smaller capacity, this is not always 
the case. How long a battery will last is an 
important consideration for lengthier tasks 
as you will not want to run out of power 
halfway through. To avoid the frustration 
associated with interrupted DIY sessions, 
having a second battery on hand is highly 
useful. It is often cheaper to buy a drill that 
supplies two batteries as part of a bundle 
than buying a second battery separately.  
With some drills, a brief charge of 15 
minutes or so will yield enough power to 
let you drill a few more holes and hopefully 
complete the task at hand.

Voltage
Battery voltage refers to the power you can 
expect from the drill and is measured in 
volts (V). Generally, the higher the voltage, 
the higher the torque and the more 
effective the drilling action, though again 
tests have shown that this does not always 
hold true. Nonetheless, a drill with a high 
voltage will typically be better suited to 
heavy-duty DIY tasks.

Gears and speeds
The gears transmit the power from the 
drill’s motor to the chuck and the drill bit.  
Many drills offer two gears, with the first 
gear providing low speed and high torque 
for slow and controlled screw-driving and 
the second gear delivering high speed 
and low torque, which is better for drilling 
into hard surfaces. All the models on test 
provide variable speed control, measured 
in revolutions per minute and allowing you 
to adapt the speed according to different 
tasks. A fast stop function further adds to 
the accuracy with which you can control 
the drill, enabling the drilling to stop 
almost immediately once the trigger is 
released.

Useful contacts

Bosch 
www.bosch-do-it.com 

DeWalt Ireland
www.dewalt.ie

Worx
www.worx.com
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The Choice Buy Dewalt DCD791D2 is undoubtedly an expensive model 
but you will get top-notch drilling performance for your money.  In our 
tests, this 18V, two-gear drill-driver made quick work of drilling through 
wood, stone and metal and it is also very adept at driving screws into wood 
and metal. However, if you are looking to tackle tougher jobs, like drilling 
through concrete or paving slabs, then, with no hammer action, this is not 
the drill for you. You will be able to get plenty of work done before you 
have to swap the battery for the supplied second battery, though if this 
runs out also, this DeWalt device does not offer a quick-charging function 
and instead it is meant to be fully charged each time, which takes about 
90 minutes. With a chuck size of 10mm and a stated maximum drilling 
diameter of 40mm for wood and 13mm for metal, this device should cope 
with most jobs around the home. The automatic locking chuck should 
facilitate swapping drill bits in and out and, overall, testers found this drill 
pretty easy to use.

The Choice Buy Bosch PSB 18 Li-2 is a well-balanced, powerful 18V 
combination drill with a hammer action for tackling a range of jobs in the 
home.  Its screw driving performance is excellent on both wood and metal 
surfaces and it scored highly in our tests when drilling through wood, 
sandstone and metal. However, although decent, hammer drilling on this 
device is less impressive. This drill is simple to use, with a comfortable soft 
grip handle and two gears, variable speed control and 20 torque settings - 
all of which are easy to adjust to the optimum level for the task at hand. The 
Bosch PSB 18 Li-2 comes with a 13mm keyless chuck with automatic locking, 
a built-in LED light to illuminate work surfaces, and a charge level indicator 
to let you know how much power you have in the battery. Although the 
capacity of the Li-Ion battery is no more than satisfactory, a second battery 
is supplied that can be swapped in for longer jobs and self-discharge is low 
so that these batteries hold their power when in storage.  

 
1. DeWalt DCD791D2 €369 2. Bosch PSB 18 LI-2 €128

For those looking to tackle tough tasks as well as everyday jobs around 
the home, the Choice Buy Worx WX373.9 could be a great option.  
This powerful 20V combination drill provides a maximum torque of 
a whopping 60Nm and 22 torque settings. It excelled in our tests, 
providing fast and efficient drilling through all surfaces and it was 
great at driving screws through wood and metal once torque settings 
were adjusted appropriately. It also delivered a first-class performance 
at the onerous task of hammer drilling through concrete. Though the 
purchase price is on the hefty side, this does include two 20V batteries 
and battery life is seriously impressive. Testers were able to drill well 
over 200 holes on a full charge, which should get you through a whole 
day dedicated to DIY.  If you do run out of juice, however, a quick charge 
will not yield a huge amount of power and a full charge takes around two 
hours. Adding to its versatility, the 13mm keyless chuck can accept drill 
bits with a maximum diameter of 40mm for wood and 13mm for metal.

Priced at just under €100, the Choice Buy Bosch PSR 18 Li-2 is an 
relatively affordable, easy-to-use option for those who want to get 
stuck into a few household jobs without taking on anything too 
strenuous. This 18V drill-driver offers a maximum torque of 46Nm 
and ten torque settings. Drilling performance was particularly good 
on wood in our tests, though this appliance was less comfortable 
dealing with harder surfaces like metal. This Bosch model is super 
at screw-driving, so it would be a great asset when putting together 
flat-pack furniture for example. And you will be able to work away 
for long periods thanks to the excellent battery life when fully 
charged and even a brief 15-minute charge will provide a reasonable 
amount of power to hopefully let you finish the job off. As it is a drill-
driver, the PSR 18 Li-2 does not offer a hammer drilling option for 
heavy-duty tasks. At 1.3kg, this drill is fairly lightweight and testers 
found it straightforward to use with the 10mm keyless chuck able 
to accommodate maximum drill bit widths of 35mm and 10mm for 
wood and metal, respectively.

 
3. Worx WX373.9 €363 4. Bosch PSR 18 LI-2 €99
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MODEL SPECIFICATIONS TEST PERFORMANCE   SCORE 

Total performance (55%)
Drilling Hammer  

drilling 
Screw  

driving
Battery Overall  

Performance score 
Features  

(10%)
Manual  

(5%)
Ease of use 

(25%)
Endurance  

(5%)
Price (€) Voltage (V) Weight 

(kg)
Chuck size 

(mm)

1 DeWalt DCD791 369 18 1.570 13  na        74

2
Bosch 
PSB 18 LI-2

128 18 1.586 13          71

3 Worx WX373.9 363 online 20 1.855 13          70

4 Bosch PSR 18Li-2 99 18 1.378 10  na        69

5 Ryobi R18PDBL 95 18 2.030 13          67

6 Worx WX372 277 online 20 1.714 13          62

7
Black + Decker 
BDCDC18KB-QW

96 18 1.158 10  na        47

8 Ikea Fixa 40 14.4 1.030 10  na        43

9
Einhell TE-CD 12 
Li-1

110 12 0.977 10  na        31

10 Ikea Fixa 7.2V 25 7.2 0.698 10  na        26

USING THE TABLE

Star ratings are out of five.

SPECIFICATIONS
Price: Typical retailer’s price if you shop 
around.  prices found online only are 
indicated.
Weight: As ready for use, including 
chuck and power pack but without 
second handle.

TEST PERFORMANCE
Drilling: Rating for drilling performance 
on stone, wood and metal. 
Hammer drilling: Rating for hammer 
drilling through concrete.
Screw driving: Rating for screw-driving 
performance on wood and metal. 
Battery: Rating for the length of the 
battery life on a full charge and after 
a 15-minute charge as well as for the 
self-discharge rate.
Features: Rating for such features as the 
number of speeds, gears and settings; 
charging time; storage for drill and 
screwdriver bits; and fast stop function.
Manual: Rating for the content, clarity 
and lay-out of the user manual.
Ease of use: Rating includes the size and 
comfort of the handle, the presence of 
a second handle, the ease of operating 
settings and controls, and how well the 
settings and controls are marked. 
Endurance: Rating for the endurance of 
the motor and of the hammer and chisel 
function if applicable.
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